, ago, 
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State of the nation’s economy: 


U 


DEPARTMENT STores—Sales were | 
up 6 percent in week ended June 
23, compared with the correspond- | 
ing week a year ago. 

FREIGHT CarLoapIncs—Total for 
week ended June 23 was 832,942, 
up 6,703 cars, or 8 percent, over 
preceding week and 2.8 percent 
ahead of like week a year ago. 

Money IN CircuLation — Soared 
$122,000,000 to $27,601,000,000 in 
week of June 27 over previous 
week. Increase over a year ago 
was $575,000,000. 

Evectrica, Output — Current 
figures show a 12.2 percent boost 
over same week last year. 

Pork Propuction—There will be 
105,818,000 pigs, making this the 
second best year in history, says 
the Department of Agriculture. The 
top year was 1943, with 121,807. 

MakKING Money—Railroad op- 
erating revenues were higher by 
16.3 percent in May, compared 
with May, 1950, with freight in- 
come up about 15.8 percent and 
passenger, 20 percent, according 
to Assn. of American Railroads. 

Cost or Livinc—Was on the up- 
grade at a rate of .4 percent be-| 
tween May 15 and the middle of 
April. 

Growinc—Business planned to 
shell out $6,420,000,000 for expan- 
sion and new equipment in the 
quarter ended June 30, or 6 per- 
cent more than was proposed for 
the same period last year. 

Lasor Disputes—Although there 
were 1,450 in the first four months 
of this year, against 1,159 a year 
and 710,000 workers involved 
compared with 470,700 last year, 
hours lost declined to 7,050,000. Last 





year’s same period lost 18,470,000, 
says Alexander Hamilton Institute. 
* * | 


Down 





Business Inpex Suips—The on | 
ly barometer prepared by the New 
York Times for period ended June 
23 was off slightly to 174.2 from 
174.7 a week earlier. Power produc- 
tion waas the only component that 
didn’t give ground. A year ago the 
index was 161.2. 

WHOLESALE Prices—A 3-percent 
decline in the latest weekly index 
by the government was the fifth 
week in succession to show a drop. 
Sharpest slides were grain—1.7 
percent and livestock prices—.9. 


Top Cars 


New-car registrations for four 
months, plus 38 states for May: 
1951 Pos. Make 1950 Pos. 

1—497,586 Chev. 527,502— 1 
2—396,853 Ford 453,901— 2 
3—239,202 Plym. 102,221— 8 
4—184,047 Buick 198,152— 3 
5—153,751 Pontiac 166,377— 4 
6—127,484 Dodge 63,207—10 
7—126,900 Olds. 141,086— 5 
8—104,217 Mercury 122,575— 6 
9— 87,444 Stude. 117,406— 7 
10— 70,466 Chrysler 32,005—12 
ll— 53,984 Nash 67,561— 9 
12— 48,842 Hudson 57,303—11 
13— 47,234 DeSoto 22,750—15 
14— 42,562 Cadillac 28,764—14 
15— 30,895 Packard 30,054—13 
16— 26,266 Kaiser 14,617—16 
17— 25,585 Henry J | 
18— 11,477 Lincoln 12,785—17 
19— 11,197 Willys 10,957 —18 
20— 2,506 Crosley 2,572—20 
21— 1,508 Austin 2,423—21 
22— 1,172 Ang.-Pref. 393—22 
23— Frazer 5,589 —19 

Total All Makes 
2,296,917 2,182,257 

For further details see page 

54, today’s issue. 





All Records Fall... 


Six Postwar Auto Years 
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Production: 24,568,000 


Sales: 22,500,000 


By Bernie Thomas 


Associate Editor 


UTO makers have closed the 

door on six years of postwar 
new-car production, only to find 
themselves at just about where they 
came in, 

With the assembly of 24,568,843 
cars under their belts since July 
3, 1945, car producers again face 
the prospect of a long period 
of government-planned materials 
scarcities and price controls. 

But there is little doubt that the 
auto industry will again prove its 
mettle in the current emergency. 
The building of those 24,500,000 cars 
in postwar was achieved only by 
surmounting a series of production 
hurdles that have lingered to the 


present, even without governmental | 


control. 

Since the first postwar car rolled 
from a Ford assembly line at 10:50 
a.m., July 3, six years ago, new-car 

(Continued on Page 63, Col, 1) 





* * 


By Bob Gordon 


Associate Editor 


With six full years of postwar 
operation completed last week, 
automakers and dealers took a look 
at the record to find that they had 
sold over 22,500,000 new cars in that 
period. 

That works out to an average 
of 3,750,000 new cars registered 
in each of the postwar years—a 
pretty fair average when it is 
considered that only once in the 
prewar period did sales climb 
above that average. 

That was in 1929 when new-car 
sales totaled 3,848,937 units, a mark 
which stood as the best year in the 
industry’s history until the full year 
of 1949, when new-car sales climbed 
to 4,838,342 units. 

* * * 

N APPRAISING results of the 

postwar period, it’s necessary to 
begin each year as of July 1 and 

(Continued on Page 70, Col. 1) 


Automotive Firms to Point to I 
As Production Is Curtaile 


By Mac Gordon 
Associate Editor 


RICE relief for the new-car in- 

dustry remained in doubt Thurs- 
day despite OPS’ summons to the 
manufacturers’ advisory committee 
for a meeting in Washington to- 
morrow (July 10). 


Hopes for early price increases 
received a setback Tuesday when 
Defense Mobilizer C. E. Wilson 
told the Senate Finance commit- 
tee the third-quarter production 
cutback was no reason in his mind 
for higher new-car prices. 

“Cars are beginning to back up,” 
Wilson replied after being asked 
about the new-car situation by Sen. 
Taft. “I think the market was pretty 
well taken care of by the big pro- 
duction of 1949 and 1950.” 


* * * 


(Sane have been growing indica- 
tions of OPS action to raise new- 
car prices as a result of the produc- 
tion drop and consequent boost in 
unit production costs. Another pres- 
sure cited by new-car manufac- 
turers was the June 1 rise in labor 
costs, which factories have had to 
absorb. 

Factory executives received 
telegraphed invitations to the 
conference over the month-end. 
Tomorrow’s will be the first auto 
industry-OPS meeting since the 
John M. Hancock hearings last 
January. 

OPS’ decision to summon an in- 
dustrywide conference followed sep- 
arate meetings with individual new- 
car makers week before last. Ford 
and Chrysler, at that time, renewed 
their appeals for price increases to 
offset recent boosts in materials 
and labor costs. 

+ * + 

AST week was one of the busiest 

on the price “beat” in a long 
while. A summary of the highlight 
developments follows: 

1. NADA revealed it was consid- 
ering an attempt in the House to 
amend the new Defense Production 
Act with a pre-Korean dealer dis- 
count safeguard. The Dirksen dis- 
count amendment, restoring mark- 
ups of all retailers to pre-Korean 
levels, was omitted from the Senate 
legislation on the grounds that the 
new measure already requires that 
“due consideration be given to mar- 
gins.” 

2. The Senate trounced, by seven 
to one majorities, proposals by Sen. 
Ferguson of Michigan - to remove 


FRB Rebuffs Congress Again on Ww 


By William Ullman 


Washington Correspondent 


ASHINGTON.—Efforts of con- 


gressmen to prod the Federal | 
Reserve Board into relaxing Regu- | 


lation W were rebuffed for a sec- 
ond time last week. 

This left little doubt that easier 
terms will have to come from 
Congress, although some sources 
here were of the opinion that 
FRB might have relaxed terms 
before this were it not for the 
fact that Congress kept the pres- 
sure on hot and heavy. 

These sources pointed out that 
the board is reluctant to bow under 
pressure; that it can be convinced 
but not bulldozed. The situation 


| face, in this view. 





called for an opportunity to save} 

ROVISIONS for one-third down 

and 18 months to pay, instead 

of the present 15, already are in the | 

new Defense Act which has been 
passed by the Senate. 

The House bill has a similar pro- 
vision except that it would require 
only one-fourth down on used cars. 

Immediate relief from FRB 
had been sought last week by 
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Senator Maybank, chairman of 
the Senate Banking committee, 
who reminded the board that the 
controls are going to be relaxed 
anyway in another month by 
congressional action, 

A watered-down one-month ex- 
tension of the defense act was ac- 
cepted reluctantly by the Adminis- 
tration just before the act was to 
expire June 30. 

* + * 
UTO dealers and their associa- 
tion spokesmen had convinced 
congressional committees that 
slackening sales made necessary 
easier terms. 
Attempts had also been made to 
(See REGULATION W, Page 63, Col. 1) 
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Makers, OPS Meet 
Tuesday on Prices; 


Early Rise Doubtful 
[seen LadRRRY 


cars uniformly, granting ncreases 
or decreases on an industrywide 
basis. The other would have put 
autos under the same pricing meth- 
ods used for other manufacturing 
industries. 

3. Price cuts planned July 4 
for automotive service equipment, 
including replacement parts and 
accessories, were postponed until 
Aug. 1. The stopgap bill extend- 
ing the Defense Production Act 
until Aug. 1 forbids price roll- 
backs. OPS, following President 
Truman’s signature of the stop- 
gap act, delayed effective dates 
for Manufacturers’ Ceiling Price 
Regulations 22 and 30 and ordered 
a price freeze for the items cov- 
ered, including trucks, trailers 
and parts. 

4. Taking into account the re- 
duction in the cost of natural rub- 
ber, OPS blocked a projected price 
advance for tires and tubes and 

(Continued on Page 66, Col. 1) 


Production 


Automotive News Estimates 
U. 8. Cars, Trucks 


152,400 


Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 69. 


126,756 


97,009 


Daily Production 
Drops to Lowest 


Point of Year 


| D pour vehicle production sagged 
to the lowest levels of the year 
in U. S. plants last week, as tighter 
government restrictions on material 
use became effective. 

In Washington, a Senate in- 
vestigation was ordered to de- 
termine whether the resulting 
layoffs of thousands of workers 
are necessary or are being caused 
by defense program bungling. 

Defense Mobilizer C. E, Wilson’s 
immediate comment vis that the 
defense program is running 20 per- 
cent behind schedule, but that fur- 
ther cuts in the production of 
automobiles and other durable 
goods likely will be unnecessary. 

However, as a result of sharper 
material cuts effective July 1, pro- 
duction of passenger cars in U. S. 
plants last week declined to an 
average of 19,088 daily, as compared 
with 23,780 the week before. Truck 
output was off to 5,163 units a 
day from 6,800 in the previous 
week. 

* . * 
ITH the Fourth of July holiday 
holding assembly to four days 
at those plants which did work, 
last week’s production in this 
country was comprised of only 
76,355 cars and 20,654 trucks for a 
(Continued on Page 69, Col. 3) 
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UAW Steps Up Drive 
Against Layoffs 


By Mac Gordon 
Associate Editor 
ONCERN over mounting lay- 
offs prompted the UAW-CIO 
last week to step up its activities 
in the defense materials situation. 

UAW President Walter P. Reu- 
ther, fresh from a hospital checkup, 
offered another of his famed “Reu- 
ther plans.” This time, the labor 
leader detailed a program which he 
said would break the key bottle- 
neck in machine tools. 

Reuther was the second auto 
industry figure to express strong 
convictions about the machine 
tools logjam. Chevrolet General 
Manager T. H. Keating first fo- 
cused attention on the critical 
situation in tools during an ad- 
dress in Cleveland a few months 
ago. 
wIhe UAW also announced it was 
s ing presidents of Chrysler local 
unions to* Washington this coming 
week for conferences with NPA 
Boss Manly Fleischmann and De- 
fense Mobilizer C. E. Wilson. The 
Chrysler unionists also will visit 


Chrysler Ships 
Record Number 
Of 8-Cylinders 


DETROIT.—Shipments of Chrys- 
ler eight-cylinder cars in June set 
a new record for a single month, 
it is announced by Joseph A. O’Mal- 
ley, general sales manager of 
Chrysler division. 

With 8,699 V-8 units sent on their 
way to dealers, June exceeded by 
59 percent the highest month of 
1950 (October), and by 27 percent 
the previous alltime high of May, 
1951. 

Shipments of eights in the first 
six months of 1951 also set a new 
record, with 71 pereent as many 
as in the entire calendar year of 
1950, the existing yearly record, and 
almost double the number that rep- 
resented eight-cylinder production 
for the year 1946 when Chrysler 
resumed car manufacture after 
World War II. 

Each month of this year has seen 
a substantial increase in the ship- 
ments of eights, June’s total being 
approximately 6% times as great as 
January’s, O’Malley said. 

“The production schedule for July 
calls for 66.2 percent of cars of this 
type and 33.8 percent of sixes,” he 
added. “This ratio of eights to sixes 
may be increased in the remaining 
months of the year. If the projected 
schedule is maintained, Chrysler 
will build more eights this year 
than in the years 1949 and 1950 
combined.” 








Maxon to Take Over 


Packard Advertising 

DETROIT.—Maxon, Inc., De- 
troit, will take over the Packard 
advertising account Dec. 15, it 
was announced last week by 
Packard. 

Hugh J. Ferry, Packard presi- 
dent, said that it was dissolving 
its advertising affiliation with 
Young & Rubicam “after 19 
years of pleasant relationships.” 
Maxon who formerly handled 
advertising for Dodge, Ford and 
Ford dealer accounts, now han- 
dles among others, Gillette, 
Heinz, Magnavox, and the paint 
division of Pittsburgh Paint and 


with their congressmen as part of 
a campaign to spotlight the auto 
layoffs on a national basis. 
* * + 

RALLY, Sen. Moody announced 

that Reuther would be one of 
the first witnesses when a special 
investigation of the materials pic- 
ture by a Senate subcommittee gets 
under way in Detroit. Moody, sub- 
committee chairman, also plans to 
invite testimony from auto industry 
executives. 

Elsewhere along the labor front, 
Hudson continued its daily practice 
of mid-morning shutdowns, blam- 
ing inefficiency on the final assem- 
bly line. State mediators were 
investigating the Hudson dispute, 
attributed by UAW Local 154 to lay- 
offs and a production rate “speedup.” 

A general wage increase of at 

least 15 cents an hour was de- 
manded by the CIO United Rub- 
ber Workers for negotiations with 
B. F. Goodrich in New York and 
Firestone in Cleveland, The URW 
demand was keyed to the premise 
that the tire makers should share 
their “huge 1951 profits” with 
their employes, Negotiations for- 
mally begin this week. 

In Toledo, striking workers of the 
Spicer division of Dana Corp. filed 
suit in municipal court to compel 


|company payments of $500,000 in 


wages, bonuses and vacation money. 

UAW Local 12’s Spicer unit, the 
plaintiffs, said the management 
held back the money after the 
strike began on June 26. 


Studebaker Eyes 
02 Jet Output 


SOUTH BEND. — Studebaker 
plans to start production early next 
year of GE turbojet engines for 








Glass. 








the speedy Boeing B-47 bombers, 
President H. S. Vance announced 
over the weekend. Three Stude- 
baker plants will work on the jet 
engine project. 

Vance said Studebaker car and_| 
truck production would be main- 
tained at the highest rates permit- 
ted by federal materials regulations. 
Studebaker also is building half-ton 


DETROIT. The biggest Soap 
Box Derby year in Chevrolet his- 
tory from the standpoint of actual 
entries in the 
local races, now 
under way in 141 
communities of 
the U.S., Canada 
and Alaska, will 








Army trucks. 


climax with the 
All-American 
Soap Box Derby 
at Akron, Aug. 12. 

“There is no 
doubt that this 

y year will set a 
W. G. Power new high for en- 
trants in the 141 communities 
where an official Derby is being 
held,” said W. G. Power, Chevrolet 
advertising manager and executive 
director of the Derby. “The 1951 
official rules, which make it easier 





| for the average boy to build a car, 
/and a splendid promotional motion 
| picture, ‘Many Hands,’ have helped 


swell the totals.” 
The races in the U.S. are spon- 


Detroit Auction 


Because of Independence Day 
(July 4), the Aptco Auto Auction 
in Detroit was not held. As a re- 
sult, “Latest Auction Prices” 
does not appear in Automotive 
News today. The feature will be 
back next week, 











Bloomington Soap Box Derby— 

More boys than ever before have entered the Soap Box Derby in Bloomington, Ind., this 
year, spurred by promotions like that shown here—a 1926 Chevrolet decked out with Derby 
posters and special painting. Ralph H. Brown, general manager, University Chevrolet Co. is 
in the car, while E. B. Duane (left), president of the dealership, and George J. Wise, pub- 
lisher, Bloomington Herald, are standing at front. They are co-sponsors of Bloomington Derby. 


Soap Box Derby Breaks 
Record for Entries 


There will be, 
regional contests in U.S.-occupied 
Germany. 

The elimination 
pected to draw 20,000 entrants and 
final races will be held in Munich. 
The winner will compete at the 
All-American finals against U.S. 
and Canadian champions. 

The grand prize for the champion 
at the All-American Soap Box 
scholarship. Second prize brings a 
Chevrolet sedan with Powerglide. 

The 141 local champions will ar- 
rive in Akron four days before the 
final race. More than 60,000 spec- 
tators are expected. 


Teague’s Hornet 
e os 
Triumphs Again 

GRAND RAPIDS, Mich.—Marsh- 
all Teague, Daytona Beach stock- 
car racing ace, scored his fifth 
Hudson Hornet victory in eight 
starts in the 100-mile Grand Na- 
tional Circuit stock car event July 
1 here. Teague took the lead early 
in the race and led the 21-car field 
for the entire distance. 

Second place winner was Dick 
Rathman, of Los Angeles, also driv- 
ing a Hudson Hornet. Teague com- 
pleted the race without a pit stop. 





1U. S. Judge’s Award... 


But Investment Firm Will Appea 


K-F Wins $2% Million from Otis 


NEW YORK.—Otis & Co., Cleve- 
land investment banking firm, was 
ordered last week to pay Kaiser- 
Frazer $2,588,979 for breach of con- 
tract in connection with K-F’s fail- 
ure to market $10,000,000 worth of 
stock in February, 1948. 

Otis immediately announced its 
intention to appeal. 

However, Federal Judge John W. 
Clancy’s edict that the Cleveland 
firm committed “an outright breach 
of contract” in failing to go through 
with an agreement to underwrite 
the issue represented a major vic- 
tory for Henry J. Kaiser in his 
long feud with Cyrus Eaton, princi- | 
pal Otis stockholder. 

K-F originally sued Otis for $19,- | 
276,069, but cut its claim to $4,000,- 
000 in the middle of a six-week | 
trial which was concluded May 14. | 

In court, both sides charged 


fraud. Otis said K-F filed a false | 
and misleading prospectus with the 
Securities and Exchange Commis- | 
sion prior to the stock offering. 
K-F charged that Otis insti- 








British MG ‘Magic Midget'— 

Lt. A. T. Gardner, seated at the wheel of his special British MG, will attempt to set 12 
new international land: speed records on the Bonneville salt flats, Utah, Aug. 20. Announce- | 
ment of the -British speedster's attempts came from Clifford B. Webb, vice-president of 
Hambro Trading Co. of America, lnc., U. S. distributor of Nuffield Cars, including the MG, 
Morris and Riley. 





gated the filing of a stockholder’s 
litigation by James Masterson, a 
Philadelphia lawyer once em- 
ployed by Otis, in order to manu- 
facture a reason for backing out 
of the agreement. 


Judge Clancy held that 


K-F | 


said it planned to increase produc- 
| tion from 1,000 to 1,500 cars a day. 
Commenting on Judge Clancy’s 
decision last week, a spokesman for 
| Otis said: 
“Otis & Co. is proud that it reso- 
lutely refused to be a party to 


proved its contention “beyond a/| Henry and Edgar Kaiser’s attempt- 


reasonable doubt,” 
was thereby damaged. 


“That the defendant procured and | 


actually, by its agents, instituted 


the Masterson suit as a means to| 


stop the sale of plaintiff's stock,” 
Judge Clancy declared, “was proved 
beyond a reasonable doubt.” 

Judge Clancy’ explained 


the difference between the contract 
price and the value of the stock 
when Otis backed out of its under- 
writing contract. 

Otis was one of three members 
of an underwriting syndicate 
which offered 900,000 shares of 
K-F stock in February, 1948, but 
later withdrew the offering. They 
had an option on 600,000 more 
shares but never exercised it. 

K-F estimated the 1,500,000 shares 
would bring the firm more than 
$17,000,000, with which the company 


Phila. Dealers Warned 


Of FRB Impersonators 


PHILADELPHIA. — The Fed- 
eral Reserve Bank of Philadel- 
phia last week disclosed that “un- 
authorized persons” posing as 
investigators in its employ had 
been trying to gain access to 
business records of automobile 
dealers in this area under the 





that | 
| K-F’s damages were measured by 


and that K-F) 
jin 1948. 


ed raid on the investment public 


“The 30,000 stockholders of K-F 
have our deep sympathy. We are 
relieved that a further group of 
investors was spared a similar 
unhappy fate by our withdrawal 
from the 1948 financing.” 

Edgar Kaiser issued the follow- 
ing statement: 

“Since early 1948 we have waged 
a long and difficult fight against 
Otis & Co. in the fulfillment of our 
obligation to our stockholders and 
the public. The decision of the 
federal court is a vindication of 
our position.” 
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sored jointly by Chevrolet, Chevro- 
let dealers and local newspapers. 
in addition, three 


races are ex- 


Derby is a $5,000, four-year college 


5th Tire on Cars 
Due Back Soon 


Big Rubber Stockpile 
Heralds Decontrols 


By Joseph Kuebler 
Staff Correspondent 

AKRON.—Lifting of some of the 
governmental controls over the 
rubber industry were in sight last 
week. 

First NPA disclosed that the ban 
on spare tires on new cars may be 
dropped by Sept. 1. 

At the same time, trade circles 
heard that the government will 
return the buying of natural rubber 
to individual consumers after Oct. 1 


The General Services Adminis- 
tration is expected to announce 
it is ready to withdraw as sole 
buyer of rubber. Speculation has 
it that manufacturers will be per- 
mitted to place their own con- 
tracts after Oct. 1 for delivery of 
rubber beginning Jan. 1. 


All this indicates that the U. S. 
has virtually achieved its rubber 
stockpile goal. Tire firms have con- 
tended for months that the govern- 
ment has ample stocks on hand for 
an emergency. 

Dropping of the restrictions is 
based on the assumption that the 
international situation will get no 
worse, perhaps improve, in the 
months ahead, 

In fact there are growing signs 
that the country will have rubber 
literally “running out of its ears” 
by the end of this year or no later 
than early 1952. 

World production of natural] 
rubber is continuing at alltime 
Peaks while consumption is be- 
ginning to taper off. For the first 
four months of 1951, global out- 
put was 642,500 tons, outdistanc- 

ing useage by 100,000 tons, 


Synthetic rubber production is 
nearing a record rate of more than 
900,000 tons a year. Meanwhile, the 
Office of Rubber Reserve has plans 
to step up the capacity of these 
plants by 100,000 tons annually. 

How soon the rubber “flood” will 
develop depends largely on when 
the government decides it has 
enough rubber laid away for a 
rainy day, trade circles contend. 

The demand for tires has eased. 

War fears appear to be over, at 
least for the moment, and that 
does away with scare buying. 

Apparently many of the tires laid 
away during past buying waves are 
now being put to use. The govern- 
ment has cut deeply into auto pro- 
duction, greatly easing the demand 
for original equipment casings. 

In fact, for the first time since 
last summer, production of tires 
has been exceeding shipments in 
recent weeks. 





Gas War in East 
Hit by Sellers 


SPRINGFIELD, Mass.—The gas- 
oline price war continues in this 
area with no cease fire in sight and 
with grumblings from station own- 
ers that the little fellow is suffer- 
ing most. 

A survey here showed that high- 
way stations, particularly in West 
Springfield, are finding some of 
their business going to Thompson- 
ville, Conn., where some grades sell 
for 16.9 cents per gallon, and to 
Palmer, where prices are as low as 
19.9 cents. 

A local dealer said that in spite 
of reductions by suppliers, he felt 
that small distributors were being 
caught in a squeeze. 





sprees, 





Alabama Dealers Plan Biggest Convention— 


Officers of the Automobile Dealers Assn. of Alabama and the convention committeemen 
met in Montgomery recently to map plans for the annual convention at Biloxi, Miss., Sept. 
30-Oct. 2, expected to be the biggest affair in association history. Left to right, W. M. 
Turner, Selma, speakers chairman; John W. McGarity, Troy, general committee; T. M. 
Callaway jr., Gadsden, special guests chairman; John H. Anders jr., Tuscaloosa, registration 





pretext of checking installment 
purchases under the govern- 
ment’ credit Regulation W. 








and housing chairman; Mel B. Casler, Birmingham, general chairman; Rush Stallings, Mont- 
gomery, president; Frank R. Broadway, executive vice-president; Rex Sikes, Luverne, entertain- 
ment, and A. C. Freeman, Dothan, general committee. 
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Eprror’s Note: It has been sug- 
gested that, if dealers agree with 
John Munn’s comments in to- 
day’s column, they should clip 
the article and send it along with 
a letter detailing their own ex- 
periences, to Governor R. 8. 
Evans of the Federal Reserve 
Board, Washington, D. C. 


HE issue of inflation is critical. 

This nation must control it un- 
less We are to giVe our enemies a 
victory without firing a_ shot. 
Everyone agrees to this premise; 
we differ only as to the best method 
to achieve it, There are but four 
ways to develop a program to meet 
this national emergency. 

The most important, as well as 
the first step, is the effective use 
of the power of the Federal Re- 
serve Board to control our pri- 
vate credit system, Next is a 
vigorous and serious program of 
economy in non-military expendi- 
tures by the government. Any 
inflationary contro] program 
must include an increase in taxa- 
tion to raise funds needed to 
keep the federal budget in bal- 
ance. And this protects the value 
of the dollar. 

To these three lines of activity 
must be added the necessity of 
increased productivity, so that the 
volume of goods will be sufficient 
to absorb the dollars that are float- 
ing around today and driving prices 
up. 

No business man or loyal citizen 
has to be a student of economics 
to agree to these four principles for 
controlling inflation. But all of us, 
including the Federal Reserve 
Board, congressmen, the President’s 
Cabinet, the Office of Defense Mo- 
bilization, the Economic Stabiliza- 
tion Agencies, the President’s 
Council of Economic Advisors, as 
well as labor leaders, farmers, 
manufacturers and automobile 
dealers, if they study the problem 
carefully, cannot see one reason 
why removing used cars from Reg- 


OPS Men Speak 


To Minn. Dealers 


SHAKOPEE, Minn.—Twenty-five 
Scott county automobile dealers met 
here for an informal question and 
answer meeting with government 
officials to discuss OPS and NPA 
problems, according to General 
Manager Leo B, Faricy of Minne- 
sota Automobile Dealers Assn. 


Dealers tossed questions at 
Charles Davis of the Minneapolis 
regional OPS office, Arlo O’Connor 
of the St. Paul district and James 
Moore, chief of the service trades 
regional branch, who attempted to 
clear up a number of problems fac- 
ing dealers, especially regarding 
CPR 34, covering automotive serv- 
ice. Similar meetings are being held 
by MADA around the state with the 
OPS officials sharing the spotlight. 
Faricy reports that these question- 
and-answers sessions are creating a 
feeling of mutual trust among deal- 
ers and government offices. 
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By John O. Munn 


a beneficial effect on our economy. 
* * * 


Wage Earners Suffer 
a” THE first place, used cars are 
already manufactured and re- 
quire no material or manpower. 
They are selling, on the average, 
at 25 percent less than ceiling 
prices. There is no shortage be- 
cause new cars are, and will re- 
main, in volume production for as 
long a period as one can now 
foresee. 

Then Regulation W, as it applies 
to used cars, is class discrimination. 
It is seriously impeding the ability 
of the average wage earner to ob- 
tain adequate automobile trans- 
portation. 

The regulation is entirely un- 
necessary in such fields as used 
cars where there is absolutely no 
inflationary pressure. In fact, 
used-car stocks under Regulation 
W will grow to such an extent 
that dealers will be unable to 
trade them for new cars. Thus 
new-car sales will be curtailed 
well below the rate to which the 
NPA has already restricted new- 
car production. 





There is nothing in this regula- 


tion that prevents a wealthy person 
from buying several new cars, al- 
though it is likely he needs them 
far less than the wage earner who 
drives to and from work. Regula- 
tion W does not prevent this un- 
necessary expenditure, but, in 
effect, it prevents the workingman 
from buying a good used car, He 
just does not have the income to 
meet the monthly payments, If he 
has bonds, or a bank account, or 
puts mortgages on his home to buy 
a used car, he is fanning inflation 
rather than curbing it. 

* x *~ 


Curbs Defense Effort 
NCREASE in defense work is 
causing Many persons to com- 

mute considerable distances to and 
from their jobs. Public transporta- 
tion cannot be stretched to handle 
all such persons, so adequate auto- 
mobile transportation is essential 
to the defense effort. 

Many farmers with low cash in- 
comes, or irregular incomes, can- 
not meet the monthly payments, 
although everyone will admit that 
automobile transportation is essen- 
tial to their occupations. 

In making a case to remove 
used cars from Regulation W, we 
must remind our government 
representatives, administrators 
and cabinet officers that the auto- 
mobile industry is responsible for 
one out of every seven paychecks 
paid in this nation. In removing 
used cars from Regulation W, we 
not only correct an inequality in- 
sofar as the people are concerned 
without a single damaging effect 
on our economy, but we keep 
alive an industry, to which the 
nation looks to for a large share 
of taxes, 

This column on June 4 outlined 
many more reasons for eliminating 
used cars from Regulation W. If 
you agree to this logic, write the 
Federal Reserve Board in Wash- 
ington expressing your opinion. 
Tell your experiences with buyers 
deprived of needed transportation. 
Get your local banker also to write 
the board. 

Let’s go direct to the members of 
the board. This board is non-politi- 
cal. It has the power to change the 
regulation, and will do so when 
they have proof that controlling 
used cars is damaging our econ- 








ulation W would have anything but | 


Michigan Dealers Elect Levinsohn .. . 


MACHINAC ISLAND, Mich. — 
Striking out against “rules and 
regulations that vitally affect the 
business of each and every auto- 
mobile dealer,” the Michigan Auto- 
mobile Dealers Assn., at it annual 
convention here last week called 
for the unqualified support of 


Michigan Congressmen for the 


clothes, or whatever.” 


done more harm than good.” 


Set for NADA 


WASHINGTON.—Service clinics, 
“presented from the standpoint of 
dealers’ service managers, service 
salesmen and other service depart- 
ment supervisors,’ were announced 
here last week as a new feature of 
NADA’s 1952 convention, scheduled 
for New York City, Jan. 27-30. 
According to William Frame, 
general convention chairman, the 
service clinics will be conducted as 
special attractions of the National 
Automobile Dealers Equipment Ex- 
hibition, held concurrently with the 
NADA convention. 

The equipment exhibition is 
scheduled to open Saturday, Jan. 
26, one day earlier than the con- 
vention itself, Frame said. 

“These service clinics,” he added, 








omy. 


Beaupre Director in N. H. 

NASHUA, N. H.—(UTPS)—Rob- 
ert Beaupre, proprietor of Beaupre 
Motor Sales in Rochester, was ap- 
pointed for a three-year term as 
director of the New Hampshire 
Automobile Dealers’ Assn. at a di- 
rectors’ meeting. Beaupre, one of 
Rochester’s most prominent busi- 
ness men, served one previous term 





as a director of the association. 


“will provide opportunities for serv- 
ice supervisory personnel of thou- 
sands of dealers to get the latest 
information and industry thinking 
on service department operations.” 

Frame said the general conven- 
tion program itself will include 





Dealer Committee 
Named to Study 
Iowa Title Law 


DES MOINES.—A committee to 
study the advantages or disadvant- 
ages of an Iowa vehicle title law 
has been named by R. E. McCoy, 
president of the Iowa Automobile 
Dealers Assn. 

Consisting of 10 automobile and 
truck dealers, the group will be 
headed by C. A. Morris, chairman, 
and Vincent J. Neu, co-chairman. 
Both are past IADA presidents. 

McCoy also announced that Jay 
Colburn, state senator from Har- 
lan, and W. L. Mooty, state repre- 
sentative from Grundy Center, will 
serve as committee members. 

Colburn is an International deal- 
er and Mooty is a Ford and Mer- 
cury dealer. The other six members 
of the group named by McCoy are: 

R. E. Bickelhaupt (Packard), Ed 
Bray (Ford), G. O. Fletcher (Chev- 
rolet), Fred Olson (Buick), O. A. 
Swartz (Hudson) and Lee Thomas 
(Nash). 

The committee will submit its 
report to the IADA annual conven- 
tion sometime in 1952. 


Kentucky | Biches 
Book Richards 


LOUISVILLE. — The Kentucky 
Automobile Dealers Assn. will hold 
its annual convention on Sept. 16-18 
at Kentucky Lake, Gilbertsville, 
Ky., it has been announced here. 





Karl M. Richards, manager of the 
truck division of the Automobile 
Manufacturers Assn., will be one 
of the guest speakers. Chairman of 





the convention is Charles Wilson, 
Paducah, Ky. 





Dirksen discount amendment of 
the Defense Production Act. 

The resolution stated: 

“Whereas certain government 
agencies have seen fit to formu- 
late rules and regulations ... 
such as the violation of the tradi- 
tional dealer discount and the 
curtailment of sales through 





Reg. W—Dollar Diverter 


NEW YORK.—Regulation W is one of the most helpful controls 
that business has, “when it is used right,” Tide Magazine stated in an 
editorial last week. Pointing out that the limitation is “a paradox,” 
it adds, its application to appliances and autos was questionable even 
when the law first became effective. 

Tide said that “these businesses were not inflationary factors in 
themselves; they did not add to the spiral any more than anything 
else. They were a place where the inflationary dollars could be put. 
Their products were selling well, too well in the government’s view. 

“So Regulation W was invoked—and it dried them up nicely, accord- 
ing to plan. But the inflation spiral was not affected. What happened 
was that the dollars that had gone into TV sets and refrigerators 
merely sought other outlets—in liquor, or food, or vacations, or 


The editorial declares that some key industries are badly depressed 
and urges the credit limitation’s removal, or modification, adding that 
“it has worked in a discriminating way long enough, and has probably 


Service Personnel Clinies 


Conclave 


clinic presentations for dealers, fea- 
turing business management, man- 
power, public relations, trucks and 
other timely subjects. Some of the 
1952 features are to be presented in 
dramatic form as at the Miami con- 
vention, he said. 

A special ladies entertainment 
program is being developed under 
the direction of NADA Director 
E. A. Sahli, of Beaver Falls, Pa., 
who is chairman of that commit- 
tee. Meetings of NADA’s execu- 
tive committee and board of di- 
rectors will precede the general 
convention program, 

“The convention committee,” said 
Frame, “confidently expects the 
1952 NADA convention, coming to 
the nation’s largest city, to be the 
biggest gathering in the associa- 
tion’s history.” 

“This statement,” he added, “is 
not merely ambitious propaganda. 
The density of near-by dealer popu- 
lation, the attractions of America’s 
metropolis and the outstanding na- 
tional convention program which 
we are planning will, we feel sure, 
combine to produce the record at- 
tendance we predict.” 


Birmingham Outing Set 

BIRMINGHAM, Ala.—The annual 
“summer party” of the Birmingham 
Motor Trades Assn. will be held 
July 16 at the Birmingham country 
club. The program will include a 
golf tournament in the afternoon, a 
cocktail party and dinner. 


On the House . 


Dirksen Discount Bill Urged 


credit restrictions, and whereas 
we, the Michigan Automobile 
Dealers Assn, deem the regula- 
tions to be highly discriminatory 
and detrimental to our business, 
request the unqualified support of 
the Dirksen amendment to the 
Defense Production Act which 
we understand was recently de- 
feated in Senate, and ... earn- 
estly urge the Senate to recon- 
sider this action ... and request 
that you use your influence in 
removing or at least modifying 
the present credit restrictions.” 
Alex Levinsohn (Hudson), Sag- 
inaw, was elected president of the 
organization; Howard J. Cook, 
Lansing, treasurer, and Gilbert L. 
Haley, Lansing, executive secretary. 
Five vice-presidents named were 
Stanley Lassen, Battle Creek; Vic- 








tor George, Flint; Kenneth Hatha- 
way, Muskegon; Bruce Brackett, 
Escanaba, and Hanley Taylor, 
Detroit. 

Levinsohn, former director of the 
Michigan Automotive Trades Assn. 
for 15 years, was elected director of 
the dealer association in 1947, and 
has served on many committees 
since. He is an active supporter of 
good road and safety programs and 
has handled Hudson in Saginaw for 
35 years. 

A second resolution, presented to 
the widow and mother of Frank 
W. Herrick, former manager of 
the MADA, expressed the sadness 
of the organization over the loss of 
Mr. Herrick during the year. 

The three-day convention also 
heard speeches by Robert Deo. 
managing director of the national 
association; Fred M. Alger, secre- 
tary of state, and Guy Jenkins, 
chief of the Lansing bureau of 
Booth Newspapers. 

Walter Eaton and Arthur Sum- 
merfield jr. gave reports on the 
work of the inter-industry high- 
way safety committee. 


S.F. Dealers Give 
7%-Cent Raise 


SAN FRANCISCO.—Members of 
the San Francisco Motor Car Deal- 
ers Assn. have granted a wage in- 
crease to four categories of em- 
ployes, it was announced last week. 
Earle C, Dahlem, president of the 
group, said that “in recognition of 
the increased cost of living, San 
Francisco automobile dealers have 
granted voluntarily a 7%-cent-per- 
hour wage increase to mechanics, 
painters, partsmen and garage em- 
ployes.” 

Dahlem pointed out that this in- 
crease was “ex-contract.” The wage 
agreement presently in effect does 
not expire until June 1, 1952. The 
voluntary increase became effective 
July 1. 





How will a Korean truce affect the auto industry? No one knows 
for sure, but dealers and manufacturers will be wise to follow events 
closely . 


output, but 


future. . 
whether brought 


current industry 


spring. . 


develop later... 

Prices, already shaky in some commodities, are 
another factor to consider. The tendency, if a 
truce is effected, would be to depress demand and prices of all 
goods. Loosening of Regulation W, if it does come, should aid auto 





Wemhoft 


sales provided dealers—and manufacturers 


. . A truce might bring a slight slackening in the defense 
program, with more materials available for civilian 
it probably won't 
. But any easing on materials restrictions, 


in the immediate 


on by unemployment pressure or 


by the end of a shooting war, could result in more 
cars and trucks to sell 
manufacturers now expect. This’ could upset some 


than most dealers and 


thinking on a scarcity of cars by 


late 1951 and bring about a glut like we had this 
. Overall, it seems a wise course to sell 
now and not wait for a scarcity that might not 


are in their pitchin’ 


. Incidentally, NADA has done a marvelous job in its fight 


against RegulationW... 


I believe you'll like the following, taken from the North Dakota 


dealer bulletin: “Barefoot Boy of 


’51—Blessings on thee, little man, 


Barefoot boy with cheeks of tan. Trudging down the dusty lane, 


With no thought of future pain; 


You’re our one and only bet, To 


absorb the national debt. Little man, with cares so few, We've a lot 
of faith in you; Guard each merry whistled tune, You are apt to need 
it soon. Have your fun now while you can; You may be a Bare- 


foot Man! 





Pere Wemuorr, Editor, 
Automotive News 
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Remove Credit Controls 
From Used Cars 


As AUTOMOTIVE NEWS has pointed out in the past, it 
was a mistake to impose credit controls on used cars, 
and it is a mistake to continue such controls. 

People tend to take a lot of things for granted about 
used cars. 

Basically, the used car is the poor man’s magic carpet. 

It provides essential transportation to fit. any man’s 

ocketbook. 

bviously, however, as the age of the car goes up and the 
price goes down, there is a point at which older cars provide 
transportation that is uneconomical. 

The owner must pay more for maintenance and repairs 
than he would have to pay for a better car—in a free 
economy. 

Thus, the man with a lower income is hurt just where he 
shouldn’t be hurt when artificial controls force him to pur- 
chase worn-out used cars when his credit rating is such that 
he would be allowed more time in a free market. 

Finance organizations and dealers are not in business 
to throw their money away on bad risks. By and large, 
they are in the best position to determine the terms on 
which they will lend their money. 

It has been argued that Regulation W helps slow the 
drain on materials needed for defense. 

But this is certainly not the case with used cars. The 
material has already been used, the product is there. The 
only point to be determined is who shall own the product. 

We contend that those in any income group with good 
credit ratings should be allowed to buy a used car at 
any terms practical financing organizations will allow. 
New as well as used-car dealers should get behind this 

drive to remove used cars completely from the restrictions 
of Regulation W, for movement of the used car is the key 
to new-car sales. 





* 


Still a Chance 


p maRE is still a chance to fight against unjust and dis- 
criminatory increases in excise taxes on cars, trucks 
and parts. 

These increases are a serious threat to the American 
economy, for they threaten to overload with taxes an 
essential industry. 

Let your senator know what you think of these dangerous 
taxes. 


* * 





Auto 
Forum 


Eprror’s Note: Following is one 
| of a series of articles written 


especially for Automotive News 
by managers of the various state 
auto dealers associations: 


By Otto P. Henneberger 


Mer., New Jersey Dealers Assn. 


ET’S give more attention to our 

“grass roots.” By far the great- 
est membership in our national, 
state and local associations is from 
“grass-root” terri- 
tory ... made up 
of small dealers 


the “quantity” 
factor in associa- 
tion membership, 
but very often 
the “quality” fac- 
tor. They deserve 
a greater voice in 





Otto Henneberger 


our associations! 

When we think of automotive 
trade associations — how they are 
built, and how they maintain their 
strength — we naturally think of 
NADA, and we all know that NADA 
would never have gained its present 


strength without the full coopera- | 


tion and support of state associa- 
tions. State associations in turn 
should be able to rely on the co- 
operation and support of county 
and city associations. 

So let’s start with the “grass 
roots.” The “grass-root” dealer is 
a small but sound businessman 
representative of, and respected 
in, his community. Generally 
speaking, he is a sound thinker, 
developing ideas which might 
easily prove valuable right up to 
the national level, provided he is 
given the avenue to expound his 
ideas. 

Therefore, let us look to county 
and city associations. Membership 
in such associations generally in- 
cludes all dealers in a given com- 
munity, and they can become a 

most important link in state and 
national associations. The funda- 
mental reason for maintaining, and 


if need be, creating such associa-| 
| tions, and according them the full 


support of the national and state 
associations, is the important point 
that dealers, regardless of size of 
franchise or community they serve, 
are better members if given a voice 
in association affairs. 

x * * 


T" JUSTIFY the existence of any 
trade association formed for the 
good of its members, we must never 
overlook the fact that primarily we 
are service organizations! Bulletin 
service alone is not sufficient, par- 
ticularly in these times of govern- 
mental regulation. Local associa- 
tions should have personal visits, 
at given intervals, from someone in 
their state association organization, 
who should come prepared to give 
the “grass roots” the latest infor- 
mation on all subjects pertaining 
to their business. In states where 
the size of the territories make it 
prohibitive to give this personal 
contact service, it is most impor- 
tant to continually provide the 
presidents of such local associa- 
tions with continuous pertinent in- 
formation for the guidance of their 
local membership. 

Generally speaking, most county 
and city associations conduct 
meetings of their entire member- 
ship much more frequently than 
either the national or state asso- 
ciations, and such meetings afford 
opportunities for an exchange of 
ideas which, if properly encour- 
aged, can be of great help on 
local, state and national level. It 


(Continued on Page 62, Col, 3) 





10 Years Ago... 





The Big Story 


Curtailment of auto production 


in prospect following a meeting of industry leaders and Washington 


officials. A committee of 19 was 


assistant to John D. Biggers, OPM’s production chief. It was expected 


that the committee would virtually 


to allocate materials to the defense industry, commercial production 


and other manufacturing facilities. 


The House Ways and Means committee refused to adopt a measure 


increasing automobile excise taxes 
ized a hike of 3% percent on cars 





from small towns. | 
They are not only | 


the operation of | 
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Price Cutting 

I was very much impressed with 
John O. Munn’s article of June 18, 
especially the paragraph dealing 
with price cutting. 

Throughout the 25 years of my 
automobile experience, I have tried 
to impress this very fact upon my 
sales force. I am of the same opin- 
ion: Cutting prices never sells auto- 
mobiles. 

As a matter of fact, there are 
very few top salesmen left in 
the industry. Since 1945 many 
new men have come in to the 
field and during this easy selling 
period have not actually learned 
the first iota of selling. Most of 
these men have made big money 
and feel that they are successful 
automobile salesmen. The truth 
is the majority of them would 
starve to death during a depres- 
sion time, chiefly because they 
have never learned the basic 


TWO COUNTRI 








principles of real salesmanship. 

Some of us older automobile men 
have also become lax and rusty in 
our sales ability. This is due to the 
|fact that we have not exercised 





beyond the present 20 percent was 
appointed to advise J. S. Adams, 


run the auto industry—with power 


to 20 percent, but instead author- 
and 7 percent for trailers. 
—From the files of Automotive News. 
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AMERICAN PETROLEUM INSTITUTE 
SAYS: MORE THAN ONE BILLION 
GALLONS OF GASOLINE WILE BE 
BURNED BY U.S. MOTORISTS THIS SUMMER! 











‘Never Sells Cars .....” 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News. Detroit 26, Mich. 





these abilities in the past six years. 
Any piece of machinery that isn’t 
used and not kept lubricated will 
become rusty. This is also true of 
a salesman’s ability to sell. 

Most dealers and salesmen have 
been enjoying large incomes with- 
out effort on their part. But in my 
opinion, the future is not going to 
be as easy as the past six years. 

Again I say I enjoyed Munn’s 
article and my purpose in writ- 
ing this letter is to urge that you 
continue to stress the importance 
of salesmanship in your future 
articles, 

I firmly believe that in the very 
near future many of the “order 
takers” are going to be weeded out 
of the automobile industry; other- 
wise We are going to find ourselves 
weighed and found wanting.— 
J. Norton Arney, Arney Motor Co. 
(Pontiac), Johnson City, Tenn. 

+ x * 

I want to compliment John Munn 
on his column of June 18. It put 
into good solid words what has 
been almost a cooperative gospel 
with me since 1946. I read the 
column to our sales staff this morn- 
ing as it supported my conviction 
so aptly and powerfully. 

I elaborated at length on the 
statement: “Our products should 
sell on their own merit.” Also on 
that big sentence “. . . to realize 
the importance of the automobile 
in the scheme of American life.” 

It seems ridiculous that we 
should slash prices, enter into 
“dog-eat-dog” competitive selling 
and dealing, chisel and demoral- 
ize the market selling a product 
that has become a necessity in 
the family and economic life of 
the majority of American people. 
Actually, as you point out em- 
phatically, this is not selling at 
all, but allowing ourselves to be 
jockeyed back and forth, losing 

(See LETTERBOX, Page 67, Col, 1) 
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RECOGNIZE THIS CUSTOMER ? 


H*; a familiar—and welcome—sight, 
when he walks into your office. And 
seeing him ‘‘double,”’ this way, should help 
you recognize him— because he’s actually 
two customers in one. 


Who is he? He’s a new car buyer... and 
a made-to-order prospect for Goodyear’s 
LifeGuard Safety Tubes! 


He’s in the best possible mood to buy 
positive protection for his new car—and 
for his family, too. It’s the perfect time to 
remind him that a blowout-accident could 
easily wreck his car—could even result in 
death or serious injury. 


Tell him, too, that no tire in the world 





is blowout-proof—and that one out of every 


twelve motorists had blowouts last year!* 


Then show him how LifeGuards make 
any blowout harmless! And tell him he can 
easily afford them through a small addition 
to his car-payment plan. 


Even if deliveries are a little slow—due 
to natural rubber shortages— you and your 
customers will find Goodyear’s LifeGuards 
well worth waiting for. Phone your Good- 
year Dealer today, and learn how you can 
make these extra profits without carrying 
stock or rendering service! 


From a survey for Crowell-Collier Publish- 
ing Company. 


Show customers how GOODYEAR’S LIFEGUARD SAFETY TUBES 


make any blowout harmless! 


LIFEGUARD 


conection, 





1. The LifeGuard Safety 
Tube has two air cham 
bers. Only outer cham- 


2. Reserve air in strong, 
cord-fabric inner cham 


ber supports car long 





ber gives wavy in case of enough for safe, gradual 


blowout. stop. 


OODFYEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


feGuard. T N Tin Guuuyear Tire & Rulver Company, Ake Jhio 
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Columbus Dealers on the Green— 

The 13th annual spring round-up of the Columbus Automobile Dealers Assn. has been 
held. Approximately 150 dealers, department heads and guests played golf in the afternoon. 
At a dinner in the evening, golf prizes were presented. Left to right are: Dick Rodenfels 
(Chevrolet); Edgar G. Planck (Dodge); Neil Rush (Nash); James Saeger (Buick), president 





of the association; Jack Rogers (DeSoto); Al Rosen (DeSoto); George Woodworth (Chevro- 


let), and John B. Barton, executive secretary of the association. 





Doubts New Auto Cutbacks 


But Mobilizer Wilson Asks More Concentration 


On Rearmament Even if War Ends 


WASHINGTON.—Defense Mobil- 
izer Charles E. Wilson said last 
week that the nation’s defense pro- 
gram is running 20 percent behind 
schedule, but that further major 
cuts in automobile and other dur- 
likely will 


able goods production 
not be necessary. 
Wilson also pictured the na- 
tion’s oil situation as taking on 
a grimmer aspect, in view of the 
Iranian dispute. However, he was 
hopeful that rationing can still be 
avoided. 


to meat and livestock interests. 


Korea, Wilson said, “is but an 
incident” in the long-range struggle 
against Communism and he warned 
that World War III could explode 
momentarily anywhere along the 
broad perimeter of the 
empire, 


Wilson stressed that the na- 
tion’s rearmament program was 
still only in the “tooling up” 
Stage, even though mass produc- 
tion of many military products 
is underway, 





Soviet 


In his second quarterly report to| Wilson said that about $10 billion 
President Truman on the progress|worth of military supplies, equip- 
of the mobilization program, Wil-|ment and facilities have been de- 
son called for increased emphasis|livered since the outbreak of war 
on rearmament whether or not the/in Korea, with a backlog of about 
fighting ends in Korea. $32 billion still outstanding. 

He warned that the entire free} He said the big bottlenecks in 
world will be imperiled if Congress;}|defense programming now are 
takes the Korean peace overtures|shortages of skilled workers and 
as a signal to ease controls and| machine tools. 
cut down on arms spending. Wilson said that construction and 

Truman immediately passed Wil-| production of consumer durable 
son’s report on to Congress, along|goods such as automobiles have 
with a letter of indorsement urging|been cut a third below pre-Korea 
the lawmakers to reconsider and|levels, but that “further major cuts 
legislate the strong program of|should not be necessary.” 
controls he wants. 

“Otherwise,” said the Presi- 
dent’s letter, “consumers in this 
country may be plundered by 
renewed inflation and our whole 
mobilization program threatened 
with disaster.” Dealer Conventions 

Wilson’s report said that infla- : : 

tion had already added $7 billion gg os 
to the nation’s bill for weapons and Cadillac, Detroit. 

supplies. In a news conference ac-| Sept. 13-16— Federation of Automobile 
companying its release, he assailed Dealers’ Assns. of Canada, Banff, Alta. 


“ ‘ ” : Sept. 16-18—28th Annual Convention, New 
special interests” for trying to kill York State Auto Dealers Assn., Saga- 





controls. more hotel, Bolton Landing, Lake 
He left no doubt that he referred George, New York. 
Sept. 16-18—Annual convention of Ken- 





tucky Automobile Dealers Assn., Ken 
tucky Lake, Gilbertsville, Ky. 

Sept. 24-25—New Mexico Automobile 
Dealers Assn. annual convention, Murray 
hotel, Silver City, N. M. 

Sept. 27-28—Convention of Kansas Motor 
Car Dealers Assn., Town House, Kansas 


Iowa Officially Defines 
Meaning of ‘Used Car’ 


DES MOINES.—A recent bul- 
letin to members of the Iowa | 
Automobile Dealers Assn. re- | 
minds them that, effective July 
5, the following definition of a 
used car became law: 

“Used motor vehicle’ or ‘sec- 


City, Kans. 

Sept. 27-28—33rd Annual Convention, New 
Jersey Automotive Trade Assn., Hotel 
Traymore, Atlantic City, N. J. 

Sept. 30-Oct. 1I-2— Automobile Dealers 
Assn. of Alabama, Inc., annual conven 





ond-hand motor vehicle’ means 
any motor vehicle of a type sub- 
ject to registration under the 
laws of this state, which has 
been previously registered or for 
which a certificate of title has 
been issued in this or any other 
state.” 


tion, Buena Vista hotel, Biloxi, Miss. 

Sept. 30-Oct. 2— South Carolina Auto 
Dealers Assn. convention, Myrtle Beach 
(Ocean Forest hotel). 

Oct. 1-2—32nd annual convention, Minne- 
sota Automobile Dealers Assn., Radisson 
hotel, Minneapolis. 

Oct. 4-6— Pennsylvania Automotive Assn. 
annual convention, William Penn hotel, 





Pittsburgh. 

Oct. 5-7—Idaho Auto Dealers Assn. con 
vention, Sun Valley. 

Oct. 7-9—The South Dakota Automobile 
Dealers Assn. 1951 annual convention, 


Mitchell, S. D, 
Oct. 14-16— Tennessee Automotive Assn. 
convention, Buena Vista hotel, Biloxi, 


Miss. 

Oct. 21-23 — Florida Automobile Dealers 
Assn., 1951 Annual Convention, Tampa 
Terrace hotel, Tampa, Florida. 

Oct. 21-23—Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Savan 
nah, Ga. 

Oct. 22-24— Automotive Trade Assn. of 
Virginia convention, John Marshall hotel, 
Richmond, Va. 

Oct. 29-30—Annual Convention, Ohio Au 
tomobile Dealers Assn., Dayton Biltmore 
hotel, Dayton, Ohio. 

Nov. 3-6—Texas Automotive Dealers Assn., 
Shamrock hotel, Houston. 

Nov. 45—Texas Used Car Dealers Assn. 
1951 convention, Waco, Texas. 

Nov. 14-15—Annual meeting of Oklahoma 
Automobile Dealers Assn., Skirvin hotel, 
Oklahoma City. 

Nop. Annee! convention of National 

Car Dealers Assn., Hotel Tampa 


T T Fie. 
Dec. 6—Btah Automobile Dealers Assn. 








Award Winner— 

Edward |. Asher (left), president of Wau- 
kegan Motor Sales, Inc., Waukegan, ill., is 
presented with Nash's 10-point select dealer 
award. The presentation is being made by 
J. 8. Fountain, Chicago Nash zone manager. 


Local Grou 


Officers Are Announced... 





Dealers Keep Busy in N.C. 


RALEIGH. — Activities of the 
North Carolina dealers and their 
associations during May kept the 
automobile business in the public 
eye in various ways, it has been 
revealed in a roundup of dealer 
affairs from the North Carolina 
Automobile Dealers Assn. 

A novel method of showing 
what part of the money turned 
over in the area began with the 
auto business was featured by one 
organization; full page ads ex- 
plaining the federal tax situation 
on autos as it applies locally were 
presented by another; a 100 per- 
cent membership record was re- 
ported by another, and election of 
new officers was held throughout 
the state. 

The Harnett County dealers’ as- 
sociation put 15,000 silver dollars 
into circulation throughout the 
county during a weekend to show 
what effect the payrolls of dealer 
institutions have on the prosperity 
of the county. 

The county’s 14 dealers all paid 
their employes with silver dollars 
for one week, and because silver 
dollars are scarce in the area, many 
merchants were reported to be im- 
pressed with the amount of “cart- 
wheels” that presented themselves 
during the weekend business. Ac- 
cording to Paul L. Strickland, Dunn, 





Hartford Dealers Join 


In Institutional Ads 

HARTFORD, Conn. — The 
Hartford Automobile Dealers 
Assn. will sponsor a series of 
advertisements in the local press 
to acquaint the public with their 
“code of good customer rela- 
tions.” 

Twenty-nine Hartford dealers 
have joined to sell the motoring 
public on their skills, code of 
ethics and dependability in all 
business transactions. The series 
will stress the value of factual, 
accurate and trustworthy adver- 
tising to the motoring public in 
the purchase of new or used- 
cars and service as well. 











— Coming Events= 





Dec. 7-8— Annual convention, Montana 
Automobile Dealers’ Assn., Placer hotel, 
Helena, Montana. 

Jan. 27-30, 1952—NADA convention, Wal- 
dorf-Astoria hotel, New York City. 

* * * 


Aftermarket Shows 


Feb. 28-March 2, 1952—i952 Pacific Auto- 
motive show, Pan Pacifis auditorium, 


Los Angeles. 
* * * 


General 

July 13-14—Third annual summer meeting, 
Truck-Trailer Mfgrs. Assn., Edgewater 
Beach Hotel, Chicago. 

Aug. 21-24—5th Annual Session, National 

ongress of Petroleum Retailers, Hotel 
Sherman, Chicago. 

Sept. 3-7—i20th National Diamond Jubi- 
lee meeting, American Chemical So- 
ciety, Hotel Staller, New York City. 

Sept. 12— American Petroleum Institute 
(Lubrication committee business meet- 
ing), The Traymore, Atlantic City, N. J. 

Sons. 12-14— National Petroleum Assn., 
he Traymore, Atlantic City, N. J, 

Sept. 24-26—National Truck Body Manu- 
facturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City, 
New Jersey. 

Oct. 4—I2th Anniversary Dinner of Auto- 
mobile Old Timers, Hotel Book-Cadil- 
lac, Detroit, 

Oct. 8-12—39th National Safety Congress 
and Exposition of National Safety Coun- 
cil, Stevens Hotel, Chicago. 

Oct. 24-31—Annual meeting, National Lu- 
bricating Grease Institute, Edgewater 
Beach hotel, Chicago. 

Nov. 5-8—Annual Meeting, American Pe- 
troleum Institute, Chicago. 

Dec. 5-7—Annual convention, Motor and 
Equipment Wholesalers Assn., Stevens 
hotel, Chicago. 

* + * 
Engineering 

Aug. 13-15—Society of Automotive Engi- 
neers, West Coast meeting, Olympic 
hotel, Seattle, Washington. 

Sept. 10-13—Society of Automotive Engi- 
neers, tractor and production forum, 
Schroeder hotel, Milwaukee. 

Oct. 29-31—Society of Automotive Engi- 
neers, transportation meeting, Knicker- 
bocker hotel, Chicago. 

Oct. 29-30—Society of Automotive Engi- 


neers, diesel engine meeting, Drake 
hotel, Chicago. 
Oct. 31-Nov. | —Society of Automotive 


Engineers, fuels and lubricants meeting, 
Drake hotel, Chicago. 
Nov. 25-30—Annual meeting, The Amer- 
ican Society of Mechanical Engineers, 
Chejfente-Heddon Hall, Atlantic City, 


N, J. 
Jan. 14-18, 1952—Annual meeting, Society 
of Automotive Engineers, Inc., hotel 
Book-Cadillac, Detroit. 





| newly -elected treasurer of the 


County News and Press, which was 
headed: 

“Which are you going to do: (1) 
Wire your congressman, or (2) Pay 
as much as $334.23 more for your 
new car?” 

The ad cited a local example ex- 
plaining that “taxes already total 
$500 on a $2,000 car, and if the new 
excise tax becomes a law, the same 
$2,000 car will cost Mr. Car Buyer 
$2,161—a total tax of $675.” 

The ad pointed out that the pres- 
ent excise tax already costs the 
buyer $230 down, and $30 a month 
under present Regulation W stand- 
ards. Combining federal and state 
taxes, the ad said that the cost will 
amount to $726 down payment and 
$96 a month, not including interest 
and insurance. 

The Reidsville association has the 
most active group in the state 
since it was formed two years ago. 

There are 11 automobile dealers 
there and all are members of the 
local and state associations. The 
surrounding county organization 
is doing a good job, too, it was 
reported, with 24 of the 25 dealers 
holding membership with the 
NCADA. 

At the regular May meeting of 
the Rockingham county dealers, 
Braxton Pike, Pike Motor Sales, 
was elected president; J. B. Huskey 
was named vice-president, and W. 
H. Bowman, secretary-treasurer. 

Dealers, bookkeepers and sales 
and service managers of the Raleigh 
organization turned out in large 
numbers, it was reported, to attend 
the May meeting when officials of 
the Raleigh district OPS office ex- 
plained ceiling price regulations and 
answered questions presented by 
the membership. Newly-elected of- 
ficers of the organization are Ru- 
pert Atkins, president; Guy Rawls, 
vice-president, and Robert Vernon, 
secretary-treasurer. 

Announcement from the Greens- 
boro dealers reveals that new of- 
ficers have been elected there. They 
are Judson B. Smith, Carolina Wil- 
lys Co., president; S. I. Stewart, 
Stewart Motors, vice-president, and 
J. N. Hinton, Clegg-King Motors, 
Inc., secretary-treasurer. 


Illinois Boosts 


Insurance Rates 


CHICAGO.—New insurance rates 
which will take a 15 to 25 percent 
larger “bite” out of motorists in 
Illinois went into effect last week 
with approval of J. Edward Day, 
state insurance director. The 15 
percent increase applies to prem- 
iums on policies covering bodily 
injury, and the 25 percent boost to 
those covering property damage. 

The state legislature earlier en- 
acted into law a provision raising 
Engine division will be toqled for|the limit of liability “for wrongful 
production of components for|death” from the present $15,000 to 
Wright R-1300 aircraft engines to| $20,000. Three divisions are specified 
be built for the Air Force at the|for policy holders, as follows: Class 
Detroit engine plant. 1—Private and pleasure, with the 

T. A. Bedford, general manager|driver more than 25 years old; 
of the division, said that the Do-|Class 2—Business or private and 
wagiac plant will be equipped to| pleasure, with the driver under 25 
perform about 47 percent of the|years old; Class 3—Business alone, 
machining operations required on|with the driver more than 25 years 
the Air Force project. old, 


N. C., secretary-treasurer of the 
Harnett county association, the an- 
nual payroll of these 14 dealers to- 
tals more than half a million dollars 
a@ year. 

The silver dollar weekend was 
the idea of Earl McD. Westbrook, 
director of the organization, and 



































state . association. Other officers 
of the county group are Henry 
Sandlin, Dunn, N, C., president; 
Guy Stewart, Coats, N. C., vice- 
president; and directors Dewey 
Whittenton and Bill Laughing- 
house of Dunn, and Clifton Brock 
of Lillington. 

The Albemarle dealers association 
explained the auto-tax story to con- 
sumers in a full page ad in the 


Chrysler to Build 
Navy Jet Plant 
North of Detroit 


DETROIT.—More defense work 
was obtained for the Detroit area 
last week as Chrysler Corp. an- 
nounced it would build, equip and 
operate a plant for the manufacture 
of Pratt & Whitney J-48 jet air- 
craft engines. 

Chrysler’s contract, which initial- 
ly totals $91,000,000, provides for 
facilities to consist of 1,600,000 
square feet of manufacturing and 
testing area in buildings to be con- 
structed on a 306-acre tract of land 
in Macomb county north of Detroit. 

The Department of the Navy will 
acquire the land required for this 
project and the plant will be gov- 
ernment-owned. 

The letter contract calls on Chrys- 
ler Corp. to “construct a manufac- 
turing facility, including testing 
facilities and other buildings, make 
land improvements and building in- 
stallations, and install utilities. This 
program is required to provide pro- 
duction capacity for Chrysler Corp. 
to manufacture J-48 pet aircraft 
engines.” 

Early this year, the Navy an- 
nounced that Chrysler had been li- 
censed by Pratt & Whitney to build 
J-48 Turbo-wasp jet engines, but 
this is the first official report con- 
cerning manufacturing plans, ac- 
cording to the corporation. 

The J-48 Turbo-Wasp is consid- 
ered the most powerful jet engine 
now being delivered to the military 
services in the U. S. for production 
aircraft. 





Dowagiac Plant 
Readied by K-F 


WILLOW RUN. — The Dowagiac 
(Mich.) plant of the Kaiser-Frazer 





Study Dealer Management— 

This group is about to complete six weeks of intensive training in auto merchandising and 
allied subjects at the Chrysler Corp. Conference of Business Management, Detroit. Left to 
right, top row: Milan P. Gregurie, nephew of N. J. Popovic, Cleveland; Richard N. Roches- 
ter, son of C. Nelson Rochester, Mercer Island, Wash.; David McLeod, Stony Creek, Ont.; 
Albert Robbins, son of A. C. Robbins jr., Beverly Hills, Calif.; John P. Shaver, son of John 
Shaver, New Holstein, Wis., and James Hosford, son of James Hosford, Cincinnati. Front 
row (left to right): James A. Engle, son-in-law of Clayton Bair, Barnesville, Pa.; Roy H. 
Appleman, assistant general sales manager, Chrysler division; Anthony Nastase, son of 
Anthony Nastase, Beaverdale, Pa. 
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‘Powen-Pucked,” 
RCELAINIZE 


TRADE MARK REG. U. S. PAT. OFF. 


A NEW CAR DEALER (acladive 





ao 


Powerful in its proven benefits to automobile finish... 
Powerful in lasting customer satisfaction... 
Powerful in creating the third largest source of Service Profits... 
Powerful in a nation-wide Field Force serving New Car Dealers... 
Powerful in national advertising to bring customers to Dealers... 


Yes, indeed, in “power-packed” Porcelainize there’s power galore to produce 
profits and customer satisfaction unequalled in appearance maintenance history. 


The multi-thousands of New Car Dealers on the Porcelainize Program are 
numerical proof of this power! 


PORCELAINIZE® 


UNCHALLENGED IN MERIT 
UNMATCHED IN POLICY 
UNEQUALLED IN PROGRAM 


FREEMAN AND FREEMAN, INC. © DENVER, COLORADO 
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AUTOMOTIVE WASHINGTON 





LaFayette Motors, Inc., Indianapolis— 

Walt Faulkner (center), Indianapolis Speedway driver, receives the keys to a 1951 Chrys- 
ler V-8 New Yorker from Frank Boyer, president of LaFayette Motors. George Gunning, sales 
manager, looks on. Faulkner set new qualification and single-lap records in the 195! 
500-mile race. 


| that they have confirmed that they 
| are working on it. 

The OEEC has several commit- 
tees at work on plans to unify the 


Western Europe 
ee OS PGs | er cco taue ion cnet 


PARIS.-—A plan to create a single | nating other trade barriers, it was 
market for automobiles in Western | stated. Pools in coal and steel in- 
Europe is being studied by the/qustries have already been devel- 
Organization for European Eco-| oped. 


nomic Cooperation, central agency | . i 
of the Marshall Plan countries. Bi American officials are encourag- 


Economists Plan 


Economists of the OEEC have|ing single market plans because of 
not disclosed details of the plan,;the advantages of them as they 
but the 


Associated Press reports | operate in the U. S. 


Sell the 





C 


country financially until] 1953 and | 
afterward, a budget official said. | 

For one year at least—fiscal sae 
spending is going to reach the stag- 

gering total of around $85,000,000,- | 
000 a year. 











$65-$85 Billion Budgets 


Bolster ‘Tax 


Hike Plea 


By William Ullman 


Washington Correspondent 


These figures on the budget 
outlook were laid before the Sen- 
ate Finance committee by Elmer | 
B, Staats, assistant budget direc- | 
tor, during hearings on the pend- 
ing $7,000,000 tax bill. 

The military budget will be the 


ONGRESS was told last week by the Bureau of the 
Budget to expect at least $65,000,000,000-a-year budgets 
for an indefinite future. This was in the nature of Adminis- 
tration backing for the Treasury’s appeal for at least 
$10,000,000,000 of new tax @———————— 
revenue. The full impact of | 
the national defense program | 4 
is not going to be felt by the |; 





principal 
in driving spend- 
ing upward 
toward World 
War II levels, the 
committee was 
told, At the mo- 
ment military ex- 
penditures, in- 
cluding military 
aid to the coun- 
try’s allies abroad 
are running at an 
annual rate of 





William Uliman 
| $28,800,000,000. This rate, said Staats, 
will continue throughout 1953 then 
will level off to around $40,000,000,- 
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family trade 


in Redbook... 


THE LATEST CENSUS FIGURES show that 68% of the people in this country get 


married between the ages of 18 and 35 (ten years ago it was only 55% ). These 


Young Adults—getting married, starting their own families, building their own 


households—constitute the biggest brand-new market for your products in Amer- 


ica today. They're millior 


is of have-to-buyers ... 


needing almost everything: 


furniture, foods, fashions, children’s shoes, TV sets, refrigerators, automobiles, 


bev erages, cigarettes : 


REDBOOK is edited 100% 


article, story, talks their la 


nguage eee 


. buying most of these things for the first time. 
for these dynamic Young Adults. Every feature, 


assists them, inspires them, advises them. 


Young Adults have responded to this all-out devotion to their interests—boosting 


REDBOOK’s circulation "way past 2 million with outstanding gains in news- 


stand sales. 


\ow—when they're ma 


king that first choice... 


choosing the brands they'll 


settle on for years to come—now is the must time to tell them and sell them on 


your product in the magazine they call their own. 


No matter what media you are now using, your list will be stronger when you 


include the one mass magazine that concentrates on your best customers— Young 


Adults. 





That magazine is REDBOOK. 
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Adults 


THE VITAL MARKET 





factor 


000 or $45,000,000,000 a year for 
probably as many years as this 
nation has to maintain a huge de- 
fense establihsment. 

Senators who heard these fore- 
casts immediately demanded that 
every part of the government must 
redouble the effort to promote 
economy—even including the mili- 
tary. 


* * * 


| Pleas for More Economy 


. SPENDING at the projected 
levels is to continue for a decade 
or “maybe the rest of our lives,” 
commented Sen, Taft, some steps 
should be taken to see that the 
armed services get more for their 
money. 

He suggested immediate estab- 
lishment of a commission by Con- 
gress to study not only the military 
aspects of expenditures, but all pro- 
curement to see whether a more 
efficient system cannot be devel- 
oped. 

Virginia’s Sen. Byrd, the econ- 
omy-bloc leader in the Senate, 
tackled the Pentagon use of man- 
power, asserting that hiring of 
civilians by the defense establish- 
ment has been running at more 
than 1,000 a day. He thought the 

Defense department is taking far 
more people than it needs. 

“Once you get them on the pay- 
roll it is almost impossible to get 
them off,” Byrd declared. 

“I've talked to Mrs. Rosenberg 
(Anna M. Rosenberg, assistant Sec- 
retary of Defense) and I can’t find 

out when we are going to get some 
action. The greatest waste of man- 
power in all the government is in 
the military.” 

“Every report we get is that they 
are falling Over each other,” ob- 
served Sen. Millikin, Colorado Re- 
publican. He wanted to know what 
check the Budget bureau maintains 
on the Defense department’s staff- 
ing and utilization of manpower. 

* * * 


‘Watchdog’ Over Defense 


| GTAATS replied that the bureau 
does not have a big enough staff 
for that job, but that the Defense 
department does keep a check. 
Millikin suggested establishment 
of a congressional agency charged 
with the job of finding out what 
the government departments do 
with all the people they hire. 
Sen. Kerr suggested that as 
| long as the existing system of 
| hiring and firing people is main- 
tained, with civil service rigidi- 
| ties protecting “ even incompetent 
people in jobs,” it will be hard to 
| trim down the federal payroll. 
The committee also explored 
whether the government could not 
save substantial sums from non-de- 
'fense expenditures, but the Budget 
bureau’s No. 2 man gave them 
|scant encouragement in that direc- 
| tion, 
| “There is no valid basis,” said 
|Staats, “for assertions that vast 
sums of money can be saved by 
|eliminating waste and duplications 
|in the federal bureaucracy. 
“To reduce federal expenditures 
| substantially,” he warned, “requires 
the major reduction in, or the elim- 
ination of, programs specifically 
| Prescribed by law.” 
+ * * 


Contracts Two Years Ahead 


HE SAID, for example, that on 
obligations already approved by 
|Congress, plus the $90,000,000,000 
|to $100,000,000,000 of new requests 
now before Congress, the aggregate 
for three years will reach $225,000,- 
000,000. 

Actual cash outlays will only be 
about $150,000,000,000, leaving a 
carryover for fiscal 1953 of some 
$75,000,000,000. This will be in addi- 
tion to any new budget appropria- 
ltions in 1953, Staats said. 
| “Contracts will have been en- 
tered into and goods ordered for 
virtually all this amount, but 
| actual delivery and payment will 

not be made until 1953 and 

beyond.” 

The non-defense part of the bud- 
get, Staats explained to the com- 
mittee, would actually be no more 
than $9,500,000,000, which gives a 
small target for savings. 

Of the $68,400,000,000 now out- 
lined for 1952 defense will cover 
70 percent, or $48,000,000,000. Of the 
remaining $20,400,000,000, interest 
on the public debt will call for 
$6,000,000,000 and veterans’ benefits 
$4,900,000,000. 
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Illinois Users Hit Hard 


Legislature Adjourns After Raising Gasoline Tax, 
Chicago Tag Fees, Inspection Levy 


By Mel Adams 
Staff Correspondent 

CHICAGO.—Car and trucking in- 
terests here and throughout the 
state agreed last week that the 
biennial Illinois legislative session 
which ended July 1 at 5:10 a.m. 
(the clock having been stopped just 
before midnight June 30) set a rec- 
ord in hitting owners of motor 
vehicles in the pocketbook. 

Just when it appeared in the clos- 
ing hours that the state gasoline 
tax would remain at three cents a 

gallon because of a deadlock be- 
tween the senate and house, agree- 
ment was reached to boost the tax 
Aug. 1 to four cents a gallon and 
raise it again on Jan. 1, 1953, to five 
cents. 

Last-minute approval was also 
given the Chicago city council to 
up city license stickers by 50 per- 
cent on passenger cars, with those 
rated at less than 35 horsepower 
hiked to $15 a year and those of 
35 horsepower and higher to $30. 
The increases were vigorously 
opposed by the Chicago Automo- 
bile Trade Assn., the Chicago 
Motor Club and other interests. 

Whether or when the higher city 
fees will be assessed will be de- 
cided by the city council later, with 
committee hearings scheduled in 
advance of final action, if any. 


Another measure passed by both 
houses of the legislature in Spring- 
field provides for annual safety lane 
inspections under state supervision 
at a fee of 50 cents for each. Chi- 
cago maintains safety lanes where 
inspections every six months with- 
out charge are compulsory for cars 
and trucks. Speculation has arisen 
over whether these city-operated 
lanes will be discontinued under the 
new state law. 

Sunday closing for purposes of 
motor vehicle sales went through 
both houses. 

The Sundav closing bill now 
awaits Gov. Stevenson’s signature 
or veto. Opponents in the legisla- 
ture, which passed the bill over- 
whelmingly, contend that it is un- 
constitutional because it is “not 
necessary for the health, safety or 
zeneral welfare of the public.” 

While conceding that the bill is 
a “bad” one, dealers through their 
new and used-car associations want 
it and believe that for this reason 
it should be in the books. No objec- 
tion by any dealer was registered 
at hearings on the measure. 

An estimated $20,000,000 will be 
raised through the one-cent-a-gallon 
gasoline increase. This amount will 
be doubled by increases in motor 
truck license fees totaling another 
$20,000,000. 

Further revenue will come from 
the 50-cent charge for safety lane 


inspections; the extra one cent a 
gallon on gasoline, starting Jan. 

1, 1953; another $8,000,000 boost 

in truck licenses a year later, and, 
for Chicagoans, the higher city 
sticker charges if they go through 

—a grand total increase in 1954 
of nearly $75,000,000. 

On the credit side for truckers 
was refusal of the legislature to 
lower to 59,000 pounds the present 
72,000 maximum weight for motor 
trucks. 


Starting Jan.. 1 of next year, 
trucks in the 3,000 to 8,000-pound 
class will be charged $20 a year 
for license as compared with the 
present $12. Increases are provided 

































Finds an ‘Immensel 


NEW YORK.—-Fortune Magazine 
takes a look at Kaiser-Frazer Corp. 
in its current issue and concludes 
that K-F “in many ways is an 
immensely better company than it 
was, say, four years ago.” 


The article says the auto indus- 
try is the roughest thing that 
Henry J. Kaiser ever tackled. 

K-F “has an excellent product,” 
states the article. “Its engineering 
department has a number of sound 
improvements coming along, its 
dealer organization is in good 
shape, and it has a resourceful and 
imaginative management that has 
learned a great deal.” 

However, Fortune reports that 
K-F’s “sunshine boys” have at one 
time or another “amazed, amused 
and offended” automotive Detroit. 

The “sunshine boys” are identi- 
fied as Edgar F. Kaiser, K-F presi- 
dent, and Mike Miller, Joe Reis 
and John Hallet, also K-F officers 
who are products of Henry Kaiser’s 
other industrial ventures. 

Recalling when the “sunshine 
boys” first came to Detroit, For- 
tune says: “They had little time 
for play; after the first year or so 
they did not hire many automo- 
bile men, They seemed proud of 
their ignorance of auto making.” 

But, Fortune says, they not only 
made cars, but made them better 
and faster than anybody thought 
they could. 

Fortune predicts that if K-F can 
last a few more years it has an 
even chance of making a big name 
for itself in the auto industry, add- 
ing that the lasting depends on 
two factors: 

1. Whether K-F can squeeze 
through 1951 in good shape. 

2. Whether it can successfully 
execute all defense orders on its 
books, and procure still more. 

“What K-F needed right from 
the start,” says Fortune, “was a 
dealer body that would work hard 
enough to compensate for lack of 
momentum—that would give more 
and better service than competitors, 
would correct the little faulty de- 
tails taken for granted in all cars 
except those made by newcomers. 





Kentucky Ruling Allows 
Cities Special Car Tax 


FRANKFORT, Ky.—All cities in 
Kentucky now have the power to 
require license tax stickers to be 
placed on windshields of automo- 
biles that use the city streets 
steadily, according to a recent rul- 
ing by Attorney-General A. E. Funk. 

The right has been upheld on the 
grounds that the cities have the 
governmental functions of taking 
care of the streets, even if the| “This kind of dealer body K-F 
streets have been dedicated to the/did not get. Its great handicap, by 
state highway department. ia cruel anomaly, was that for the 
































plenty of capital, 


up a reliable dealer organization 
and public acceptance are not the 
work of a year or two. They take 
upwards of five years, 


raised enabled them only to get 





Chrysler Gets Plaque for Safety Record— 


A. M. Fleming (right), manufacturing vice-president at Chrysler division, receives a plaque 


Better’ Company .. . 


‘Fortune’ Looks Over K-F 





first two years of its life it did not 
have to sell at all. The company’s 
original 4,000 dealers—-later in- 
creased to 4,700—were signed up 
by Joe Frazer, who in the begin- 
ning represented the company’s 
sales ability. 

“Joe signed them up when good 
dealers were even scarcer than 
good workers and steel at mill 
prices. Whether anyone else could 
have secured better ones under the 
same circumstances is very doubt- 
ful.” 

Fortune has Frazer moving 
gradually out of prominence in 
the K-F picture as materials be- 
came harder and harder to get. 
It was at the start of the mater- 
ials squeeze, the article states, 
“that Kaiser's dambuilders and 
shipbuilders” began to move in. 

“They did not intend to stay,” 

says Fortune. “But they came and 
came and stayed and stayed. Edgar 
Kaiser came in January, 1946, as 
general manager, and is still there. 
So are Mike Miller, Joe Reis and 
John Hallet.” 

A sales crisis began in 1948 for 
K-F with the resumption once 
again of Regulation W, Fortune 
says, and came to a head early in 
1949 when K-F’s old models would 
not sell. 

Fortune tells how Henry Kaiser 
oozed confidence at K-F’s outset, 
and how the company’s stock rose 
to $24 a share before a car was 
even engineered. 

Two stock issues raised $53,- 
500,000, but Kaiser is quoted as 
lamenting that: “It was our big- 
gest mistake. We should have 
raised $150 million or $200 mil- 
lion.” 

“Manifestly,” Fortune continues, 
“if any new company ever needed 
K-F did. To 
demonstrate engineering talent and 
manufacturing integrity, to build) 


and they 
take a lot of money.” 
“The $53,500,000 Henry and Joe 


going.” 
“Nothing can compensate for the 
fact that the company did not get 


for all weight classes ranging up for the 1950 safety record for plants of its size from Gerald Phelan, manager of the Detroit 
to $256 for 20,000 to 24,000-pound industrial safety council. The alltime low, set at the Kercheval plant, was 1.27 in frequency, 
classification which now pays $150. | and .020 in severity. Oscar F. Lehman (left) is safety engineer for the Chrysler-Jefferson plant. 


itself in a parlous position.” 


So now, Fortune says, K-F is 
“diversifying.” 
“For example,” the magazine 


says, “one such deal started for- 
tuitously when General Motors 
called up in May, said it needed 
some auto steel, and asked whether 
K-F had any. 

“Edgar followed the request 
through and on May 23 had lunch 
with Charles Wilson and other GM 
officers. He got a lot of excellent 
free advice. 

“Recalling Chevrolet’s early tra- 
vail, Wilson advised Edgar to 
fight it out. On the one hand, 
said Wilson, don’t build more 
cars than you can sell to dealers, 
but on the other hand keep pro- 
duction going so that people 
can’t say you’ve gone into the 
aircraft business, 

More immediately helpful, says 
Fortune, Edgar got several con- 
tracts—one a 10-month contract for 
K-F to make body stampings for 
General Motors. 

Whether such contracts will be 
enough to forfend another K-F loss 
this year, according to Fortune, is 
doubtful. 


Top Trucks 


New-truck registrations for 
four months, plus 40 states for 





May: 
1951 Pos. Make 1950 Pos. 
1—141,772 Chev. 142,330— 1 
2—100,804 Ford 113,683— 2 
3— 43,995 Dodge 30,708— 5 
4— 40,774 GMC 32,821— 4 
5— 38,366 Inter’l 36,5638— 3 
6— 12,475 Stude. 18,327— 6 
7J— 10,304 Willys 7,595— 7 
8— 5,512 White 3,999— 8 
9— 4,928 Mack 3,845— 9 
10— 2,067 Diam. T 2,138—10 
1l— 1,761 Divco 1,450—11 
12— 1,656 Reo 1,220—12 
13— 1,199 Brockway 807—13 
14— 965 Autocar 797—14 
15— 528 Federal 490—16 
16— 293 Pontiac 746—15 
1j— 284 Kenworth 165—18 
18— 2144 FWD 130—19 
19— 207 Crosley 196—17 
20 149 Sterling 128—20 
21— 129 Peterbilt 
569 Misc. 696— 
Total All Makes 
408,942 398,829 





Small Firms Get | 


Manpower Plea 


Senate Report Calls 
For Better Break 


WASHINGTON. — Greater atten- 


_|tion to the manpower problems of 


small business is urged in a report 


| Ito the Senate Small Business com- 


mittee, filed last week by Sen. 
William Benton, Connecticut Dem- 
ocrat and chairman of the subcom- 
mittee on manpower. 
The report stated: 
“It is the judgment of the sub- 
committee that the government 
agencies fundamentally do not 
appreciate the great productivity 
of the hundreds of thousands of 
Such small businesses and the 
contribution that this productiv- 
ity can make in keeping America 
strong and free. It is these 
smaller businesses which con- 
tribute to high percentage of in- 
ventiveness and imagination to 
the economy as well as fostering 
competition upon which the free 
enterprise system develops. 
“Much more consideration should 
be given by the federal depart- 
Ments concerned with manpower to 
the legitimate needs of smaller, 
individual productive businesses. 
Senators have been receiving let- 
ters from small manufacturers 
complaining that their technical, 
trained manpower was being 
drafted, called into active service 
as reservists, or leaving for larger 
plants which already have defense 
contracts, 


“The sudden call on our man- 
power resources after Korea dis- 
rupted our manpower picture. The 
military needed men in a hurry and 
defense industries needed workers. 
Both were stripping the smaller 
segments of civilian industry for 
manpower, 


“The apparent lack of a clearly 
implemented overall manpower 
policy since Korea has hit hard- 
est on smaller business. The de- 
parture of one or two workers 
can virtually strip a small busi- 
ness of its lifeblood and know- 
how .. . The very nature of 
many smaller businesses can 
make each employe essential. It 
is the smaller plants that sorely 
feel the gap caused by the de- 
parture of even One draftee.” 

The committee found that an- 

other aspect of the manpower 
problem as it affects smal] business 
was the dilemma faced by small 
plants while they are curtailing 
civilian production because of the 
scarcity of materials but have not 
as yet been able to obtain defense 
contracts or subcontracts. 
J “During this vacuum of no work,” 
it was said, “their labor forces 
leave and head for the larger busi- 
nesses with defense work.” 


Columbus Starts 
‘Honest Ad’ Drive 


COLUMBUS, O.—Columbus auto- 
mobile dealers are cooperating with 
the local Better Business Bureau in 
an “honest advertising” campaign. 
A. E. White, of Bob White, Inc., 
has been named head of a newly- 
organized advertising committee in 
the bureau. 

The committee has 23 members, 
with a subcommittee of nine to be 
named by White. Cases of mislead- 
ing advertising will be considered 
by the committee in an effort to 








the money,” says Fortune, referring 
to K-F’s ill-fated February (1948) 
stock offering. 

After that, says Fortune, K-F 
loan bids were turned down by 
all private sources, and there was 
nothing left but the RFC which 
Edgar Kaiser approached in the 
summer of 1949. 

The RFC _ subsequently 
K-F' $64,500,000. 

“By the end of 1950,” says For- 


loaned 











tune, “the company’s prospects 
were good or bad, depending on 
how you looked at them. The new 
cars were selling well. Against this, 
however, seemed to be the fact that 
as soon as K-F could no longer 
‘ } overprice its car, it began to lose 
BE yea money.” 
The article says that defense con- 
French Visitors at Pontiac GMC— tracts came along to provide a kind 
Two French Army officers recently toured the GMC Truck & Coach plant at Pontiac to see/of insurance policy for the com- 
production of all types of trucks including those being made for the Army. Host during the | pany. 
inspection was Roger M. Kyes (left), general manager of the division. The officers are Gen. “That is,” said Fortune, “until 
Jean Noiret, commanding the French armored school in Saumur, and Col. Pierre Conze, com-| this spring. K-F, with 8,000 un- 
manding the French anti-aircraft artillery in Paris sold cars at the factory, found 
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For further details see page 
54, today’s issue. 


eliminate all untruthful advertising, 
White said. 





KETTERING 


Georgia, Florida Dealers at Lansing— 


Twenty-six Oldsmobile dealers and members of their sales organizations from Georgia and 


Florida ride the Oldsmobile plant tour train on a one-day visit to the Oldsmobile plant at 
Lansing. The group is shown in front of the Kettering engine plant, where Oldsmobile V-8 
engines are produced 
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Defense Inroads Severe . . 
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NADA Stresses Need 
To Keep Workers 


WASHINGTON.—The severe loss 
of skilled employes suffered in re- 
cent months by new-car and truck 
dealers is stressed in the current 
report of NADA’s Employer - Em- 
ploye Relations committee which is 
being mailed to association mem- 
bers this week. 

According to the report, a recent 
national survey conducted by the 
committee indicates that one out of 
seven, or 34,000 skilled employes of 
automobile dealerships, already has 
gone to the armed services and 
defense plants. 

The survey reveals in addition 
that one out of six mechanics is 
subject to draft call. The report 
says that two out of three dealers 
indicated they doubt that they 
will be able to replace this skilled 
help. | 
The survey also reveals that one | 
out of two dealers is already in| 
competition with defense plants to| 
hold or obtain skilled help. | 

Citing the importance of tranpor- 
tation maintenance, the committee’s 
four-page release deals with spe- 
cific personnel suggestions calcu- 
lated to hold employes, and with} 
concrete recommendations for find- | 
ing replacements. 

Every dealer is urged to plan 
at once a definite training pro- 

gram for new employes. The fol- 
lowing specific suggestions for 
guidance of those instructing new 
employes are outlined by the com- 
mittee: 

1. Break down the job into its 
logical parts. 2. Teach the new em- 
ploye one part at a time. 3. Don't 
try to teach a new worker the} 
whole job at one time. 4. Learn | 
what the new worker already knows | 
about the job. 5. Don’t waste your) 
time, and his, teaching him some- 
thing he already knows. 

6. Show the new worker how to)| 
do the job correctly. 7. Explain the 
highpoints of the job. 8. Encourage 
him to ask questions as you go 
along. 9. Ask him questions to be| 
sure he understands. 10. Have him 
do the job while you watch him. 

11. Stop him before he makes a | 
mistake. 12. Be sure he gets the | 
feel of the job. 138. Let him do 


Chrysler Show 
Opens in Boston 


After N.Y. Run 


BOSTON. — Top Chrysler Corp. | 
officials arrived here Thursday to| 
attend the preview of the corpora- | 
tion’s “New Worlds in Engineer- 
ing” show which opened for public | 
inspection on Friday, 

Leading the officials were A. van- | 
derZee, sales vice-president, and) 
James C. Zeder, vice-president of | 
engineering and research. 

The automotive exhibit was 
moved to Boston from New York, | 
where more than 120,000 people| 
viewed it last month in the Inter-| 


national salon of the Chrysler | 
building. It is made up of more) 
than 70 moving exhibits, models | 


and demonstrations showing some | 
of the behind-the-scenes engineer- | 
ing that goes into the building of | 
the modern-day motor car. 

The exhibits, which range from 
intricate cutaway models of the 
new Chrysler V-8 engine to a dem-| 
onstration of an electron micro-| 
scope, will be open in Boston until 
July 22. The show will open in} 
August at the Canadian National 
Exhibition in Toronto. 


Oregon Dealers 


Promote Saf ety 


ALBANY, Ore.—Lee Cosart, Port- | 
land (Ore.) Dodge dealer and chair- | 
man of the inter-agency safety 
commission, told dealers at a recent 
district meeting of the Oregon Au- 
tomobile Dealers Assn. here that 
they should support driver training 
programs and continue efforts for 
safety inspection stations in the 
State to promote traffic accident 
prevention. 

Gov. Douglas McKay, a Chevrolet- 
Cadillac dealer, also addressed the 
meeting on safety projects being 
carried on by national, state and 
other dealer organizations. 





the job alone as soon as he can | 
do it properly. 14. Put him on his | 
own, but check up on him fre- 
quently, until he is getting along 
all right. 


| 

|New Fram Plant in Greenville, O.— 

Fram Corp., Providence, has announced the opening of its new oil filter and replacement 
“The loss of skilled employes al- cartridge plant in Greenville, O. This new plant is the first in the world to be designed and 

ready suffered by dealers may be constructed for the express purpose of manufacturing oil filters and cartridges, Fram states. 

only an indication of what lies | Both the Cel-Pak cartridge and the Filcron cartridge, which filters particles down to one 

ahead,” says the committee report. micron, will be produced there, it adds. Other Fram branch factories are at Pawtucket, 
George M. Berry, of St. Louis, is R. |.; Portsmouth, N. H.; Jacksonville, Fla.; Otsego, Mich., and Independence, Kans. 


chairman of the Employer-Employe a. Fee : 
Relations committee. The member-|ingham, Ala.; Joe Gandy, Seattle;| Newark, N. J.; Foster W. Talbott 


ship includes: Frank Collord, Wa-| Arthur Haas, Cleveland; Stewart| Baltimore: R. Earl Burrows, Cleve- 
terloo, Ia.; W. S. Edwards jr., Birm- | Hanson, Detroit; W. L. Mallon,| land, and Guy Arthur, Feoase ‘Ga. 





@ Put Casite in every new car—the very first mile 
—for easy break-in, for extra engine protection. during the break-in period 
Sell Casite to all new car owners with every oil 
change—for steady, extra profits. 

Casite is an amazing oil-carrier. No matter what Suggest Casite to every 
kind of motor oil is used, Casite gets it around — them need Casite—all can 
quickly and into the tight spots. Casite cuts engine 


CASITE DIVISION - HASTINGS MANUFACTURING CO., 











NATION’S NO. 1 OIL ADDITIVE 


BETTER AND SMOOTHER MOTOR 
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Louisville Ford Dealer 
Offers ‘Layaway’ Plan 
LOUISVILLE. — Riggs Motor 
Co., local Ford dealer, has 
launched an “auto layaway plan” 
for customers who can’t meet 
present credit requirements. The 
company is inviting prospects to 
make a deposit on a car now 
and take delivery when terms 
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are revised to allow 18-month 
payments. 

Riggs’ advertising says the 
company expects the 18-month 


plan to go into effect “momen- | 
tarily.” Riggs says via the lay- 
away plan, customers can take 
advantage of current automobile 
prices. The implication in the ad 
copy is that higher prices on 
new cars and ultimate shortages 1 
of them are inevitable. 











wear by protecting these vital, close-tolerance areas 


... by reducing deadly 


start-up wear... by keeping the motor free-running. 


new car buyer—all of 


be sold. It’s the quick- 


est, easiest, surest way to keep them satisfied. 


HASTINGS, MICHIGAN 


CASITE * DROUT + PISTON RINGS + SPARK PLUGS © OIL FILTERS 
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= Holiday reaches people with 
more dollars to go places... 
more cars to get there! 


T STEN | Holiday 


reaches people who are in 
the travel mood... the 
Holiday spending mood! 
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ne up with HOLIDAY! 


It’s America’s Hottest 


Automotive Monthly! 


There’s no doubt about it! People in the Holiday mood—the mood to go places 
and see things—are hot for Holiday. Each month more than 3-quarters of a 
million Holiday-minded families are guided by Holiday magazine and the adver- 
tisers in Holiday. And what families! 


























* Holiday families travel far and wide when they vacation! 
(87% of them will have members away on vacation this summer! ) 


* There are 133 cars for every 100 HOLIDAY families. 


* Holiday families have a yearly income that’s approximately 
three times greater than the national average! 


No wonder HOLIDAY ’s families constitute your hottest automotive prospects. 
No wonder so many automotive advertisers look to Holiday for a rich, respon- 
sive audience. If you haven’t already done so, get the full details from a 


Holiday representative. 


FREE to you in the Automotive Trade... the Great 


Jj uly H. oliday Mag aZIne f See the fabulous features on such places as 
MICHIGAN, BAR HARBOR, the CANADIAN ROCKIES, etc., and you’ll un- 
derstand how Holiday promotes ‘‘travel by car’? more than any other magazine— 


why so many automotive advertisers are now regular Holiday advertisers. 


To get a FREE copy of the July HOLIDAY... just write for this travel-packed 


issue on your business stationery. Address; HOLIDAY Magazine, Independence 


Square, Philadelphia 5, Pa. 


HOLIDAY MEANS PLEASURE AND PLEASURE MEANS BUSINESS! 
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FOB FACTORY 





additional cutting edges becomes 
available. 

When removable carbide tool bits 
are used, for example, sharpening 
often consists merely in squaring 
the two ends. Individual tool grind- 
ing and the use of special form 
tools for sharpening are eliminated. 
| Also, the fact that it is not neces- 


Machining Methods 


Vastly Improved 


MAN: different developments have contributed to the | °f the tools. 
faster feeds and cutting speeds used during today’s ma- 
chining operations in auto plants. More powerful motors, ; 
greater rigidity of the machines, improved cooling, better | WW aae "aetna Mer ran 
s Ronit | n oois were e 
is ahestved. tools and tool holders and improved knowledge of machining | woriq War Il, most of the com- 
, techniques have all served tof mercial applications have come dur- 
In the action, producers were in-| ™ ‘oh | i PP eee 
structed to increase from 90 to 100 |step up the rates at which|holders for solid carbide tool bits|ing the postwar period. The auto 
t | ins ae ee ts| 1957 Award— | metal can be removed. |have made possible significant im-|industry has taken full advantage 
Hee eee cece imicte ny voce | Robert L. Crinnian (left), president of the! Prior to World War II, cutting|provements in the rate of metal |f this remarkable new technique 
the allotments of cold finished car-| gmerican Society of Industrial Engineers, |tools, operating at 200 to 300 sur-| cutting. These small, removable tool | *° speed up its operations and im- 
bon bars to converters, Under 4M | presents 1951 ASIE merit award plaque to| face feet per square minute, were | bits may be round, square or tri- prove surface finish. 
amendment to NPA steel order M-1,| John H. Shields, president, Superior Coach | considered satisfactory. Today, steel angular in shape When a cutting In addition to lathes, milling 
May 18, 1951, the base period for|Corp., during presentation banquet at Lima, |is being cut by Ford and other | edge becomes dull, the tool is sim-| ™#¢hines and a few drills, some 
converters was established as the | Ohio. | producers at speeds exceeding 1,100|ply rotated in its holder to make| ®Utomatic screw machines are 
period from Jan. 1 to Sept. 30, 1951. | — surface feet per minute. available a new cutting edge to the) "°W, being equipped with ce- 
mented tungsten carbide cutting 


In addition to this larger allot-|t thorized controlled material Under average shop conditions, |work. Round bits can often be| ; ; 
ge eee ree areria’s | the use of tungsten carbide tools |turned five or more times, each| t00ls. This application has been 
limited by the fact that such 


ment, NPA instructed producers to| orders under the Controlled Mate- reduces cutting time by 40 to 80 ltime providing a new cuttin dae. | 
increase order board reserves from rials Plan: Hot rolled carbon bars, | percent. For the oo tool life, \Wher all weaitatie surface ny ee machines have to be especially 
the August roll for the following|55 to 65 percent; reinforcing bars,| speeds eight times as high or |end of the tool becomes dull, the| “designed to take advantage of the 
carbon steel products to meet rated |55 to 65 percent, and cold finished| more can be employed. learbide is reversed in its holder,| Temarkable properties of carbide 
orders, which are being converted|carbon bars from 50 to 55 percent.| New kinds of mechanical tool! whereupon the same number of | tools. 
ee : : ' = — — seamen Sinan ——_—__—— - —_——-—— Carbide rods and carbide tubing 
are now produced to close toler- 
ances for use in high production 
metal stamping dies. This develop- 
ment has had considerable impetus 
during the postwar period. 
Carbides can now be used for 
heavy-duty planer and boring mill 
operations, an application § that 
would hardly have been considered 
a few years ago. The use of carbide 
tooling in large broaches of engine 
cylinder heads has made possible 
remarkable advances in cutting 
| speeds, surface finish and tool life. 


The excellent prospects for re- 
moving metal at high speeds is one 
of the more optimistic aspects of 
the defense picture. While not 
| widely available at present, ma- 
|chines built especially to take ad- 
|vantage of today’s greater feeds 
and speeds will certainly step up 
| the defense effort. 

. * * 


Chemical-Metal Alloy 
Developed by Chemalloy 
SANTEE, Calif—A new metal 
alloy has been developed by Chem- 
alloy Associates here, composed of 
a combination of metal alloys and 
wet chemical mass. The product, 
known as Chemalloy, is said to re- 
sist corrosion, defy rust, work 
without lubricants and remain cool 
| while being lathe-turned. It is ca- 
|pable of being produced at reason- 
lable cost from either scrap or vir- 
| gin metals. 
| While the first application com- 
mercially available is known as 
Chemalloy Zinc, the process is ap- 
plicable to a family of metals, the 
company said, including lead, cop- 
per and aluminum. ‘Also, the mate- 
|rial has been used to weld alumi- 
num successfully, the company said. 
* * * 


| Industrial X-Ray Process 


|Now Being Developed 

MILWAUKEE.—Development of 
xeroradiography —a process that 
may reduce the use of films and 
darkrooms in industrial X-ray work 
|—is the object of a joint program 
, i , . just launched by three organiza- 
It’s easy to enjoy July weather all year’ round, with a Ranco tiene: Halola Ca. Reshester, ¥. ¥.; 
Battello Memorial Institute, Colum- 
bus, O., and General Electric X-Ray 
Corp., Milwaukee. 

Xeroradiography is expected to 





Steel Producers 
Told to Increase 


Conversion Sales 


WASHINGTON.—NPA last week | / 
notified steel producers to increase 
allotments of cold finished carbon , WERIT AWARD 
steel bars to converters beginning tesla Cait adie 
with August production. 

Converters are steel producers 
who purchase steel from producing 
mills and convert it into shapes and 
forms other than those in which it 








* > * 


| Postwar Technique 


a o~ 











heater control in your car. Pioneered in 1939 by Ranco, this 


famous Fresh Air Heater Control keeps a close watch on the make X-ray inspection faster and 
7 more economical so that it can be 

weather .. . gives “summery” comfort inside the car, no |utilized in more industrial fields 
for the first time, particularly in 


. ; smaller foundries, machine shops, 
matter what the weather is outside. No wonder the Ranco heater metal-working firms and sales 
types of plants, it is reported. It 
may also provide a tool for inspec- 
tion of ordnance and other war 
material, 


control is now considered an essential for the modern automobile! 


* * * 
New Soldering Process 
Uses Hydrazine Fluxes 
DETROIT.—A new process for 


soldering automobile radiators and 
|other heat exchange equipment has 


|been announced by McCord Corp., 
; |here, and Mathieson Chemical 
, " | Corp., Baltimore. 

| Called the “corinil soldering pro- 

|cess,” the method employs a new 

COLUMBUS 1; OHIO series of fluxes made from hydra- 

zine, the company announced. Hy- 

drazine has found many commer- 


cial applications in the metal fin- 
ishing field, it was pointed out. 


the finest cars are comfort-controlled by Ranco 






WORLD'S LARGEST MANUFACTURERS OF REFRIGERATION AND AUTOMOBILE HEATER CONTROLS | 
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© King Features Syndicate 


Can you name these famous muscle men? 


These men carry a lot of weight! 

Their brawny chests and iron arms have been viewed by millions. Their 
feats of strength have awed two continents. 

Even they couldn’t tear in half all the photos that have been taken of 
their mighty muscles! 

But though millions have seen them in person, on posters, in newspapers 
and magazines, did you recognize Joe Bonomo, the great Sandow, Louis 
Cyr? Or was the only Strong Man you knew the inimitable Popeye? 

Yet Popeye became famous...only in the comics! 

Every Sunday morning, some 18 million adults (and their youngsters ) 
settle down to follow Popeye’s latest adventure in PUCK, the only national 
comic weekly. 

He’s one Sunday caller that is welcomed warmly, eagerly, week after 
week. And so are Blondie and Dagwood, Tillie the Toiler, Little Iodine, 
Donald Duck (and now Hopalong Cassidy!) and all the other beloved 
PUCK characters! It wouldn’t be Sunday without them! 

It’s hard to measure the warmth of a welcome in cold statistics. But look 
at these proven facts: 4 out of 5 adults read comics. Advertising in PUCK 
gets more readers per dollar. Identical copy gets 3 to 5 times more thorough 
readers in PUCK than in top weekly magazines. (Starch) 





Outstandingly successful firms like Procter & Gamble Co., Armour & Co., 
Ralston Purina Co. and others have, for years, been consistent users of space 
in PUCK, The Comic Weekly. 


EJ 


eeeeeee What Sort of People Read Comics? eeeessee8 


New York University’s famous survey says that 81.1% of all urban adults 
read comics Who are they... married... single...rich... poor... edu- 
cated ... illiterate? Detailed answers are available in the interesting 
booklets “Adult America’s Interest in Comics” and “America Reads the ~~ 
Comics.” These booklets will be sent to interested advertising and business @ 
people without charge. Please ask for them on your letterhead. 


eee eeeeee ses 


eoeecesoeeseeseesoeoeeezeeseeeesoeeeeseseesese ese 8B eseeaee eee 





THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly —A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bidg., San Francisco 
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a ae 
OPS Warning 
On Rate Hikes 


Given Haulers 
WASHINGTON. The 


the motor carrier industry last 
week that it might protest any rate 
hikes for motor carriers, if such 
increases were considered a threat 
to economic stabilization. 

OPS has no authority over rates 
charged by common motor car- 
riers, but can protest them to the 
Interstate Commerce Commission 
or state agencies. 

The motor carrier committee 
agreed, it was reported, to furnish 
OPS with advance information on 
any rate increases contemplated 
through group meetings of repre- 
sentative carriers. 

OPS took under study a request 
that it keep truck leasing exempt 
from price rules. 

Members of the group that met 
with OPS were: 

Sidney Allen, John M. Akers, 
George H. Blewett, Earl F. Bucking- 


OPS | 
warned an advisory committee for | 





Wins Austin Sportsmanship Award— 

| Steve Lansing (right), is the first winner of the Austin sportsmanship award, given for his 
| 

| driving in the Bridgehampton (R. |.) sports car road race. John Wells (center), sales 
| manager for Austin, and Bruce Stevenson, general manager of the race, congratulate the 








Dealer Business Counsel 


Entire Operating Loss for Tradeins Is Best Charged 
Against New-Car Department 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 


HE prime cost of any article in 

your business that you buy for 
resale is the net amount you pay 
your supplier for the article. How- 
ever, to this prime 
cost you must add 
the cost of doing 
business in order 
to arrive at the 
final cost. 

The difference 
between the prime 
cost of the mer- 
chandise and the 
price you sell the 
merchandise for 
is your amount of 
gross profit, and 
| the difference between the final cost 
|of the merchandise and the price 


J. B. Van Tassel 


ham, E. N. Hatch, B. D. Davidson, winner, who drove a Crosley. The award is given for drivers who are willing to risk chances | you sell it for is your net operating 


John J. Brady, J. C. Durkin, Henry 
J. Bischoff and Ernest R. Lee. 


“4 take a lot of personal pride in the cars I sell and 
everything I put into them, too. That’s why I always 
make it a point to suggest a Motorola CUSTOM- 
BuILT Auto Radio—and usually my customers agree 
because they recognize Motorola as a good name 


to trust. 


“But this customer had some strong ideas of his 
own. Everything the best, mind you, until I sug- 
gested Motorola. ‘I never bother with a radio much,’ 
he said, ‘just put in the cheapest kind you've got!’ 
And he stuck to his guns even though I knew he'd 
come back unhappy with the whole deal if I let 


him out-talk me. 





| of winning to safeguard other competitors and spectators, and for avoiding recklessness and 


over-driving. 


a car dealer tells us... 


; # a_i\\\ 


‘ 


| profit. 
Every businessman is primarily 


LLL LA 
CE 


Giles aM: 


friend for life) 




















BUILT model for his car and 


a thank-you on the back of his 


auto 


“So I brought out the actual Motorola CusTOoM- 





showed him how it 


would slip right into the radio recess without extra 
bolted-on units or exposed wiring. He began to 
weaken a little and remarked he Aad heard friends 
talk about their Motorola Auto Radios and the clear 
tone, extra long-range reception and such. Before 
long he said, ‘Okay, have it your way!’ 

“That was last week. Today the roses arrived with 


business card. That’s 


why I’m so pleased—and I bet no matter what his 
next car is—he’ll say ‘Put in the Motorola CUSTOM- 
BUILT Auto Radio that fits it!’” 


Motorola 


WRITE, WIRE OR PHONE YOUR DISTRIBUTOR TODAY! Motorola Inc., 4545 Augusta Blvd., Chicago 51, Illinois 


Custom- built 


radios 





interested in net operating profit 
because this is the net profit he 
can put in the cash register pro- 
vided it is a cash net profit and 
| not a holding net profit, 
In the case of the new car, your 
|prime cost is the amount you pay 
ithe factory for the new car plus 
the cost of optional equipment or 
accessories that are installed on the 
car. In the case of the used car, 
your prime cost is the amount you 
allow for the used car on a trade 
or the amount you pay for the used 
car plus the cost of reconditioning. 
However, you should never carry 
any merchandise on your books in 
excess of the resale value or the 
market value; in other words, a 
balance sheet should always reflect 
net assets on a basis of prime cost 
or market value, whichever is lower. 
* *¢ 


Exceeds Market Value 


N\]OW in the case of the used car, 
1‘ the amount of the allowance for 
a used car taken in trade on a new- 
car sale is usually in excess of the 
resale or market value of the used 
car. Hence, you immediately incur 
an inflationary value in used-car 
inventory when you take these used 
cars into your inventory at the 
allowance price. 

Many factory dealer accounting 
systems classify this difference be- 
tween the allowance price and mar- 
ket value of the used car traded 
as “overallowance” and make pro- 
visions for this amount of over- 
allowance to be charged against the 
used-car department. 

While this amount of overallow- 
ance is made on a used-car trade 
in order to get the new-car deal, 
it should rightfully be charged 
against the new-car department as 
a part of the cost of selling the 
new car. 

In addition to this used-car 
overallowance cost being charged 
to the new-car department, the 
expense of selling and maintain- 
ing the used-car department 
should likewise be charged to the 
new-car department on those used 
cars that are traded in for the 
sole purpose of selling a new car 
| and on which you will have no 
used-car gross profit to absorb 











the selling expense. 
| You should make sure that all 
used-car losses and expenses, which 
jare a direct cost to you in the 
| maintenance of your new-car posi- 
tion, be charged against the new- 
| car department. Personally, I would 
|not set up and journalize the over- 
|allowance on each used car sold, 
|but at the end of the month, I 
| would transfer my entire operating 
|loss on those used cars that had 
been taken in to get new-car sales 
to the new-car department to be 
|shown as a deduction from the 
|new-car gross profit. 

This method would save much 
| bookkeeping expense, much argu- 
ment as to what the market value 
or resale value of the used-car 
| tradein is, and give you a true and 
actual picture of just exactly how 
much money you were making on 
|your new-car retail sales. 


} * « s 
Time Cost for Job 
HEN this rightful charge for 


obtaining a favorable new-car 
sales position would not only be 
charged where it belongs but it 
would also be a true cost for the 
job. 
However, on this basis of oper- 
ating, the estimated amount of 
overallowance on used cars in in- 
ventory at the end of the month 
should be charged against the in- 
ventory adjustment account and 
the used-car inventory credited. 
This entry should be reversed on 
the first day of the next month. 
Personally, I don’t see how it is 
possible for anyone to predetermine 
the exact resale value on each used 
car traded at the time of the new- 
car sale. The exact loss on a new 
and used-car deal is never known 
until the entire deal is washed out. 
(Any questions involving Busi- 
| ness Management will gladly be 
| answered by J. B. Van Tassel, 


| care of Automotive News.) 
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Summer Safe and Winter Sure 


This is the fine new tire that has aroused so much 
enthusiasm among veteran motorists. 

It was designed by leading auto designers, to 
deliver a new high level of mileage life and all- 
weather safety. 

Its exclusive Safety-Slotted Tread puts added 
hundreds of biting and holding edges against the 


risks of every troublesome road condition. 


TIRES 


Pirisi@Gcn 


These extra biting edges (across and around 
the tread) actually achieve up to 51% more 
straightline stopping power and non-skid se- 
curity. The greatly increased tread depth adds 


60% to its safe travel distance. 


This is also the tire with the only Terraced 
Sidewalls—whose strength and beauty get life-time 


protection from their own exclusive Scuff Guard. 


° UNITED 


STATES 


She New 
FISK 
SAFETY-FLIGHT 


THE NEW HIGH LEVEL OF SAFETY 


RUBBER COMPANYXT 


XL 
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U. S. Chamber Polls Industry .. . 


Transport Men Favor 


Single U.S. 


WASHINGTON.— Transportation 
executives want a single federal 
agency to handle all the regulatory 
and promotional functions of their 
industry, according to the U. S. 
Chamber of Commerce. 

The chamber said that a poll 
of executives, taken at the South- 
eastern Transportation Congress 
in Atlanta, also showed that 67 
percent of the transportation 
executives desiring that federal 
transportation agencies be kept 
free from control by the execu- 
tive branch of the government. 

The poll was taken by the cham- 
ber’s transportation department 
staff, which advocates the estab- 
lishment of one agency to handle 
regulatory and promotional func- 
tions for all types of carriers. 
The poll reportedly showed that 
85 percent agree with the Cham- 
ber’s stand that the executive 
branch of the government should 
not have control over any transport 








agency. Ten percent supported the 
position that the executive branch 
should have control over promo- 
tional transport functions, while 5 
percent did not take any stand, it 
was said. 

Several other transportation is- 
sues were covered in the chamber’s 
survey. A preponderance of replies, 
it was said, also supported the 
chamber’s policy asking for separ- 
ation of air mail payments into 
“subsidies” and actual payment for 
service. 
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And, the chamber said, it got 
the same kind of support for its 
policy of advocating that federal 
funds should not be appropriated 
to aid the construction of air- 
ports largely devoted to local fly- 
ing activities. 

The transportation executives 
also expressed their opposition to 
the federal government’s interest 
in the Federal Barge Lines, 

The greatest diversity of opinion | 











Safety Patrolers Tour Dodge Plant— 

J. H. Button (second from left), Kokomo (Ind.) Dodge dealer, sponsors a trip through the | 
Dodge Main plant every year for members of the Kokomo Safety Patrol. Here, 18 members | 
of this year's patrol are shown with school and transportation officials of the school while | 
in Detroit. 


representatives thought the solu- 
tion of the long-run difficulties of 
railroads could come from greater | 
efficiency on the part of the rails 


came on questions concerning mo- 
tor vehicle weights and sizes. Na- 
tionwide uniformity of rules, how- 
ever, drew 48 percent support, while 
12 percent voted for regional uni-| themselves. 
formity. The majority thought that rail- 
The executives expressed the be-|roads should use their present car 
lief that the St. Lawrence Seaway | supply more efficiently, loading and 
could not be made a liquidating|unloading them more promptly. 
project, and therefore shouldn't be —— 


oe all the motor carrier Price Squeeze 
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EDITORIAL AND BUSINESS OFFICES: 2666 PENOBSCOT BUILDING, DETROIT 
NEW YORK—Edward Kruspak, advertising manager, 51 E. 42nd St., Murray Hill 7-6871; 
CHICAGO-——J. Goldstein, western manager, 360 N. Michigan Ave., State 2-6273; 
LOS ANGELES—R. H. Deibler, 2506 W. Eighth Street, Dunkirk 3-0303; 
DETROIT—Dick Webber, 2666 Penobscot Bldg.. Woodward 3-0495 





turn to: 
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Here's how to get your sales messages into places 
that you can't always reach with a personal call— 


Top bracket men 
engineering, and 
the car factories 


Automotive News for 
They're the Decision Men. Now, more than ever 
they make their buying decisions with the aid of 
the news and advertising pages that they pay $8 
a year to get. The renewal rate for subscriptions 
is 84.2%. Both figures are tops for the industry. 
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THE WEEKLY NEWSPAPER OF AMERICA’S NO. | INDUSTRY 





ee On Car Makers | 
Cited by Mason | 


DETROIT. — George W. Mason, 
president of Nash-Kelvinator, last 
week expressed hope that install- 
ment credit terms 
might be eased 
soon. 

In a letter to 
his company’s 
stockholders, Ma- | 
son said such ac- 
tion was neces- 
sary to lessen “the 
restrictive effect 
on sales of home 
appliances and 
new and_ used 
cars.” 

Meanwhile, he said, the most se- 
rious problem confronting the in- 
dustry is rising costs with a result- 
ing squeeze on earnings. 

Mason said that delay on the part 
of the Office of Price Stabilization 
in amending its pricing order of 
March 2 has been a disappointment 
to the industry. 

“Additional important increases 
in costs have occurred in the four 
months since,” Mason said, “espe- 
cially in conversion steel, which will 
run at least 50 percent higher for 
Nash-Kelvinator this fiscal year 
than a year ago.” 








. ’ 
Geo. W. Mason 








Solar Salesmen 


Hunting Scrap 


NEW YORK.—Solar Steel Co.’s 
70-man warehouse salesmen force 
will spend most of their time during 
July and August aiding in the Na- 
tional Scrap Salvage Drive, Sol H. 
Friedman, president, said last week. 

Solar salesmen will be designated 
“official scrap sleuths,” Friedman 
said. They are scheduled to call on 
the management of all Solar cus- 
tomers with plans to survey each 
plant for salvageable scrap that can 
be moved into legitimate scrap | 
channels at once. 


* 
Roadeo Practice 

I-H to Supply Trucks, 
@ Course in Chicago 
CHICAGO.— International trucks 
land a field test course will be made 
available for practice sessions by 
drivers competing in the American 
Trucking Assns.’ national roadeo 
here in October, according to W. K. 
Perkins, truck sales manager of 
International Harvester. 

The practice course will be estab- 
lished on a large paved parking 
area south of Soldier field, he said. 
Trucks and the course will be 
available from Oct. 15 until the 
final competitions on Oct. 25. 

Practice trucks will be provided 
for drivers competing in all classi- 
fications of the national champion- 
ship competition. 


| 
| 
| 


in the management, sales, 
merchandising departments of 
and dealerships rely upon 
the automotive news. 








Schulte in New Home 
A new 10,000-square-foot building 
now houses Schulte Motor Sales Co. 
(Packard), 3605 Wilkens Ave., Bal- 
timore, according to William A. 
Schulte, president of the firm. 








17 GETS THINGS 


DONE! 


Experience and ingenu- 
ity in getting things 
done are qualities which 
the F. L. Jacobs Com- 

any havein abundance. 

hat’s why we have for 
years served industry’s 
assembly lines with 
stampings, die castings 
and numerous other 
sub-assemblies that help 
build the world’s finest 
motor cars. 


Push button top and win- 
dow controls e Automotive 
hardware and tametngs . 
Instrument panels « Hood 
ornaments e Visor brackets 
e Glass channels e Mould- 
ings e Seat backs e Radia- 
tor grilles e Bumper guards 
e Escutcheons e Door han- 
dles « Ash receivers « Leaf 
spring covers e Zinc die 
castings ¢ Cushion and 
back coil spring assemblies 
e Ventilating windows 


— 


_ 
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OUTSELLS ALL OTHER BUMPER GUARDS! 


on Hauser’s Grand Marquee. 


WGN-TV 9:30 every Wednesday 
night on Hauser’s Family Circle. 


ADVERTISED IN THE 
SATURDAY EVENING 


PO S T! 16,000,000 people 
monthly (your customers) see 
each ad. 


* FEATURED ON TV! 
WNBQ 10:00 every Saturday night 








NOW AVAILABLE for Both front and rear of: — 
1951 MODELS 


1951 BUICK 

1951 CHEVROLET 

1951 CHRYSLER 

1951 DESOTO 

1951 DODGE 

1951 FORD 

1951 HUDSON (Pacemaker) 
1951 HUDSON (Commodore, Super, Hornet) 
1951 KAISER 

1951 HENRY J 

1951 LINCOLN 

1951 MERCURY 


1951 NASH (Statesman) 

1951 NASH AMBASSADOR (without bumper 
guard arms) 

1951 NASH RAMBLER (without bumper guard 


orms) 
1951 OLDSMOBILE (88 Super) 
1951 OLOSMOBILE 98) 
1951 PLYMOUTH 
1951 PONTIAC 


1951 STUDEBAKER (Champion, Commander, 
Land Cruiser) 


1950 MODELS 


1950 BUICK (Special, Super, Roadmaster) 
1950 CHEVROLET 

1950 CHRYSLER 

1950 DESOTO 

1950 DODGE 

1950 FORD 

1950 HUDSON (Commodore, Super) 
1950 HUDSON (Pacemaker) 

1950 MERCURY 


1950 NASH (Statesman, Ambassador) 

1950 NASH RAMBLER (without bumper guard 
arms) 

1950 OLDSMOBILE (76, 88) 

1950 OLDSMOBILE (98) 

1950 PLYMOUTH 

1950 PONTIAC 

1950 STUDEBAKER (Champion) 

1950 STUDEBAKER (Commander, Land 
Cruiser) 





Brilliant Chrome Plating Identical to New Car Specifications 





| 


ERIE MANUFACTURING Daccccu 
MA PRESSED STEEL CAR COMPANY, INC. 


General Sales Office: J & H SALES COMPANY 


75 E. WACKER DRIVE - CHICAGO 1, ILLINOIS 





IT PAYS TO SELL ERIE FENDER-TO-FENDER KARGARDS 
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or Pitchers— 

Paul McKeown, Nash assistant Chicago zone manager, greets Ray Berres, pitchers’ coach of 
the resurgent Chicago White Sox, shown with the Nash Rambler station wagon used by the Sox 
The Rambler is used to transport hometown and most visiting team 
pitchers from bullpen to dugout to save time when relief pitching is needed. 


No Walking 


as a "bullpen taxi." 


Socony-Vacuum Awards | 


Ten $750 Scholarships —_| 


NEW YORK. — Ten scholarships | 
and two fellowships for the 1951-52 | 
academic year have been awarded | 
by the producing department of | 
Socony-Vacuum Oil Co. Others are | 
to be awarded later. 

The scholarships amount to $750 
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each, part of $250,000 provided by 
the department for scholarships 
and fellowships over a five-year 
period. 

Socony-Vacuum also is providing 
$40,000 a year for 20 fellowships 
administered by the research de- 
partment. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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NEW YORK.—A growing volume 
of defense business, together with 
substantial unfilled orders, will en- 
able industry to remain in high 
gear for the balance of the year, 
according to most of 142 manu- 
facturing companies surveyed by 
the National Industrial Conference 
Board, 

Seven out of 10 of the compan- 





ies say they are operating at or | 


near capacity, it was reported, 
with generally higher inventories 
deemed necessary to support this 
rate of activity, Diminishing de- 
fense orders are expected as 
accelerating defense orders re- 
ceive priority and material sup- 
plies tighten. 

Slowdowns reported in some in- 
dustries are not expected to last, 
| the survey found. Recent anticipa- | 
|tory buying that resulted in over- 
stocked and overcommitted condi- 
tions at both the wholesale and 


Defense Prop Seen 


Survey Finds Most Firms Are Optimistic 
About Business in Rest of 1951 


|notably in the nonmetal industries. 
| These companies report they are 
|now experiencing reduced orders, 
jand report higher inventories. 
However, these conditions are ex- 
pected to be corrected shortly, “due 
to seemingly assured high activity 
in the heavy goods industries and 
to expectations of accelerat- 
ing expenditures for defense.” 

Developments in connection with 
|the rearmament program, the sur- 
|vey report continued, are expected 
to play an important part in de- 
|termining the course of business 
lin the months ahead. If the pro- 
|gram moves forward aggressively, 
most manufacturing executives feel 
a continued high level of operations 
is assured, 

Nine out of 10 of the compan- 
ies participating in the survey 
are currently devoting some por- 
tion of output to military orders. 
With a third of these, defense 
orders are still small, averaging 





| retail levels has evidently affected 
|the operations of some companies. | 


New! Glamorous! 
“MANHATTAN GIRL” 


Chrome Knob 
Steering Wheel SPINNERS 


Exclusive, full-color Kodachrome re- 
productions of glamorous gals that 
your customers will really whistle at. 
Order #1100 — Assortment of 3 
each of 4 Poses.List Price . . . $1.65 


CASCO SPOTLIGHTS 


Precision-built, heavily chromed, pow- 
erful sealed-beam light. Choice of 
Thru-The-Post or Thru-The-Door 
mounting. 


less than 5 percent. In half of 






One model fits 90% of all cars! You keep inventory low — 
volume high! Aero-aluminum finished in pearl grey ham- 
merloid enamel . . . beautiful‘chrome brackets and trim. 
Easily installed with screwdriver and can be painted to 
match car color. List Price... . $23.00 Order #V-15 


Junior Model— Order #$35 (Thru-The-Door) 
Order #$ 40 (Thru-The-Post) List Price... $17.50 
Standard Model—Order #5 41 (Thru-The-Post Only) 
List Price . . . $18.00 


QUIET, DEPENDABLE 


CASCO "siccee FANS 


These 2 speed, 6” fans have chrome 
plated metal trim and swivel arm. The 
bakelite motor case is die cast and has 


ILLUMINATED 


@ universal mounting bracket. Order #F-51 


list Price . $8.40 


FAN REPLACEMENT ASSEMBLY 
Good profit item. The Casco Hub Assembly 
replaces worn out 6” fans of any make. 
6 hub assemblies to a merchandising pack- 
age—each 3 are mounted on a self-. ing 
display cord! Order #F-14-List Price. $2.00 


eet it 8 


FENDER GUIDE 


Universal Thru - The- Fender mount. 
ing. Fully adjustable for all cars, 
Light in mounting bose, illuminates 
full length of rod. Extra brilliant 
at top. Order #A71 

Display card FREE with each 6. 


List Price .. . $2.80 


CASCO 


~ 
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the companies, goverment busi- 

ness ranges from 5 percent to 30 

percent of total operations. With 

the remainder it represents in 
excess of 30 percent of output, 

and as high as 90 percent, in a 

few instances. 

The board noted that subsequent 
events show that many of the com- 
panies participating in its Decem- 
ber, 1950, outlook survey underesti- 
mated the amount of military busi- 
ness they expected to receive. For 
example, it said, one company in 
December expected to be devoting 
10 percent of total operations to the 
military during the first half of 
1951. Today, they represent 50 per- 
cent of output. 

Orders on hand for 90 percent of 
the surveyed companies are higher 
than at this time last year, “sub- 
stantially so in an overwhelming 
majority” of cases. Companies not 
enjoying higher backlogs were 
found in the electrical appliances 
and supplies, industrial machinery 
(general), apparel, chemical, rub- 
ber and textile industries. 

Inventories on hand are higher 
than reported a year ago in 50 per- 
cent of the companies. However, 
the survey report said, industry in 
general would appear to have no 
serious inventory problem. judged 
by the tenor of its comments. For 
the most part, increases are of 
moderate proportions in line with 
the increase in volume of business. 
Some companies in the nonmetals 
industries, however, report excess 
inventories. 

The survey found that inven- 
| tory problems in some of these 
industries extend throughout 
| dealer and consumer levels. Sup- 
ply of products in the “pipe lines” 
is reported as full or substantially 
higher in 5 percent of the com- 
panies. This condition js fairly 
common in the apparel, leather, 
electrical appliances and supplies, 
textile, and air-conditioning 
equipment industries. 

High-capacity operations and ma- 
terial shortages have necessitated 
civilian production cutbacks for 
two-fifths of the companies sur- 
| veyed. These reductions range from 
10 to 75 percent and are noted in 
| the air-conditioning equipment, au- 
|tomobiles and equipment, electrical 
|appliances and supplies, foundry, 
hardware. heating and plumbing, 
machine tools, nonferrous metals, 
office equipment. steel, miscellane- 
|ous metals. paper and naper prod- 
ucts and rubber industries, 

Executives participating in the 
survey predicted that lack of ca- 
vacity and increasing raw material 
|shortages will make industry less 
able to take care of both military 
requirements and civilian needs as 
|the year progresses. 

They added. however, that any 
appreciable slackening in the de- 
fense program would permit the 
satisfying of all or most civilian 
| requirements. 








| Subcontract Bids 
Total $335,000, 


I-H Announces 


CHICAGO. — How International 
Harvester Co. is going in for sub- 
contracting on defense orders on a 
large scale was told last week by 
John L. McCaffrey, president, who 
said that the company’s orders total 
$335,000 and cover armored utility 
vehicles, ordnance designed trucks 
and military fuses. 

McCaffrey said 327 subcontractors 
are cooperating with Harvester in 
production of the armored utility 
vehicle, and these firms in turn are 
utilizing 1,377 subcontractors of 
their own, making a grand total 
of 1,704. 

The ordnance designed truck re- 
quires 219 subcontractors, of whom 
/119 are small businesses, 89 inter- 
| mediate in size and only 11 consid- 
ered big business, he added. 

Harvester has subcontracted for 
30 of the 37 parts comprising the 
fuse contract, with only one part 
going to a big company because of 
and ordnance specified material. 

McCaffrey pointed out that al- 
|though most of the subcontractors 
|are located in midwest states, con- 
|tracts have been scattered from 
| Attleboro, Mass., to San Francisco, 
jand from Owatonna, Minn., to 
| Rome, Ga. 
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(The opinions expressed herein 
are those of Columnist Jordan 


and not necessarily those of 


AUTOMOTIVE News.) 


N SPITE of the current national 
overproduction of words, which 
create confusion and fear of an- 
other war, thus obscuring the in-| 
tensely vital production of those 
precisely scientific things which will | 
make for peace, some of my readers 
tell me I should write a book. 
They perhaps could not realize 
that with the speed at which things | 
are moving, and most guarded by | 
secrecy, any book about the auto- 
mobile industry right now would be | 
“old hat” before it could be printed | 
... and... since the publishers 
formula is that a book, to be profit- 
able, must have at least a few 
hundred pages, sell at more than $3 | 
per copy and must include at least | 
50,000 words. That’s almost as many | 
words as I have used in over 60 
columns, in more than 60 weeks in| 
the AUTOMOTIVE NEws. 
Instead, I'll try to tell you in a | 
few hundred words why we, in 
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| Charlie Hall first produced commer- | 
|cial aluminum, the next great step 
had been made .. ,. when Drake, | 
the New Haven railway conductor. 
sank the first oil well . . . when 
|Captain Lucas, of Beaumont, Tex., 
|saw Spindletop spout 800,600 gal-| 
llons of oil before they could stop 
it (just 50 years ago) . . when 
| Goodyear accidentally dropped sul- 
|phur on a hot stove and vulcanized 
|the raw rubber .. . industry was on} 
the march. | & 
| * * * | 


| 
| Miracles Loom 


|RUT . . . those are things about) Pgy] Abel Motors, Muncie, Ind.— 


th wae we all oe . rset This Buick dealership at 1710 E. Main St., was opened with a two-day celebration, which 
at are now shaping eavelven reatured refreshments and free orchids for the ladies. 





in the laboratories are certain to be 
without any precedent in our expe- 
rience. Walter Lippman, the emi-| about 1953, and he adds “future his-| struction by failing to force a war 
nent pundit, who is retiring, at|torians will probably write of this | before the Soviets could build a de- 
least temporarily, to write a book,| era that the United States accepted | cisive stockpile of atomic bombs.” 
says that the Soviet will be ready in| the clear possibility of its own de- 








I am not retiring to write a 
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book because I don’t know any 
more than Lippman does on what 
is going on backstage , . . and 
some of the things that are pro- 
duced may even surprise him... 
but ... 1 do know a lot about 
the men who are taking no part 
in the battle of words in Wash- 
ington. No one of them could 
string words together as he does 
and I try to do. 


I would bet my last nickel on 
those boys in the shops and the 
laboratories . 

P. S.—Confidentially . . . when 
this is all over . . remember I 
told you that there is a boy experi- 
menting in his mother’s basement 
with an idea. He is reluctant to re- 
spond, even when she calls him for 
dinner. He isn’t talking much. He 
doesn’t know a lot of fancy words 
... but... some day your chil- 
dren will know his name. He’s an 
American. 








the automobile industry are for- 
tunate to be in the “greatest 
business in the world ... trans- 
portation” .. , and our experience 
and facilities enable us to provide 
nearly every other necessity for 
the successful prosecution of a 
war. In short, the future of the | 
world depends upon the coopera- 
tion of the automobile manufac- 
turers and their affiliates in every 
other branch of industry. 

When the first farmer produced | 
a little more on his plot of ground | 
than he could use himself, he car- 
ried it to the nearest market on his 
back. His cost per ton mile was) 
very high, his market radius very 
short, his back very tired. He put 
the pack on the camel’s back, har- 
nessed the wild ass, invented the! 
wheel, traded his produce, made 
some money, perhaps brought home 
the first book. Trade, transporta- 
tion, communication, education ... 
and... civilization had begun. Rea- 
son... the lower cost per ton mile. 

= = 


Historical Feats 

(‘ENGHIS KAHN came down 
“J with his hordes of Tartars on 
horseback and conquered the then 
known world, But . . . Phoenician 
sails beat the horse and the camel 
to the Mediterranean and Phoe- 
nicia ruled the sea. Columbus sailed 
for Cathay, found America. Spain 
bossed the oceans until England de- 
feated the Spanish Armada, built 
her navy, her merchant fleet, her 
empire. Then, Brittania ruled the 
sea, Watt and Boulton harnessed 
steam ... Fitch invented the steam- 
boat . . , Stephenson built the loco- 
motive ... Otto, the internal com- 
bustion motor . . . Duryea the gaso- 
line buggy .. . the Wrights flew at 
Kitty Hawk. 

Stalin knows as well, as old | 
“General Whoosit,” in the Civil | 
War, that the man who wins is 
the guy who “gets there fustest 
with the mostest” .. . S-o-o-h, 
don’t get emotional during the 
deluge of words. Those boys in 
the shops and laboratories are 
not dragging their feet. The 
United States finds world leader- 
ship her present responsibility ., . 
her inevitable destiny . . . How 
can she fulfill that destiny? By 
coordinating her amazing trans- 
portation on land and sea to ac- 
complish eventual peaceful domi- 
nation of the air. Then... and 
only then ,.. may we talk about 
all wars being over. 

The intimate relationship of the 
automobile industry with all other 
vital industries has never been fully 
understood, except in time of war. 
Food, shelter, clothing and commu- 
nication are dependent upon ade- 
quate transportation. When that 
Pennsylvania storekeeper Bessemer 
shot that blast of air through mol- 
ten iron the modern science of 
Metallurgy began ... when young 





MR. W. D. VOID, an average car owner who needs 
engine repairs. His unpractical mind, however, 

is never on such things— only on pleasant 
dreams. The house would have to fall on him 

to get a practical point across. But you can... 


ll him. 
WITH THE HASTINGS “CONVINCER” 


This powerful customer-convincing book will 
jolt Mr. Void—and all car owners like him—right 
out of their daydreams. 

In simple, dramatic fashion it calls for action 
now... for necessary repairs before destructive 
engine wear sets in, before his wallet has to take a 
tremendous blow. It forcefully points out, with pic- 
tures: ‘“‘The more you delay, the more you pay.” 

Show the big “Convincer” to customers in your 
shop. Mail the small “‘Convincer”’ booklets to your 
list of prospects. They will sell tune-ups, repair jobs 
and major overhauls for you. They’re an important 
part of Hastings nationally successful ‘Danger 
Zone” program. 


HASTINGS MANUFACTURING CO. + HASTINGS, MICH. « HASTINGS LTD., TORONTO 
PISTON RINGS ¢ SPARK PLUGS e OIL FILTERS « CASITE ¢ drout 











STEEL-VENT PISTON RINGS 


TOUGH on Oil-Pumping 
GENTLE on Cylinder Walls 








Here’s Your Direct Mail Program 


Get these Danger Zone Booklets into the homes of 
your prospects. These colorful 6” by 9” versions of the 
big ‘‘Convincer”’ Book are a powerful sales tool. Enve- 
lopes are furnished... postage is inexpensive. Put the 
16-page booklets to work—they’ll pay off for you! 
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Austin Sees Slump 
In Sales Confined 
To North America 


TORONTO.—Until recently, Ams- | 


tin had regarded Canada as its No.| ¢ 


1 market, G. W. Harriman, deputy | 
managing director of Austin Motor | 
Co., Ltd., Birmingham, told Toronto | 
and Ontario Austin dealers at To-| 
ronto recently. 

Almost the entire output of the} 
Austin factory was exported till re- 
cently, Harriman said, but “at the 
moment we are not shipping to} 
Canada, yet our exports are still as | 
great as ever. This would indicate 
that the sales slump in motor cars 
is a North American phenomenon.” 


Harriman blamed credit restric- 
tions, a buying wave in early! 
months of 1951 and not enough hard 
selling by salesmen as the main rea- 
sons for the slump. 

Austin produces 700 cars a day 
in its Birmingham plant, Harriman 
stated, of which 400 are the lowest 


Ontario Superhighway 
OTTAWA.—An estimated $4,000,- 
000 will be spent by the Ontario 
government on a superhighway be- 
tween Montreal and Ottawa. 


CHRYSLER MOTORS PARTS CORPORATION - DETROIT, MICHIGAN 
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Philadelphia Legion Honors Crisconi— 


Oldsmobile dealer John P. Crisconi (second from right) is shown receiving from Mayor 
Bernard Samuel of Philadelphia a state American Legion certificate of commendation for his 
hiring policies towards veterans at his Philadelphia Motor Car Co., Philadelphia. The cere- 
mony took place in the mayor's office. Left to right: Commander Joseph Moss, American 


Legion; Samuel, Mrs. Crisconi, Crisconi and Judge Eugene V. Alessandroni. 





price model, and all but five cars| 
per week are exported. In 1950, he) 
said, 100 cars a week were sold in 
the U. S. and 500 a week in Can-| 
ada, with the remainder going to 
other countries. 

Improved factory efficiency has 
enabled the company to keep prices | 
at a reasonable level, he continued. | 
Before the war 17,000 persons were | 


STAR PERFORMERS! 


Just as vehicles built by Chrysler Corporation are star 
performers, so, too, are the MoPar parts and accessories 


employed to make 
week. 
Now 18,000 people are employed 


1,700 cars per 


|to make 3,500 cars per week. Al- 


though the average wage has dou- 


| bled and the cost of materials per 


car has risen from 86 to 220 pounds, 
he said the labor cost per car has 
only risen from 21 to 26 pounds. 


which are built especially for them. 


MoPar parts and accessories are factory-engine@red and 
factory-inspected for 
Chrysler cars—and for Dodge "Job-Rated” trucks. 


Remember, MoPar means genuine Chrysler Corporation 
parts and accessories. Recommend and install them always. 


Plymouth, Dodge, 


® 


? 


You can get MoPar parts 
and accessories from Plym- 
ovth, Dodge, De Soto and 
Chrysler dealers and from 
general service and repair 


shops everywhere. 
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Westinghouse to Build 


MADISON, Ind. — Westinghouse 
Electric Corp. has virtually com- 
pleted negotiations for construction 
of two plants here, it has been 
learned. One will be for production 
of sealed-beam auto lamps, the 
other to make the necessary glass, 
it is believed. 

* * * 
Virginia Gas Tax 

RICHMOND, Va.—April gasoline 
tax receipts totaled $4,272,424, the 
state division of motor vehicles has 
reported. This represents the state 
levy on 71,202,997 gallons, and ex- 
ceeds by $194,037 the collections for 
April, 1950. 

: * + 
Canadian Inventories 


OTTAWA.—Value of inventories 
in the Canadian vehicle manufac- 
turing industry reached 177.9 in 
March, compared with 174.9 in pre- 
ceding month and 130.3 in March 
a year ago, a base of 1947 being 
100, according to a government 
survey. Stocks of raw materials 
rose to 126.7 in March against 114.6 
in previous month and 729 in 


& 


March a year ago and stocks of 
goods in process advanced to 206.4 
in March against 192.0 in previous 
month and 133.3 in March last year. 
Stocks of finished products dropped 
to 160.9 in March, against 171.4 in 
preceding month but still above the 
141.8 of March a year ago, Value 
of shipments advanced to 268.9 in 
March, compared with 229.4 in 
previous month and 149.3 in March 


last year. 
a * 


Canadian Tire Shipments 


OTTAWA. — Shipment values in 
the Canadian tire and tube indus- 
try have increased to 187.2 for 
March, 1951, as against 104.5 in the 
same month last year, according to 
government reports. The base is 
the 1947 rate of 100. Industry in- 
ventories show 193.5 in March as 
compared with 141.6 for March, 


1950. 
*_ * *@ 


Delco Buys Plant 


KOKOMO, Ind.—Delco Radio di- 
vision of General Motors has 
bought the Kokomo holdings of 
Reliance Mfg. Co., including the 
factory buildings and real estate at 
1723 N. Washington St. In taking 
over the property, Delco adds 155,- 
168 square feet of factory floor 
space. 
| > * * 


Leece-Neville Expands 


CLEVELAND. — Acquisition of 
|additional manufacturing space has 
been announced by Leece-Neville 
Co., Cleveland, Some 16,000 square 
feet of new floor space will be 
devoted to light manufacturing 
divisions. 

The firm also announced resigna- 
tion of S, F. Stewart as president. 

* * * 


Army Order to Brown 


SPOKANE, — Brown Trailers, 
Inc., has received a $4,000,000 Army 
contract, Vice-President A. A. 
Kearney has announced. The con- 
tract is for construction of 236 re- 
frigerated semi-trailers and 1,200 


refrigeration boxes. 
| a 


Car Wash Lottery 


OTTAWA. — Manager Jack Holt 
of the Auto-Sky theater here plead- 
led guilty in court to a charge of 
giving free car washes to patrons 
through selection of ticket stubs at 
random. He was convicted of run- 
ning a lottery, fined and ordered 
to pay court costs. 
+ o * 
Defense Expansion 


PITTSBURGH. — W. T. Kilborn, 
president of Fort Pitt Mfg. Co., an- 
nounces the purchase from Cruik- 
shank Bros. of its plant here at 
2300 Preble Ave. The property is 
being acquired to supplement pres- 
ent space for the production of a 
large defense contract, Kilborn said, 

* * * 


Essex Expands 


BIRMINGHAM, Ala. — Purchase 
of 200,000 square feet of manufac- 
turing space here has been an- 
nounced by Addison E, Holton, 
president of the Essex Wire. This 











building is on 14 acres of property 
which can be used for future ex- 
pansion. It is the intention to man- 
ufacture an entire line of Bare and 
Weatherproof, ACSR Strand and 
Insulated Wires. 


White Offers Diesel Data 


CLEVELAND. — Continued em- 
phasis on operating economy in the 
transit industry through correct ap- 
plication of diesel power is stressed 
in a survey entitled “Facts About 
Diesel Economy for Transit Serv- 
ice,” offered by White Motor Co. 

> + ° 


U. S. Technical Reports 


WASHINGTON. — Two technical 
reports added to the “Defense Pro- 
duction Aid” series of the National 
Production Authority on the “Selec- 
tion, Care and Maintenance of 
Abrasive Wheels” and the “Machin- 
ing of Stainless Steels” are noted 
in the current issue of the Techni- 
cal Reports Newsletter, released by 
the U. S. Department of Commerce. 

* oo * 


Quebec Vehicle Ownership 
QUEBEC.—The number of motor 


vehicles here in 1950 was 455,200, as 
compared with 405,226 in 1949, it 
has been announced here. The num- 
ber included 288,289 privately- 





owned cars, 111,389 trucks, 2,748 
buses, 15,154 taxicabs, and 16,122 
motorcycles, 
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DuTeau’s interest in continuing 
highway safety programs, he said 
recently. 


Highway Deaths 
3 Times Higher 


Than in Korea 


An average of 33 American sol- 
diers was killed daily in Korea 
during the first year of the war, | 
|while at home automobile deaths | 
javeraged 99 a day, a comparative 


Se aati 


Highways & Safety... 
DuTeau, Nebraskan, 


Wins July Award 


oe creating the safety pledge|President’s Highway Safety Con- 
plan in 1949, and for continued |ference in 1949, DuTeau wrote a} 
interest and work in promoting 
highway safety ever since, Els- 
worth F.. DuTeau, 
DuTeau Chevro- 


were 


POR te 


report of the proceedings and cir- 
culated it to all dealers in the state, 
to safety councils, to Chambers of 





let Co. Lincoln,|commerce and to high school, | For Safer Driving in Delta, Colo.— study of war and traffic fatalities 
Neb., receives the county and state officials. Thirty students at Delta (Colo.) high school, are using this dual-control Chevrolet to qualify | made by the Assn. of Casualty and k 
AvuTOMOTIVE News This report struck out at the | for driver licenses. Left to right, when car was presented to school by Quality Chevrolet Co., Surety Companies disclosed last 


July award for apathy with which the people |are Sheriff Leonard Wilcox; High School Principal George Barrows; R. F. Thomas, driving week. 
“safety-minded regard the traffic accident totals | instructor; Fred Head, manager, and Toby Cole, both of Quality Chevrolet, and Chief of Close to 12,000 combat deaths 
dealer of the every year, and urged that due Police Harold Hanson. 














” ee AVE OCCUFTed among U. S. forces 
“at - ;| importance be given to a state ae ere a ; __{in Korea since hostilities started 
the Secrasice Tow and national program for pre- | their lives last year (1948) in traffic | had been wiped out on Memorial| June 25, 1950, according to Defense 
Car Dealers Assn.| Vemting highway deaths. accidents,” the report said. “If a ie ow gg wi ie a ae eee in aiaiveae 
E. F. DuTeau in 1949, DuTeau| “Thirty-two thousand people lost |city of 32,000 people had been wiped | PY the tragedy .. . s y 








: 5 read our papers the next morning |association’s accident prevention 

out last year, it would have been and casually remark about the|department estimated that the na- 

: : Bury Promotes Safety dangers of traveling on the high-/tion’s traffic dead during the same 

ence in Washington, and followi si ” - i - 

his return ieunenee a state dealer M. H. Bury, president of Wilkie |  ,, h ople died var ge a the tn a 36, 

campaign for highway safety that|Buick Corp., Philadelphia, often Over four hundred people die The awareness of the facts con- sates ree times the toll in Korean 
has been one of the most effective|Purchases advertising space in the |from traffic accidents over the| cerning highway safety and the | atties. 

in the U.S Philadelphia Bulletin to tell the|Memorial Day holiday period,” he/cooperation of Nebraska officials Traffic deaths currently are seven 

In eoeperation with Art Miller, public about safety. | continued. “If a city of 400 people|and dealers has only increased (Continued on Page 49, Col. 1) 


then Nebraska safety chairman, - 
the first safety pledge plan was 


drawn up to be used with the ° ° 

school driver training program. f ' 

The dealer association, the safety 

chairman and the Omaha Chev- aati 7 


rolet Dealers Assn. carried on an 


attended the 
) President’s Highway Safety Confer- 


| called —and rightly so—a terrible 


catastrophe. 





all-out promotion for dealer sup- 


port of driver training programs, 

use of the safety pledge for teen- 

age drivers, formation of a safety 

driver's club and promotion of * ' 
safety-consciousness to all deal- 

ers in the state, 

Newspaper advertisments, carry- 


ing a message from the governor, 
Val Peterson, in support of the 
driving safety program, were circu- 


rea I 


ee 





lated through the weekly and daily The Hunter on-the-car wheel balancer is by far the most profitable. | 
newspapers of the state in a united On rear wheel jobs especially, it has no competition for ' 
campaign at the beginning of the 
school term in 1949. Since that speed and accuracy. 
time, Col. Sanders, state patrol offi- 2 . ’ ' 
cer, has recommended the use of Hunter balancers are faster, simpler and easier to use. That's why they f 
the safet 2 ifi . : 
; . he . Ay wn ook —_ — = make more money per dollar invested than any equipment you can buy. 8 wh . 
Since retirement a resi of . ‘. . 2 | 
the NNCDA, DuTeau jo aan A four-wheel balance job is necessary and is recommended by the (( Q i 
the positions of state safety chair- Be , 


car manufacturers to eliminate vibration and to provide safe, 









man for the Inter-Industry High- 
way Safety Committee and safety 
chairman of the NNCDA. From 
these positions, and as a safety- 
conscious private auto dealer, he 
continues to carry on an excellent 
program of highway safety in the 
state and northwestern U. S. area. 


Following his return from the 


New York Plans 
o o 
Its First Driver 
. . 

_ Training Range 
A driving range, the first in the 
eastern section of the country, will 
be open for operation in October 
at the Woodrow Wilson high 
school, South Jamaica, Queens, 
L. IL, according to Richard J. 


O'Connor, coordinator of driver 
training education for the board of 






comfortable driving. Get your share of this business the easy, 
profitable way — with a Hunter balancer. 
For more information, mail the coupon below 
or ask your jobber 
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Simple to Operate — Revoly 


weights do the 
for you. 


ing internal 
io balancing job 
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Pp 
education. bane os Can be used 
The range, on the athletic field sige. 
; near the school, is 500 feet long and 


75 feet wide. Driving conditions 
will simulate those encountered on 
the road, O’Connor said. 

With an emphasis on the “safety 
first” attitude in driving, teen-age 
students will get behind-the-wheel 
experience to supplement classroom 
instruction, O’Connor said. Time 
limits will be put on gear shifting, 
braking, parking, turning, backing 
and other essential car movements, 
it is planned. The range will be 
divided into two lanes of north and 
south traffic, O’Connor explained, 
with a 95-foot area at either end 
for turning. 

Already, 97 percent of the upper 
grade pupils have applied for the 
training, although the course is 
elective, O’Connor said. In addition, 
floodlights will allow adult motor- 

) ists to take the course during the 
evening, and help reduce the cost 
of the project. 

The motor vehicle Bureau and 
state department of education will 
cooperate in the adult program, it 
was announced. 


HUNTER ENGINEERING COMPANY IURIL 
8844 Ladue Road « St. Louis 24. Missouri 





To HUNTER ENGINEERING COMPANY 
8844 Ladue Road, St. Louis 24, Missouri 


Send me more information about the profit-making possibilities of Hunter 4-wheel 
balancing. 
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By George Deery 
Associate Editor 
When it comes to advertising, 
firms in the consumer credit field 
prefer direct mail over all other 
media, a survey of 201 installment 
loan and selling companies showed. 


The survey was completed by 
the editors of Consumer Credit 
Letter, published by National 
Research Bureau, Chicago. It was 
aimed at providing insight into 
the advertising programs of those 
firms which finance the sale of 
autos, furniture, appliances, and 
other merchandise, or which 
make direct cash loans to assist 
borrowers in solving financial 
problems. 

Eighty-two of the 201 firms listed 
direct mail as the most effective 





Md. Chevrolet Dealers Book Grid Games— 


Presidents of three Chevrolet dealers associations look on as Athletic Director James M.| weapon for attracting new business 
Tatum, University of Maryland, signs the contract for the Chevrolet network radio broadcast | or for selling credit. Newspaper ad- 
of the university's 1951 football games. Seated left to right are: F. E, Williams, Silver Spring, | vertising ranked second in appeal, 
Md., President of the Washington Metropolitan Dealers’ Assn.; Tatum; Charles W. Hoffman, | with 77 firms listing it in the pre- 
Hagerstown, Md., president of the Maryland Chevrolet Dealers’ Assn, Standing left to right | ferred spot, 


are: Louis W. Kiefer, president of the Baltimore Metropolitan Dealers’ Assn.; M. J. Logan, There was a sharp drop below 
zone manager, and William W. Cobey, graduate manager of athletics, University of Maryland. newspapers and the third place se- 


Textilene 
fabrics 






Affecting Factories and Dealers... 
Auto Advertising 









lection ... radio. Twenty companies 
listed the latter as the best adver-| 
tising weapon, 11 listed television, 
two named car cards and 10 listed 
other media, 

Although direct mail led the list 
of preferred media, it was outdis- 
tanced by newspaper advertising | 
when it came to use. 

Asked to check the various 
types of média utilized in adver- 
tising campaigns, the consumer 
credit firms reported the follow- 
ing: newspapers, 180; direct mail, 
157; radio, 123; displays, 84; car 
cards, 37; giveaways, 28, and 
others, 23. 

It is interesting to note that only 
37 of the 201 firms reported any in- 
creases in ad budgets since Regu- 
lation W became effective. Nineteen 
said funds were slashed, while 135 
said no change was made. 

Judged by comments in the sur- 
vey, Regulation W did not cause} 
any abrupt change in advertising| 
plans, nor did it affect advertising | 
results. Business for all consumer 


credit granters, except those in the 
personal loan field, is way down 
from last year. 

But, advertising is not blamed for 
that. 

It is the Regulation, itself, which 
is stifling business, in the opinion 
of companies in the field. 

= * * 


Allman Forms Agency 

Formation of a new ad agency, 
the Allman Co., with L. C. Allman, 
former executive vice-president of 
Fruehauf Trailer 
as president, was 
announced last 
week. Basic ac- 
count will be 
Fruehauf. In ad- 
dition the new 
firm, which is to 
be headquartered 
in the Free Press 
building, will also 
immediately serv- 
ice several other 
related accounts, 
including the Trucking Industry 
National Defense Committee. For 
Fruehauf, its functions will include 
all phases of advertising, sales pro- 
motion and sales training. 

Allman, a Fruehauf vice-president 
since 1939, has resigned his Frue- 
hauf position but will continue as 
a stockholder and director of the 
concern which now produces 55 
percent of all the truck-trailers in 
this country. He has been active 
in the automotive field for 30 years 
and is now president of the Truck- 





L. C. Aliman 


| Trailer Manufacturers Assn. Nor- 


man Rowe, Fruehauf director of 
advertising for 15 years, will be 
vice-president of the Allman agency. 
All of the personnel who through 
the years have handled sales pro- 
motion, training and advertising at 
Fruehauf will join the new agency. 





* s > 


Va. Keeps Up Ads 

Atty.-Gen. J. Lindsay Almond jr. 
has assured the Roanoke Advertis- 
ing club that he “does not intend 
to recommend that funds for the 
purpose of advertising Virginia be 
eliminated from future budgets.” 

In a letter to President Kirk 





suit the tastes and fit the pocketbook 
requirements of all types of customers 


TEXTILENE SUNSURE OF SUPERFINE QUALITY — 
A tremendous consumer hit. A Twitchell innovation. 
Fibre approaches the appearance of plastic at approx- 
imately half the price. Much better in many respects: 
Production economies make it available at only 4c more 
per yard than the standard Texilene Sunsure grade. 


TEXTILENE SUNSURE@®— A more closely woven fibre 
fabric than the usual standard. Far greater eye appeal. 


TEXTILENE SARAN — Saran plastic with a superior 
smoothness, gloss and hand. 


TEXTILENE PLASTISTRAND® — Fine fibre yarns with 
individual strands, Saran plastic coated. Beautiful, du- 
rable, nonabrasive. A Twitchell exclusive. 


One satisfied customer had this to say, “I selected 
Textilene seat covers for three reasons. I liked the fine- 
fabric feel of the weaves. I liked the wide choice of pat- 
tern and color. And I liked the price. Today the covers 
look almost as nice as the day we put them on — despite 
a brutal beating summer and winter at the hands of three 
none-too-gentle small fry! Incidentally, my wife is just 
as enthusiastic as I am and is particularly happy because 
the fabric does not pick at her clothes or snag her stock- 
ings. You can quote us both as saying that we got our 
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money’s worth when we bought our seat covers made THE $ 
of Textilene Sunsure.” 








Lunsford jr., Almond answered a 
statewide protest from the tourist 
industry after an address he made 
here to the Virginia state chamber 
of commerce. 

In that speech, he said in regard 
to the tourist trade: “This source 
of wealth should be thoroughly ex- 
plored without thought of a govern- 
ment subsidy. Government should 
be relieved of this function.” 

+ - 7: 


Boosts Circulation 

Mechanix Illustrated will in- 
crease its circulation guarantee 
from 800,000 to 900,000 effective 
with the January, 1952, issue. The 
basic rate per thousand remains 
unchanged, and the new page 
rate will be $1,620, Fawcett Pub- 
lications states. 

Its circulataion for the first 
three issues of 1951 averaged 
975,570 while the April issue ex- 
ceeded 1,000,000, according to 
Melvin G. Grover, advertising 
manager. 

+ +. + 
Changes Firm Name 

The name of Osborn, Scolaro, 
Meeker & Scott, newspaper repre- 
sentatives, has been changed to 
Scolaro, Meeker & Scott, Joseph R. 
Scolaro announced last week. Re- 
maining as partners in the firm 
are Scolaro and John L. Scolaro, in 
Detroit; Frank H. Meeker and 
Herbert R. Meeker in New York, 
and J. Donald Scott in Chicago. 

The company also has offices in 
Philadelphia, Los Angeles and San 


Francisco, 
oe a 


Papers Gain in TV Cities 
Newspaper circulation has con- 
tinued to gain in television cities 
during the past two years despite 
the increase in television homes, 
according to Geyer, Newell & Gan- 
ger, ad agency, for Nash. 
The study of 168 newspapers in 
62 cities having television sta- 
tions shows 75 percent of the 
morning papers and 81 percent of 
the evening papers have record 
circulation gains since 1948. 
Newspapers studied ranged in 
circulation from 5,130 to 2,240,925. 
“While advertising must consider 
the rising importance of television 
as a major advertising medium,” 
Anthony C. De Pierro, media direc- 
tor, said, “they must also realize 
(Continued on Page 50, Col. 2) 
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By James D. Woolf 
Special Correspondent 

1 basic theorem of advertising, 
asserts a current article in 
Fortune, 
simple-minded. It is my observation 
that this notion is embraced, either 
overtly or covertly, by many adver- 

tisers and advertising men. 


What does the Fortune writer 
mean by “simple-minded,” I won- 
der? What does it mean to you? 
How you define the term—and 
how devoutly you believe in your 
definition—can make you either 
a good advertising man or a bad 
one. 

We all know that the average 
American can be foolish and gulli- 
ble. On every hand we see abundant 
evidence of his folly and frailty. We 


see millions of him now—an incred- | 


ible spectacle!—actually believing 


row” in a bottle of patent medicine. 


We see how retail stores all over| 


the nation are beguiling and betray- 


ing the people with fake bargain | 


sales day after day. We see—today 
more than ever before—the reliance 
of advertisers on unbelievable 
claims, patent exaggerations, half- 
truths, and phony research findings. 

We see millions of Americans re- 
spond to advertising appeals that 


are vulgar, cheap and shabby. But | 
does this mean, in the literal and/| 


extreme sense of the term, that the 
customer is actually simple-mind- 
ed? A nitwit? A dope? A jackass? 
Does it mean that the customer is 
so slaphappy that he has no curios- 
ity about the worth of the things 
he spends his money for? Does it 
mean that he is indifferent to de- 
cency and honesty in advertising? 
Does it mean that he is so dim- 
witted that he feels no resentment 
when he has been lied to and bam- 
boozled ? se 
* 


Who Is Sane? 

DO not believe that “simple- 

minded” means any such thing. 
The customer’s alleged 12-year-old 
mentality does not make him an 
imbecile. His preference for the 
funnies over the editorial page does 
not make him an idiot. His weak- 
ness in radio for banality and cheap 
burlesque does not make him a 
mental defective. His tolerance of 
and response to the cheap and taw- 
dry does not make him feeble- 
minded. The delight of his wife in 
soap opera and Hedda Hopper does 
not mean that she is an incompe- 
tent wife and mother. 

This low opinion of the customer 
prevails in many advertising cir- 
cles. The research boys, I think, 
are largely to blame. Dr, Gallup 
tells us that 40 percent of the 
American people have never heard 
of the League of Nations, or that 
16 percent of the Mississippians 
don’t know that Columbus discov- 
ered America. Or Dr. Starch re- 
veals that a vulgar, imbecile ad was 
three times better read than, say, 
the clean, mannerly, sensible and 
believable color pages on Crisco or 
Jello. 

Ad men and advertisers seem 
to be losing faith in straightfor- 
ward, honest, decently restrained, 
fact-laden copy. Since the cus- 
tomer is so simple-minded, why 
be so foolish as to appeal to his 
12-vear-old “mentality?” 

“Your copy is fine,” advertisers 
say to copy men, “but where’s the 
gimmick?” 

“A gimmick,” as defined by Web- 
ster’s Dictionary, “is any small de- 
vice used secretly by a magician in 
performing a trick.” Scratch out 
“secret” from that definition and 
you have a pretty fair description 
of an advertising gimmick. It can} 
be a premium ranging from a tin 
whistle to a free trip around the 
world. But too often it is a falsity 
1 half-truth based on phony re- 
earch findings and the testimony | 
of “authorities.” 

It is frequently a copy theme that 
promises a benefit the product can- | 
10t deliver. Sometimes it is merely | 
a single word, freshly coined to 
‘xaggerate dramatically the addi- 
tion of a mildly useful new prod- 
ict ingredient: “Now science an- 
1ounces Zillite—the amazing polish- 
ing agent in Gleamo Stardust.” In 
retail advertising, as already stated, 
the most outrageous gimmick of all 

is the cut-price bargain sale. 

These chicaneries in advertising 


is that the customer is 


that he will find “A Better Tomor- | 
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Salesense in Advertising 


Tested Ideas for Small Business 


doubtless get results, But not be- 
cause the customer is simple-mind- 
ed in the jackass sense of the word. 
He is merely gullible, even as you 
and I. For millions it is their 
credulity and their trusting faith in 
“A Better Tomorrow” that makes 
life bearable. It is easier and pleas- 
janter and more heartening to be- 
|lieve than to doubt. It is the most 
natural thing in the world for hu- 
man beings to accept the assur- 
ances of advertisers that promised 
benefits are the real thing. 
* * * 


| Decency Pays Off 


Taare is a mountain of evidence 
that decent, honorable advertis- 





| ing is capable of building fabulously 
| successful businesses. 

Speaking of top-sellers, look at 
the advertising of Swift’s Premium 
|Ham for a model of decency, dig- 
|nity and decorum. Or at the clean, 


vertising of Miracle Whip salad 
dressing. In the Kraft organization, 
|I am sure, there is no basic theorem 


| that the customer is simple-minded. 


| Once again I want to proclaim 


|my belief in advertising aimed at 
the intelligence of the customer, He 


be sadly uninformed on many sub- 
jects, but he isn’t the chump that 





research often makes him out to be. 
His gullibility, his willingness to be- 





| attractive, scrupulously honest ad-| 


may do many foolish things, he may | 


Nash Display Shows Outdoor Use— 

Kitchen and Hodges Motor Co. (Nash), Bakersfield, Calif., set up this window display to 
show the versatility of the Nash Ambassador four-door sedan. For fishermen, hunters and other 
outdoor enthusiasts, the twin convertible beds present the comforts of home while “roughing 
| it," the dealers said. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMO- 


lieve, is an asset to advertising— 
provided its cynical abuse doesn’t 





sink the ship. 


TIVE NEWS WANT ADS! Are you? 
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CONTACT METHOD 
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BEARING CONTACTS 
co} en 48). ie) s eer as 
TO STABILIZE 


PISTON 


RAMCO RE-POWERING* 
Program Helps You to 
Help America Fight 
Premature Engine Wear 


Use the Ramco RE-POWERING 
Program to show customers 
that oil pumping is a warning 
sign which, if unheeded, will 
result in Premature Engine Wear. 
Sign up for the RE-POWERING 
Station Sign. Get the help of 
this nationally advertised 
program to sell more piston rings, 








When skirts are collapsed 

the Ramco Method employs 
RAMCO PISTON SKIRT STABILIZERS 
that permanently correct for 


collapsed skirts by placing pressure 


at right angles from the wrist pin. 


and blow-by. 


Carburetion, ignition, and Cooling services. 
See your Ramco Jobber Today. 


“Nationally Advertised in 


elton, 
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MULTIPLE contacts make possible 
control of piston rock, ring barrel- 
ling and all other ring conditions 
due to rocking chair action! They 
make possible the use of stabilization 
rather than pressure to control oil 


That is why Ramco 10-Up Ring 
combinations are kind to cylinder 


by correcting “Rocking Chair Action” 


with multiple contacts instead of pressure... 


RAMCO ACTUALLY CURBS WEAR 


walls... why they actually work to 
curb further wear when installed in 
tapered or out-of-round cylinders. 


Ask your Ramco Jobber about full 
details on the Ramco Method of RE- 
POWERING which includes Ramco 
Piston Skirt Stabilizers to conserve 
pistons. See him today or write 
Ramsey Corporation, St. Louis, Mo. 


RAMCO L2-“40:" 
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Service and Used Car Reconditioning 


A Regular Monthly Section for Dealers, Jobbers and Maintenance Men who Service and Lubricate 
America’s 40 Million Motor Vehicles and Appearance-Condition 5 Million Used Cars Annually 


Backshop 


--+ by Jack Weed 





there is the time of the year when 

the most neglected automotive 
service of all gets in its telling licks 
on the owners who drive on their 
vacations, go out to their cottages 
at the lakes, or live at farms some 
distance from the city. 

That service is the well-known 
radiator cleanout and cooling sys- 
tem inspection. 

Hot weather is the time when 
clogged cooling systems cause 
overheating. 

Hot weather is when corroded 
and scaled water sides of cylin- 
der bores cause bearings to go 
out from burning or etching. 

In fact, it is claimed that 90 per- 
cent of all engine mechanical trou- 
ble is directly or indirectly due to 
excessive engine heat. 

Such things as cracked cylinders 
and valve seats, burned or seized 
pistons, carbon formation, and 
burned bearings are generally 
caused by inadequate dissipation 
of engine heat. The cooling system 
is just as important as the lubrica- 
tion system, at least as far as the 


dissipation of heat is concerned. 
* * + 


Has to Be Sold 


ERHAPS one of the reasons why 

cooling-system service is so} 
badly neglected by the average deal- 
er service department is that mod- 
ern cooling systems are so effi- 
cient, especially while the car is 
relatively new, that they are neg- 
lected until trouble develops. Then 
it is too late to prevent that high | 
repair bill, 

Inasmuch as frequent checks 
have shown that at least 70 percent 
of the average franchised dealer 
service is rendered these days on 
cars of one year age or less, leads 
even “ambitious” service managers 
to overlook pointing out the need 
for this service to his customers. 

Yet, in many areas where there 
is a high alkali or lime content 
in the water, the water side of 
cylinder bores can accumulate 
sufficient harmful scale to pro- 
mote bearing trouble the follow- 
ing hot spell. 

Heat is not transferred readily 
through lime or scale deposits, and 





Chevrolet Cites 
Rise in Truck 


Service Space 


(CHEVROLET dealers devote five 
4 times as much space exclusively 
to truck servicing as they had 
available before the war, according 
to W. E. Fish, general sales man- 
ager. 

The statement was made in a 
report disclosing that truck facili- 
ties of Chevrolet dealers now cover 
an area of 3,437,578 square feet. A 
large percentage of the area repre- 
sents buildings erected apart from 
car operations. | 

“Although the primary cause of | 
this amazing expansion may be | 
laid to the growth of the truck | 
market,” said Fish, “it is signifi- | 
cant that Chevrolet facilities have | 
increased far more rapidly than 
truck registrations. Compared 
with a 518 percent gain in Chev- 
rolet dealers’ truck facilities, 

truck registrations since 1941 
have gone up only 66.5 percent.” 

Fish believes wartime experi- 
ences, economic development and a 
growing awareness by dealers of 
their responsibilities for truck main- 
tenance have all played a part in 
the expansion, 





those which usually occur at the 
rear lower end of the engine block 
are major causes of rear and next- 
to-rear bearing failures. The oil 
alone cannot dissipate the great 
amount of heat generated by fast 
or continuous driving. 

An owner rarely forgets lubrica- 
tion; yet few, if any, consider cool- 
ing-system cleaning. This is a serv- 
ice that has to be sold. 

* * * 


Bearing Trouble 
EALERS who sell their owners 
in alkali areas on a permanent 
type of coolant protector are doing 
them a great favor and can be the 
cause of saving them more in re- 
pair bills than a lifetime “buy” of 
coolant protectors would cost, 

Yet most permanent or near-per- 
manent type coolant protectors are 
hard to sell. After they are put in 
the radiator hose or attached to the 


engine, there is little the owner can | 


see to show him that he is getting 
any value for the money he has in- 
vested.-Even one of these devices 


that has a sump to collect the rust | 


and scale that is always in the wa- 
ter does not make the average 


owner feel that he has made a good | 


purchase. The average owner seems 
to think that such a device should 
deposit great gobs of material 
every few days. 

They don’t realize—and far too 
many mechanics are under the 
same impression—that it takes 
but a comparatively thin coating 
of scale on the water side of a 
cylinder bore to cause endless 
bearing trouble. 

Far too many mechanics even re- 
ring an engine and put in all new 

(Continued on Page 47, Col. 1) 





Pattern for Attracting Top Material or 








This certifies that 
has complewnd this course of service traning and proven himeelf 
ountamding on the following subjects: 


Team amt Mforredrat 


Source 


|concerned was under the direction 
of Robert Funk, Ford district serv- 
ice manager. 
+ * * 
B papenisonsy the rules of the contest 
each participant in the contest 
must fulfill the following require- 
ments: Entrant must be a student 
or graduate of a Wayne county high 
school; entrant must have majored 
in automotive courses in high school 
and ranked in the upper half of 
the class; entrant must attend the 
first three days of instruction to be 
eligible to compete the last two 
days; entrant must be endorsed by 
his auto shop teacher, and entrant 
must be over 17. 

Two instructors for the first 
three-day period were from the 
Ford Motor Co.’s service division, 
two from the district and one 
from Sun Electric. 

It is felt by both the vocational 
school men and Ford service execu- 
tives that this program furnishes a 
pattern which dealers, through their 
line organizations or city associa- 
tions, could well follow to develop 
a constant flow of well-trained 
young fellows into retail automo- 
tive service. 

e s 

N THE past the automotive voca- 

tional courses have gradually 
become the dumping ground for all 
the low talent boys who elect to 
take vocational training in high 
school. 








Ne M h l 
_ dealers all over America| @ 22=""" ee 
have been complaining about| : Ww Automotive Service W 
the scarcity of good mechanics, the ' 
metropolitan Detroit Ford dealers Compesision 
| are doing something concrete about METROPOLITAN PORD DEALERS 
changing the picture. 
In cooperation with Andrew 
Althouse, supervisor of vocation- 
al education of the Detroit public ional 
schools, they have set up an an- fon apie ae 
nual training and top mechanic — endeaig 
selection program that looks cer- | _ at nme See Nigel 
tain not only to provide Detroit ‘ 
Ford dealers with a number of | Ability Recognition— 
young well-trained mechanics Each automotive vocational student, entered 
every year but which should also | in an automotive service competition held by 
aid materially in upgrading the |the Detroit Metropolitan Ford dealers, is 
type of boys who go in for auto- | given a diploma that carries his grades in 
motive vocational training in the | the six departmental services in which he 
public schools. received training and completed competitive 
The first program took place the | demonstrations. 
week of June 25. Top students from . e's 
seven metropolitan schools were in-| visions of the contest. These were 
volved and three cash prizes were} electrical, diagnosis, front-end sus- 
offered by the dealers to the boys| pension and brakes, transmission 
who showed best in the contest./and differential, carburetion and 
Sun Electric also — eager service merchandising. 
school course available for the top| Not only were the three winners 
boy from each of the seven schools. assured of getting jobs immediate- 
ee) ee ly with a Ford dealer, but the di- 
([HIRTY-SEVEN boys, all star|ploma also practically assures that 
students in the automotive me-|every boy in the contest will be 
chanic courses in the vocational|employed, as it will tell interested 
schools, participated in the first|}dealers in what division each boy 
contest. Each boy entering the con-| excelled. 
test had to be in the upper half of * * & 
his class in marks and had to show HE contest itself was a five-day 
| special aptitude for service work. affair, three days devoted to 
The first-prize winner in the | specialized training and two days} 
contest received a cash award of |to competitive demonstrations of 
$100, second was worth $75 and |the subjects covered by the inten- 
third place brought $50, all prizes | sive course. 
donated by the metropolitan Ford Monday was devoted to electrical | 
dealers. system trouble-shooting technique | 
In addition, every boy entering|and engine performance diagnosis | 
the contest got an Automotive | procedures. Tuesday was concerned | 
Service Competition diploma which, | with brake test and adjustment pro- | 
|in addition to stating that the boy| cedures, front-end alignment and/| 
completed the course in service|rear-axle overhaul procedures. | 
training, also carried the marks he| Wednesday covered transmission | 
| received in the six departmental di- | overhaul procedures, service sales- | 
ee manship, body and fender adjust-| 
ment and painting procedures. 
The competitive demonstrations | 


Part of this is due to the great- 
er glamor that surrounds such 
subjects as aviation, radar, tele- 
vision and other subjects. Anoth- 
er potent reason is found in the 
fact that schools have difficulty 
in obtaining teachers for automo- 
tive service classes who can for- 
get their early commercial train- 
ing. 

Through the aid of the Automo- 
tive Industry Vocational Education 
Conference, composed of men from 
both the automotive industry and 
vocational school teachers we have 


Efficient Handling of Trucks 
DENOOYER TRUCK SERVICE | 
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Buildings Breed Customers— 


Next to proper manpower in a franchised dealer's service shop, buildings designed to 
handle the largest trucks with the least amount of entrance and exit "energy" develop truck 
service customer following, say successful dealers. Here are examples of service buildings 
that eliminate practically all objections a truck owner may have to bringing his vehicle to a 
dealer for service. Top photograph: De Nooyer Bros. Co., Battle Creek, Mich., provides this 
four-stall separate truck service building. The facility (M. J. Sopp & Son, Huntington Park, 
Calif.) shown in lower picture, is applicable to any area south of the ‘'freeze'’ zone. Both 
buildings feature easy ingress and exit, high ceilings to accommodate high van bodies, ample 
light for workmen and heavy-duty tool equipment. Sopp's truck service increased 30 percent 


| with the new building, while DeNooyer experienced a !00 percent increase since the new 


facilities have been installed, the Chevrolet factory reports 





}}a reasonably clean position in the|the case more often. 


‘lly precision component is left en- 


| on Thursday concerned the sub- | 2lready gone a long way in making 
jects covered by the Monday and /it easier to develop teachers who 
Tuesday courses while the Wed- | know modern service practices and 
nesday courses came up for com- | Present-day cars. Industry goes to 
petitive demonstration Friday. | some length to help in the training 
Awards were also given Friday. of these vocational school instruc- 
The courses and demonstrations | tors. 
were from 9 a. m. to 4:30 p. m. | This year, for instance, General 
each day. Motors is putting on 10-day courses 
Basic credit for originating the| in six different spots to teach voca- 
program can be given to Wilfred! tional school teachers. Schools have 
Walton, Ford assistant regional|been held at Tuskeegee Institute 
service manager, while the working | and Fitchburg, Mass. Classes will be 
out of the program as far as the! held in Fort Collins, Colo.; Milwau- 
metropolitan Ford dealers were (Continued on Page 46, Col. 1) 


Automatic Transmissions 
Present Service Problem 


GERVICE executives universally | the owner may wind up with a re- 
admit that dirt in the case of an| pair bill as high as $150. 
automatic transmission causes at} This can happen even to a man 
least 80 percent of the fluid service | who is meticulous in the care of his 
troubles and high repair costs to|car. In fact, it is more likely to 
the owner. | happen to him than to the man who 
However, only three of 15 manu-|runs his car until something hap- 
facturers with automatic transmis-| pens, because he has the inside of 
sions today put the fluid level in-| his delicate mechanism exposed to 
spection plug and filler tube cap in| the possibility of dirt getting into 





car. | Only Oldsmobile, Buick and 
All others locate this opening Chevrolet locate the fluid inspec- 
in one of the dirtiest parts of the | tion and filler tube under the 
car, under the floor mat, where hood in a place where it is con- 
sharp dirt and grime collects. | venient to get at, and where it is 
Thus, the protection of this high-| easy to make certain that no for- 
| eign matter gets into the trans- 
tirely to the human equation in the| mission. 

service station. The under-hood spot is also con- 
. ?- * sidered about the cleanest spot in 
F THE mechanic who checks the|the car to locate this plug. Olds- 
fluid in the transmission or who| mobile and Buick both started out 
changes the fluid at the designated| with this plug located under the 
time is the least bit careless or| floor mat, but Buick “got religion” 

sloppy in performing this function, (Continued on Page 28, Col, 3) 
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AFC Finds ‘Lush Profit’ Period Is Past... 


Used-Car Picture Grimmer 


CHICAGO.—In the current issue all possible means to 
Time |company’s continued profits despite 


of its official publication, 
Sales Financing, the American 
Finance Conference reports the re- 
sults of a survey on current trends 
in the sales financing industry. 

Thomas W. Rogers, executive 
vice-president and author of the 
article, explained that the survey 
is based upon replies received from 
98 sales financing executives in 32 
states and one from a Canadian 
company doing business in every 
province. 

The predominant trends, he stat- 
ed, show that the used-car market 
is heavily overstocked; used-car 
prices lower on the mid-April date 
of the survey; car dealers “feeling 
the pinch”; retail financing volume 
dropping; wholesale volume sharp- 
ly up; collections slowing down; re- 
possessions on the increase; financ- 
ing down to the prewar level, and 
the money market tightening. 

“While a great many sales 
finance companies will continue 
to show a profit in 1951, the lush 
profits of some postwar years are 
a thing of the past,” Rogers stat- 
ed that the consensus disclosed. 

“The industry has entered an in- 
tensely competitive period in which 
every operating executive will use 


Packard Clinics 
Stress Scientific 


Auto Diagnosis 


DETROIT.—Packard service tech- | 
nicians have reached out to the 
field of medicine in setting up a} 
new program for the scientific diag- 
nosis of automobile ills. 

The medical procedures of con- 
sultation, examination, diagnosis 
and, finally, prescription have been 
adapted to car service practice un- 
der the Packard program. 

In a series of “scientific diag- 
nosis clinics,” the new technique is | 
being explained thoroughly to the 
Packard field service force who will, 
in turn, introduce it to dealer serv- | 
ice staffs. 

J. A. Carr, the company’s parts 
and service manager, described the 
technique as “a group of essential 
tests for the cars, arranged in 
proper sequence so they may be 
systematically performed.” 

“Guesswork by the service sales- 
man and trouble-hunting by the 
mechanic are entirely eliminated,” 
Carr emphasized. 

Precision instruments are used to 
locate and determine actual service 
needs of the customer’s car after 
symptoms are listed by the owner | 
during initial consultation with the 
service salesman. Special proce- 
dures uncover engine, body or any 
other difficulties that may exist. | 








When diagnosis is completed, the 
owner is informed of all test re-| 
sults and advised—in much the) 
Same way as a doctor may pre- 
scribe for his patient—of steps nec- | 
essary to correct the condition. 


Pontiac Stresses 


Lube Training 


PONTIAC.—Approximately 13,000 | 
Pontiac dealers’ mechanics have 
begun the most extensive lubrica- 
tion training ever conducted by 
Pontiac, according to L. W. Ward, 
general sales manager. 

In 600 nation-wide locations, 32| 
factory service instructors, assigned 
to Pontiac’s 25 sales field offices, | 
are presenting the course, Classes | 
are designed to train dealer em- 
ployes on the best methods of} 
lubrication, Ward said. 


=> daatette | 


Jobber Groups Stage 


2 Parleys on Car Care | 
NEW CASTLE, Ind.—Two suc- 
cessful meetings for the automotive 
trade, featuring “Care Will Save 
Your Car” advertising, have been 
staged recently by jobber groups 
in Salt Lake City and Mobile, Ala., 
it is reported by the Automotive 
Advertisers Council here. 

The Salt Lake City meeting, 
sponsored by 19 jobbers in the 
irea, was attended by more than 
500 tradesmen, In Moble, 3,000 were 
guests of eight sponsoring jobbers. 
Similar meetings are being planned 
in Oklahoma City, St. Louis, Cin- 
cinnati, Baltimore and Bay City, 
Mich, 





insure his 


the shorter maturities dictated by 
Regulation W, the decline in vol- 
ume, and the higher operating 
costs, including increased money 
costs and higher income taxes.” 

Commenting upon reactions se- 
cured from retail vehicle dealers, he 
said: 

“It was noted that dealer inven- 
tories were high, their cost of doing 
business had increased, and they 
had less liquid capital. 

“Fourteen executives indicated 
there had been used-car dealer fail- 

ures in their areas. Only five report- 
ed new-car dealer failures and in 
each case an ‘off-brand’ car was 
involved.” 

A breakdown on used-car mod- 
els designated as being over- 
stocked revealed that executives 
specified 1949’s and 1950’s in most 
instances, with 1946’s_ through 
1948’s second. 

Although a few of the executives 
said the used-car market was “firm- 
ing slightly,” Rogers said, “the 


change most frequently commented 
on was the gradual softening of the 
market and the steady decline in 
prices. Two-thirds of the executives 
indicated that prices were going 
down; 26 replied that prices were 
holding about the same; only six 
indicated that prices were firming 
and increasingly slightly. 

“Among those who had wholesale 
outstanding, which they considered 
higher than normal, 18 mentioned 
that both new and used-cars are out 
of line; 34 cited used cars only; 28 
specified new cars, 

“Fifty-two companies indicated 
that their (collection) delinquencies 
involved old model cars; 17 said 
that late model cars figured into 
the delinquencies; only two re- 
ferred to new cars.” 

Rogers pointed out that “the exec- 
utives who have replied are in ac- 
tive direction of the policies and ac- 
tivities of their respective organiza- 
tions which range in size from very 
small units to those with a sub- 
stantial operation scattered over a 
number of states.” 
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MORE SOLIDS PER GALLON TEAMS greater 


weight, and greater vibration dampen- 
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How Myers Loft Looks in Ottawa— 
Myers Motors (General Motors), Ottawa, has opened this well-lighted used-car lot. The 
dealership stresses used-car merchandising. 


Older Cars Flood 








major repair jobs if customers are 
unwilling to wait three or more 
weeks. Costs of most repairs are 


Canada Garages rising, dealers say, principally be- 


| OTTAWA.—New-car sales have | Cause of higher labor costs. 
slumped, but Canadian garages are | a 
overloaded with motorists who are| Glendale Motors—Baltimore 
fixing up their old models instead} Glendale Motors (DeSoto - Plym- 
of getting new cars. outh), Baltimore, has opened a 

Some garage operators are ac-/|second used-car lot at 7711 Harford 
cepting repairs only on condition|Rd., announces Bill Rennex, presi- 
|that the work will be completed} dent. Robert D. Quante is used-car 
manager. 











Costs Less 
per Pound 


application under lower air pressure. 
This saves backspray—and masking 

These are some of the reasons why 
Witcote No. 4 costs less per pound to 
buy... goes farther when you use it... 
costs less to apply. Get started with 
Witcote No. 4 and you'll use no other a 
ANY price! 
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All Dirt Must Be Removed .. . 


Cleaning ‘Automatics’ 
Requires Care 


(Continued from Page 26) 


New Quarters for NAPA Warehouse— 

Modern in every detail is the new building of the National Automotive Parts Assn. 
Birmingham, (Ala.) warehouse, operated by the Lawson Auto Parts Co. Trio behind counter 
at right are (left to right) R. C. Joyce, representative of Martin-Senour Paint Co.; Hobart 
Henderson, vice-president of the Birmingham warehouse, and Jack Rhodes, manager of the 


Birmingham division of Lawson. The warehouse 


MEWA Asks Clearance 


On Factories’ Prices 
CHICAGO.—The Motor and 
Equipment Wholesalers Assn. has 
urged manufacturers to cooperate 
with wholesalers by submitting 
their suggested resale price sched- 
ules to OPS for approval as soon 





FISHEYE 
BLISTERBOTTOM 





Widespread reports are that a 
sinister character called Fisheye 
Blisterbottom, alias Mister Blis- 
ter, alias Rusty O’Rinkle, has 
been causing no end of trouble 
in refinishing shops everywhexe. 
Apparently, his only purpose in 
life is to lead car painters 
astray by telling them they can 
cut corners and get by. 


services virtually the entire Alabama territory. 





as possible. The MEWA pointed out 
recently that under OPS Supple- 
mental Regulation 29, wholesalers 
cannot legally use manufacturers’ 
suggested wholesale prices until 
they have been approved by OPS, 
and the wholesaler has been notified 
of such approval. 


Now, at last 








. . « Fisheye has 
been exposed for what he is, a 
wretched cad; exposed by a new 
defender of the refinishing pro- 
fession, Pat, a genuine, imported 
Irish Pixie and the 
new full color slide film, “Pat 
the Pixie Painter,” produced by 
the Rinshed-Mason Company. 





in the late 1949 models and Olds- 


mobile followed suit in 1951, Chev- | 
rolet located this plug under the} 


hood from the start. 
* - 


ie IS claimed by most service ex- 
ecutives and engineers that the 
slightest bit of sharp dirt in prac- 
tically all automatic transmissions 
can clog the delicate valve body, 
which not only calls for expensive 
repair but a complete replacement 
of the valve body, as the highly fin- 
ished precision valves are usually 


|scored and not usable again. 


This is sufficient reason for 
every franchised dealer in a ve- 
hicle equipped with an automatic 
transmission to be extra careful 
in the type of mechanic that is 
charged with the job of checking 
and changing automatic trans- 
mission fluids. 





enough automatic transmission cars 
on the road that the average owner 
has about overcome his fear of 
something happening to the unit 
and is patronizing corner filling 
stations for this service. 

But this does not absolve the 
dealer from impressing both his 
own service crew as well as his 
customers with the need for metic- 
ulous cleanliness in the perform- 
ance of this operation. 

The area devoted to checking and 
fluid changing should be kept abso- 
lutely clean, and the mechanic 
should always be neatly dressed. 

. * * 


il THE dealer follows this pro- 
cedure he may sidestep the 
blame for a transmission going bad 
due to dirt in the “works” because 
he not only can point to the ex- 


It is true that today there are!treme care in which his operation 





hero of a 


Don’t fail to see this film! Ask 
your R-M Jobber! 


as how to avoi 
avoid sagging, 













WANTED 
in 48 States 
and the District 
of Columbia 


ee ny * A 





Good refinishing men have gone 
to join their ancestors while try- 
ing to match car colors ... like 
Mexicali Rose. Don’t let this 
happen to you! Get to know Pat! 
He knows the answers to almost 
all refinishing pees «+. such 


blushing, how to 
how to avoid 


Fisheye! Tell your R-M Jobber 
you want to see Pat’s new film! 
It’s fun! 


“Pat the Pixie Painter” and Fisheye Blisterbottom are copyrighted by the Rinshed-Mason Company, 5935 Milford Ave., Detroit 10, Mich., and 1244 N. Lemon St., Anaheim, Calif. 














is performed, but also point out to 
the owner that trouble from dirt 
does not show up immediately, 


Like gumming from the use of 
improper fluid in some units, trou- 
ble from dirt getting in the case 
may not show up for several thou- 
sand miles or even months after 
the fluid has been changed or ad- 
ditional fluid added. 

The second source of field 
service is perhaps that of leaks. 
Some of these originate at the 
factory where the transmission 
was made and should have been 
caught in the pre-delivery inspec- 
tion. Others are caused by fluid 
becoming low in the transmission 
and the greater heat generated 
causing pressure to blow seals. 


The prevalence of leaks, even 
though it is a minor cause of field 
trouble, is sufficient for the dealer 
to inspect the fluid level of his cus- 
tomers cars every one thousand 
miles at least. 

* * a 

HE third cause of field service 
in some cars and with at least 
two makes of transmissions, is that 
of using an improper type of fluid 
or grade of oil in the unit. This 
eventually causes “gumming” and 
sticking of the shifting mechanism. 
Dealers are cautioned never to 
use an inhibited “flushing” oil to 
relieve a transmission when this 
occurs. The only safe remedy, 
claim the service experts, is a 
tear down and thorough cleaning, 
which is quite expensive for the 
owner and should be avoided by 

using only proper fluids. 

Another cause of irritation to 
owners is failure of the mechanic 
to replace the floor mat properly 
after finishing the job. This is par- 
ticularly true in those cars where 
the mat is held down with clips or 
other hold-down devices. 

All dealers should provide their 
service department with a full com- 
plement of tools to inspect and 
change fluids in all makes of cars. 


The following list of tools should 
take care of all automatic trans- 
missions made today: %” Allen 
wrench, 3/16” Allen wrench, %” 
open end wrench, %” square plug 
wrench, 5/16” square socket, 9/32” 
square socket, 10” adjustable 
wrench, set of socket wrenches, 
speed ratchet, 6” extension for 
ratchet, flywheel turning tool and 
a pair of metal or wooden wheel 
chocks. 


Buick to Sponsor 


Bump-Shop Course 


FLINT.—Buick announced here 
that it is setting up a 40-hour 
course in body bumping at General 
Motors Institute to train dealer 
servicemen in the latest techniques 
of repairing collision damage and 
bump shop management. 

Every dealer will have an op- 
portunity to send at least one ex- 
perienced body man to GMI to take 
the course and he, in turn, can 
teach the other men in the dealer- 
ship what he learned, said E, J. 
Krause, Buick service manager. 
Pilot classes in the course are being 
conducted now and it will be 
opened to dealer body men this fall. 
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READ MULLAN 
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Ford Dealer 
PHOENIX, ARIZ. 
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|contests to keep their salesmen inj 
high gear. 

a The latest contest by Persia and 

M e r Cc h a n d 1 ~ 1 n | Monroe was conducted last month 

| when they divided the sales force 

in two teams and agreed to put 

| up $250 to be split among the 

Memos to Dealers winning team if a quota of 125 

cars were sold. 

They also agreed to add $5 per 
| unit to the kitty for every car over 
|the quota. The final results was 
| that the winning team divided $650 
}among themselves. 

* . a 


By Bob Finlay 


pe 











NJOYED reading a used-car ad| Victoria models in the Grand Cen-| Hats Sunset Shines at Night— 
by Valley Cadillac-Pontiac,| tral Station, Northwest Station and , | Carl Stiefel, president of Sunset Motor Co. (Chevrolet) in The Dalles, Ore., reports used-car 
Rochester, N. Y., the other day. It| Dearborn Street Station, ‘a Ta. "(helbe. Piemeaths | sales were stepped up by the reconditioning and better identification of its used-car selling 
worked in a plug for a. afew | This is part of a tie-in with the js throwing men’s hats into the center as shown in this night photograph. 
ete A ae SP eh Ss | fund raising campaign of the (sales ring during the month of| |. ha a : 
es é : le d id | Travelers Aid Society. |June. At no additional cost Jordan and it takes proper tools and equip-| stressing that proper upkeep re- 
Each year many people decide | ane ae ; : |is giving a summer hat to each pur-|™ent. You'll find them both here.| duces cost per mile expense, 
I : ‘ith mo- In addition, blown-up pictures of Pp ‘ : 
to end all comprom.se wi m ' , 4 : lchaser of any new or used car|COme in and ask about it today!”| Copy read: “It’s not the gas cost 
t cars and step up to a new | Victoria cars are in other stations ; ; : 
Cadillac oe aaa many ex. jin Chicago |during June. oe alone—but the total cost (including 
cellent cars are traded in to us. | ge ee oe Se Cost Per Mile repairs and parts) of a year’s driv- 
; ; ; , S necialists 6W/HAT a ee ae . _|ing divided by total annual mile- 
“These cars are obviously above| Contests a wee © W oes it cost you to drive | age. Folks who trust their autos to 
average in all respects. They were| , IKE PERSIA and his sales CH APERTS made your car .. .| your car one mile?” |us find that cost per mile goes way 
not turned in because of some fault M Dick M e| _ let experts make all necessary City Garage, Jamestown, N. Y., | down, because our experts keep cars 
or trouble. Their owners simply de-|_. anager, Ic onroe, Of | repairs,” says McJinnis Chevrolet | asked that question of motorists | running best, make minor repairs 
cided to own the world’s finest mo-| Mike Persia Chevrolet Co., New in Baton Rouge, La. “It takes skill| through a newspaper ad aimed |that ward off major ones. Bring 
tor car. Right now there are a/ Orleans, are great believers in sales| to reshape a crumpled fender .. .| at pulling service business by ‘your car in tomorrow.” 


number of these cars in our stock. 
“Yes, maybe now is the time. Bet- 
ter come in and find out.” 
+ . * 


Personal 


NDER the heading “Keep Up 
Your Car by Personalized Car @ e 
Specialists,” 10 Denver new -car| 
dealers were represented in a large | 
ad in the Sunday Denver Post. I. A. Y0 [| NG 
The feature was a full page | 
deep and a third page wide, Each 


of the 10 firms taking part in the | 


cooperative publicity were repre- | Si { ~ ® ® 

sented by a separate ad 1% by 2*i | t 

sented shasta dian A ign a uperior! On an owroom rioor 
Dealers taking part were: Pain| 

Hill Nash, Ables-Hemphill, Pack- Kk 

ard; McCarty-Batterton, Lincoln- L, A. YOUNG’S DETROIT MOULDING DIVISION 

Mercury; Metropolitan Pontiac, 

Inc.; Fred Ward, Inc., Hudson; 


O’Meara Motor Co., Ford; Denver $. 0. $. Garnish Mouldings, b ’ 
: . produced by Detroit Mould- L. A. Young’s Detroit Division controls 
Buick, Reed Auto Sales, Dodge- ing Otvtlon under tho L.A. temas Stes OF pre A ete pear oe ; 

ymouth; Luby Chevrolet Co. and pet oung a a every detail of rolling, stamping, welding in-or-graine 
the Leeman Auto Co., DeSoto-Plym- unourpossed terials, workmanship, finish. over finishing. Constant development of new machines, equipment 
outh. 18 years this highly specialized division has supplied leading and tools, plus improvements in their use by skilled operators 
automotive manufacturers gorish mouldings of superior of many years’ experience, assure superior showroom quality 


ed th 2rvice 
The firms featured their service lity tt stent ee 


and parts departments in their 

messages. 

+ * . 

One Owner | 
N FORT WAYNE, Ind., Allen 
Motors (Kaiser-Frazer) held a} 

one-owner used-car promotion, fea- 

turing a long list of cars, which 
have had only one previous owner. 
+ * - 


Display 
(mrcace Ford dealers have ar- 
4 ranged for a display of four 


Price War Moves 
R. I. Gas Dealers 
To Join AFL 


PROVIDENCE.—In an effort to 
stop gasoline wars here, approxi- 
mately 200 members of the Rhode 
Island Independent Retail Gasoline 
Dealers Assn. have voted to join the 
AFL Teamsters’ union, it has been 
announced. 

Milton Gardner, president of the 
association, was elected temporary 
president of the proposed local. 
With the dealer vote to join the 
union, an application for a charter 
is automatically authorized, it was 
explained. 

The gas wars have driven prices 
lower than at any time in recent 
years, the group announced, Regu- 
lar brands of gasoline have been 
selling for as little as 20.9 cents a 
gallon, and one dealer is reported 
to be selling five gallons for a 
dollar. 

The meeting, at which the plan 
to affiliate with the AFL was ap- 
proved, was held at Carpenters Hall 
here, It heard an address by Nicho- 
las P. Morrissey, international or- 
ganizer for the Teamsters’ union. 

He said that although the mem- 
bers included many owner-opera- 
tors, the position between them and 
the various oil companies was very 
imilar to that of employes, and 
that wages and working conditions 
night also be improved. 


Vadnais Appoints Son | 

V. Bernard Vadnais has been| 

named manager of new and used- | 
ar sales for the Mohawk Garage | 


yn Main St. in North Adams, Mass. | 
He is the son of Valmore P, Vad- | DETROIT. MOULDING DIVISION —L. A. YOUNG SPRING. & WIRE CORPORATION 


nai . , > e n . “ ’ A - - 
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Shaker Heights (O.) Dealer on Courtesy Committee— 

Bennie Blaushild, Shaker Heights (O.) Dodge-Plymouth dealer, has been named to serve on 
the mayor's courtesy committee now conducting a city-wide campaign in greater Cleveland. 
Blaushild, the only auto dealer on the committee, donated the courtesy pin which will be 
worn by members of the police force and retail store clerks during the campaign. He is 
shown here (second from left) with Ralph C. Purvis, secretary of the Heights chamber of 
commerce (extreme left), while Thomas E. Walker, chief of police, Shaker Heights, pins the 
courtesy badge on Howard L. Rubin, president of the Shaker Heights Business Men's Assn. 


West End Expanding Boling-Hoskins 


West End Motors, 1523 Third Osby Smith has been named sales 
Ave., Prince George, B. C., is build-| manager for Boling-Hoskins Mo- 
ing an addition to cost $25,000. The|tors (Willys-DeSoto-Plymouth), 223 
extension will be 60 by 80 feet, and|N. First St., Brookhaven, Miss. 
will accommodate offices and the! Robert Boling and E. R. Hoskins 
service department. are the owners. 





Dealer 


Ed Wehe, president of Ed Wehe 
Motors, Inc. (Studebaker), Milwau- 





kee, has announced the appoint-| 


ment of Harold L. Sloan as vice- 
president of the firm. Sloan became 
sales manager after joining the 
company two years ago as a sales- 
man. 

* * * 


Seattle Dealer Announces 


Retirement of Bennett 

Tom Bennett jr., service manager 
of American Automobile Co. (Chrys- 
ler-Plymouth), Seattle, has retired 
after 41 years with the company, 
it was announced by Stanley 
Sayres, president. 

Bennett will remain vice-presi- 
dent of the company, Sayres said. 
Bob Kennedy, assistant service 
manager for the last two years, will 
succeed Bennett as service man- 
ager. — 

+ 


2 Oklahoma Dealerships, 


Parts Co., Change Hands 
Denison Motor Co. (Dodge-Plym- 

outh) and Southwest Parts Co., 

Oklahoma City, have been sold to 


Doings 


| Frank and Jack Clark for $825,000, 
it has been announced. 

It was also announced by Jack 
Clark that he had recently sold his 
Nash dealership to Gene Jones, 
K-F dealer. Frank Clark, who owns 
|a Packard franchise in Oklahoma 
| City, said that a new Packard deal- 
|}er would be appointed by the com- 
| pany soon. 





* + * 


Harold Bass, Inc. 


Harold Bass, Inc., auto sales and 
services, has been incorporated at 
Ransomville, N. Y., with capital of 
$25,000. Directors are Harold, Eve- 
lyn and Charles Bass. 

* om + 


Elkes Gets Safety Award 


Eugene R. Elkes, president of 
Elkes Pontiac Co., Tampa, Fla., has 
received for his company the Na- 
tional Safety Council’s public inter- 
est award for 1950. 


* * * 


Fuller Marks 30th Year 
Fred A. Fuller, Inc. (Studebaker), 
801 Buncombe St., Greenville, S. C., 
has celebrated its 30th anniversary 
in business there. Fred A. Fuller 











There IS something YOU can do 
ABOUT INFLATION! 


Your future... 
the future of 
your business, 
large or small, 
depends on how 
many people 


understand 
the story in 
this booklet! 


Businessmen recognize inflation as the nation’s greatest 
single threat. But most of us have felt ‘What can one 
man—even one business—do to stop it?’’ 

But there is a way— if enough of us work at it. We can 


How STALIN 


HOPES 


we witt DESTROY 





help more people . . . the men and women who work and 
vote and pay taxes . . . to understand the nature of infla- 
tion, its causes and cures. Then we will have gone a long 
way toward eliminating this pending catastrophe. 

















ONE TOOL YOU CAN USE: To help 
us give our own Bemis workers the 
inflation picture, we used the colorful, 
new 16-page booklet ‘‘How Stalin 
Hopes We Will Destroy America’’ pro- 
duced by Pictorial Media, Inc. The 
more widely the booklet is used, the 
more good it will do... and it is avail- 
able for distribution to your workers, 
too. It follows the time-proven ‘“‘comic 
book”’ technique . . . dramatizes the 
dangers... and shows how all our 
citizens can help halt inflation before 
it’s too late. 


TESTS SHOW IT HELPS WORKERS: 
To get an impartial judgment of the val- 
ue of “How Stalin Hopes We Will De- 
stroy America,” it was tested in Bemis 
plants by the Psychological Corpo- 
ration under the direction of Dr. Henry 
C. Link, a foremost research authority. 


Dr. Link says ‘“Those workers exposed 
to the booklet were found to have a 
significantly higher appreciation of the 
recommended ways to stop inflation 
than did the workers who did not see 
the booklet. Details of this test are 
available upon request.” And Bemis 
factory workers make such statements 
as “Everything it says hit home, but 
you’d never figure it out for yourself 


Because we believe this message is grow- 
ing more urgent every day, Bemis is 
taking this means to commend to other 
businesses this weapon against inflation. 


It is the first of a series of such material 
that we expect to use. 


BEMIS BRO. BAG CO. 
St. Lovis 2, Missouri 





until you read it’... .“‘It’s told in an 
interesting way so anyone can under- 
stand. My daughter, age ten, under- 


stood all of it’. . .“‘In picture form it 
impresses you more. Most people don’t 
read about it’’.. .“‘Had ideas that we 


wouldn’t think about otherwise while 
we are working away—good book, 
agree with it—I guess I won’t be the 
only one.”’ 


FOR EVERY BUSINESS, LARGE OR 
SMALL: In quantities, it costs 
only a few cents a copy— $10.00 
for 100 copies, down to 3 cents 
per copy in larger quantities. 
Single copy free. For full infor- 
mation, write PICTORIAL 
MEDIA, INC., Attention: Harry 
Childs, 205 E. 42nd ST., NEW 
YORK 17,N.Y. 


sr. is president-treasurer and Fred 


A. Fuller jr., vice-president and 
secretary. 
* > a 


Allen Opens Huge Lot 


Don Allen Chevrolet has opened 
at 2700 Main St., Buffalo, what the 
firm describes as “the world’s most 
beautiful used-car show lot.” Frank 
Scott is general manager of the 
firm’s Buffalo operation. Jim 
O’Leary is used-car sales manager 
and Church Moore, used-car super- 
visor. 

- a 7 


Battaile Heads Lions 


William  Battaile, Winchester 
(Va.) automobile dealer, is the new 
president of the Winchester Lions 
club, succeeding Sam W. Johnston. 


Tucker Gets NPA Okay 


Tucker Buick Co. Humboldt, 
Tenn., has been given NPA approv- 
al to build an auto service and 
sales building to cost $18,150. 


* > * 


Nash Honors Stonier 


Nash officials have honored 
Stanley A. Stonier in recognition of 
his 29 years as a Nash dealer in 
Scranton, Pa. E. M. Christie, Nash’s 
Philadelphia zone manager, pre- 
sented Stonier with an _ electric 
clock trophy. 

* 


* > 


Chatham Opens Lot 


Chatham Motor Co. (Cadillac- 
Pontiac), Savannah, Ga., has an- 
nounced the opening of a used-car 
lot on Bay St. in that city. 


* * + 


Fire at Moore Motor 


Eleven automobiles and a gaso- 
line truck were lost in a fire that 
destroyed Trent Moore Motor Co., 
Guntersville, Ala. Damage was esti- 
mated at $100,000. 

* 


Atlanta Chevrolet Dealers 


Donate Car for Exhibit 


The Metropolitan Atlanta Chev- 
rolet Dealers Assn., of which Hal 
Smith is president, donated a new 
Chevrolet as a “door prize” at 
the recent Chevrolet engineering 
show there. 


James L. Cooper, 16-year-old 
student of Henry Grady high 
school, won the car and was pre- 
sented with the keys by Smith 


on behalf of the association. 
+. * * 


Huey Marks 28th Year 


Huey Chevrolet Co., Rock Hill, 
S. C., celebrated its 28th anniver- 
sary in business there with a party 
and square dance. T. W. Huey, 
president, reports he has been a 
Chevrolet dealer longer than any- 


one in South Carolina. 
x x * 


Beaupre Aids Athletics 


Robert Beaupre, proprietor of 
Beaupre Motor Sales, Rochester, 
N. H., has been elected secretary- 
treasurer of the Rochester Athletic 
Assn. Beaupre also was named to 
the program committee in connec- 
tion with the 15th annual state 
semipro baseball tournament to be 
staged in July under sponsorship 
of the Rochester association. 

* * + 


Sales Group Elects Craig 


R. Harold Craig, sales manager of 
Albany Garage, Inc., Albany, N. Y., 
has been elected president of the 
National Sales Executives of East- 


ern New York. 
* + 


Vanosdoll to Walter 


Roy Walter, former Nash dealer, 
has bought Vanosdoll Motors Co. 
(Dodge-Plymouth), Jefferson City, 
Mo. Walter sold his Nash deal 
March 1 to Bill Blansitt. 

et ” - 


Los Angeles U.C. Outing 

The Los Angeles Used Car Man- 
agers Assn. has held its annual 
“Hi-Jinks” at Oakmont country 
club. Over 300 automobile people 
attended. John E. Carson, presi- 
dent, was master of ceremonies. 

” 7 * 


Givnin to McClellan 

Eddie J. Givnin, of Mahanoy 
City, Pa., has been appointed used- 
car manager of McClellan Chevro- 
let, Inc. He succeeds Harold 
Stoddart, who died suddenly at his 
home on May 29. 
ae * . 


Scrutchin Expanding 


Scrutchin Motor Co, (Chevrolet), 
San Marcos, Tex., has purchased a 
Luling dealership which will be op- 

(Continued on Page 31, Col. 1) 
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erated under the name of Scrutchin 

Chevrolet Sales. The Luling firm 

will be managed by Max Scrutchin 

who is associated with his brother, 

Gene, in the San Marcos dealership. 
+ = bd 


Four New Dealerships 
Registered in Idaho 


Four new dealerships have 
been launched in Idaho, Toloman, 
Inc., Pocatello, and Lombard, 
Inc., Idaho Falls, have the same 
incorporators, They will handle 
Ford products, 

Security Auto Sales, Inc., will 
handle GM lines in Pocatello. 
Universal Auto Sales, Inc., of 
Arco, will do a general business 
for the residents of the atomic 
energy area nearby. 

* * « 


Engles Name Whatley 
Jack and Bob Engles, owners of 
Red-E-Service (Hudson), Hartford, 
Conn., have appointed Tex Whatley 


as sales manager of the dealership. 
+ * + 


Boyer Sells to Brother 


Galen Boyer, of Boyer-Nash Mo- 
tors, 129 N. 7th, Salina, Kans., has 
sold his interest in the firm to his 
brother, Arley Boyer. 


Texas Reports Charters 
For Three Dealerships 


Incorporation of three auto com- 
panies in Texas has been announced 
by the secretary of state’s office, 

L, F. Julian Motor Co., Dallas, 
was chartered with $1,000 capital 
stock by L. F. Julian, Ulra Julian 
and Mary L. Julian, 

Motor Sales, Inc., Beaumont, was 
incorporated with $10,000 capital 
stock by Charles A. Webster, No- 
velle Wiedman, and John E, Maz- 
zola. 

Pipkin Sales Co. Snyder, was 
incorporated with $2,000 capital 
stock by Wade Pipkin, R. S. Bick- 
erstaff and Wanna Bickerstaff. 

* 7 * 


Hollywood K-F to Move 
A new location for Hollywood 
Kaiser-Frazer, Hollywood, Cailif., 
has been set up at 4900 Hollywood 
Blvd., according to Eric Flodine, 
owner. Lew Fogg is general man- 
ager. 
* * * 
Wolfard Adds Lot 
Wolfard Brothers, Inc. (Lincoln- 
Mercury), Oregon City, Ore., has 
leased a site at Ninth and Main for 
a used-car lot. 
* * * 
Bob Cook Opens Home 
Bob Cook, Inc, (Ford), Arlington, 
Tex., has opened its new home on 
U. S. Highway 80. The building 
contains 16,000 square feet of floor 
space. 
OK x + 


Eschborn Employe Honored 

Francis R. Stapell, parts and ac- 
cessories manager of Kschborn Mo- 
tor Sales, Hamburg, N. Y., has been 
awarded Pontiac’s Belt of Cham- 
pions. 


Stoffer Ford Chartered 


Stoffer Ford Sales, Inc., New- 
comerstown, O., has been incorpo- 
rated by Robert J. and Richard A. 
Stoffer and R. A. Mowbray. 

* +. * 


Hart Motors 
Incorporation papers have been 
granted Hart Motors, Inc., East 
Palestine, O. Incorporators are Law- 
rence E. and Hildred V. Hart and 
C, W. Grove. 
- 


» 


Broadway Motor Sales 
Incorporation papers have been 
issued to Broadway Motor Sales, 
Inc., 7939 Broadway, Columbus, O. 
Principals are Morton and Annette 
Venig and S. A. Turrell. 
x * * 


Lyman Chevrolet 
Lyman Chevrolet, 2100 W. Main 
St., Kent, O., has been incorporated 
by Lucius B. Lyman sr., Lucius B. 
jr. and Maxine A, Lyman. 
* + * 


Studebaker Cites Fuller 
Fred A. Fuller, owner of Fred A. 
Fuller, Inc., Greenville, S. C., has 
been awarded a plaque to mark the 
30 years with which he has been 
connected with Studebaker as a 





dealer. The plaque was presented to 
Fuller by W. K, Erdman, south- 
eastern regional manager for 
Studebaker. 


® * * 


Newman White Truck 
John S. Newman and others have 
incorporated Newman White Truck 
Sales, Inc., Zanesville, O. 
* * * 


Smith Buys Garner Co. 
Fulton Smith has purchased the 
Garner Motor Co., Shelbyville, Ky., 
and has taken over active manage- 
ment of the business. 
* * +. 


Lee Buys Polly Interest 
Charles Lee has bought the inter- 
est formerly held by Ralph Polly 
in the Polly-Walters Motor Co., 
Inc., Mt. Sterling, Ky. He will take 
over manager’s duties in the garage. 
* * i 


Shannon Gets Chevrolet Deal 

Harry Shannon, for the past sev- 
eral years associated with Ralph 
Smoot Chevrolet Co., Fordyce, Ark., 











Launching Detroit L-M Sales Contest— 


Metropolitan Detroit Lincoln-Mercury dealers are backing a “Mercury mystery weekend” 
that will be enjoyed by 21 winning salesmen and their wives ‘‘at one of the finest resorts in 
North America’’ over Labor Day weekend. The contest was announced following this meeting 


of district and regional sales officials. 


has purchased the assets of Hund- 
ley Chevrolet Co. at Stark City, Ark. 
With Shannon as president and 
general manager, the Harry Shan- 
non Chevrolet Co. will operate the 
business in the future. 
* 7 * 
Burglars Cry but Get Loot 
Burglars who broke open the safe 
of Clements Motor Co., Comanche, 
Tex., were showered with tear gas 


—but they still escaped with $97.36. 
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the Air Force. He reported to Mc- | 


Cord Field, Tacoma, Wash., for 21 
months’ service. He was granted 
a leave of absence by dealer Gilbert 
W. Hamm, 
« o 
Covington (Ky.) Vehicles 
Covington, Ky., has purchased 18 
vehicles at a cost of $30,155 for 
various city departments. Seiler 
Motor Co. will furnish 16 vehicles. 
* * * 


George Names Bateman 
E. W. Bateman has been named 
used-car manager for Paul George 
(Kaiser-Frazer), Portland, Ore. He 
formerly managed used-car sales 
for a dealership in Roseburg, Ore. 
* * * 


B. Mongeau Names 2 
Rene Julien has been appointed 
secretary-treasurer of B. Mongeau 
Autos (Chevrolet - Oldsmobile), 
Montreal, and Maurice Riopel was 


When the janitor arrived in the|named sales manager. Julien was 


morning, he found the fumes from 
the safe’s tear-gas gadget were so 
heavy that he could not enter. 

o * * 


Van Dyke in Air Force 


previously with Duval Motors, and 
Riopel with Modern Motor Sales. 
* * * 


Ford Names McCane 


B. E. McCane, former Ford cen- 
tral region service manager, has 


Paul Van Dyke, manager of|received a Ford franchise in Win- 


Hamm Chevrolet, Lehighton, Pa., 
has been recalled to active duty by 


chester, Ky. He has been with 
Ford 26 years, 
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QUADROMATIC AUTOMATIC 


TRANSMISSION FLUID 
TYPE A 






or varnish. 


perature. 


QUAKER STA 


*SPECIFICALLY FORMULATED FOR AUTOMATIC TRANSMISSIONS, 
AND SPECIFICALLY APPROVED BY GENERAL MOTORS AND OTHER 
AUTOMOTIVE MANUFACTURERS. ARMOUR INSTITUTE QUALIFIED. 


New Quaker State Quadromatic Automatic 
Transmission Fluid, Type A, offers eight 
important advantages: 


1. Mixes perfectly with oil used for initial factory 
fill. 
2- Maximum stability—won’t form harmful sludge 


3- Minimum change in body with changes in tem- 


TE OIL REFINING 





Low volatility 





High resistance to foaming. 


2 NO ws 


Special ‘‘oiliness’’ 
planetary band lubrication. 


Use Quaker State Quadromatic Automatic 
Transmission Fluid, Type A, in automatic 
transmissions for peak performance and 
greatest customer satisfaction. 


CORPORATION, 


no disagreeable odors when hot. 
Gives greatest protection against corrosion. 


Minimum effect on seals and gaskets. 


properties for clutch and 
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On the Financial Front. . 








Shrinking Dollars 
Stress Inflation Bite 


By George Deery 
Associate Editor 


N A LETTER to Sen. Irving M.| 


Ives, Republican, of New York, 


Harry E. Humphreys jr., president | 
| stockholders, employes, customers, 


of U. S. Rubber, 
said that he sup- 
ports the proposed 
four-step program 
of the National 
Assn. of Manufac- 
turers to fight in- 
flation. 

Betore repeating 
the reasons prot- | 
tered by taum-| 
pnreys, reference 








=” to a compilation 
H.E.Humphreys py the Century 
Fund drives home the need for the | 
battle against initiation. ‘iheres| 
been a lot said and written about}! 
this danger, but the figures showing 
the nose-dive trend since 1940, or 
even 1945, make uneasy reading. | 
Using 1935-39 as a basis of 100, the} 
purchasing power of the dollar was | 
99 cents in 1940. 

In 1945 it had dropped to 71 
cents, and in 1949, a buck would | 
buy only 56 cents worth of goods, | 
based on the ’35-’39 span of 100. | 

Not that any similar condition is 
possible in the foreseeable future, | 
but it’s interesting to note that in| 
1850, on the same basis, the buying 
power of the dollar was $2.29. Even 
50 years later it wasn’t too bad, 
compared with these times—$1.95. 

* * * 
tyres was a spell from 1918 
through 1930 when the figure} 
Then 
rose | 





ranged from 80 to 98 cents. 
in the depression years it 
above the $1 mark. 

The NAM proposals that Hum- 
phreys likes include more produc- 
tion, a manufacturers’ excise tax 
or some other form of consump- 
tion tax to put the government 
on a pay-as-you-go-basis, ade- | 
quate credit curbs and economy 
in government. 

He believes this “is the only 
realistic way to attack inflation 
and thereby guard the integrity of 
the dollars people have invested in 


pensions, insurance, savings and 
the government’s own bonds.” 
+ + of 


H= THEN goes into the profit 
picture and states that he real- 
izes that “you have been assured 
by certain groups that employe 
wages and benefits can be increased 
without increasing prices— that 
these increases can easily be taken 
out of industry’s swollen profits.” 

Pointing out that the claimants 
use 1950 net returns in their argu- 
ments, Humphreys agrees that 
these profits “do seem high” if one 
looks at the dollar figures alone. 

“But,” he adds, “they are no 
more than average when you con- 
Sider that industry produced a 
record volume of goods in 1950 
and that industry’s costs were 
also at a record high. 

Offering his company as an ex- 
ample, the U. S. Rubber chief says 
that the dollar net income last year 
was 63 percent ahead of 1949 and 
six percent above the record year 
of 1946. 

“But,” he stresses, “our profit 
still figured out at only 3% cents} 
on each dollar’s worth of goods 
sold. It was about the same as our 
average profit margin over the 
last 10 years. 

“In most businesses today, if pay- 
ments to employes are increased, 
without a corresponding increase 


Good Gain 
Continental Sets Net 
at $2,111,191 


Consolidated net earnings of Con- 
tinental Motors for the six months| 





ended Apr. 30, subject to audit 
and year-end adjustment, were 
$2,111,191, or 64 cents per share, 


after provision of $2,486,550 for in- 
come and excess profits taxes and 
$102,654 for minority stockholders 
of a partially-owned subsidiary. 
This compared with net earnings 
of $1,374,351, or 41 cents per share, 
in the corresponding period last 
year, after provision of $1,033,417 
for income taxes and $122,927 for 
minority interest. 





in productivity, then prices must 
go up or the business will suffer. 
“And when a business suffers, the 
people who have a stake in it will 
suffer in the end, That includes 


the general public—in fact, every- 


| one. 


“As for controls Over business, 
they are at best a burden on pro- 
ductive power, However, I recog- 
nize that certain temporary ones 
are necessary. I believe we need 
enough, but no more than enough, 


to prevent inequities wherever 






shortages keep competition from | 
exerting its force. 
“I do not envy you as you face| 
the important decisions ahead.” | 
* * « | 

Earnings 
MacMillan Petroleum—For 1950: | 
net income $88,340, equal to 85) 
cents a common share on net sales 
of $11,837,868, contrasted with a| 
1949 loss of $222,848 on sales of | 
$9,476,180. 


Dana’s Net, Sales 
Continue Gains 


For the nine months ended May} 
31, Dana Corp. reported consoli- | 
dated net profit of $8,521,134, or 
$3.32 per share, compared with $8,- | 
271,024, or $3.20 a share in the pre-| 
vious nine months. Net sales gained 
to $130,802,443 from $82,063,272 for 
the corresponding period a year ago. 





: 


Yes, here’s the good 
. .. the first big step 


makes of cars. 


@ Use of proper Piston Locating 
Gauge, calibrated to the distrib- 
utor, is required in Carbon 
Blasting an engine in order to 
locate pistons in proper position 
with both valves closed. Gauges 
now available for the above 
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Nash Starts Detroit Zone Building— 

Construction has begun on Nash's Detroit zone office and parts warehouse building. It's 
on Greenfield road, between Plymouth and Schoolcraft. Completion is expected early in 
October. Left to right are N. F. Lawler, director of advertising and sales promotion, J. E. 
Lamy, central regional manager, and B. F. Thompson, Detroit zone manager, looking over rhe 
blueprints of the 42,000-square-foot building. 





John O. Munn’s Dealers Tell Me and J. B. Van Tassel’s column are regular AUTO- 
MOTIVE NEWS features which no forward-looking dealer can afford to miss! 


“We have two Kent-Moore 


and they're both kept 


... says Ray Wengender, Vice- 
President and Service Manager, 
Fincher Motors, Inc., Author- 
ized Oldsmobile Dealer, 18 
South Union Street, Rochester, 
New York. 







Head-On” Carbon Blaster now applicable to 
CADILLAC ¢ CHEVROLET ¢ FORD © LINCOLN 
MERCURY ¢ OLDSMOBILE ¢ PONTIAC! 


news you've been looking for CAR MAKE ENGINE YEAR MODELS 

toward universal application of  Cadillac............ V-8........ . 1949 through 1951 

the Kent-Moore “Head-On” Carbon Blaster! And get Chevrolet...........216........ ..1949 through 1951 
this . . . all you need to make this revolutionary new ar praee ey ae i neo on 
machine applicable to seven leading makes of cars are Lincoln. .........-..V-8..... ... ..1950 through 1951 
four basic Piston Locating Gauges and nine Adapter  Mercury.......,....V-8........ ..1949 through 1951 
rt! Lon aso ih won vo Sl =e 
ors to extra Carbon Blast Tune-Up profits in servicing —Qidsmobile.........V-8... .. .. -.. 1949 through 1951 
the following list of cars and engines. Pontiac..........6and 8 cyl. .. .. ..1949 through 1951 





KENT-MOORE 


ENGINEERS AND MANUFACTURERS OF SPECIAL 
5-105 General Motors Building 
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To Link Autobahns 


German Roads to Join 
Europe Network 


FRANKFORT, Germany, — The 
autobahns—Hitler’s four-lane high- 
ways pointing to France, Poland 
and Austria—are to be linked with 
a proposed United Nations 30,000- 
mile highway system for Europe, 
the Associated Press stated last 
week. 

These German concrete super- 
highways have a 14-foot strip sep- 
arating the double lanes, by-pass 
cities and have no intersections. 

Considered to be Europe’s finest, 
the autobahns were built to expe- 
dite invasion of Germany’s neigh- 
bors. The new setup will be pat- 
terned after New Jersey’s highway 
system. 


HEAD-C 


busy most 





tomers. It’s a modern well-equipped shop . . . busy all the time 
... yet so well organized that work flows smoothly, gets done right, 
goes out on schedule. In fact, this basic policy . . . of being able 
to give the customer the type of service he needs when he wants it 
. .. is one of the big reasons why Fincher Motors have already 
installed two Kent-Moore ‘“Head-On” Carbon Blasters. According 
to Ray Wengender, Fincher’s Service Manager . . . 


“It didn’t take long for us to find out that one machine wasn’t 
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Fun in K-F Drive— 

A bit of horseplay aimed at “habit buyers" is shown in connection with Kaiser-Frazer's 
Big 5 drive theme as George Tickner, K-F regional manager at Portland, Ore., demonstrates 
the idea by removing the blinders from Jack Moore, wholesale manager for Portland Motors. 
Enjoying the gag is Milton Wurzweiler, president of the K-F distributorship. 











Lawsuits Affecting Dealers .. . 
Court Decisions 


in Casey’s presence and 


By Leo T. Parker 
Attorney at Law 
A RECENT higher court held that 
where an automobile is sold 


lfor cash, the title does not pass to 


the purchaser until the purchaser 
pays the full cash price, This is so 
even when the seller allows the 
purchaser to take possession and 
use the automobile. 

For illustration, in Casey v. 
Gallagher, 96 N. E. (2d) 709, it 
was shown one Casey sold an au- 
tomobile to Wobby. Casey gave 
him the keys to the automobile 
and he drove away. He later re- 
turned and substituted 21 new set 
of registration plates for the 





of the time!” 


Take a quick trip through Fincher 
Motors’ bustling Service Depart- 
ment and you'll soon see for your- 
self why they have such a good 
reputation among their service cus- 


enough to handle the pent-up demand for a fast, efficient, low-cost 


carbon cleaning job. You see, soon after getting our first ‘Head-On’ 
Carbon Blaster, we sent out a mailing to our entire customer list 


announcing the new service. The response was overwhelming .. . 


so good, as a matter of fact, that we immediately bought our second 
machine in order to avoid a ‘bottleneck.’ 


“Since our initial promotional effort, we’ve found the ‘Head-On’ 
Carbon Blaster service remarkably easy to sell. The novelty factor 
of blast-cleaning an engine without removing the head is important. 
But not nearly so important as the fact that the machine does an 
amazingly effective job of removing objectionable carbon deposits. 
It’s quick. It’s easy. It’s economical. And what's more, it actually 
gives our customers noticeable improvements in engine power and 
performance. We have no difficulty at all in maintaining a steady, 
profitable volume of Carbon Blast/Tune-Up work .. . enough so that 
both of our machines are kept busy most of the time.” 


om 










ORGANIZATION, INC. 


AUTOMOTIVE SERVICE TOOLS AND EQUIPMENT 


Detroit 2, Michigan 





ACT NOW! Equip your shop for extra profits 
from Carbon-Blast Tune-up service. Send in 
coupon today for complete application and 
price information on the Kent-Moore “Head-On” 
Carbon Blaster. 








EXTRA! “HEAD-ON” CARBON BLASTER SERVICE 
PROMOTES MORE PROFITABLE USED-CAR SALES! 


No one buys a used-car without at least driving 
it once around the block. And there’s nothing 
that can kill such a sale quicker than a sluggish 
“pinging” engine. That’s why Fincher Motors 
... and others, too... have made good use of the 
Kent-Moore “Head-On” Carbon Blaster in their 
Used-Car Reconditioning. It saves time and 
extra work in service. It saves time and cutting 
prices in trying to make the sale. More “first 
ride” buyers, more satisfied customers! In the 
words of Ray Wengender: “It’s been a big 
money-maker for our Used Car Department, too!” 


Sales bids to help you promote your Carbon Blast 
Tune-Up Speciall it’s ready now...a complete Service Promo- 
tional Campaign all done up in a package for your own personal 
use. A proven profit-producing program which includes display 
cards and posters for your service area, mat service for news- 
paper ads and envelope stuffers, plus an attractive direct mail 
folder. Everything you need to tell and sell your customers on 
this amazing new service special. Available only to owners of 
“Head-On” Carbon Blaster machines. 


KENT-MOORE ORGANIZATION, INC. (Dept. C) 
Please send me complete application and price information 


on your “Head-On” Carbon Blaster machine. 


Name 


Company 


City 


Zone——__ State 
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plates 

with his knowledge. Wobby 
promised to pay Casey cash but 
failed to make the complete pay- 
ment. Wobby then sold the auto- 
mobile to one Gallagher and 

received all cash. 

The higher court held that Casey 
could repossess the car from Gal- 
lagher, and said: 

“Where a sale is for cash, title 
does not vest in the buyer until 
the seller receives payment in 


cash.” 
* x * 


Mortgage Validity 

— higher courts consist- 
ently hold that both a mort- 

gage and sale contract are con- 

strued under the laws of the state 

where the mortgage is recorded 

and the contract was signed. 
For example, in G, F. C, Corp. 

v. Rollins, 50 So. (2d) 460, the 

higher court held that a chattel 

mortgage executed and recorded 
in Missouri on an automobile 

purchased and maintained by a 

resident in Louisiana, if valid 
and enforceable under the Mis- 
souri law, would be recognized 
by the courts in Louisiana, 

Also, this court held that where 
an automobile dealer sold an auto- 
mobile to a buyer and delivered a 
title certificate bearing the dealer’s 
signature as assignor, but the sig- 
nature was not notarized, the buyer 
did not acquire a good title to 
enable him to grant to a mort- 


Zgagee a valid and_ enforceable 
mortgage on the automobile. 
+ * * 


Wholesaler Is Liable 


A HIGHER court recently held 
that a wholesaler of automo- 
bile accessories is liable for pay- 
ment of a state’s sales tax on 
repair parts sold to retailers if the 


latter uses the accessories for 
repairs, instead of reselling the 
parts. 

For illustration, in Merriwether 


v. State, 42 So. (2d) 465. it was 
shown that a wholesale dealer in 
automobile accessories sold parts 
to several licensed retail automo- 
bile dealers. The wholesaler did 
not charge the state’s sales tax to 
the retail dealers, believing that 
they intended to resell the acces- 
sories. 

In subsequent litigation the 
state proved that the retail 
dealers used certain parts and 
accessories to repair automobiles 
in their service stations. The 
higher court held that the whole- 
saler must pay the sales tax. plus 
heavy penalties on these sales. 
For comparison, see Cody v. State 
Tax Commission. 177 So. 146. This 
court held that both manufacturers 
and wholesalers are liable for the 
state’s sales tax on automobile 
parts, tires, accessories, solder, 
paint and similar materials sold to 
service station owners and used in 
reconditioning their own used cars 
for resale. 

In view of these late and relevant 
higher court decisions. wholesalers 
of automobile accessories should, in 
order to be protected against future 
suits involving payments of the 
state’s sales tax, have purchasers 
sign statements that the purchased 
accessories are for resale and not 


for repairs, 
. * 


* 
Worthless Checks 
{‘ONSIDERABLE discussion has 
4 arisen from time to time over 
the legal question: When and under 
what circumstances may one who 
gives an automobile dealer a worth- 
less check be prosecuted?” 
According to a late higher court 
decision, the answer is: Only 
when the dealer proves that the 
payor intended to practice fravd. 
For example, in Bradshaw v 
State, 235 S.W. (2d) 148, the testi- 
mony showed facts as follows: One 
Bradshaw purchased $1 worth of 
gasoline from an automobile dealer 
and executed a check for the sum 
of $6 payable to the dealer, thus 
paying for the gasoline and receiv- 
ing in return for the check $5 in 
cash. Upon presentation of this 
check at the bank by the dealer, 
he was refused payment thereon, 
the cashier thereof informing him 
that Bradshaw had no funds there- 
in and no account there. 
In subsequent litigation, the lower 
(Continued on Page 43, Col 1) 
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The appointment of Allyne CU. 
Litchfield as manager of materials 
handling, warehousing and _ pro- 
curement for the Tire division of 
U. S, Rubber Co. is announced by 
Cc, L. Wanamaker, production man- 
ager. Litchfield will maintain offices 
at Detroit. 


* 
Warner Names Peterson 


Chicago District Manager 


Merten C. Peterson has _ been 
named Chicago district manager of 
the automotive division of Warner 
Electric Brake & Clutch Co., Be- 
loit, Wis., it has been announced by 
George McManis, automotive divi- 
sion manager. 

Peterson formerly served as re- 
gional sales manager for Willys- 
Overland Motors, Inc., and vice- 
president of Flex-O-Tube Co. His 
office will be at 80 E, Jackson 
Blvd., Chicago. 

+ 


* 


* 


Biggs Advising NPA 
Appointment of S. E. Biggs, man- 
ufacturing vice-president of Trail- 
mobile Co., as a member of the 
advisory committee on truck-trailer 


* 
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manufacture in the National Pro- 
duction Authority has been an- 
nounced in Washington, 


* 


Goodrich Ups Stevens 

Harry N. Stevens, formerly direc- 
tor of patents and abstracts at B. 
F.. Goodrich Co.’s research center in 
Brecksville, O., has been named di- 
rector of colloid and textile research, 
it is announced by Dr. H. E. Fritz, 
research vice-president. Stevens, 
with the rubber company since 
1935, succeeds Dr. Harlan L. Trum- 


bull who retired after 32 years. 
* * * 


? * 


New Departure Names Two 


Frank L. Munsey has been ap- 
pointed assistant plant manager of 
the Sandusky (O.) plant of New 
Departure division, General Motors. 
He had been serving as factory 
manager there. Hubert J. Gurske, 
Sandusky plant manager, also 
named Raoul L. Larue as factory 
manager. 

? 


Airco Names Roper 


Air Reduction Sales Co., a divi- 
sion of Air Reduction Co., Inc., has 


* * 
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Winner of Pontiac's National Honor— 

Pontiac's national "Belt of Champions’ winner is Ray McIntyre (center), showing top 
diamond-studded award to Accessory Sales Manager J. H. Otis (left), and A. L. Drury, 
parts sales manager (right). Pontiac named 809 similar winners nationwide and 25 were zone 
winners for outstanding merchandising jobs. 


announced the appointment of Ed- 

ward H. Roper as manager of its 

general technical sales department. 
i * * 

New York Truckers Name 


McKean to Executive Post 
The New York State Motor Truck 
Assn. has named H. A. McKean ex- 
ecutive vice-president, with tem- 
porary headquarters in Syracuse. 
McKean had been regional repre- 





sentative of the New York Good 
Roads Assn. 


Buick’s Chief Metallurgist 
Retires After 36 Years 


Robert Schenck, chief metallurgist 
at Buick and one of the nation’s 
early exponents of the use of boron- 
treated steel, has retired after 36 
years of service. He was 65 June 21. 

Schenck was a metallurgist en- 
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gineer at Buick when he became 
interested in boron steel which 
uses fewer critical materials. His 
studies resulted in his appointment 
as supervisor of research at Buick 
for the National Research Council 
during World War II. 

7 * + 


Oldsmobile Appoints McRae 


Gun Plant Superintendent 


A. E. McRae has been appointed 
superintendent of the new Oldsmo- 
bile gun plant, it is announced by 
J. F. Wolfram, Oldsmobile general 
manager. Robert T. Rollis, formerly 
assistant superintendent, has been 
promoted to superintendent of the 
pressed metal and plating plant, 
succeeding McRae. 

Wolfram also named Edward C. 
Gerke inspection superintendent of 
the gun plant and Arnold I. Hansen 
as assistant superintendent under 
McRae. 


* + * 


Akers Elected to Head 


Dominion Brake Shoe 


Thomas E. Akers was elected 
president, and Maurice N. Trainer 
was elected chairman of the board 
of Dominion Brake Shoe Co., Ltd., 
New York. Kenneth T. Fawcett 
was appointed vice-president of the 
American Brakeblok and Kellogg 
divisions of the company. 

Akers, formerly vice-president of 
Dominion Brake Shoe, joined Amer- 
ican Brake Shoe in 1902 as an office 
boy. He rose through various sales 
and supervisory jobs to vice-presi- 
dent of Ramapo Ajax division of 
American Brake Shoe, president of 
the Canadian Ramapo division and 
vice-president of Dominion Brake 
Shoe. 


. * 


Cotner Elected 


John C. Cotner, president of the 
Hydraulic Press Mfg. Co., Mount 
Gilead, O., was elected director of 
the Machinery division of the So- 
ciety of the Plastics Industries, 
Inc., at the annual conference held 
at White Sulphur Springs, Va. 

> * o 


Yale Ups Holding 


William H. Holding has been ap- 
pointed industrial sales manager 
for both the Stamford, (Conn.) and 
Salem, (Va.) divisions of the Yale 
& Towne Manufacturing Co., it is 
announced by A, Charles Amann, 
general sales manager. 

2 + ? 


|Murphy, Hammarberg 


Head C.1.T. Offices 


James F. Murphy has been ad- 
vanced to district manager for the 
Universal C.I.T. Credit Corp. office 
at 125% East Second St., Ottumwa, 
Ia. Murphy joined the company in 
1945 at the Des Moines office. 

Robert A. Hammarberg has been 
promoted to the position of branch 
manager for the Universal C.I.T. 
office at 601 Bangs Ave., Asbury 
Park, N. J. Hammarberg joined his 
company as an adjuster at the As- 
bury Park office. 

* > : 


Goodrich Transfers Ruble 


To West Coast Tire Plant 


Wade C. Ruble, manager of em- 
ployment in the Akron operations 
of the B. F. Goodrich Co., has been 
transferred to the Los Angeles tire 
plant as personnel manager. 

Paul R. Levering, who has held 
that post, is transferred to Akron 
as an employe relations representa- 
tive, reporting to D. D. Reichow, 


director of union relations. 
* 


Trask, Woodward Upped 
By Universal C.L.T. 


Two new branch managers have 
been named by Universal C.I.T. 
Credit Corp. Avon M. Trask, Lake- 
land, Fla.. was named to the post 
of the office in the Marble Arcade 
Bldg., there. 

William D. Woodward, Cape Gi- 
rardeau, Mo., was named branch 
|manager for the office in the H-H 
| Bldg., Cape Girardeau. 
| * + 4 





| New Departure Lists 


Group of Promotions 

Promotions involving many men 
of the New Departure division of 
General Motors Corp. have been 
announced. Those receiving promo- 
tions and their new assignments 
are as follows: 

Seth H. Stoner, general works 
manager; Frederick J. Garbarino, 
chief engineer; Alfred F. Herold, 
general manufacturing manager; 
John J. Curry, assistant to general 


works manager on special assign- 
(Continued on Page 35, Col. 1) 
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ments related to defense effort; 
George A. Smith, manager of pro- 
duction engineering; Robert T. Col- 
lins, Meriden, Conn., plant man- 
ager; William J. Ryan, Bristol, 
Conn. plant manager; Hubert J. 
Gurske, Sandusky, O. plant man- 
ager; Edwin H. Goodridge, general 
production manager in charge of 
production and purchasing; Harry 
T. Burgess, Bristol plant produc- 
tion manager; Matthew C, Wagner, 
Meriden plant personnel manager; 
Harry D, Hall, divisional supervisor 
of processing; Kenneth D. Macken- 
zie, assistant Meriden plant man- 
ager; Henry J. Michelsen, master 
mechanic; William T. Murden, co- 
ordinator of defense activities, and 
Edward E. Gill, director of public 
relations, 
. * * 


Ferris Heads Buick Sales 


At Fresno, California 
Appointment of O. S. Ferris as 
district manager for Buick’s 
Fresno (Calif.) district is an- 
nounced by Arthur J. Kemp, San 
Francisco zone manager for 
Buick. For the past two years, 
Ferris has been zone service rep- 
resentative for the northern area 
of the San Francisco zone. 
Ferris was transferred to the 
Bay area from the Buick factory 
at Flint in 1947, when he was ap- 
pointed office manager of the 
company’s zone parts warehouse 
at Berkeley, Calif. He later served 
as parts and accessories mer- 
chandising manager for the San 


Francisco zone. 
* * * 


Whittington to Spokane 

M. S. Whittington, motor truck 
branch manager at Seattle for In- 
ternational Harvester Co., has been 
appointed assistant manager at the 
company’s Spokane district office. 
Whittington served at Seattle as 
motor truck branch manager for 
two years, and prior to that served 
at Minneapolis, 

*. > * 


Barnes Heads District Sales 


For Studebaker in Chicago 

M. G. Barnes has been appoint- 
ed Studebaker district manager 
for the Chicago metropolitan area, 
according to K. B. Elliott, sales 
vice-president. 

Prior to his new appointment, 
Barnes served Studebaker as 
truck representative in Kansas 
City, St. Louis, Memphis and 
Chicago. 


* * * 


Walker Names Balla 


Addition of William Balla to the 
creative staff of the George W. 
Walker design organization is an- 
nounced. Balla had been with 
Kaiser-Frazer, where he specialized 
in automobile interior styling. 

* > ec 


Wayne Div. of Gar Wood 


Promotes 2 in Sales 

The Wayne division of Gar Wood 
Industries has added two men to 
its administrative sales staff. 

They are: A. C. Hinz, who as- 
sumes charge of the winch and 
crane section, and K. J. Shedd, who 
is now head of the Load-Packer 
section. Both are company veter- 
ans. 

* > * 


Pontiac Names Harbaugh 


Asst. Service Manager 

Pontiac’s General Sales Man- 
ager L, W. Ward has named John 
C. Harbaugh as assistant gen- 
eral service manager, replacing 
C. L. Bates, who has been ap- 
Pointed assistant manager of 
Pontiac’s Cincinnati zone. 

Harbaugh, a native of Pontiac, 
Mich., will assist General Service 
Manager Hugh J. Hales in co- 
ordinating activities of dealers 
across the country in their serv- 
ice operations, dividing responsi- 
bilities with R. Lee Murray, 
Hale’s other assistant manager. 

e * * 


‘New Projects’ Division 
Set Up by Seiberling 


Seiberling Rubber Co, announces 
formation of a “new projects” de- 
partment, to invent or develop 





products the company may make 
in the future. 

President J. P. Seiberling said the 
move is a step toward greater di- 
versification of the company’s pro- 
duction, now confined principally 
to tires and tubes, heels and soles, 
and floor mats. Arthur A. Leedy, a 
29-year company employe who has 
been director of engineering, was 
named manager of the department. 
He will be assisted by Alfred S. 
Bachtel and Henry A. Walter, both 
veteran production department em- 
ployes, 

* * - 


GMC Reports Retirement 


Of Howard and David 


Retirement of Harry W. Howard, 
manager of the Pacific region of 
the GMC Truck and Coach division 
at Oakland, Calif., after 29 years of 
continuous service with GMC, has 
been announced by John E, John- 
son, general truck sales manager. 
Johnson also announced the retire- 
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Trailmobile’s Army Job— 

Josef Weber (right), Trailmobile (Cincinnati) plant manager, points out to John M. Zepf 
(center), manager contract department, features of the new 10-ton tandem military-type 
Trailmobile for the U. S. Army Engineers corps. Fred Wipper, assistant to Zepf, is shown 
at extreme left. Production has been started on a contract, said to be in excess of $2,000,000, 
for units of this trailer which will be used in transporting crane-shovel attachments used in 
military engineering projects. 


ment of J. W. David, GMC zone|to truck operators throughout the 
manager at Los Angeles, who has| West. David joined GMC as branch 
had 21 years of continuous service.|manager in St. Louis in 1922, and 

Howard has been regional man-|held similar assignments success- 
ager since 1930 and is well known! fully in Atlanta and Chicago, After 
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‘la short period away from GMC, he 


rejoined the firm in 1930, 
« + + 


Shop of Siebert Elects 


Ellis General Manager 
Election of Donald T. Ellis to be 


|| vice-president and general manager 


of the Shop of Siebert has been 
announced by Leland L. Lord, 
president. 

Ellis will direct all activities of 
the company which manufactures 
ambulances, funeral cars, sedan 
buses and related vehicles primar- 
ily on products of the Ford Motor 
Co. As one step of an expanded 
manufacturing and sales program 
the ninety-eight year old company 
will shortly transfer all phases of 
its operations to its new plant, 
Farnsworth Street, Waterville, O. 

*. * * 


Inland Steel Loans Smith 
To NPA for Six Months 


John F. Smith jr., general sales 
manager, Inland Steel Co., has been 
granted a six-month leave of ab- 
sence by the company in order that 
he may serve as chairman of the 
production directive committee and 
assistant director of the iron and 

(Continued on Page 44, Col. 1) 





Get Your N-A-P-A Poster Now’ 


Your NAPA Jobber is ready now with 
another strong and far-reaching program 
to help sell your service this Summer. 


Collier’s, NAPA advertisements are at work 
— selling millions of people the wisdom of 
car-protecting, life-insuring mechanical ates’ 9 
checkups for their vacation-bound cars. 

To pin it all down to your shop and your 


service, your NAPA Jobber has another 


Vacation Service Poster. 


IN io cencirceciecsereint iia 
big, colorful NAPA shop poster ready for 
you. Get it now—get it up in your shop. ADDRESS 
And remember . . . Your NAPA Jobber 
really can back up the poster—with the city. 


finest quality parts available anywhere, and 
the fastest service. In other words, “Your 
NAPA Jobber is a Good Man to Know!” 





Send Coupon — 
N-A:P-A Jobber — for poster! 


In both The Saturday Evening Post and —;----------+---++-++++---+-e000" 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 


Please ask my NAPA Jobber to bring me an NAPA 
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HE Indianapolis Race is more 

than a breath-taking spectacle of 
speed; more than a colorful carnival 
of thrills and chills. It is not just a 
stunt. On the contrary it is a practical, 
torturous test of new automotive 
developments before they are adopted 


for regular production. Authorities 
say that 500 miles on the speedway 
are equal to 50,000 miles of ordinary 
driving ... 5 years of average service 
crowded into less than 4 hours! 


For many years, every driver in 
the race has bought Firestone Tires, 


because no driver is willing to risk 
his life or chances of victory on any- 
thing less than the safest tires that 
money can buy. Remember that fact 
the next time you buy tires. Protect 
your life and the lives of others by 
equipping your car with a set of new 
Firestone Tires. 


Enjoy the Voice of Firestone on radio or television every Monday evening over NBC 
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FOR EASIER BRAKING—Visilite Corp., Sag- 
inaw, Mich., has announced production of the 
Lefty Brake, said to insure positive braking 
action and to give driver better control when 
parking or driving. The company said the 
brake is easy to install on all cars with auto- 
matic transmissions, with a universal mounting 
that fits all makes. 





NEW LIGHT ON OLD CAR—This authentic, 
detailed model of a Maxwell runabout is 
suggested for showroom order desks, dealer 
offices and dens by the Nutmeg Tree, 42 E. 
53rd St., New York 22. Car is red with black 
and gold trim. Lamp stands 14 inches high 
and is packaged complete with matching 
shantung shade, the firm states. 


* * * 
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TRACTOR SPEEDOMETER—A speedometer 
which can be easily installed on any tractor 
and measures both speed and distance trav- 
eled, without adjustment for gear ratios and 
tire sizes, has been announced by the Instru- 
ment division of Stewart-Warner Corp., 1826 
Diversey Parkway, Chicago. The speedometer 
with its new drive mechanism, offers utility 
never before available, according to E. N. 
Robinson, distribution sales manager of the 
Instrument division. It makes possible ac- 
curate dosage in spraying, proper distribu- 
tion in seeding, and maximum yield in harv- 
esting, Robinson asserted. In spraying, he 
said, over-speeding results in under-coverage 
while too slow a speed brings over-dosage 
and waste. In seeding, speed control means 
better distribution and seed economy. In 
harvesting, best results depend on adjusting 
speed to type and condition of crop, weather 
conditions and other factors, Robinson added. 





REM-RAND CARRYING CASE — Carrying 
cases and mobile stands for Remington Rand 
printing caculators and adding machines are 


now available. A streamlined, convenient 
carrying case enables the ‘'do-it-at-home" or 
traveling user to take the printing caculator 
everywhere, according to the company, 315 
Fourth Ave., New York 10. 











MIRRORS BY SPEAKER—Distinctive styling 
as well as safety and utility features are built 
into the line of custom exterior rear-view mir- 
rors manufactured by J. W. Speaker Corp., 
3059 N. Weil St., Milwaukee. The mirrors are 
designed to provide safe, clear vision under 
all driving conditions as well as to lend 
beauty to the advanced styling of the modern 
automobile. Speaker mirrors are available 
with polarized or non-glare glass and are 
manufactured in two styles; one for the 
smoothly contoured cars, and one for the 
more sharply styled cars. An exclusive feature, 
the Speaker snap screw, makes installation 
possible in less than five minutes, with the 
mirror being completely installed from the 
outside, with no screws showing. This feature 
makes the mirrors theft-proof, the firm adds. 
Heavy gauge construction of mirror backs 
is designed to prevent buckling. 





WANT MORE PROFITS?—"'How to Operate 
a Profitable Electrical Service Department" 
is the title of a manual published by Allen 
Electric and Equipment Co., Kalamazoo, 
Mich. The purpose is to furnish shops with a 
guide and instructions for equipping and 
operating a complete department for testing, 
adjusting and repairing the various units and 
wiring making up the battery, regulator and 
generator circuits. Because of the steadily 
increasing volume of business electrical serv- 
icing is producing, there is a definite trend 
towards ‘'specialization’"’ and the establish- 
ment of electrical service departments com- 
parable to front-end, lubrication and brake 
departments. It is the feeling of Allen that 
this manual will help many shops increase 
their service facilities and thereby get a 
greater share of this highly profitable elec- 
trical servicing business, the firm states. The 
Allen manual contains over 100 pages and 60 
illustrations. The book costs $2. 





FOILS THIEVES—This tire and wheel 
has been announced by Richard M. Decker 


lock 


Co., Palmolive bidg., Chicago. Is made of 
sturdy, deep-drawn steel, with heavy duty 
plated finish to resist corrosion, and consists 
of two sections—(A) A cup, | 7/16 inches in 
diameter and |'/, inches in height, having a 
9/16 inch hole in the bottom for accommo- 
dating the wheel-nut shank, and (B) a cap 
1% inches in diameter and | inch in height, 
which covers the nut and houses the locking 
mechanism. A brass key bearing an individual 
code number completes the equipment. 





GREY-ROCK DISPLAY — Grey-Rock division 
of Raybestos-Manhattan, Manheim, Pa., is dis- 
tributing to its jobbers this four-color display 
featuring Grey-Rock balanced Braksets. Fin- 
ished in red, black, gray and white, the dis- 
play makes use of a Balanced Brakset and 
demonstrates how Grey-Rock brake linings are 
balanced to equalize wear and assure safe, 
smooth and quiet stops, the firm states. 


* * ® 


ee. 


OIL CHANGER — Shur oil 
motor flusher automatically 


changer and 
empties the 


'|sludge from the crankcase and puts it in 


clear view of the motorist, in an eight quart 
capacity container. Is equipped with a re- 
movable sediment pan from which close 
inspection can be made of the sludge, ac- 
cording to Grieve-Hendry Co., 1101 N. Paul- 
ina St., Chicago 22. The use of this unit 
makes attendants and customers more aware 
of oil change needs, it adds. 


* * * 


FROM LEMPCO—Entering the new field of 
clutch pedal linkage replacement is Lempco 
Automotive, Inc., 2953 E. 55th St., Cleveland, 
manufacturer of replacement parts. The link- 
age replacement parts (Pontiac-illustrated) 
are made up in kits for various makes and 
models of cars and light trucks. It is claimed 
by Lempco, that not replacing clutch linkage 
—often overlooked in clutch repair jobs—is 
one of the prime causes of costly customer 
"kickbacks" on clutch jobs since worn linkage 
decreases the effectiveness of the clutch oper- 
ation from pedal to clutch assembly. 





TT TT . a | 


CURVED VISOR—This visor by Vision-Visor 
Corp., 831 Wabash Ave., Chicago 5, made of 


duPont Lucite, is designed to prevent eye 
fatigue by the filtering out of infra-red rays 
and to diffuse dazzling reactions of sun and 
snow. The stainless steel hardware requires no 
painting, the manufacturer states. 
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HEAVY DUTY OIL DATA—Freedom-Valvo- 
line Oil Co., Freedom, Pa., refiner of Valvo- 
line HPO heavy duty oil, explains in a new 
folder the present need for this engine oil: 
"Now hydraulic valve lifters and higher com- 
pression ratios have increased power output, 
efficiency, operating smoothness and all- 
around flexibility. But these really fine design 
developments make new demands on your 
motor oil. For top performance, an improved 
motor oil is required."’ The leaflet also points 
out that the original valve oil made from 
petroleum was Valvoline's of 1866 in the Cor- 
liss valve. 





VENTSHADES FOR HARDTOPS—No rain 
leakage, added open window ventilation dur- 
ing a rainstorm and additional shade from 
the sun is now assured to owners of hardtop 
convertibles in a new type of chrome stain- 
less steel shade developed by Auto Ventshade 
Co., P. O. Box 1402, Atlanta, the firm states. 
Although the new shade is a radical depart- 
ure from the regular line of Ventshades mar- 
keted by this company for the past 17 years, 
it has been thoroughly tested and engineered, 
Auto Ventshade Adds. 


—_ aes —— | 


SERVICE MERCHANDISER—Shipped com- 
pletely assembled, the Natkin “‘Low Boy" 
service merchandiser is made by Natkin & 
Co., 1601 S. Hanley Rd., St. Louis 17. It is 
48 inches high, and has an overall length of 
112 inches. Work bench length is 60 inches, 
with a width of 26 inches. It is about 34 
inches high. Locker depth is 12'/4, inches and 
26 inches wide. 





FOR SKID CONTROL—Progressive Enter- 
prises, 11504 Delano St., North Hollywood, 
Calif., has announced the Gyro-Stabilizer, 
said to counter the effects of uneven distri- 
bution of weight within the car by means of 
a counter centrifugal force. 


WHITE TIRE PAINT—In production again is 
No. 82 Imperial White Tire Paint—a paint so 
dense and opaque that two coats are claimed 
to produce a pure white sidewall on even a 
black tire. Made by Akron Paint & Varnish 
Co., Akron 1. According to the manufacturer, 
No. 82 bonds with the sidewall rubber to 
become a part of the tire. So it is also used 
extensively to restore the original beauty of 
badly scuffed and stained white sidewalls, it 
adds. Standard packaging is in pint and 
gallon cans for resale and shop use. 


* * * 





PRICE TAGS THAT SHINE— Murray and 
Malone Co., 712 Ontario Ave., Minneapolis, 
has developed a used-car price marker em- 
ploying day-glo fluorescent paint. 


* + + 





FOR CHEVROLETS — This General Electric 
engine heater, specially designed for Chev- 
rolets, is permanently installed in freeze-out 
plug opening of engine. Unit is said to assure 
adequate motor warmth in the coldest 
weather, giving quicker starting, reducing 
starting load on battery and engine wear 
caused by slow oil circulation. 


~ * * 





SPRAY FOR FABRICS—Erwin H. Klaus 
(right), sales manager of the Fab-Spray di- 
vision, Henderize, Inc., 5667 Freeport Blvd., 
Sacramento, Calif., discusses colors and ap- 
plication of Fab-Spray, a fabric spray, with 
Edward Peterson, sales engineer, The product 
has been introduced to the automotive trade 
after several years of research and field test- 
ing, the firm states. Fab-Spray is neither a 
dye nor a tint, but a fast-drying, plastic base 
mineral pigment paint that brightens, colors 
and protects fabrics, it adds. 


+ * * 








STOPS WINDOW RATTLES—Spencer Spe- 
cialties Co., Box 632, Beverly Hills, Calif., 
makes these anti-window rattlers of spring 
steel, with grippers to prevent moving. They 
should be used in pairs, one for closed or 
partly closed windows and one for windows 
that are completely open, the firm states. 

(Continued on Page 39, Col. 1) 
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(Continued from Page 38) 


ozone lamp which Westinghouse in- 
troduced in 1945, the new “Odorout” 
bulb explodes odor molecules in air 
instantly The company said the 3% 
watt lamp, when burned in a spe- 
cial wall fixture, destroys cooking, 
smoking, dampness, mildew and 


“This Is DuPont—the Story of|sion and differential in standard-| perspiration odors. 
Research,” a booklet designed to|ized temperature ranges. 


show the significance and import- 
ance of industrial research and 
particularly of DuPont’s research 


+ * * 


Hercules Presents Folder 


program, has been announced by|OQn Truck Lifting Gate 


the company. 





Cane a 


FROM SCOTLAND—Dobbie Mcinnes Co., 
191 Broomloan Rd., Glasgow, Scotland, states 
that this cylinder peak pressure indicator is 
ready for introduction to the American 
market. The indicator shows at once whether 
there is any unequal loading of the cylinders 
due to piston ring wear, valve leakage and, 
in the case of diesels, through unequal meter- 
-— of fuel, and choked atomizers, the firm 
states. 


> * ic. 
Special Tools Bulletin 
Offered by Kent-Moore 


A new manual, “Special Service 
tools for Quick Service Opera- 
tions,” has just been published by 
Kent-Moore Organization, Gen- 
eral Motors Bldg., Detroit 2. It 
describes and illustrates selected 
special service tools of widespread 
application which are of partic- 
ular interest to dealer service 
departments, auto repair shops, 
service stations and fleet main- 
tenance departments, 

Among the tools described are 
Powerglide-Dynaflow oil chang- 
ing tool set; automatic tire in- 
flator; multi - purpose reverse 
flush gun kit; cooling system leak 
detector; brake bleeder and filler 
and precision torque wrenches. 





BOOSTS 1,500 POUNDS—The Automotive 
division of Cleveland Pneumatic Tool, Cleve- 
land, is now producing a new heavy-duty unit 
lift. Aerol lift, Model I51B, incorporates all 
of the features of the regular Aerol lift, the 
firm states. The unit uses 4-inch casters for 
ease of movement, and a new adapter to 
handle work on larger truck units. The saddle 
tilts to permit accurate alignment in replac- 
ing under chassis units with the least effort. 
ls designed to handle units up to 1,500 pounds 
in weight. 

* 


Chek-Chart Publishes 
Oil, Gear Lube Guide 


A new booklet giving the motor 
oil and gear lubricant recommenda- 
tions for cars, trucks, tractors, 
truck diesel engine oi] recommen- 
dations and motorcycle recommen- 
dations has been announced by 
Chek-Chart Corp., 31 E. Congress 
St., Chicago 5. 

The booklet shows manufacturer- 
approved motor oil and gear lubri- 
cant recommendations that have 
been compiled by Chek-Chart lu- 
brication engineers and used in one 
form or another by thousands of 
dealers and service stations. 

The first section of this pocket- 
sized recommendation booklet gives 
complete car capacities and motor 
il and gear lubricant recommen- 
dations for crankcase, transmis- 


A hydraulically-operated lifting 
gate, said to eliminate the physi- 
cal labor of lifting loads on or off 
a truck platform, is the subject 
of an illustrated folder by Her- 
cules Steel Products Corp., Gal- 
ion, O. 

The Hercules Load-N-Gate has 
sufficient capacity for practically 
every type of service, is available 
in four sizes and is easy to in- 


| stall, the company said. 


* * * 


Stronger Anti-Odor Lamp 


|| Announced by Westinghouse 


A tiny lamp said to dissolve odors 
with a triple dash of ozone, replac- 


|| ing unpleasant smells with clean air 


has been announced by Westing-| 
house Electric, Bloomfield, N, J. 


Three times as powerful as the 


_ 
| 





REDESIGNED —The King portable con- 
denser tester has been completely redesigned, 
completing the King line of six portable 
engine testers. These six matching units can 
be mounted on a portable King cabinet or 
wall rack to form a complete motor ana- 
lyzing unit, according to King Electric Equip- 
ment Co., 9123 Inman Ave., Cleveland 5. 


* * * 


Engine Warmer 


The Cray-Lincoln Manufacturing 
Co., North Walpole, N. H., has de- 
veloped an engine starter for auto- 
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mobile and other internal combus- 
tion engines, which keeps the motor 
warm in cold weather, it is an- 
nounced. The development was re- 
vealed by the New England council 
in a report on new products of 
“Yankee inventiveness.” 
* * + 


Anti-Rust Paint Offered 


By Cleveland Firm 


PCA-100, said to be a penetrating 
and sealing anti-rust paint which 
can be applied right over rusted 
surfaces, has been announced by 
Paint Corp. of America, Cleveland. 

Suitable for both interior and 
exterior use, the new paint is 
reputed to be equally effective in 
preventing rust on new metal or 
stopping rust action on rusted 
metal. The manufacturer advises 
that PCA-100 can be applied right 
over rust without extensive surface 
preparation such as wire brushing, 
scraping or sand blasting. 

* * * 


Re-usable Decal Offered 
By Ad-Stik of Pittsburgh 

A re-usable, indestructible plastic 
decal has been developed by Ad-Stik 
Co. of Pittsburgh. It adheres to any 
smooth surface such as glass, pol- 
ished wood, leather, enamel, metal, 


39 


porcelain and smooth-finished plas- 
tics without adhesive or tape. It 
leaves no marks or stains, the firm 
states. Ad-Stik is now being made 
in all sizes, fancy shapes and die- 
cut patterns in many colors, Fol- 
lowing exhaustive laboratory tests, 
it was found to withstand abnormal 
and intense heat as well as frigid 
temperatures, including use within 
freezer units where there is con- 
densation of moisture, the company 
points out. 
x * * 


Philadelphia Firm Offers 


Synthetic Rubber Flooring 

Flash-Stone Co., 30 E. Rittenhouse 
St., Philadelphia 24, has placed a 
synthetic rubber flooring on the 
market. The firm claims the prod- 
uct offers exceptional strength and 
long life. 

The product is called Vulcrete. 
Its manufacturer says it is highly 
resistant to acids, alkalis, water and 
other destructive agents. Further, 
it is said to be economical and easy 
to apply. 
os * * 

Remington Rand Film 

Released by Remington Rand, 
Inc., 315 Fourth Ave., New York 
10, a sound slide film presents the 

(Continued on Page 40, Col, 1) 
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ROAD TESTED from Quebec to Key West and back ... under the exactin 
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AAA CERTIFIES NEW 
SUNOCO MOTOR OIL 


“for Long Mileage! 
“Engine Cleanliness! 
Long Engine Life! 


Serer 
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NEW Premium Heavy-Duty Sunoco Dynalube 

is one of the very few motor oils that meets 

or exceeds manufacturers’ recommendations 
for all 1951 passenger cars 


Compare with any other motor oil these features 
listed on every can of NEW Dynalube: 

1. Tough Heat-Resistant Body assures long motor 
oil mileage. 

2. Fully Detergent-Dispersant — NEW Sunoco 
Dynalube cleans engines and keeps them clean. 
Road dust and contamination from normal combus- 
tion are held in harmless suspension until oil is 
drained at the regular interval. 

3. Free-Flowing and Metal-Clinging qualities of 
NEW Sunoco Dynalube prolong engine life. 

4. Anti-Rust and Anti-Acid— NEW Sunoco Dyna- 
lube counteracts two of the greatest causes of wear 
in the vital combustion chamber areas of any engine. 

5. High Film Strength and Ring-Sealing Action— 

insure longer-lasting engine efficiency. 
NEW Premium Heavy-Duty Motor Oi! Combines in a 
Single Oil All the Finest Features of America’s Pre- 
mium Motor Oils... Actually Improves the Condi- 
tion of Most Engines. 





LAB FINDINGS. Valve on left shows heavy deposits resulting from use of 


popular-make cars were not babied, not pam 
you would drive your own car. Cars using NEW Sunoco Dynalube were 
driven over 2,000 miles, on the average, before a drop of oil had to be 


added. 





inferior oils—a common cause of sluggish action and poor valve seating. 
Clean valve on right shows how NEW Sunoco Dynalube helps engines stay 
remarkably clean ... keeps valves free-acting ... maintains full engine 
power. HYDRAULIC VALVE LIFTERS, in particular, need the extra detergent- 
cleansing protection of this new heavy-duty premium motor oil... another 
important reason why motorists owning cars equipped with hydraulic valve 
lifters should change to NEW Dynalube. 





Memo to CAR DEALERS S To insure better satisfied cus- 
tomers and longer-lasting engine efficiency in every new car you sell, 
recommend that they use NEW Sunoco Dynalube Motor Oil exclusively. 
And for high anti-knock performance, suggest they use Blue Sunoco—the 
high-test gasoline that sells at regular gas price. 
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Remington Rand “Record sort} ical Co., 1391 BE. 33rd St., Cleveland, 

plan.” Titled “Record Sort,” the/claims that a small amount of “el- 

film shows the equipment. bow grease,” a soft cloth, and some 

: wos Duro Auto Body Scratch Remover, 

<—" |will remove light scratches and 

Manual on Painting | blemishes and restore the original 

A manual, “Modern Masking Ma- | finish. 
terial and Methods for Fabrication | 

and Spray Finishing,” is offered| Plaze Introduces Fleet-Gloss, 

users of industrial finishes by Kay | Sili . 
& Ess Co., Leo and Kiser Sts., Day- | A Silicone Polish 
ton 4, O. | 


* x ® 


Fleet-Gloss, a_ silicone polish 
|treatment has been announced by 
| Plaze, Inc., 339 S, Vandeventer St., 
| St. Louis. It can be applied by spray 
Brochure on Springs | gun or by hand, the company states. 

Dudek and Bock, 2100 W. Fulton | It is custom-colored to match the 
St., Chicago 12, has announced a|paint of any vehicle and aids in 


* * 


Dudek and Bock Offers 


brochure on their line of coil|concealing paint blemishes and at 
springs, wire forms and metal|the same time eliminates the need 
stampings. |for removing from crevices the 


The material contains a chart on/| White residue characteristic of most 


coil-spring manufacturing varia- | Polishes, it adds. 
tions, and other material on spring | : 
manufacturing. |Atomic Defense Booklet 


Offered Free to Plants 
“How to Prepare Your Plant 
for Atomic Attack,” a 32-page il- 


* * 


* * 


* 
For Body Scratches 


Announcing an automotive “van- 


plant security in the atomic age, 
is being offered without cost to 
all plants by Walter Kidde & Co., 
Inc. 

Copies of “How to Prepare 
Your Plant for Atomic Attack” 
may be obtained without cost 
from Walter Kidde & Co., Inc., 
Dept. A, 675 Main St., Belleville 
9, N. J. 





HOLDS CAR ON SPOT—With a press of 
a switch, Wico Autostop holds a car where 
it is until the driver steps on the gas— 
uphill, downhill or on a level. There's a 
switch on the throttle rod so when he steps 





}according to Wico Electric Co., 


| Springfield, Mass. 


k * * 


‘Odds with You’ 


A new booklet, 


“The Odds Are |99 
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| by Chek-Chart Corp., 31 E. Con- 
| gress St., Chicago 5. 


* * * 


| 
Mobile Ladders Described 


In Ballymore Catalog 

Safety-Step Ladders, a new cata- 
log available from the Ballymore 
Co., Wayne, Pa., describes the 
firm’s all-stee] mobile ladders now 
available in models with from one 
to eight steps and also the new 
four-step Stockart ladder, with ad- 
justable push bar hangers, for use 
with stock carts. 

Safety feature of the Stockart 
consists of spring mounted ball 
bearing castors that automatically 
retract when a person steps on the 
ladder, putting the entire weight on 
rubber tipped legs and thus pre- 
venting rolling. 

* + * 


National Foam Introduces 
|New Fire-Fighting Foam 


National Foam System, Inc., West 
Chester, Pa., has introduced Aer-O- 


on the gas the brakes automatically release,| Foam 99, a liquid type mechanical 
West' foam for use on fires involving 





polar solvents or petroleum prod- 
ucts. 

According to Fisher L. Boyd, 
|;company president, Aer-O-Foam 
is generated in a mechanical 


ishing cream,” the Woodhill Chem-! lustrated booklet on industrial | With You,” has just been released |system and flows freely to provide 
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EASE YOUR 


UNDERCOATING BUSINESS 


MERCHANDISE AWARD PLAN 


STEPS UP UNDERCOATING SALES... 


Sure, undercoating sales are profitable! That’s why more 
and more dealers are switching to FENprx. The new FENDIX 
award plan has salesmen and service managers really plug- 
ging undercoating to prospects... selling FENDIx under- 
coating with practically every new car sold. Just look at 
the advantages you get only with Fenprx. Then, call your 
nearby FENpDIx jobber. Find out how you, too, can increase 
undercoating business up to 50% just by switching to 


FENDIX. 


HERE’S HOW FENDIX HELPS YOU SELL UNDERCOATING: 


1 Merchandise award plan encourages salesmen and service managers 


to plug undercoating. 


2 FENDIX contains more solids per drum—vundercoats more cars per drum. 


3 FENDIX eliminates new car squeaks and rattles. Reduces free service 


time and labor. 


4 FENDIXED cars have a 


higher re-sale value. 


5 FENDIX gives you “In The Showroom” promotion to help you sell. 


NOTE TO SERVICE MANAGERS: 


Are you earning wonderful gifts like sport- 
ing goods, appliances, clothing? You can... 
just by using FENDIX. For the full story just 
ask your FENDIX distributor. 


THE AUTOMOBILE UNDERB 
PROTECTIVE COATING AN 
SOUND DEADENER 








a smothering, close-knit blanket of 
fire-killing foam. It will not disinte- 
grate on fires involving polar sol- 
vents including methyl, ethyl, iso- 
propyl alcohols, esters, ketones, 


ethers, or petroleum products, Boyd 
said. 


BS eel 


PROTO REDESIGNS LINES—AI! Proto stand- 
ard box wrenches, open end wrenches and 
combination box and open end wrenches 
were redesigned recently to improve their 
efficiency, appearance and ease of handling, 
it has been announced by J. M. Helferty, 
research engineer of Plomb Tool Co., Los 
Angeles. On open end heads, the jaws were 
made narrower to reduce the overall width 
of the new pear-shaped heads and thus per- 
mit work in closer quarters. Edges on shanks 
were well rounded and the long name panel 
between size markings was replaced by a 
| smooth, flat surface to make the shanks easier 
on the hands, to speed work and to enhance 
appearance. Sizes are still die formed for easy, 
| permanent reading but in short panels on the 
| narrow, streamlined shanks. As for finish, 
more operations were added. Open end flats 
and box exteriors are now polished with a 
high luster and shanks are given a satin 
finish. Most lengths were changed to provide 
the proper leverage for each wrench and to 
make the progression of lengths more uni- 
form, the company states. 








* Ad * 


| Fox Edge Co. Introduces 


New Seaming Cord 


Fox Edge Co., Inc., Lowell, Mass., 
announces the addition of twisted 
paper cords to its line of automo- 
tive and upholstering supplies, 


Foxtissue is manufactured of soft 
crepe tissue which is said to make 
the cord flexible and resilient. Fox- 
tissue will supplement the com- 
pany’s present line of products used 
by auto and auto seat cover manu- 
facturers. 








AUTO WALLET—Designed for presentation 
by dealer salesmen to build good will and 
provide leads for new car prospects. Also 
may be used as a give-away to service de- 


partment customers. Wallet is 43% by 934 
inches and is made of russet tan simulated 
leather. Contains four envelopes for holding 
battery guarantee, title, bill of sale, insur- 
ance policy and other miscellaneous car 
papers. Car emblem and dealer's three-line 
advertisement imprinted in gold, according 
to Underwriters Supply Co., 2025 Glenwood 
Ave., Toledo 2. 


x x * 


Non-Skid Floor Coat 

A reinforced rubber-base coating 
for metal, wood or concrete stair 
treds, ramps, garage aprons, plat- 
forms and other floor surfaces has 
been announced by Wilbur and Wil- 
liams Co., Brighton 35, Mass. 

* . o 


New Floor Mat 


Ace Hose & Rubber Co., 1706 S 
State St., Chicago, is offering a new 
floor matting called Lite Step and 
features anti-fatigue qualities. The 
mat presents combination of %- 

(Continued on Page 41, Col. 1) 
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(Continued from Page 40) 


nch corrugated rubber top wedded 
to a %-inch live sponge rubber 
base. 

aa * * 
Reynolds Announces Book 


On Aluminum Operations 

A new book, “Reynolds Aluminum 
and the Company That Makes It,” 
has been issued by Reynolds Metals 
Co., 2500 S. Third St., Louisville. 

The book contains details on 
Reynolds production facilities, prod- 
ucts, field served and other infor- 
mation designed to give a picture of 
the company and its operations. 

* a2 * 


Oakite Booklet Explains 
1 Detergent for 4 Jobs 


How a single detergent performs 
four important automotive cleaning 
jobs in truck, bus, tractor and serv- 
ice shops is described in a 12-page 
illustrated booklet recently issued 
by Oakite Products, 157 Thames 
St., New York 6, manufacturers of 
cleaning materials and equipment. 

Booklet tells how Oakite Pene- 
trant offers a rapid, economical 
means of (1) cleaning repair parts; 
(2) cleaning cooling systems; (3) 
cleaning motors, chassis and run- 
ning gear by _ steam - detergent 
method; and (4) removing oil and 





Ford of France 
Offers Hercules 
Truck Engine 


PARIS, France.—Ford of France 
reports that the Ford truck built 
there is now available with a Ford- 
Hercules diesel engine. 

The engine, the Model DIX-6D— 
six-cylinder, high-speed, heavy-duty 
diesel with a piston displacement of 
248 cubic inches, is being manufac- 
tured by Ford of France under an 
agreement with Hercules Motors 
Corp., Canton, O. It is an optional 
power plant for Ford six and eight- 
cylinder gasoline engines. 

Ford of France has been building 
complete Ford cars and trucks for 
many years at Poissy, near Paris. It 
was early in 1949 that Ford of 
France began tooling up to produce 
the Hercules Model DIX-6D diesel 
engine. 

The Ford-Hercules Model DIX-6D 
diesel engine is identical in design 
with the Model DIX-6D built by 
Hercules at Canton. It is a six 
cylinder-in-line engine with 3%-inch 
bore x 4-inch stroke. It develops 93 
horsepower at 3,000 r.p.m. 


Like all other models of Hercules | 


diesel engines, it incorporates the 
patented Hercules combustion 
chamber. A spherical chamber is lo- 
cated on the side of the cylinder 
bore and the passage between aux- 
iliary chamber and cylinder bore is 
overrun by the piston during the 
latter part of the compression 
stroke, thereby accelerating the ve- 
locity with which the air from the 
— enters the spherical cham- 
er. 

A swirling motion is created and 
the air revolves at a rate of approx- 
imately 50 times crankshaft speed 
just before the end of the compres- 
sion stroke when fuel is injected. 
The high turbulence not only helps 


to mix fuel and air, but also helps | 


to break up the fuel droplets. 

The fuel injection equipment op- 
erates with relatively low injection 
pressures. Thus, the pattern of 
spray is augmented by the turbu- 
lence created by the swirling mo- 
tion of the air which assures com- 
plete combustion. 





Safety Winner Hits 
Bump in Career 

MILWAUKEE.W—In celebra- 
tion of winning a medal for safe 
driving, George Pratt, truck 
driver, was treated to a ball 
game by his boss, and along 
with 37 other medal winners, 
drank some beer following the 
game to properly round out the 
celebration, 

On the way home, Pratt’s car 
crashed into a tree. While in 
search of a phone to call the 
police, he was robbed by two 
men of $10 and his medal. In 
addition, he was sentenced to 10 
days in the cooler and fined $75 
for drunk driving. 











grease from shop floors, and work 
pits. 

x * * 
Flexrock Co. Announces 


Liquid Concrete Hardener 


A concrete hardener, called Flint- 
crust Liquid, is capable of long and 
maintenance-free service under oil 
and grease, and penetrating, discol- 
oring and disintegrating conditions, 
including heavy abrasive truck 
traffic, according to Flexrock Co., 
Filbert at Cuthbert, Philadelphia 4. 

Flintcrust is easily applied by 
flushing, without interrupting nor- 
mal plant operation, the company 
said. i 

* + 


Steber Issues Catalog 


On Outdoor Lights 


Steber Mfg. Co., Broadview, IIL, 
has issued Bulletin No. 120-51, il- 


lustrating and describing its line of | 
Washington, has announced the re- 


Steberlites—cast-aluminum fixtures 
and fittings for PAR-38 and R-40 
sealed beam lamps for outdoor 
area illumination, 

Several round, junction box and 


| 


adds. 





cluster fittings, which have just 
been added to this line, are included 
in the bulletin. 

* 


~ * 





PULLS THE BIG BOYS AROUND—The Yard- 
mobile, a small but powerful new towing 
unit especially designed for fast switching 
and spotting of semi-trailers, has been re- 
cently developed by the American-Coleman 
Company of Omaha, it states. It will enable 
users to cut terminal handling costs by as 
much as one-third, the manufacturer states. 
These savings are possible because of the 
speed with which the trailer units can be 
switched and spotted in the terminal, and 
the fact that over-the-road tractors are free 
for faster servicing and overhauls, the firm 


* * + 


| Plan for Rubber Roads 


Outlined in Booklet 
The Natural Rubber Bureau, 


lease of the 1951 edition of its book- 
let, “Stretching Highway Dollars 
with Rubber Roads.” 
rates all of the facts, experiences 


Ta 
ONE WILL DO? 





NEW CHROME OIL STOPPER 
Steel rails plated with Solid Chrome. Alternate 
HiPressure spring with every Oil Stopper — at 


no extra cost. 


Perfeci 
Circle 


Perfect Circle Corporation, Hagerstown, Ind. 





It incorpo- | 





and conclusions developed to this 
point, the bureau announced. 

After current rubber shortages 
have been overcome, rubber roads 
may be the answer to many road- 
building problems, the booklet 
points out. The publication de- 
scribes the methods by which the 
rubber powders developed may be 
added to the asphalt. 


* * * 
Fine Organics Announces 


Development of FO-106 

Development of FO-106, Solvent 
Emulsion Cleaner, has been an- 
nounced by Fine Organics, Inc., 211 
E. 19th St., New York 3. 

FO-106 is a concentrate, the com- 
pany said, to meet the needs of 
motor fleet and industrial users for 
combatting Cresylic acid odors and 
skin burns. The firm said that the 
material is to be diluted with kero- 
sene or stoddard solvent in pro- 
portions of four to nine parts solv- 
ent to one part compound. 

> +. * 


| Floor Patching Compound 


Hailed for Quick Setting 


Permanent repairs to chuck holes 
or breaks in concrete floors can 
now be made quickly during work- 
ing hours by using Por-Rok quick 

(Continued on Page 42, Col. 3) 
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FLASH-A-CALL 
SAUCE HA) 


offers you 


100% to 200% Absorption 


We will personally discuss 
with you the problems of 
your shop, the corrective 
measures that must be 
taken. Train your entire 
shop personnel, guarantee 
to increase your customer 
paid labor sales or you owe 
us nothing. As manufac- 
turers, we offer you direct, 
equipment designed for 
this purpose alone, having 
the highest known standard 
of quality, in two complete 
packages, for the large 
dealer or smaller service 
department. Our program 
meets and goes beyond the 
requirements of all major 
factories. Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


ate aS 
Td A ee) ete ais) 


536 South Clark Street 









At last! . . . it’s no longer necessary to switch back and 
forth between “‘severe’’ and “‘normal”’ piston ring sets 
. . . to choose between different brands or types. . . 
because Perfect Circle’s 2-in-1 Chrome Piston Ring 
Set gives you the correct spring pressure for every 


engine condition! 


Yes, two expander springs are packed with each Chrome 
Oil Stopper—a NORMAL PRESSURE spring for use in 
rebored and slightly worn engines, and a HiPRESSURE 
spring for badly worn engines and known oil pumpers! 


Whether cylinders are slightly or badly worn, tapered 
or straight, round or out-of-round, the 2-in-1 Set 
delivers new oil economy and sustained power for 
thousands and thousands of extra miles. 


What's more, Perfect Circle’s solid chrome plating on 
the top compression ring and the steel rails of the oil 
ring assures more than twice the life of pistons, cylin- 
ders and rings. No wonder mechanics everywhere are 


saying it’s... 


A SURE BET IN ONE SET for Every Doctor of Motors 


TOP COMPRESSION RING 







Plated with Solid Chrome 
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REMOVING SLEEVE INSTALLING SLEEVE 


REMOVES AND INSTALLS CYLINDER SLEEVES IN TRUCKS—Owatonna Tool Co., Owatonna, 
Minn., announces a special sieeve pulling and installing set as part of its Power-Twin 
hydraulic pulling system. The set will pull and install cylinder liners on more than 200 
different makes and models of trucks, tractors and power units. Jobs which once took hours 
now are completed in minutes, according to Owatonna. Is adjustable to center perfectly over 
bore and to provide clearance over cylinder head studs and removes and installs sleeves from 
3 inches to 6 inches without damage or distortion, it adds. Present OTC sleeve pullers may 
be adapted to the Power-Twin hydraulic unit by adding only a few parts, the maker points out. 





A. Couture, who died recently, was 
started at a sale to which dealers 
were invited. Items for sale includ- 
ed 36 used cars, 200 tires and tubes 
and accessories. 


Couture Liquidating 
Complete liquidation of Couture 


Motor Sales, Rochester, N. H., 
which had been operated by Fred 








FOR DISTINCTION, DURABILITY AND 


SALES APPEAL 
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New Products 


(Continued from Page 41) 


setting cement, according to the; correction of mechanical defects; 


Hallemite Mfg. Co., 2446 W. 25th 
St., Cleveland 13, O. 

Application of Por-Rok is said to 
be fast and simple. Merely clean 
out the hole or break, mix Por-Rok 
with water, and pour into the open- 
ing. The patch is ready for light 
loads in 15 minutes, normal truck- 
ing in 30 minutes, and heaviest 
loads within one hour, it is claimed. 

* * * 


Goodrich Book Lists Tips 


On Truck Tire Wear 

Containing easy-to-understand 
information on the subject of tire 
conservation, an eight-page book- 
let, “9 Ways to Get More Miles 
Out of Truck Tires,” has been 
published by B, F. Goodrich, 
Akron. Copies are available upon 
request. 

The nine methods to have tires 
provide their maximum service 
are: Proper selection of tire for 
the job; correct inflation; correct 
loading and load distribution; 









> 


The use of Genuine Leather in the upholstery of fine automobiles 






proper care of tubes; regular ro- 
tation of tires; proper matching 
and spacing of duals; savings 
through recapping and repairing, 
and proper driving habits, the 
firm points out. 

Text of each of the subjects is 
short and illustrated. A truck tire 
load and inflation table and a 
dual spacing table are among the 


features. 
* * * 


Electric Brake for Trailers 


Announced by Warner Co. 


An electric brake, designed spe- 
cifically for use on low bed trailers, 
has been developed by the Warner 
Electric Brake and Clutch Co., 
Beloit, Wis., it has been announced 
by George G. McManis, manager of 
the automotive division. 

He said that the brake eliminates 
all under-trailer installations, ex- 
cept for two wires bracketed along 
the trailer frame. In addition, he 
said, the product does not require 





special tire sizes, but can be used 
with 7.50, 8.50 or 10.00 by 15-inch 
tires. 





» { 


FITS GARDEN HOSE—A unique fog gun 
developed by Bete Fog Nozzle, Inc., 85 Pierce 
St., Greenfield, Mass., makes it possible for 
factories to convert ordinary garden hose into 
a mobile and effective inside fire fighting 
weapon—a smaller edition of the fog equip- 
ment is used by practically all fire depart- 
ments, the firm states. With the new gun-type 
nozzle, a tap pressure of only 30 to 120 
pounds will produce an effective fog that will 
oa blanket and extinguish small fires, 
| adds. 


* x * 


Glidden Cites Features 


Of Copper Braze Paste 


The Glidden Co., Cleveland, re- 
ports its copper brazing paste offers 
increased savings in manpower, 
stronger brazed joints, materials 
savings and reduced fluidity of the 
brazing material. 

Containing a small amount of 
iron, the brazing was developed by 
Glidden’s Metals Refining division, 
Hammond, Ind. It is offered with 
either a water-thinned or petro- 
leum-thinned base. 





AGAINST GLARE—Reduction of headlight 
glare with minimum road light loss is claimed 
for a new device soon to appear on the 
market. According to the manufacturer, Ab- 


cone Die Casting Co., 10108 Carbon St., 
Detroit 17, the new amber colored headlight 
disc breaks up dangerous central filament 
glare and converts it to harmless modulated 
road light. Suspended rigidly in the center 
of the headlight lens by means of three 
curved die cast “legs,"" the multi-prismatic 
lens covers the central filament area. Unlike 
other glare protective devices which depend 
for their action on covering large portions of 
headlight lens, the new "'Glare-Gon" amber 
headlight discs measure only two inches in 
diameter, Abcone adds. 


* * * 


All About Solder 


Federated Metals division, Ameri- 
can Smelting and Refining Co., 120 
Broadway, New York, has published 
an educational brochure on the na- 
ture, properties and uses of solder. 
The 36-page book, first of its kind 
on the subject, is illustrated. 

* + = 








offers advantages that no other material affords. For Genuine Leather is 

fashion-right in color, interesting in grain; it enjoys long life and 
asks only simple care; and the fact that it is genuine confers a pride of possession 
that keeps your customers loyal to you, your agencies, your service. 


THE UPHOLSTERY LEATHER GROUP 


Tanners’ Council of America + 100 Gold Street, New York 38, N.Y. 


American Leather Manufacturing Company, Newark, N. J. + The Ashtabula Hide & Leather Company, Ashtabula, Ohio + Blanchard Bro. & Lane, Newark, N.J. » Delaware Tanning, Inc., New York, N.Y. 
Eagle-Ottawa Leather Company, Grand Haven, Michigan + The Lackawanna Leather Company, Hackettstown, N.J. + Radel Leather Manufacturing Company, Newark, W. J. 


NOW . .. selling your customers the advantages of Genuine Leather... in 4 top buying-power magazines: 
The New Yorker, Town & Country, House Beautiful, House & Garden, 





Flooring Problems 


“Over the Rough Spots,” a new 
pocket-size 32-page booklet said to 
give a searching analysis of floor- 
ing problems in three minutes, has 
been released by Stonhard Co., 525 
Stonhard Bldg., 1306 Spring Garden 
St., Philadelphia. 





ONE-MINUTE TIRE REPAIR—Diamond Gas 
and Fuel Co., 650 Broadway, Denver, has just 
announced that tests have been completed on 
“Tyron,"' the tire repair gun that fixes a flat 
tire in about a minute. As the name implies, 
the tire is left on the car, truck or tractor 
and the nail is pulled out. The Tyron gun is 
placed over the hole and six or eight turns 
of the gun handle shoots the repair material 
through the casing and seals the tube per- 
manently, the maker states. The patch takes 
a neat, round shape on the tube and the 
casing Is also sealed against water, dirt and 
other foreign matter, it adds. 
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| Lawsuits Affecting Dealers... 
| Court Decisions 
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court convicted Bradshaw of violat- 
ing the hot check law, and sen- 
tenced him. The higher court 
approved the verdict, saying: 

“In prosecution under the hot 
check law, evidence sufficiently 
established defendant’s (Bradshaw) 
intent to defraud.” 

For comparison, see Colin v. 
State, 168 S.W. (2d) 500. The higher 
court held that the intent to de- 
fraud was not shown at the time 
the bad or “hot” check was given 
to the dealer. Therefore, the higher 
court refused to convict the payor 
of violating the hot check statute. 

* * . 


Contract vs. Lien 

LIEN on an automobile to se- 
“&% cure payment for repairs is 
void if the repairs were made 
after a mortgage or conditional 
sale contract was signed by the 
purchaser of the automobile, ac- 
cording to a higher court decision. 

For example, in Terrill v. Loomis 
et al., 235 S. W. (2d) 961, the testi- 
mony showed facts as follows: One 
Loomis purchased an automobile 
from Aubrey Blevins Sales Co, The 
parties executed a conditional sales 
contract under which title to the 
automobile was to be retained in 
the seller until a $622.68 balance 
on the purchase price was paid in 
12 monthly installments. The con- 
tract and note for the monthly 
payments were immediately as- 
signed to and purchased by the 
General Contract Purchase Corp, 

One Terrell Operates an auto- 
mobile supply and garage busi- 
ness and installed on the car 
certain parts and made repairs 
amounting to $101.24. 

Soon afterward Loomis defaulted 
in making monthly payments to 
General Contract Purchase Corp. 
The latter attempted to repossess 
the car, and Terrell claimed a lien 
on the automobile for $101.24, due 
for repairs. 

The higher court held that Ter- 
rell had no valid lien since he had 
repaired the car after the condi- 
tional contract was signed. How- 
ever, the higher court held that the 
garageman could sue Loomis for | 
balance due and recover the $101.24 
from Loomis. 

* x 


Read Insurance Policy 





HicHER courts have established | 
the law that automobile dealers | 
are legally obligated to read and 
know the coverage of their insur- | 
ance policies. 

For example, in Glen Falls Insur- 
ance Co. v. McCown, 236 S. W. (2d) 
108, an automobile dealer held an 
insurance policy which contained a} 
clause which insured him against 
“direct and accidental loss of or 
damage to the automobile, caused 
by windstorm, hail, earthquake, ex- | 
piosion, external discharge or leak- | 
age of water except loss resulting) 
trom rain, snow or sleet.” | 


One day an unprecedented rain | 
fell and a river left its banks and_| 
overflowed a lot and garage in| 
which the dealer had automobiles | 
stored. The automobiles were sub- 
merged to such depth that the) 
water covered their motors, trans- 
missions, differentials, speedometers 
ad panel boards. 

The insurance company refused 
to pay the loss to the dealer be- 
cause the insurance policy failed 
to contain a clause that speci- 
fically insured the dealer against 
flood damage. The higher court 
held in favor of the insurance 
company, and said: 

“By reading Coverage F, he 
(dealer) could discover that he was 
not insuring his automobiles against 
damage from flood waters.” 

For comparison see Witherspoon 
v. Mutual Insurance Co. 203 S. W. 
(2d) 185. Here one Witherspoon 
held an automobile insurance policy, 
The only premium charge shown 
was opposite Coverage A, which 
was designated as “comprehensive” 
and defined as “collision or upset.” 
However, no premium charges ap- 
peared opposite this item. 

Although Witherspoon intended 
to have issued a policy which cov- 
ered “collision and _ upset,” the 
higher court held the insurance 
company not liable for damage to 
the car which went off the road 
and turned over in a ditch. The 
court said: 

“It appears certain that the in- 








sured here did not intend to accept 
the risk for damages which arose 
from an ‘upset.’” 

* x * 


Tank Truck Exemption 


Upheld in W. Virginia 

CHARLESTON, W. Va.—Consti- 
tutionality of the exemption of tank 
trucks from weight limitation sec- 
tions in West Virginia’s new motor 
vehicle act was upheld in a “close” 
opinion by State Atty.-Gen. Thomas 
J. Gillooly. 

Although conceding there may 
be some question as to the consti- 
tutionality of such trucks, including 
those used by the dairy and petro- 
leum industries, the opinion added: 
“We do not deem it so unconstitu- 
tional as to be declared so by the 
executive branch of the govern- 
ment.” 

Such matters, Gillooly said, are 
being left to the judiciary, and until 
the time that it might rule the point 





Van Wetter Gets Francorchamps Trophy— 


Driving an Oldsmobile 88 convertible at an average speed of 77.58 m.p.h. for one hour 
over a nine-mile triangular course near Malmedy, Belgium, Jacques Van Wetter (right) won 
the Francorchamps race. Here he is presented with the trophy offered by the Belgium news- 
paper, La Meuse, by Victor Voos, president of the Royal Automobile Club de Spa. 


unconstitutional, enforcement will 
be mandatory. 

The new law specifies that liquid- 
carrying vehicles registered before 
July 1, the effect date of the act, 
shall not be required to comply with 
weight limitations provisions. The 
new law will permit use of the tank 
trucks until they are worn out. 
Other vehicles will be compelled to 


comply with the provisions one year 


after the effective date. 
. x * 


Ark. Signal Device Law 


For Trucks Ruled Invalid 
LITTLE ROCK, Ark. — A law 
passed by the 1951 Arkansas legis- 
lature to require additional signal 
devices on commercial vehicles has 
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been ruled invalid by Circuit Judge 
Guy Amsler. 

Judge affirmed a decision in 
which Municipal Judge Milton 
McLees of North Little Rock dis- 
missed an alleged violation of the 
law on the grounds that the 
statute, known as Act 151, was un- 
constitutional. 

Leffel Gentry, counsel for backers 
of the test case argued that the 
law is discriminatory in that it 
exempts certain types of commer- 
cial haulers, including log trucks. 
The statute requires installation of 
devices or lights to indicate turns 
on trucks over specific dimensions. 


New Pool-Car Program 


Involves Merchandisin 

CHICAGO.—Timing the delivery 
of merchandise from manufacturers 
with the promotion plans of local 
merchants is the sum and sub- 
stance of a new service inaugurated 
by SPAR Pool Car Distributors, 
Inc., according to Howard Z. Lavin, 
president. 

Explaining the new service, which 
is designed to save both dollars and 
time for shippers and consignees, 
Lavin noted that Spar’s rail and 
truck facilities have just been mod- 
ernized to meet the demands of the 
increased services. 





only the finest will do... 


@ No better proof of the superior quality of Ditzler 
Finishes can be offered than the long list of motor car manu- 












You can’t buy better 


Black Enamel than 
DITZLER’S DQE-9000! 


@ Now better than ever—Ditzler’s DQE-9000 
widens its margin of superiority over all other 
brands. Exhaustive tests prove it to be a deeper jet 
black. Dries rapidly without wrinkling or flat- 
tening to a rich, glass-like lustre. Doesn’t lose 
lustre when sprayed over other finishes. Has excel- 
lent “build’—flows over small imperfections to 
give a smooth surface with good film thickness. 


DITZLER COLOR DIVISION, Pittsburgh Plate Glass Co., Detroit 4, Mich. 
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facturers who use them year after year. Ditzler has been 
developing and making better-looking and longer-lasting 


oo finishes for this industry since 1902. This continued prefer- 
— ence, earned solely by dependable performance, has lifted 
"ae Ditzler to its present position as the largest exclusive pro- 


ducer of automotive finishes. There’s no stronger reason why 
Ditzler is best qualified to fill all your refinishing needs. 
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steel division of NPA in Washing- 
ton. 
* * * 


Ohio State Honors Campbell 


Of Marmon-Herrington 

C. Alfred Campbell, vice-presi- 
dent of the Marmon - Herrington 
Co., Indianapolis, has been awarded 
the professional degree of civil en- 
gineer by Ohio State university. 

Campbell attended Ohio State 
prior to and following World War I 
and was graduated with degrees in 
liberal arts and civil engineering. 

* * * 


Pine Assumes Direction 


Of Ford Scholarship Fund 


William C. Pine has been ap- 
pointed director of the Ford Motor 
Co. Fund scholarship program, it is 
announced by Allen Merrell, vice- 
president of the Fund. 

Pine, until recently vice-president 
of Lake Forest college, Lake For- 
est, Ill., was assistant director of 
admissions at Monmouth (IIl.) col- 
lege before entering government 


IT’S MORE THAN JUST A SLOGAN... | 





ever about the care of their cars, trucks and tractors. 


You can get the most sales power out of this advertis- 
ing if you let everyone—customer and prospect alike 
—know you sell a 100% Pure Pennsylvania Motor Oil. 






work in 1942, He later was associ- 
ate director of the American City 
Bureau, New York, where he was 
active in university and charity 
work. 

* * + 


Willard Battery Announces 


Retirement of Twohig 


Retirement of Mark M. Twohig, 
traffic manager of Willard Storage 
Battery Co. for 36 years, is an- 


nounced recently by C. H. Gibney, | 


vice-president and secretary. 
Twohig has beer? chairman of the 
traffic committee of the Assn. of 
American Battery Manufacturers 
for 26 years. He joined Willard in| 
1915 as traffic manager. 
* 


Giegel, Donnelly Move Up 


At Reliance Electric 
Appointment of Lloyd F, Giegel 
as branch manager of the Gary 
(Ind.) sales office of Reliance Elec- 
tric & Engineering Co. and the 
addition of Daniel J. Donnelly in 
a sales engineering capacity to the 


Again and again, your best oil customers are read- 
ing this attention-getting advertising on 100% Pure 
Pennsylvania Motor Oil. It appears each month in 
leading national magazines—LIFE, THE SATURDAY 
EVENING POST, HOLIDAY, COUNTRY GENTLEMAN, 
PROGRESSIVE FARMER. And the key selling phrase— 
“Keep the power you bought”—is going over because 
it makes sense to people who are more concerned than 
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For your protection, only oils made from 100% Pure Penn- 
sylvania Grade Crude which meet our rigid quality require- 
ments are entitled to carry this emblem, the registered 
badge of source, quality and membership in our Association. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 
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Rausch, vice-president and execu- 
tive assistant to the president. 

Nagel comes to Willys from Chi- 
cago, where he had been engaged 
in private labor law practice since 
1948. Prior to that he served in an 
industrial relations consulting ca- 
pacity for various Chicago area 
manufacturers and associations. 

* * * 


| Universal C.1.T. Names 


Five Branch Managers 


Universal C.I.T, Credit Corp. has 
named five of its employes to be- 
come branch mangers in various 
; 2 sections of the country. They are: 

Ben C. Swanson, Raleigh E. Mc- 
Trophy from Buffalo Ford Dealers— Kinstry, Harris L. Parkhill, James 

Robert F. Leonard, newly appointed Somerville (Mass.) district sales manager for Ford, A, Collins and Thomas A, Sporrer. 
receives a trophy from Harold W. Athoe (left), representing the 225 Ford dealers in the Swanson goes to Marquette, 
Buffalo district sales area. Left to right are: H. W. Athoe, C. J. Seyffer, northeastern regional |Mich.; McKinstry goes to Seattle; 
sales manager; Leonard, and Raymond M. Murphy, who succeeds Leonard as Buffalo district | Parkhill goes to Port Arthur, Tex.; 
sales manager. Collins goes to Kenosha, Wis., and 
— ——— —— $$$ $$ _______—_—_—_——| Sporrer heads a Detroit branch. All 


Philadelphia office tute of Technology. He joined | Started out with CLT. as adjusters. 


Helm, salen Reliance in February, 1950. ‘ 
vice-president. Cadman Medal to Wilson 


, ie aa Bsc i 1947 | Nagel Joins Willys-Overland Dr. Robert E, Wilson, chairman 
ollowing graduation from the Illi- ° of Standard Oil Co. (Ind.), has 
nois Institute of Technology, and As Labor Relations Head delivered the Cadman memorial 
has since been attached to the com-| A. Patrick Nagel has been ap-|jecture and received the Cadman 
pany’s applied engineering depart-| pointed director of industrial rela~| memorial medal in London, Eng- 
ment. Donnelly is an electrical en- | tions for Willys-Overland Motors, it|jand. The subject of his address 








iuitiiiniars 
announced by E. E. 








gineering graduate of Case Insti- |is announced © _by Raymond R.|was “Competitive and Cooperative 

~~ |Research in the American Petro- 
leum Industry.” 
| * 


* * 


Ramsey Appointed 
S. K. Makemson, general sales 
manager of the John Wood Co., 
Bennett Pump division, Muskegon, 
Mich., has announced the appoint- 
ment of Howard B. Ramsay as 
factory sales representative in In- 


diana and Illinois. 
+ * * 





Airco Ups Baumer 
Air Reduction Co., Inc., has an- 
nounced the appointment of S, D. 
Baumer as vice-president of the 
Airco Equipment Mfg. div. Baumer 
joined Airco in 1941. 
* + 


* 


|Halleran Heads Up Service 


In Ford’s Central Region 


Appointment of Charles W. 
Halleran as Service manager for 
Ford’s central region, has been 
announced by Carl T, Doman, 
division service manager. The 
central region has its headquart- 
ers in Detroit and its area in- 
cludes Michigan, Ohio, Indiana, 
Kentucky, and parts of Illinois, 
Tennessee, Virginia, West Vir- 
ginia and Pennsylvania. 

Halleran was previously serv- 
ice manager for Ford’s Buffalo 
district. He is succeeded there by 
Frederick W. Henry jr., previ- 
ously Buffalo service instructor 
and service representative. Hal- 
leran joined Ford in 1928, Henry 
in 1936. 





+ * x 
| Three Given Promotions 
| At GM’s New Departure 


Three men have been promoted 
to new assignments in the engineer- 
ing department of New Departure 
division of General Motors Corp., 
| according to Frederick J. Garba- 
rino, chief engineer. 
Raymond J. Lynch, formerly 
|sales engineering supervisor in the 
central and midwestern regions, is 
now assistant chief engineer. Wal- 
lace F. Dunn, formerly general proj- 
ects engineer and manager of bear- 
ing applications, is now chief engi- 
neer. The duties of Leland D. Cobb 
as manager of research and devel- 
opment have been broadened to in- 
clude production design. 
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§ protection of 
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DEALERS: 
The Modern Service Identification 
Emblem—Pius Advertising Value. 


Write TODAY for beautiful full-size 
FREE SAMPLE... Yours to keep and 
compare! 
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\verage Sales Volume Put at $326,971... 





Jobbers Report Healthy 1950 


NEW YORK, — The automotive 
iobber industry came through 1950, 
‘a tough year in which to do busi- 
ness,” in fine shape, according to 
a survey by the Motor & Equipment 
Manufacturers Assn. 

On the basis of a study of 410 
wholesalers’ financial statements, 
MEMA put the average jobber’s 
sales volume last year at $326,791, 
as compared with $303,955 in 1949. 

The average jobber’s quick assets 


10 Million Gain 
Shown in Market 
For Filter Units 


RAHWAY, N. J.— The potential 
market for oil filter replacement 
elements is up at least 10,000,000 
units a year as compared with 18 
months ago, according to Howard 
J. Hopkins, sales manager, jobber 
division, Purolator Products, Inc. 

Pointing to the final figures on 
1950 motor vehicle registrations, | 
which showed a 10 percent gain) 
over 1949, Hopkins said: | 

“Not only do these figures reveal | 
a 10 percent gain in car and truck | 
registrations as compared _ with} 
1949 . . . from 44,500,000 to 49,000,- | 
000 . . . but we must also keep in 
mind that production in the auto-| 
mobile industry in the first five 
months of 1951 has been at the rate | 
of 500,000 units a month, despite | 
material allocations, shutdowns, | 
and other factors which have 
affected the industry’s output. 

“Making due allowance for scrap- | 
page, it is easy to see that our 
present potential market for filters, | 
figuring at the conservative rate of | 
two per vehicle per year, is at least | 
100,000,000 units annually, This of | 
course does not include the tre- 
mendous market for tractor, oil | 
burner, machine tool, industrial, 
aircraft and miscellaneous filters | 
and replacement elements.” 

The industry would probably not | 
reach that potential, Hopkins | 
added, but it still represented the | 
sales target and represented a real | 
“yardstick” of the selling oppor-| 
tunity that oil filters offer in the | 
accessory field. 

Hopkins pointed out that the 
continued flow of new cars and 
trucks onto the highways since the 
end of the war also expanded the 
filter market, because owners will 
spend money to keep new cars in 
top condition far more readily than | 
in the case of older vehicles. 





Parts Sales Soar 


OTTAWA.—Wholesale sales of 
auto parts and equipment through- 
out Canada increased 54.2 percent | 
in dollar volume during April com- | 
pared with last year, and advanced | 
48.4 percent in first four months | 
this year against a year ago, with) 
stocks of such dealers being valued 
32.9 percent at end of April com- 
pared with same date last year, | 
Canadian Government reports. 


Another Dealer 
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Detroit 27, Mich. 


(cash and receivables) were in ex-, ply, as the defense program acceler- 
cess of his total debts, it was said, | ates, the overstocks should balance 
but more of his funds were tied up|out quickly and capital so frozen 


in merchandise and slower receiv- 
ables. 
MEMA said current assets were 


up but not quite enough to main-| 


tain the ratio of 1949 at 394 percent. 


The 1950 ratio was reported as 332 


percent. 


Gross profit was down to a new| British Firm Gets Right 


low point but only a half of 1 per- 
cent below the 1947 figure. Expenses 
were held in line, MEMA said, call- 
ing this a “tribute to management.” 

Stock turnover was slowed a 
bit, but this was attributed to 
advance buying. The average job- 
ber was found to have a strong 
credit position. 

“We interpret this report as an 
indication that the automotive 
wholesaler,” MEMA said, “in spite 


| will become liquid.” 

| MEMA emphasized that its sur- 
| vey included the statements of the 
|more successful operators in the 
| country. 





‘To Make Bendix Brakes 


ELYRIA, O. — Bendix-Westing- 
house Automotive Air Brake Co. 
j}has announced the signing of a 
|license and technical assistance 
agreement with Clayton Dewandre 
Co., Ltd., Titanic Works, Lincoln, 
| England. 

In accordance with the agree- 
ment, Clayton Dewandre will manu- 
| facture and merchandise automo- 
tive air brake equipment made 


of world conditions, both econom- 
ical and political, has held his own 
in good shape. 

“As goods become in short sup- 





under Bendix-Westinghouse patents 
and engineering specifications in 
Great Britain and Northern Ireland. 
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Firestone's Air Force Balloon— 

This giant radome of rubberized fabric, manufactured for the Air Force by Firestone, has 
a volume of 57,000 cubic feet and packs into a 95-cubic-foot canvas bag when deflated for 
shipment in the wooden box pictured here. The balloon-like shelter is designed to protect 
radar installations from wind, snow, sleet and ice. 


TO KEEP THEM ON FEHE GO 
The No. 1 Job of the Automotive Industry 





America learned the hard way in World War II 
the value of proper wheel balancing and aline- 
ment in keeping America’s vital transportation 
on the go! Again the automotive industry is 
faced with the big job of keeping America’s 
passenger cars, trucks, fleets and military ve- 
hicles on the job... by preventing wasteful tire 
and steering parts wear. 

Tire-saving . . . car-saving . . . is where 
“‘Bear”’ fits into the picture. For over 20 years 
the automotive industry has accepted ‘‘Bear”’ 
Safety Service Systems as the nationally recog- 
nized and proven method of alinement and 
steering correction. 


but also in saving wear and tear in vital front- 
end and steering parts. 

To do this all-important job it takes ma- 
chines and men. ‘“‘Bear”’ is ready with a com- 
plete range of balancing and alinement equip- 
ment .. . up-to-date scientific techniques .. . 
the training facilities for turning out more 
skilled mechanics . . . and the Golden ‘‘Bear’’ 
Program for educating the nation to the ur- 
gency of the situation and the necessity of 
wheel balancing and alinement. 

All of these services, backed by the experi- 
ence of ‘‘Bear’’ Technicians and Engineers can 

) help youin keeping the 


Recognized asa neces- 
sary precaution yester- 
day, ‘““Bear’’ Alinement 
Service is indispensable 
not only in 
saving precious rubber 


today... 








STATIC AND OY- 
NAMIC WHEEL 
BALANCERS 


The Skilled Manpower To Keep Them 
On The Go. 


Any equipment is only as good as the man operaling 
it. That's why for over 20 years" Bear’ has maintained 
the famous *‘Bear"’ School in Rock Island. Every 
year hundreds of factory trained mechanics are 
turned out qualified as specialists in frame straight 
ening, wheel alinement and balancing. Today, with 
the manpower situation lightening up,‘*Bear"’ is 
ready to help provide enough trained mechanics lo 
meet the demands of the aulomolive service industry. 
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nation on wheels and 
saving critical mate- 
rials. For further infor- 
mation, write; ‘‘Bear’’ 
Mfg. Company, Dept. 
A-14 , Rock Island, Il 
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Ford Dealers in Detroit Sponsor Youth Program... 


Mechanic Training Plan Lauded 


(Continued from Page 26) 


kee, and Richmond, Calif., 
teachers in those areas. 

In addition, provision has been 
made for the teachers to spend 
their summers in gainful work in 
the industry in places where they 
will be brought up-to-date on the 
techniques that are presently in 
use. 


for 


* ° * 


TH= GM course for vocational 
school teachers includes one day 
on Hydra-Matic transmissions, one 
day on either Dynaflow or Power- 
glide, one day on Carter carbure- 
tors and one day on Rochester car- 
buretors, three days on electrical, 
two days on diagnosis by Sun Elec- 
tric instructors and one day on 
brakes by key men from Barrett. 
One of the faults found in the 
past among automotive vocational 
instructors who were brought 
into teaching, after having had 
years of experience in the trade, 
was that they tended to handle 
their students much as a service 















manager would handle his shop 

crew. 

They had dealers or owners send 
in cars that needed repair for the 
students to work on. When the car 
needed brake work, the average in- 
structor was inclined to put the 
students who did the best brake 
work on those cars. It worked the 
same on other things such as elec- 
trical, carburetion or front-end 
work 

Thus the students failed to get a 
well-rounded course of practical 
work and tended to become spe- 
cialists due to this practice. The 
present method of sending the in- 
structors to school, or in having 
colleges like Wayne university de- 
velop vocational teachers in auto- 
motive service, has corrected this 
misapplication to some extent. 

+ * * 
[us Ford dealer program is the 
outgrowth of an endeavor by 
the vocational schools to get some 
competition into the tests at the 
end of the vocational school term. 
Illinois vocational school] teachers 





AIG 
Bi iY it 


developed a “car start” demonstra- 
tion in which cars had seven differ- 
ent maladjustments made on them 
and then teams of three boys went 
to work on them to put them back 
into good running condition. 


They worked against time but 


the results were not too satisfac- | 


tory. Many times teams of boys 
of lesser abilities, due to streaks 
of luck, would win the contests. 

Then they considered having the 
boys reassemble carburetors and 
other components to demonstrate 
mechanical ability and their famil- 
iarity with various parts 

* + * 
OCATIONAL school heads, how- 
ever, feel that this Ford-spon- 
sored five-day program is ideal. 
In fact, they would like it better if 
dealer groups would sponsor one 
every semester. 

They would like to have three 
training periods and demonstra- 
tions such as this one, every year 
so that during the year the boys 
could get the tests and rounded 
instruction on L-head, valve-in- 


STERWar YY 





|I-H Branch in San Diego— 


branch at San Diego, Calif. Special service 


venient service 


head and V-8 engines each year. 
| With the Ford dealers holding 
| out employment for the top boys in 
these contests, the school instruc- 
tors feel that the industry is fur- 
nishing an incentive to draw more 
boys with higher ratings into auto- 
motive service and this will also 
tend to upgrade the type of boys 
| taking the automotive course, Thus 
the schools will be able to turn out 
better mechanics to work in retail 
| automotive service. 

And right here is the opportunity 
for line dealer groups or city asso- 
ciations to get behind the move- 








Its owner enjoyed 


1910 PRESTIGE BUILDER 


This attention commanding Simplex 
Automobile was a style setter in its day. 


all the prestige 


which went with possessing an 
automobile of good taste. 


STATIONERY is a Prestige Builder for your Dealership! 


Often your stationery has the opportunity to 
make that all-important “first impression.” Be sure 


your stationery refl 
and progressiveness 


can depend on Reynolds & Reynolds distinctive | 


ects the prestige, dependability 
your dealership represents. You 


Lithographed Letterheads, Envelopes, Statements 
and Business Cards,designed with the insignia of 


your dealership, to 
cost to you for this 


give the right impression, The 
attractive lithographed station- 


ery is unusually low, because Reynolds & Reynolds 
produces stationery for thousands of dealers. For 


information and sa 


mples, mail the coupon below. 


Reynolds & Reynolds produce 
several hundred sales aids and 


operating systems that build 


OFFICES 
WESTERN BRANCH: 
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and protect your profits. : 
| 





The Reynolds & Reynolds Company 
Celina, Obio 
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Drive-through service stalls designed to accommodate trucks of any size, including the 
| largest truck and trailer combinations, are a feature of International Harvester's new truck 


facilities, a $50,000 stock of new and factory- 


rebuilt parts and day-and-night operation provide truck operators with complete and con- 


| ; ‘ 

|ment. There is a crying need for 
more good mechanics and room for 
all of the boys that can be trained. 
Every dealer who has lost good 
mechanics to other dealers down 
the street recognizes this. 

* . = 


[BALERS must realize that they 
must develop their own incom- 
ing mechanics, and as more auto- 
matic devices are added to cars and 
trucks and as compressions go up, 
the need for better and more skilled 
mechanics gets more acute. 

This type of instruction and 
development can be of great aid 
to areas too, where dealers are 
completely unionized. Here they 
can, to a certain extent, help 
themselves to throw off the 
shackles of the lack of good me- 
chanics coming up, due to union 
pressure holding down the num- 
ber of apprentices allowed in an 
area, 








Many firms in the automotive in- 
dustry are aiding in this training 
program. Such schools as the ones 
run by Sun Electric, Bear Mfg., 
Barrett Equipment, Carter Carbure- 
tor, Electric Auto-Lite and Delco- 
Remy, as well as the GM Institute, 
have developed courses to aid in 
the training of vocational school 
teachers. Students going to these 
company-operated schools earn uni- 
versity credits that apply on their 
college or university courses. 

Others who are entitled to credit 
for the development of this basical- 
ly sound program are: William Stir- 
ton, principal of Cass Technical 
high school in Detroit, who has 
been a leader in vocational train- 
ing in the Detroit area for many 
years and who made his school 
available for the Ford dealer pro- 
gram; Arthur Dondineau, superin- 
tendent of Detroit schools, for rec- 
ognizing the need of automotive 
training and going along with the 
program, and Arthur Elges, who 
started the “car start” program in 
Detroit which led to the develop- 
ment of this Ford dealer-sponsored 
program that is felt to be the final 
answer to spurring greater and 
better mechanic development in vo- 
cational schools. 


Dates Announced 


For New England 
*52 Parts Show 


BOSTON. — Plans for the 1952 
New England Regional Automotive 
Show, slated for Apr. 25-28 at the 


| Mechanics Bldg. here, indicate that 


it will be the largest ever held in 
New England, according to Larry 


| Kelly, president of the show. 


It was announced that the out- 


|standing results of the 1950 auto 


parts and equipment show have 
nearly doubled the support for next 
year’s event. 


The 1952 arrangements, Kelly 


| said, call for space to accommodate 
|450 manufacturers and their dis- 


plays, as compared with 386 exhibits 
in 1950. 

New England wholesalers expect 
that the weekend show dates will 


Please send me information on Standard Dealer Stationery 


| substantially increase the attend- 
| j}ance of 53,336 service station, ga- 
| |rage and fleet account representa- 
| tives registered for the 1950 exhi- 





Name ; - i " 


Address 7 


bition. 
— | Officers of the 1952 corporation 
are: Larry Kelly, president; Ed- 


ward J. Waite jr., vice-president; 
Paul R. LaVine, treasurer, and A. 





Firm Name——— 


City. aceite 


The REYNOLDS & REYNOLDS Company 2 


CELINA, 
IN PRINCIPAL CITIES 
3044 RIVERSIDE DRIVE, 


OHIO 
LOS ANGELES 


| 

| 

| Edward Greenman, secretary. 

| The management will be under 
| the direction of John F. Cotter Co., 
| 
| 


State. 7 250 Boylston St., Boston. 


Ottawa Motor Sales 
Ottawa Motor Sales, Ltd., here 
has opened a modern service sta- 
tion on Bank St. It offered many 
free souvenirs to customers on 
opening day. 
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Backshop... 





By Jack Weed 


(Continued from Page 26) 


bearings without doing anything to| mobile service traveller, was in the 


remove the accumulation of scale|other day and showed me the re- 
that is formed during a couple of|vised edition of his “Car Service 


years use. 
* * a 


Mechanic at Fault 
os blithely go ahead and do 
a complete engine overhaul and 
button it up without paying any 
attention to the condition of the 
cooling system or the water side of 
the engine bores. And far too often, 
their job goes bad in a compara- 
tively few miles. 


The owner is convinced that the | 


mechanic did not do a good job 
and he didn’t. His work as far as 
putting in the new rings and bear- 
ings could have been perfect, but 


as long as he left the cause of the} 
original failure in the engine, he| 


had not done a thorough and com- 
plete job. 

Modern engines run hotter and 
circulation has been speeded up 
to keep them cool. Increased cir- 
culation, especially in summer 
months, absorbs more air and 
more air means that more rust 
and corrosion is formed. This rust 
and corrosion cuts down radiator 
effectiveness as well as leaving 
deposits on engine water pas- 
sages. Rust forms as much as 
30 times faster during warm 
weather, it is claimed. 

When antifreeze is drained, the 


cooling system is left without any | 


protection from rust formation. A 
rust preventative should be added 
without fail. 

Put cooling system drain, flush 
and the addition of rust preventa- 
tive on your “must” list to sell 


-| 








every owner who plans on any long 
drives during hot weather. 
* * + 


fustomer Labor Push 


HERE are more training pro-| 

grams in the field right now 
than I have seen since the war. it} 
seems. Harvester is out with a big} 
“truck-saver” deal, Pontiac is out} 
with a lubrication training circus, | 
and all over the industry push is) 
being given different angles of | 
service. 
All this activity, of course, is| 
aimed at getting the dealer back 
into serving his service customers 
to the end that he can realize a fair 
absorption percentage now that it is 
certain that new-car production | 
will be curtailed for the third and| 
fourth quarters. 

Dealers again have let them- | 
selves become bogged down with 
new-car preparation and used-car 
conditioning in their customer | 
labor service departments. This 
is, perhaps, a logical “slip” owing | 
to the scarcity of competent me- 
chanics and the fact that sales | 
have not been too tough for a 
number of years. 

But sales are getting tougher. | 
Taxes and Regulation W have seen | 
to that, and here is one point where 
few see any easing of conditions 
for some time. 

Customer labor is important to 
the economic wellbeing of any 
dealer. It not only increases his} 
allover profits, but develops steady 
customers whom every dealer will 
need now that he is again faced | 


with trading his new cars down. 
* * = 


‘Car Service Menw’ 


Bu with today’s costs the dealer | 
must do a much better selling 
job in his service department than | 
he has ever done if he is going to} 
make the percentage of profit from | 
service that he formerly made. One | 
of the things that must be included 
in that service selling program is 
an increase in the number of items 
per average ticket. 

George Walton, a former Olds- | 


Export Backlog 
High at Willvs 


TOLEDO. — The export order 
backlog of Willys-Overiand Export 
Corp. has reached a new alltime 
high for the third successive month, 
Marcel F. DeMuller, president, said 
last week. DeMuller estimated the 
Tune 30 backlog equal to five 
rnonths’ shipments, 

May export shipments were up 
133 percent over May, 1950, and 8 
vercent over April, 1951, he re- 
ported. For the period January 
hrough May, exports registered a 
gain of 115 percent over the com- 
parable period of 1950. 





Menu” that his company has 
brought out. In the new edition 
is listed a number of periodic serv- 
ices on the back of the folder as 
thought-starters for the owner. 

This “Car Menu” idea looks 

good to me as a means of getting 
the owner to order more than one 
service when he brings his vehicle 
into the shop. It seems nearly 
impossible for most dealers to get 
their order-takers to write up 
more than one item without hav- 
ing them “barber shop” the cus- 
tomer to death. 

Any deal like this “menu,” or the 
diagnosis method of selling that 
promotes the customer to order 
more items per ticket, has always 
appealed to me as the very best 
type of service selling. 

There is another method of sug- 
gestive selling that is not used by 
franchised dealers, but which should 


’ 


SUN 


makes it easier 


for you 
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Officers of Alabama Wholesalers— 

M. D. Taylor, past president of the Automotive Wholesalers Assn. of Alabama, told a recent 
meeting of the directors that every effort is being made to obtain vital supplies for cars, 
buses and fleets so that in a national emergency commerce could flow somewhat normally. 
The wholesalers’ function in the economy of the nation is recognized as being more important 
than ever, he said. If America should be bombed, the railroads would probably be hit first, 
Taylor added. The new officers are (seated left to right): P. J. Sawyer, vice-president, 
Anniston; Taylor, past president, Andalusia; E. D. Henley, president, Birmingham, and L. W. 
Meriwether, treasurer, Montgomery, Standing (left to right): A. Harper Johnson, chairman, 
legislative committee of Montgomery, Earl Slye of Birmingham, W. H. Metcalf of Montgom- 
ery, J. R. Williams of Decatur, Leon Jones of Selma, all directors; Nathan M. Roberts 
executive secretary, Montgomery, and Carl A. Davis of Montgomery, director. 
be a “must” regardless of the fact| takes down the other data he must 
that order-writers fight it during| get before he writes the order. 
the morning rush hour. That is, to} This not only exposes the whole 
have every writer check the oil in| “under-hood gold mine” to view, 
the customer’s engine when he! but impresses the customer that the 





writer is thinking of the customer’s 
welfare when he does it. Some day, 
some dealer is going to put this 
procedure over with such an extra 
profit bang that every factory serv- 
ice department in the industry will 
make it a “must” in its service 


customer approach, 
° * * 


Holler and Macmillan 


ILL HOLLER, one of the indus- 
try’s former great sales manag- 
ers, has now been immortalized by 
Stetson university in Florida. A 
fountain on the campus has been 
dedicated to him. 
Macmillan Petroleum Corp., Los 
Angeles, has brought out a “30,000- 
mile guarantee” deal that covers 
the waterfront and is designed 
especially for franchised dealers. 

Incorporated in the deal is a 30,- 
000-mile maintenance guarantee 
bond for new cars, a 6,000-mile 
guarantee deal for used cars, fol- 
lowup cards, simplified customer 
record system, together with a 
service manager’s record, posters, 
folders, etc. 

The Macmillan deal starts the 
30,000-mile guarantee on new cars 
after the factory warranty stops, 
which in reality gives the dealer 
the opportunity to state that he is 
giving his customers a 34,000-mile 
guarantee. 
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Service sales come a lot easier when you use 
SUN Scientific Testers to show customers the 
need for repairs. With SUN Master Motor 


pays off for years to 


CTRIC CORPORATION 





CHICAGO 31, 


Testers you can show them what needs to 
be done and give them accurate estimates. 
A SUN Test of completed jobs assures you 
and your customers that each job is done 
right. That means customer goodwill that 


come. SUN's “Dollars 


from Diagnosis” Booklet shows how to make 
your business more efficignt, more profitable. 
Write for your complimentary copy TODAY! 


DEPT. A,6327 AVONDALE AVE. 
ILLNOIS 


R5560 
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Dealers Alerted 
Against Bogus 


California Titles 


LOS ANGELES.—Dealers on the 
West Coast have been alerted to 
watch for counterfeit California 
certificates of ownership covering 
motor vehicles. 

The certificates are imperfect, ac- 
cording to state officials, who off- 
ered the following clues for 
recognizing them: 

1, All valid certificates issued to 
date are designed for use in I.B.M. 
machines and typewriters. Some 
now being issued have slight 
changes to accommodate Pica type. 

2. The valid certificate is pink in 
color and printed in black ink ex- 
cept for the serial number in lower 
right hand corner and wording “Do 
not carry in vehicle.” These are in 
red ink. 

3. The outer circle of the Cali- 
fornia seal on the valid title con- 
sists of two lines, on the counter- 
feit only one. Also, the word “Eu- 
reka” is blurred on the counterfeit. 

4. The code block out on the gen- 
uine title is clear and has : a circle 


For engine bearings 
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Veteran Portland Nash Dealer Honored— 


Charles W. Wentworth (second from left), 


vice-president and general manager of Went- 


worth & Irwin, Portland (Ore.) Nash dealer, is shown receiving a clock from Paul W. Pursley 


(center), local zone manager. Left to right: Charlies W. Wentworth jr., 


used-car sales man- 


ager; Kenneth Mutch, service manager, and L. W. Danilson, assistant general manager. The 
award was made at a dinner meeting in Portiand to commemorate the 29-year record Went- 
worth has made as a Nash dealer. The dinner was attended by employes and friends. 





in each pattern. In the counterfeit 
it is irregular and has a square in 
each pattern. 

5. The word “deposit” in the in- 
structions at the bottom igs mis- 
spelled on the counterfeit. It ap- 
pears as “deposite.” 


connected lines where on the count- 
erfeit the lines are broken and 
disconnected; also, the corners are 
very round. 

7. The rate box appearing at the 
top on the right hand side of the 
valid title has vertical lines dividing 


6. The “total fees paid” box on|/it into columns whereas the count- 


the valid title is made up of sharp erfeit has no vertical lines at all. 
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Users Active on Code Programs... 





Anti-Diversion Efforts 
Pushed in 8 States 


WASHINGTON, — Attempts to 
keep highway revenues for high- 
ways, work on uniform codes for 
interstate traffic laws and publish 
a quantity of material on highway 
management and operation for the 
general public were made by high- 
way users conferences in at least 
eight states, according to a Na- 
tional Highway Users Conference 
report, 

Alabama, Arizona, Georgia and 
Massachusetts carried on extensive 
campaigns against highway fund 
diversion. In Alabama, a _ recent 
meeting of the conference agreed 
to expend every effort to support 
an anti-diversion bill now before 
the legislature. A similar campaign 
was carried on for the same pur- 
pose in Arizona. 

A committee was appointed in 
Georgia to lend active support for 
an anti-diversion bill there, and a 
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(Division of Federal-Mogul Corporation) 
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package! 


THE COMPLETE LINE— 


MORE THAN 7000 ITEMS 


Engine Bearings (Main, Connecting Rod and Camshaft) 
e Bushings e Connecting Rod Service—Reconditioned 
Connecting Rods, Rebabbitted Connecting Rods « 
Connecting Rod Bolts and Nuts ¢ V-Seam Piston Pin 
Bushings ¢ Shims and Shim Stock 


Massachusetts conference state- 
ment was sent to all members 
urging support in a program of 
special taxation to be used in 
financing $200,000,000 in highway 
construction bonds now in the 
process of being sold. 


Illinois, in addition to supporting 
a& measure to prohibit highway 
funds diversion, will publish a sum- 
mary of the comparison of four 
jacts of the uniform code with IIli- 
nois motor vehicle laws, and with 
a complete comparison of Act V 
“Rules of the Road” section. This, 
to be offered as a public service, 
will contain the results of a survey 
made several years ago, and left 
unpublished until now. 

West Virginia conference coop- 
erated and assisted in the forma- 
jtion of the state’s motor vehicle 
laws with the uniform code. Legis- 
lation has resulted since in the 
adoption of substantial portions of 
the uniform code in the state. Don 
J. McClaugherty, state motor ve- 
hicle commissioner, expressed his 
appreciation to the conference for 
its efforts. 

The Kansas conference has dis- 
tributed a booklet telling the 
story of highway transportation 
in the state. The booklet recom- 
mended setting up a priority list 
for defense routes, equitable 
motor fuel and vehicle taxes, op- 
position to increases in the fed- 
eral automotive excise tax, pro- 
motion of highway safety and 
“prudent development of roads 
and streets after careful study 
by qualified officials.” 

Members of the North Dakota 
conference have offered assistance 
to the legislative research commit- 
tee in making a long range high- 
way study, as authorized in the 
1951 general assembly. 

In addition to other work, the 
Georgia conference decided to pro- 
ceed with the publishing of a book- 
let, patterned after “North Caro- 
lina Transportation Facts,” and the 
appointment of a four-man public 
relations committee to keep the 
general public informed on trans- 
portation developments affecting 
their welfare. 





Buyer Resistance 
Fails to Dampen 


Expansion Plans 


WASHINGTON.—Despite a fall- 
ing off in consumer buying in the 
last few months, American busi- 
ness is still planning huge invest- 
ments in new plants and equip- 
ment. 

A joint Commerce department 
and Securities and Exchange Com- 
mission report released last week 
shows that business planned to 
spend a record 6.4 billion dollars for 
such purposes in the second quarter 
of this year. It plans to spend 
about the same in the third quarter. 

These estimates are some 6 per- 
cent higher than industry had 
planned to spend earlier this year. 

For the first nine months of this 
year, business outlays for new plant 
and equipment will total about 18 
billion dollars, the report estimated. 
That will be 41 percent higher than 
in the same period in 1950. 

Some of the dollar increase is, of 
course, a reflection of higher 
prices. But the larger part, officials 
said, is a real increase in physical 
volume. That volume will substan- 
tially exceed previous records. 

The phenomenon of steadily ris- 
ing estimates of business invest- 
ment outlays suggests that business 
men are not making their decisions 
merely on the basis of current 
sales. Rather, they are counting on 
steadily rising federal defense ex- 
penditures. Their investment plans 
indicate they see the present slack 
period only as a lull. 


Laher Plant Sold 
MEMPHIS. — The plant and 
equipment of Fly & Harwood here 
has been acquired by Laher Spring 
& Tire Corp., Oakland, Calif., manu- 
facturers of automotive replace- 
ment parts. 
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imes heavier than U. S. war fatal- 
ties, however, with the estimated 
June average of 93 lives lost daily 
on highways almost equaling the 
low weekly average of 95 soldiers 
killed in action in Korea as the war 
entered its 12th month. 

American military deaths in all 
of the nation’s wars, including the 
first year of the Korean conflict, 
have heached a total of 998,000 in 
176 years and two months since 
the Battle of Lexington on Apr, 19, 
1775, the study shows. In the 51 
years and six months since the first 
U, S. automobile death occurred at 
the turn of the century, nearly 980,- 
000 men, women and children have 
lost their lives in traffic accidents. 

In a _ strange historic parallel, 
both “GI-X” and “Victim X,” the 
millionth victims to be killed by 
U. S. wars and automobiles, may 
die only a few weeks apart this 
year if the war continues, instead 
of within a few months of each 
other, as predicted last January by 
Julien H. Harvey, manager of the 
association’s accident prevention 
department, 


AAA to Study 
Alcohol Effects 


To what extent is drinking a 
factor in traffic deaths and in- 
juries? When is driving or walking 
after drinking most hazardous? 

These, and other questions on the 
general extent of drinking among 
drivers and pedestrians, and the 
relationship to traffic, speed, time 
of day, etc., will be the subject of 
a nationwide study being under- 
taken by the American Automobile 
Assn. foundation for traffic safety. 


The study follows a _ resolution 
adopted at the AAA annual meet- 
ing, which called attention to the 
menace of drinking and driving, 
and the belief that it is much worse 
than traffic casualty statistics indi- 
cate. 

“Further factual information is 
needed,” the resolution said, “to 
convince the people of the need for 
stronger enforcement of drunk- 
driving laws. Simply to compile 
figures on the number of pedes- 
trians and drivers who had been 
drinking prior to becoming involved 
in accidents is not enough.” 


With Own Hands 


Louisville Judge Orders 


Youth to Earn Fine 


The way to punish a youth fined 
for driving without a license is to 
make him earn the fine “with his 
own hands,” believes Judge C, A. 
Walter of Louisville. 

In a case against 17-year-old 
John F. Guelda, charged with driv- 
ing without a license and wreck- 
less driving, Judge Walter fined 
the defendant $10. 

When Guelda said his parents 
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would pay the fine, the judge said: 
“No. You earn it.” 
Guelda immediately started look- 
ing for a job. 
* 


Florida Reveals 
Safest Sections 


The northeast part of the state 
and Union county are the safest 
places in Florida from auto deaths, 
according to the state bureau of 
vital statistics. 


The bureau found the safe areas 
by taking a five-year average of 
accident deaths based on popula- 
tion. 

People ran the biggest hazard in 
Collier county on the lower west 
coast, the survey showed. Union 
county rated tops for auto safety 
with a five-year average of 10.2 
deaths per 100,000 population. Col- 
lier was 67th with an average of 
98 deaths per 100,000 population. 


For the state as a whole, 1950 
was the deadliest of the past five 


gram. 





The SURE WAY To 
Conserve Precious Rubber 


Why have precious rubber scuffing off on the 
highway? Let’s leave it on the tires to roll up 
extra thousands of miles. Wheel balancing is your 
answer. Simply, easily, inexpensively, it reduces 
tire and front end wear up to 50%. Gone is undue 
tire wear and premature carcass failure. 


This is your chance to render the most important 
preventive service in the tire conservation pro- 
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Dealer Cartwright's Safety Boost for Troy, N. Y.— 

Cartwright Sales & Service (Ford), Troy, N. Y., presented the high school there with a 
car for the driver training course. Owen A. Cartwright (on the right) hands over the auto 
to Mayor Edward Fitzgerald. Arthur J. North, high school principal, is standing next to 
the mayor. 





years in the auto accident field.| East Liverpool, O., was freed of 
Last year’s total of 893 deaths com-| tolls June 15 for the first time since 
pared with 704 during 1949. its construction in 1896. Ohio 
.* © & bought the bridge for $2,135,000 

— from private interests in September, 
Eliminates Toll 1938, and had collected $3,321,000 by 

The toll bridge over the Ohio|Dec. 30, 1950, the balance of the 
river between Chester, W. Va., and|money being used to pay off inter- 
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49 


est and for maintenance, Freeing of 
the bridge left only two toll bridges 
in Ohio. 





* + * 


Starts Rural Roads 


With numerous similar projects 
to follow, Mississippi’s first rural 
road project under the 1950 state- 
aid act for highway construction in 
cooperation with counties was nego- 


||tiated June 12 by the Perry county 


board of supervisors. Although the 
Perry county project amounts to 
only $41,838.50, it was regarded as 
significant in that it marks the 
start of the state-aid rural road 


construction program, 
* * * 


Alger Honors Drivers 

Thirty truck drivers with no-acci- 
dent records totaling 386 years, or 
23,160,000 miles, were entertained 
recently by the management of 
George F. Alger Co., Detroit truck- 
ing firm. Two of the drivers boasted 
20-year records, and another a 25- 
year record. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMO- 
TIVE NEWS WANT ADS! Are you? 
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Cops Copy Citation— 






that daily newspapers have not only 
held their ground against the grow- 
|ing competition but have also in- 
creased the number of readers in 
most cases in these past two years.” 
| Fifty-four out of 72 morning 
newspapers showed gains, while 78 
|}out of 96 evening papers increased 
circulations. 
The study also showed that 
| while total circulation of the 168 
newspapers dropped from 30,360,- 
000 in 1948 to 30,319,000 in 1949, 
the loss was regained and ex- 
ceeded in 1950 when the total 
reached 31,000,000. 
Representative daily newspapers 
in every important television area 





Her work on Chevrolet ads won for Ruth in the U. S. were covered in the 


Warren of Campbell-Ewald Co., Detroit, top study. 


national honors for copyrighting in awards 


* * ” 


made by the Women's Advertising Club of | Joins Metro Group 


St. Louis. Mrs. Warren shows to W. G. Power, 
manager of Chevrolet, the plaque she was 
given at the opening sessions of the Advertis- 
ing Federation of America's convention. 





The Seattle Times has an- 
nounced that it will publish a 
Sunday colorgravure pictorial 


magazine beginning Sept. 16. The 


The Bendix-Westinghouse Engineering Re- 
search department is constantly exploring 
every possible braking requirement of tomor- 
row’s vehicles—speed, capacity, power, oper- 
ating conditions — everything is considered. 
Then, each new idea and theory is worked 


out and proved 


with modern laboratory con- 


trols, testing equipment and timing devices 


THE BEST 


1 2G a) 


THE BEST 


Affecting Factories and Dealers. . . 
Auto Advertising 
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| color roto picture section, the 
first in the Pacific Northwest, 
| will be independently edited and 
produced. 
With publication of this color 
roto picture magazine, the Times 
joins hands with Sunday news- | 
papers in 20 other cities com- 
bined in the Metropolitan Group, 
with a combined circulation of 
more than 14 million. 

. 7 * 


|R. S. Neff Dies 


|}and general manager 
* * 


|has been announced by Joseph F. 
Fitzgerald, regional public relations 
director of GM. 

Hughes served for five years as 
a reporter for the United Press in 


| Lincoln, Neb., and Omaha, and 
| later in Madison, Wis. 
ca * * 


Quello in New Post 


James H. Quello has been named 
director of public relations and ad- 
vertising for WJR, Detroit, in a 
realignment of station duties, it 


;was announced by John F. Patt, 


president of the three Goodwill sta- 
tions, and Worth Kramer, president 
of WJR. 
* 
Names 

Brooke, Smith, French & Dor- 
rance, ad agency, has announced 
the addition of Ray Shellhammer 
jr., to its copy staff. 





Roland S. Neff, 41, editor of the 
| plant publication at Ford assembly | 
| factory at Memphis, died last week. | 
Mr. Neff was born in Peoria, IIl., | 
jand had been with Ford for the 


past three years. 
+ + * 


|GM Names Hughes 


James F. Hughes has resigned 
from the Chicago office of Car! | 
Byoir & Associates to join the Chi- 
cago regional staff of General Mo- 
tors’ public relations department, it | 





BRAKING PROBLEMS TODAY! 


H. Malcolm Stuart has joined the 
radio network sales department of 
American Broadcasting as an ac- 
count executive. Prior to taking his 
present post, Stuart had been an 
account executive for The Ameri- 
can Weekly. Before that he had 
been manager of the outdoor ad- 
vertising department of the Biow 
Co., and a sales account executive 
for Station WOR and for Camp- 
bell-Ewald, ad agency. 

Jay H. Kyle, manager of general 











accurate to hundredths of a second—nothing 


is left to guesswork. This abili 


ty to anticipate 


and solve your braking problems is due to an 


unparalleled combination of 
ment backed by almost thirty y 


modern equip- 
ears of special- 


ized experience. Take advantage of it—always 


be sure of the best, now and 


in the future— 


specify Bendix-Westinghouse Air Brakes. 


AIR BRAKE IS 
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advertising for the Pittsburgh 
Post-Gazette, has retired. Kyle has 
been associated with the Post- 
Gazette since 1927. Most of that 
time he was associated with the 
New York office of that newspaper. 
He came to Pittsburgh in May, 1942. 

Winston C. Williams, who re- 
signed after being an engineer at 
Buick for two years to take a post 
on Design News, has been named 
executive editor of Purchasing 
News. Both are published by Rog- 
ers Publishing Co., Detroit. 

Allen A. Raymond jr., formerly in 
the promotion department of True 
Story women’s group, has been ap- 
pointed to the eastern sales staff, 
according to James L. Mitchell, 
vice-president and advertising di- 
rector, Macfadden Publications. 


Defense Brings 
Negligible Cut 
In Sales Staffs 


NEW YORK.—Size of sales 
forces in industry will not be 
greatly affected by the defense 
mobilization period, according to a 
National Assn. of Manufacturers’ 
|Survey covering sales policies of 83 
;}companies representing major in- 
| dustry groups. 
| Questions as to experiences of 
ithe companies in sales manage- 
{ment during World War II and 
|plans for the mobilization period 
jahead featured the survey. 
| Ninety-three percent of the par- 
|ticipating companies said their 
|sales management policies worked 
|well during World War II, with 91 
|percent expressing belief that the 
| methods also were satisfactory in 
jthe postwar transition period. 

The survey found only 5 percent 
lreporting it had been necessary to 
dismiss salesmen during the war. 
Sixty-three percent maintained 
“normal” sales force strength and 
32 percent reduced sales forces but 
found other employment for the 
salesmen within the corporation. 

A trend during the war toward 
establishing a guaranteed rate of 
earnings for the sales forces, with 
a compensating decrease in com- 
mission and other earnings of an 
incentive nature, was indicated by 
the survey. With few exceptions, 
companies said that no change in 
the size of their sales forces was 
contemplated, 

It was noted that many compan- 
ies added duties for the sales staff 
to compensate for decreased sales 
of civilian goods. The additions in- 
cluded government contract expe- 
diting, increased technical advice 
to customers, additional promotion 
functions, increased customer serv- 
ice, factory or production functions 
and credit and collection duties. 





IHC Opens Store 


In Indianapolis 


INDIANAPOLIS. — International 
Harvester Co. has formally opened 
its new east side motor truck 
branch and warehouse here at 3414 
E. Washington St. 

Leaders in the truck transport 
field and the general public at- 
tended a special “open house” func- 
tion in connection with the branch’s 
first day of operation. Lloyd W. 
Hully, manager of the Indianapolis 
motor truck district, was host. Offi- 
cials from the company’s Chicago 
headquarters, including Karl W. 
Freeman, central region sales man- 
ager for motor trucks, also attended. 





Streeter Named President 


Of Pa. Grade Oil Body 
C. E. Streeter, of Bradford, was 


[named president of the Pennsyl- 


vania Grade Crude Oil Assn, in re- 
cent elections, it has been an- 
nounced by the association. 

Other officers named in the elec- 
tions were G. J. Hanks, first vice- 
president; C. A. Chipman, second 
vice-president; F. B. Dow, vice- 
president and general counsel, and 
Samuel Messer, treasurer. W. C. 
Wenzel is executive manager. 


Gilmore Gets Deal 

After sixteen years with the Lin- 
coln-Mercury division in Memphis, 
N. A. (Nat) Gilmore is opening his 
own salesrooms soon at 540 South 
Third St., Memphis. Succeeding him 
as district sales manager of the 
Memphis Lincoln-Mercury division 
will be William L. Brenner of At- 
lanta. Brenner joined the Ford 
company in 1934, starting at Jack- 
sonville, Fla. 


tic 
off 
mi 
hi; 


pol 
dol 
cor 
aut 
Ne 


the 
in | 
020 
in ] 
in | 
and 


wer 
sub 
wei 
and 
pou 
16,0 
26,01 
pou 





E. 


trea: 
Elec 
retal 
Pr. a 
1919 

has § 
tive 


Che 
Wit 
RE 
Zabe 
stern 
quali 
the 1 
recer 
his 1, 
100- ; 
burg 
J. 
made 
to all 


ness 
comp 
auton 








=n : ™ 


eS Ee eS «OCD 


AUTOMOTIVE NEWS, JULY 9, 1951 


51 











NHUC Says Shift of . 


Prompt Action on Essential Highways 


WASHINGTON. — The National 
Highway Users Conference last 
week applauded NPA’s recent ac- 
tion in delegating authority to field 
offices of the Department of Com- 
merce to administer M-4, NPA’s 
highway construction order. 

NHUC said it believed the ac- 
tion would clear up much of the 
confusion which has confronted 
highway departments in securing 
approval to start work on road 
projects requiring more than 25 
tons of steel. 

By a further delegation from the 
secretary of commerce, the Bureau 
of Public Roads is now empowered 
to act for NPA in handling high- 
way construction applications com- 
ing under the M-4 order. 

This new procedure, the NHUC 
said, enables the Bureau of Public 
Roads to take immediate action on 
essential highway construction and 


permits highway departments to|* 


deal with officials who are experi- 
enced with road problems. 

In its role as claimant for high- 
way construction, the Bureau of 
Public Roads is reported to have 
notified each state as to the 
amount of steel it has been | 
allotted for road work during the | 
third quarter of this year, when 


New-Car Sales | 
op $1 Billion 
In N. Y.C. Area 


NEW YORK.—People in Metro-| 
politan New York laid out a billion | 
dollars for new cars last year, ac-| 
cording to an annual survey of| 
automobile sales in its area by the} 
New York News. 

Of the 499,578 new cars sold in| 
the area last year, 197,558 were sold 
in New York City proper and 302,- 
020 in suburbs. Sales totaled 59,115 
in Brooklyn, 56,256 in Queens, 42,881 | 
in Manhattan, 31,967 in the Bronx 
and 6,028 in Richmond. 

In addition, 52,421 new trucks! 
were sold in New York City and its| 
suburbs last year. 

Breakdown of the truck sales by 
weight was as follows: 5,000 pounds | 
and under, 21,825; 5,000 - 10,000) 
pounds, 10,595; 10,000-14,000 pounds, 
5,189; 14,000-16,000 pounds, 6,623; 
16,000-19,500 pounds, 2,864; 19,500- 
26,000 pounds, 2,541, and over 26,000 
pounds, 2,784. 








New President 
At Durkee-Atwood 


MINNEAPOLIS. — H. C. Atwood, 
who has been chairman and presi- 
dent of Durkee-Atwood Co., has an- 
nounced the elec- 
tion of his brother, 
E. P. Atwood, to 
succeed him as 
president of the 
company. H. C. 
Atwood continues 
as chairman, 

Other officers 
reelected are Don- 
ald F, Pratt, vice- 
president and 
counsel, and F. C. 
Malcolmson jr., 
treasurer and purchasing agent. 
Election of D, F. McConnon as sec- 
retary was also announced, Edward 
P. Atwood joined the company in 
1919 and for the past several years 
has served in the capacity of execu- 
tive vice-president and director. 


rm 








E. P. Atwood 


Chevrolet Presents Zabel 
With Car Club Diamond 

READING, Pa.—(UTPS)—Charles 
Zabel, salesman for Fred Morgan- 
stern Chevrolet Corp. here, who 
qualified last year as a member of 
the 100-car club for the 24th year, 
recently won another diamond for 
his lapel pin as a member of the 
100- and 50-car clubs in the Harris- 
burg zones. 

J. V. White, zone manager, who 
made the presentation, emphasized 
to all car club members that busi- 
ness factors today indicate that 
competition has returned to the 
automotive industry. 





| NPA Road Plan Applauded 





Authority Promises 


the Controlled Materials Program 
will be in partial operation, 
However, the NHUC said, it is 
believed that the total allotment of 
highway steel will be considerably 
under estimated needs of states as 
has been recommended to the De- 
fense Production Administration. 
Meanwhile, the Defense Trans- 
port Administration announced 
preliminary plans for acting un- 
der the delegation of authority 
given it by NPA, to process all 
applications required under M-4 
for new construction operations 








Dealer's Staff Receives Service Pins— 


Brown-Longyear Motors (Studebaker), White Plains, N. Y., 
for the presentation of service pins. Studebaker Regional Manager Robert F. Gloster, second 


in the fields of internal domestic | from right, is shown presenting a pin to Walter E. Hall, secretary-treasurer of the firm. At 


recently staged a mass ceremony 


the far right is H. J. Crawford, district manager. Standing in the back row (left to right) 
are: George Flowers, Henry Bergman, Jack Pari, Elsa L. Bolger, Frank Luciano, Jesse Madden, 
| Albert Moore and Douglas Peterson. In the front row (left to right): Sam J. Verdisco, service 
age and port facilities. | manager; Arthur G. Bolger, George Smith, William Archer, Hamilton Graham, Lawrence 

Applications for construction un- | Lifrieri, Conrad Baer, Oscar Useted and Cari Eberhardt. The group represents a total of 303 


der this delegation will be received | ye@'s of service with the firm. 
in the Washington office of the 
DTA. Processing will be under the| applications may be made on form|amortized certificates or defense 
supervision of F. Berkeley Robins,|; NPA F-24, which can be obtained | loan certificates have been issued is 


transportation by motor trans- 
port, railway, inland waterways 
(including the Great Lakes), stor- 








director of the DTA Equipment and/at Department of Commerce field|exempt from the necessity of filing 
Materials division. For the present, offices. Construction for which tax applications. 
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Tried, and proved for over 
40 years, the performance 
of McQuay-Norris piston 
rings is assured...and they 
are specifically engineered 
to meet every requirement, 
no matter how exacting. 


McQUAY-NORRIS MANUFACTURING CO. 


ST. LOUIS 10, MO. 





Buick Producing 
20% Convertibles 


FLINT.—Production of converti- 
bles at Buick is running more than 
20 percent of total output, compared 
to 6 percent at this time last year, 
Ivan L. Wiles, Buick general man- 
ager, reported last week. 

Buick produced 39,104 converti- 


-|bles in both the “hard-top” and 


conventional design during the first 
five months of this year, Wiles said. 
Last year such production from 
January through May totaled only 
12,858 units. 


Foreign Investment Census 


DETROIT.—The first postwar 
census of American direct invest- 
ments abroad is now under way and 
returns must be filed by July 31, 
the Michigan office of the U. S. 
Department of Commerce has an- 
nounced, For the census, direct in- 
vestments are defined as business 
enterprises outside the U. S. or its 
possessions substantially controlled 
by U. S. residents. 








AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks. 
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Steel Institute Promotes NPA Campaign . . . 


Scrap Supply at Crisis Stage 


WASHINGTON. — The supply of 
iron and steel scrap at steel mills 
has fallen to a dangerously low 
point—a point where steel produc- 
ers face available inventories for 
only a few days or weeks as com- 
pared with normal, safe-working 
inventories of about 60 days, ac- 
cording to the American Iron and 
Steel Institute. 

Realizing the urgency of the 
situation, the NPA is conducting 
a special program to seek out 
dormant scrap and place it back 
in the steel-production cycle, the 
Institute reminded, 

Scrap supplies, the Institute said, 
may be derived from two sources: 
first the “home” scrap, which comes 
from the manufacture of steel itself 
and is turned back immediately to 
the steel cycle by manufacturers. 

Secondly, is steel scrap which is 
bought outside the industry, and is 
called “purchased” or “market” 
scrap. 

“It is in the ‘purchased’ scrap 
area that the steel cycle has been 









Alemite ““Magnet-Plan” Services 
Only Alemite Gives You All 11— 
Fully Tested, Fully Proved! 


9. Counsel and concrete assistance from 
one of the 300 Alemite Service Pro- 


motion Specialists. 


2. Powerful Alemite National Advertis- 
ing—year after year—pre-selling lubri- 
cation prospects for you. 

3. ‘Business Expander’ follow-up 


systems. 


4. "Prescribed Lubrication” program. 

5. Sales-building seasonal campaigns. 

6. “Gusher Plan’... to build motor oil 
sales at the service bay. 

7. "Sales and Service Security Plan” in- 
cluding the 30,000-mile guarantee for 
new and used cars and trucks up to 


1 ton. 


8. Monthly Analysis Sheets, to prove in- 


creased service sales. 


Alemite Equipment for— 


9. Specialized Lubrication 


10. Electronic Wheel Balancing Service. 
11. Underbody Coating Service. 





broken with serious results,” the 
Institute said. “That scrap is not 
finding its way back to the steel 
mills in 
maintain peak production.” 
Figures furnished by the steel 
industry show that scrap iron and 
steel consumption in 1950 was the 

highest in history, as 29,500,000 

gross tons of purchased scrap 

was used by steel plants and 
foundries. 

This compares with a total steel 
production of 96,700,000 tons during 
the year, the figures showed. But, 
the needs that face the industry 





are substantially increased for 1951. | 

Production of steel for the first 
three months of '51 showed an an- 
nual rate of 104,000,000 tons, The 
Institute said that by the end of 
the year, capacity will be increased 


sufficient quantities to} 


| by the institute to be 32,500,000 
gross tons for 1951, and perhaps 
as much as 25,500,000 gross tons 
for 1952. 

A pamphlet supplied by the De- 
|partment of Commerce, “Scrap for 
| Steel for Defense,” states that steel 
is made from % scrap and % pig 
| iron. 

“Scrap is used to make new steel 
and iron because it adds to the 
quality of steel and helps keep the 
cost down. For every ton of scrap 
used, we save approximately two 
tons of iron ore, one ton of coal, 
nearly a ton of limestone, and 
other materials.” 

The Commerce department 
pointed out that the immediate col- 
lection of scrap is important be- 
cause steel mills are operating with 
dangerously short supplies, and to 





to about 107,000,000 tons, and by 
the close of 1952, total annual ca- 
pacity should approximate 117,500,- 
000 tons, 

The amount of scrap needed to 


add to necessary inventories to 
carry them through the winter 
months when seasonal collections 
are off. 

It was pointed out that admin- 








Oldsmobile Distribution Meeting— 


Eight of Oldsmobile’s zone managers from various parts of the nation attended the recent 


Oldsmobile distribution meeting in Lansing. 


Here the group is talking with J. F. Wolfram 


(second from right, front), Oldsmobile general manager. Others in the picture are, left to 
right, front row: P. C. DeBarry, Cleveland; H. S. Butts, Dallas; Wolfram and W. A. Smith jr., 
Memphis. Back row: G. J. Clemeson, Milwaukee; C. W. Schulze, Des Moines; E. J. Bigley, 
Philadelphia; J. H. Folsom, Cincinnati, and W. W. Dunham, Portland, Ore. 





dustry, agriculture and other 
fields can provide the most im- 
mediate assistance required. 


produce this steel was estimated | istrative officials in business, in- | Large tonnages of production and 


Can you double your lubrication 
sales in just one year’s time? 


swer: Marcoux 


Alemite “Magnet 


new customers... 


ie atrs 


fastest 


Service. 


\ 
THE ALEMITE “M | 
* 

will show you how! 

@ Thorough! Complete! Effective! 
proven business getters—and keepers! 
Fully tested by Alemite—the oldest, 
most reliable name in lubrication— 


they bring you the “result-getting” 
ideas and services that attract more 


fool-proof 


Rocket Line 
Pump 


LEMITE 


Bros., Inc. DID! 


Plan” features are 


produce more busi- 


YT has 


month. Ask your Alemite 


16 wb Pet oF 


Oldest, Most Reliable Name in Lubrication 





Visi-Drum Marshall Line Etectronic 
Pump Pump Wheel 
Balancer 


@ During 1950, Alphonse Marcoux saw his lubrication and oil sales rise 
from $2545 to $5272! Analyzing the 107% increase, this Woonsocket, 
Rhode Island Chevrolet dealer gives full credit to Alemite’s sensational 
30,000 mile guarantee. Begun at the “Home Of Quality Service” one short 
year ago, this exclusive Alemite “Magnet Plan” feature has also resulted 
in a 33% increase in new car customers returning for service. 


PLAN” 


ness throughout the year—in every 
department. Get the facts today. Find 
out first hand how the Alemite “Mag- 
net Plan” operates... how it will bring 
you more profitable service business 
the year ’round. Call your Alemite 
Distributor or write Alemite, 1826 
Diversey Parkway, Chicago 14, IIl. 



























system of customer record and follow-up is the 
most visual, easiest-to-operate method ever devised. The 
names and status of hundreds of customers can be seen at a glance 
Posting time is reduced to a new low. New, exclusive feature elimi- 


nates need for personally addressing follow-up post cards each 


Pyel tual fa Meeks (eh ae 


Wall 
Alemiter 


dormant scrap can be found in 
plants and on industrial, com- 
mercial and civic properties, 


Dormant heavy scrap includes 
obsolete machinery, tools, dies and 
jigs, damaged or useless road build- 
ing equipment, condemned bridges 
and other structures made of steel. 


The scrap drive is being carried 
on by a group known as the Mo- 
bilization Committee for Iron and 
Steel Scrap, composed of the Gray 
Iron Foundry Society, the Malle- 
able Founders Society, the Steel 
Founders Society of America, the 
Institute of Scrap Iron and Steel 
and the American Iron and Steel 
Institute. 


Gear Makers Get 


Defense Plea 


WASHINGTON, — The govern- 
ment last week asked gear manu- 
facturers for data on their capacity 
to produce precision alloy - steel 
gears “which are urgently needed 
in the defense program.” 

The gear manufacturers’ advisory 
committee was told by NPA offi- 
cials that the production agency 
needed “immediate information” 
concerning individual plant capacity 
|to make certain sizes and shapes 
of gears, and urged the industry to 
accept subcontracts for such pro- 
duction. 


Committee members said some 
producers are equipped to handle 
such contracts within a short time, 
while others must install equipment 
which is not immediately available. 
Government representatives assured 
the industry that priority assistance 
would be extended to firms con- 
tracting to supply the types of 
|gears needed by the Defense de- 
| partment. 


Mexican Taxis 
2 Used-Car Dealers 


Sell 119 °49s, ’50s 


NEW ORLEANS.—Two used-car 
dealers here have announced the 
sale of 119 used cars to the Mexican 
| government, and the pending con- 
|tract for 1,500 more used cars in 
| the near future. 


Albert Hurwick, purchasing 
jagent, said that the Mexican gov- 
|ernment financed purchase of the 
cars for a government-backed co- 
|Operative of independent cab op- 
| erators. 

Wheeling Frenchman, 2201 Clai- 
borne, furnished 100 of the cars, and 
Sheldon Smith Motor Co., 1018 Ba- 
ronne, contracted for the addition- 
al 19, 

Jules Bistes, operator of Wheel- 
ing Frenchman, will confer soon 
with Miguel Aleman, Mexican presi- 
dent, on a contract to provide 1,500 
more cars for the taxi-cooperative, 
it was announced. 


N. H. Motorists Warned 





CONCORD, N. H.—(UTPS).— 
The October automobile inspec- 


tion period will be “tougher,” 
motorists in New Hampshire 
have been warned by Motor 


Vehicle Commissioner Frederick 
N. Clarke. There are now 1768 
inspection stations in the state, 
Clarke said. 


AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world's cars and trucks. 
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U.S. Truck Control 
Urged by ATA Head 


By Nat Wood 


Staff Correspondent | 


| 

MINNEAPOLIS.—Organization of | 

a trucking commission within the | 
U. S. Department of Commerce, | 
to function in fostering and devel- | 
ping truck transportation, was 
urged before the annual summer | 
meeting of the board of governors | 
of the American Trucking Assns. 
by its president, Leland James, | 
Portland, Ore. 
James advocated establishment of | 
such a commission as a federal reg- 


trict courts. The effective date of 
the leasing rules is now slated for 
Aug. 1, giving ATA time to pursue 
their actions in opposition. 

Host of the conference was the 
Minnesota Motor Transport Assn., 
St. Paul, with committee headed 
by R. J. Babcock, and including 
Steve Bonello and George Briggs. 

A number of automotive suppliers 
played social host to the meeting, 
attended by 300 delegates and their 
wives from all over the _ nation. 
Luncheons and dinners were spon- 


ulatory body, regulating trucking|sored by White Motor Co., Power 


equipment using main highways. 


Brake and Equipment Co., Cum- 


Its authority would extend to such/mins Diesel Co. B. F. Goodrich 
matters as truck weights and sizes,| Tire and Rubber Co. and Fruehauf | 


horsepower and brakes. 
The group also named a commit- | 


tee to investigate the establishment | ident James would address a “mo-| 


| Trailer Co. | 


It was announced that ATA Pres- | 


within its organization of a motor|tor carrier luncheon” at San An-| 
| 


carrier shipper advisory board. 





industry at this time, a major 
one of which is the controls on 
materials needed by truckers in 
order to meet the greater needs 
of defense transportation over the 

highways. It was pointed out that 

the trucking industry is not in a 
position “to adequately meet the | 

great demands of defense and | 
economic need unless proper steps | 
are taken by the U. S. to allocate 
priorities on materials and equip- 
ment used by the industry.” 

The problem of soaring tire prices 
was debated by the common car- 
riers conference meeting. Inflation 
has hit tires severelv. the ATA con- 
ference was told. Big truck tires 
cost as much as 90 percent more 
than in pre-Korean davs and are} 
giving truck firms one of their big- 
gest headaches in trimming opera- | 
tion costs. 

Owen C. Orr, Akron, tire supply | 
committee chairman, reported that | 
a survey of 237 trucking firms re-| 
vealed that only 33 saw signs of 
tire shortages and only two had 
trucks held up because thev could 
not find tires to fit wheels. It was 
held that the high cost of tires is 
not caused by shortages. 

Directors of ATA adopted a 
resolution asking court aid to bar 
illegal trucks. An amendment will 
be sought to the National Motor 
Carrier act to provide for court 
action to prevent trucks from ex- 
tending operations illegally. All 
authority on extension of Opera- 
tions now is bested in the Inter- 
state Commerce Commission and 
no court appeal is available. 

The directors also opposed any | 
change in the present law which | 
permits carriers to change routings | 
in order to facilitate transportation 
of freight shipments. 

In another formal resolution the 
directors suggested that a study be | 
made of a proposal to establish mo- 
tor carrier shipper advisory boards 
in several larger cities. 

Trucking’s recent progress was 
outlined by George Blewett, Hous- 
ton, Tex., chairman of the inter- 
change committee of ATA. He re- 
norted that interchange of trailers 
by connecting common _ carrier 
trucking firms has develoned to the 
point where it is now rossible to 
take a trailer from nearlv any part 
of the country to another with only | 
minor modifications. 

Rapid development of _ inter- 
changing trailers was made pos- 
sible by standardization of the 
“fifth wheel,” Blewett said. This 
is the disc-like device upon which 
the trailer is connected with the 
tractor-truck. The committee is 
seeking further standardization 
of such equipment as lighting and 
braking to facilitate interchange | 
of the trailers. 

Court action by ATA’s staff was | 

authorized to obtain approval of | 
the original ATA position should | 
ATA’s petition for ICC reconsidera- | 
tion of its order on truck leasing | 
regulations (Ex-Parte MC-43) not} 
result in maintaining ATA’s posi- | 
tion. Included among the industry’s | 
objections to the order are provi- 
sions fixing 30-day minimum on 
truck leasing; prohibition against | 
payment on a percentage of revenue 
basis, and requiring that drivers be | 
lessees’ employes. 

It was indicated that proceedings 
attacking the leasing regulations | 
may be filed in several Federal Dis- | 





| tonio, Tex., Oct. 9 during the three- 
The conference voiced a num- | day convention of the National De-| division, Office of Naval Research . pa 

| : ; ; , ’| TIVE NEWS gives y story every 

ber of woes facing the trucking |fense Transportation Assn. there.|is now available to the public, the | week t a.m 
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Nash Honors Dealer Gregg— 


J. N. Gregg (left), owner of J. N. Gregg Motors (Nash), Irwin, Pa., receives a clock trophy | 
from E. S. Carpenter, Nash Pittsburgh zone manager, in honor of his 25 years as a Nash | 
dealer. The occasion was marked by a testimonial dinner attended by Gregg's entire staff 
and Nash representatives. 


Motion Sickness Study 


WASHINGTON.—A report of a #"nounced at the Library of Con- 
conference on motion sickness held | 8T¢S8, Washington 25. 


under the auspices of the psycho- | 


physiology branch, human resources | 


PROFESSIONAL REFINISHING FOR you! 


Precision-made DeVilbiss pr 
Compressors, Exhaust Systems and H 
ishing problems and insure professiona 
you can turn out y 

tomer satisfaction. Investig 
by the majority 0 


oducts—Spray Equipment, Air 
ose—simplify refin- 
| results. With them 
factory-quality finishes and build cus- 
ate DeVilbiss equipment, used 
f vehicle manufacturers and leading 


refinishers everywhere. 


That front fender wil] look “good 
as new” when it leaves this efficient 
DeVilbiss auto spray booth. That's 
how DeVilbiss Paint Shop equip- 
ment pays off. 


Customers are actually astonished 
at the new look their cars get, and 
such customer satisfaction builds 
business. 


DeVilbiss makes all types of Spray 





Air Compressors Hose and Connections 





Booths, in many sizes, capable of 
handling up to 8-10 complete re- 
finish jobs per day. They are built 
with scientifically planned illumina- 
tion, filtered air intake, efficient ex- 
haust system, and many other 
important features. 


With DeVilbiss Spray Guns, Air 
Compressors, Paint Tanks, Air 
Transformers and Hose, you'll find 
a DeVilbiss-equipped Paint Shop 


Spray Booths 


Spray Guns 


Office of Technical 


Wondering how new-car and truck produc- 
} tion and sales are making out? AUTOMO- 


hroughout the year. 





58 


Radioactive 
Goodrich Testing Wear 


of Special Tires 
BRECKSVILLE, O.—Radioactive 


'|materials are being used in special 


|tires by rubber research scientists 
conducting tests to determine tread 
wear. This new method, according 


| |to Dr. William L. Davidson, direc- 
| | tor of physical research at the B. F. 
|Goodrich research center, has the 


|advantage of giving instantaneous 
| data and enabling the evaluation of 
such factors as the type of road 
surface and temperature, speed, 
tire pressure and transmission of 
power on tread wear. 

There are no completely satisfac- 
|tory laboratory tests for determin- 
|ing tire tread wear, Dr. Davidson 
| said, and the usual method consists 
of conducting actual road tests by 
|large fleets of automobiles and 
|trucks. These are costly and time 
| consuming since a tire must be run 
at least 5,000 miles to observe meas- 


Services has/|urable wear, he pointed out. 


The rubber company obtained 
radioactive phosphorous from the 
government’s Oak Ridge (Tenn.) 
laboratories and immediately mixed 
|it into the compound for the top 
layer of the tread material for the 
' special tires. 


Ee ee 


TIME! 





can account for a sizable increase 
in your profits. 

Your local DeVilbiss Jobber or 
Branch Office will gladly give you 
complete information. Why not call 
or write now, and take the first 
step toward more profits in your 
business? 


THE DEVILBISS COMPANY 
Toledo, Ohio 


Windsor, Ontario @ London, England 
Santa Clara, Calif. 


Branch Offices in Principal Cities 


FOR BETTER SERVICE, BUY 


ATE Rt 








$1,972.91: 
$1,885.81: bus. cpe.. 
luxe—4-dr. sed., 
962.65; 
366.49. 


conv., 


cpe., $3,207.81; 
conv., 
$3,871.06. 75—T7-pass., 
(Hydra-Matic standard on 62 and 
60 Special, optional at $174.25 on 75.) 


CHEVROLET — Styleline Special — 4-dr. 
sed., $1,474.61; 
epe., $1,430.55; bus. cpe., 
line Deluxe — 4-dr. 
sed., $1,507.41; cl. cpe. 
$1,772.93; conv., 


054.11. 


028.65. 


507.41. 
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“Chilly night, 


Car registrations by states are | 
released here weekly, 


eh?” 


as com. | 


pleted by R. L. Polk representa- 


tives in state capitals. 





27 States Previously 


Reported for May 


Alabama 
California 
Kentucky 
Louisiana 
Massachusetts 
New York 
Oregon 
Pennsylvan ay 
Rhode Island 
Texas 
Virginia 


"38 States Reported 
To Date for May 


Year 
To Date 


Truck registrations by states 
released here weekly, 
pleted by R. L. Polk representa- 
tives in state capitals. 





29 States Previously 


Reported for May 


Alabama 


Florida 
Kentucky 
Louisiana 
Maine 
Massachusetts 
New Mexico 
New York 

Rhode Island 

Texas 

Vermont 

40 States Reported 


To Date for May 


Year 
To Date 


The following advertised-delivered prices 
are based on factory retail prices at the 
for new cars with four tires 
as established by the Office of Price 
The prices include federal 
excise taxes and factory handling charges, 
and dealer delivery and handling charges. 

transportation 
sales taxes or 


factories, 
only, 
Stabilization. 


They do NOT 
charges, state or 


optional equipment. 


BUICK — Special Standard — 4-dr 
2-dr. sed., 


Riviera, 


include 


$2,175.59: 
$2,898.17. 





Chrysler 
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By Gordon Hebert 


Staff Correspondent 


|gish 15-day period, 
| business here has taken a decided 
upswing. However, sales are still | 


| time of the year. 
Most dealers continue to com- 


NEW ORLEANS.—After a slug- | 
the new-car 


Up, But Not Enough 


New Orleans Slump Halts, but Dealers Lament 
Lack of Full-Profit Deals 


plain that they are not getting 

the full gross on deals, contending 

| they have to give a part to the 
customer to make a sale. 












Besides giving an over allowance, 


' sories—upon the request of the « cus- 


|other states, 


|tomer. In other words the buyer of 


today can get his car as he wants it 
-with or without “extras.” 


Quite a bit of business is coming | 
from gimmicks. A couple of dealers | 
|are advertising free insurance, in- 


terest and charges. One dealer 


| states that he allows more on a used 
|car. Another dealer advertises “The | 


in town,” and still an- 
“if you trade without 
seeing us, we both lose money.” 


Truck sales are holding very well 


best deal 


not what dealers expected at this/the majority of dealers, are also|in comparison with the car end of 
| delivering cars minus extra acces- 


the business. Most dealers are sell- 


ing everything they receive in pick- 


New Passenger Car Registrations, 38 States for May, 1951- 1950 


CHRYSLER 
TOTAL 














Chevrolet 


























|used-car prices remain firm, 








ups and panels. Heavy duty mer- 
chandise, two-ton and up, are slow 
movers. 

The used end of the truck busi- 
ness is very good, according to 
the dealers. 

Used-car sales have shown a sea- 
sonal improvement, but not com- 


parable with past years. While 
the 
business is still spotty. Dealers con- 


tend prices are too high on late 
model used cars. 
Parts and service volume is ex- 


ceptionally good. 


Studebaker 
Willys-Overland 
Miscellaneous 






































are 
com. 


$1,918.60: 
$1,831.50. Special. De- 
$2,015.96; 2-dr. 

$2.053.88; 
Super—4-dr. 
cpe., $2,075.17; 4-dr. 
Riviera cpe., 
stat. wag., 
Riviera, $2,814.27; Riviera cpe., 
$3,036.65; stat. 


sed., 
conv, 
$2,175.61: 
$2.250.42; 
$2,520.99; 
Roadmaster—4-dr. 
$2,821.01; 
$3,499.94. 

















‘50 
‘5! 
'50| 


Ce 
‘5! 
‘50! 


50 


50 


sed., 
cpe., 


(Dynafiow standard on Roadmaster, 


$3,724.91. 


2-dr. 


$1,881.59; 
Fleetline Special—4-dr. 
474.61; 2-dr. sed., $1,425.42. Fleetline De- 
luxe—4-dr. sed., $1,555.61; 
(Powerglide optional at $158.50 on 
Deluxe models.) 
CHRYSLER—Windsor—4-dr. 
192.63; cl. cpe.. $2,172.23; Town & Country 
wag., $2,807.67; 8-pass., 
sor Deluxe—4 


. $1,425.42: 
$1,349.55. 
. $1,555.61; 
$1,523.81; 
stat. 


2-dr. sed.. 


sed.. 


-dr, sed., $2, 392.84; 


$2, $2,371. 06; Traveler, 


el. 


tional at $169.20 on Special and Super.) 
OADILLAC—62—4-dr. sed., $3,293.83; cl. 
Coupe De Ville, $3,590.76; 

60 Special—+4-dr. 
$4,860.70; 


sed., 
lim.. $5,- 


$2,929.50. Wind- 
cpe., 
‘$2,628. 99; Newport, 














“$1,- 
$2,- 
sed. 


op- 


Style- 
2-dr. 
Bel-Air, 
wag., $2,- 
sed., $1,- 


$1,- 


$2. - 




















New Commercial Car Registrations, 40 States for May, 1951-1950 
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Current Prices on New Automobiles 


$1.440.15 
$1,663.94; 
$1,620.89; 
960.11; s 
optional at $168.50 on all models.) 


§2.708.25: conv $2.816.38: 
129.70; lim.. $3,259.35. New Yorker—4-dr. 
sed., $3,099.52; cl. cpe.. $3,072.28; New- 
port, $3,484.12; conv., $3,592.24; Town & 
Country wag., $3.693.03. Imperial—4-dr. 
sed., $3,374.49; cl. cpe.. $3,363.04; conv., 
$4,041.78; Newport. $3.711.68. Crown Im- 
perial—S-pass., $6,048.39; lim., $6,156.16. 
(Fluid-Matic optional at $120.90 on Wind- 
sor, standard on all other series but Crown 
Imperial. Fluid-Torque standard on Crown 
Imperial, optional at $152.60 on all other 
models but Windsor and Windsor Deluxe.) 


CROSLEY—bus. cpe., $915.50; stat. wag., 
$972.50; Hotshot, $924. Super—2-dr. sed., 


-pass.. $3.- 


$1,003; stat. wag., $1,046; conv., $1,005.50; 
Super Sports—$999. 

DeSOTO—Deluxe—4-dr. sed., $2,042.07; 
cl, cpe., $2,030.77; Carry-All, $2,251.40; 
8-pass., $2,747.36. Custom — 4-dr.  sed., 
$2,234.19; cl. ecpe., $2,215.87; Sportsman, 
$2,532.34; conv., $2,624.89; 8-pass., §2,- 
939.46; Suburban, $3,263.94; stat. wag., 
$2,790.84. (Tip-Toe Shift standard on Cus- 


tom, optional at $120.90 on Deluxe.) 


DODGE—Wayfarer—2-dr. sed., $1,786.32; 
bus. cpe., $1,656.64; Sportabout, $1,776.36. 
Meadowbrook—4-dr. sed., $1,898.76. Coro- 
net—4-dr. sed., $1,979.76; cl. cpe., §$1,- 


965.50; conv., $2,370.69; Sierra, $2,549.66; 
8-pass., $2,684.02; Diplomat, $2,282.98. 
(Gyro-Matiec optional at $94.60 on all mod- 


els but Sportabout.) 


FORD—Deluxe 6—4-dr. sed., $1,493.96; 
2-dr. sed., $1,445.28; bus. cpe., $1,351.50. 
Custom Deluxe 6—4-dr. sed,, $1,582.97; 


2-dr. sed., $1,534.29; cl. $1,534.29; 
stat. wag., $2,059.89 


$1,569.80; 2-dr. sed., 


cpe., 


$1,521.12; bus. cpe., 


el. 
conv., 


el. 


Deluxe 8-—-4-dr. sed., | 


FRAZER—4-dr. 


$2,379. 


HENRY J—4—2-dr. 
luxe 6—2-dr. sed., 


and cl. 
084.80; 
625.58. 
cpe., 


$2,270.30; 


sed., 


Manhattan — conv., 


$2,329; Vagabond, 
$3,055; 


Vir- 


cpe., $2,012.22 


Custom Deluxe 8 -4-dr. sed., | $2,573.43; Lido, $2,773.43. Cosmopolitan 
2-dr , ron aes cl. cpe.,|4-dr. sed., $3,304.58; cl. cpe., $3,250.08; 
conv., $1,983.69; Victoria, $1,-| Capri, $3,477.08; conv., $4,032.58. (Hydra- 
. wag., $2,140.86, (Fordomatic | yo : . 2 


Matic optional at $174.25 on all models.) 


MERCURY — 4-ar. sed., $2,065.72; cl. 


; Monterey (cloth and leather 


i 2,184.72; N y -leg 
ginian, $3,055. (Hydra-Matic standard on ae ph apt y ae an ‘itn, uae 
ee optional at $158.61 on other| wae |’ $9603.78. | (Mere-O-Matic optional at 
models. ‘ ; Pg ER . . 


$168.50 on all models.) 


$1 | eae De NASH—Rambler Super—Suburban, §$1,- 

. ; 763.80. Rambler Custom—Country Club, 
HUDSON—Pacemaker Custom—4-dr. sed. | $1,845.90: conv., $1,870.90; stat. wag., $1,- 
$2,127.94; 2-dr. sed., $2,-|870.90. Statesman Deluxe—bus. cpe., $1,- 

. ¢epe., $1,947.15; conv., $2,-|739.50. Statesman Super — 4-dr.  sed., 

Super 6 Custom—4-dr. sed. and | $1,847.10; 2-dr. sed., $1,821.40; cl, cpe., 

2-dr. sed., $2,221.53; | $1,844. Statesman Custom—4-dr. sed., $2,- 

Hollywood, $2,588.60. /010.10; 2-dr. sed., $1,984.40; cl. cpe., 


optional 
and Commodores. 
$158.30 on Super, Hornet and Commodores. ) 


LINCOLN— 


cpe., 


$2,808.10; 
Commodore 6 Custom—4-dr. sed., $2,463.23; 
$2,992.27; Holly- 
Hornet 6 and Commodore 
$2,551.52; 
$3,080.55; Hollywood, §2,- 
(Drivemaster optional at $98.67 on 
Super-Matic 


sed., 


$2,438.32; conv., 
wood, $2,763.41. 
8 Custom—4-dr. 
$2,526.62; conv., 
851.72. 
Pacemaker and Commodores. 
at $158.30 on Pacemaker Super 
Hydra-Matiec optional at 


at $158.61 on all models.) 
~-4-dr. sed., $2,621.93; cl. 


el, 


cpe., 


cpe., 


2-dr. sed., 
4-dr. sed., 


$2,007. Ambassador Super—4-dr. sed.. $2,- 
200; 2-dr. sed., $2,174.30; cl. cpe., 
Ambassador Custom—4-dr. sed., §$2.: 
2-dr. sed., 
(Hydra-Matic optional at $158.50 on States- 
man and Ambassador. ) 


$2,195.90. 
63; 
$2,358.90. 





$2,337.30; cl. cpe., 


OLDSMOBILE—88—4-dr. sed., $2,011.89; 
$1,952.43. Super 88 Deluxe— 
$2,172.88; 2-dr. sed., $2,114.42; 


cl. cpe., $2,071.36; Holiday, $2,389.20; 

KAISER—Special—4-dr. sed., $2,150.47; |conv., $2,497.86. 98—4-dr. Holiday del., 

2-dr, $2,099.12; cl. cpe., $2,078.57; | $2,438.40; Holiday, $2,428.14 (del., $2,- 
bus. cpe., $1,934.81; 2-dr. Traveler, $2,-| 693.65); conv. del., $2,825.23. -(Hydra- 
201.82; Traveler, $2,253.18. MKalser| Matic optional at $158.50 on all models.) 
nie . sss ak; adr. sed.,| PACKARD—200 — 4-dr. sed., $2,399.34; 
aa oas 8., gueerce: - CPe.,|o-ar, sed., $2,348.01; bus. cpe., $2,235.81. 

$2,099.12; 2-dr. Traveler. $2,314.80; 4-dr. 200 Deluxe—4-dr. sed., $2,543.05: 2-dr. 
Traveler, $2,366.14. (Hydra-Matic optional! sed., $2,491.72 ‘250 Mayfair $3,144.16: | 


conv., $3,298.15. 300—4-dr. sed., $2,949.08. 


Patrician 400—4-dr. sed., $3,563.55. 


(Ultra- 


at $185 


| 774.39; 2-dr. 
bus. cpe., 
Chieftain 6 Deluxe—4-dr. sed., 
2-dr. sed, 
$2,161.91; stat. wag., 
$2,036.85 (super deluxe, $2,096.32). 
tain 8—4-dr. sed., 
sed. cpe., 
stat. wag., $2,373.43. Chieftain 8 Deluxe— 
4-dr, sed., 
epe., $1,890.23; conv., 
$2,454.43; 
luxe, 
$1,700.58 (deluxe, $1,797.97). 
—sed, cpe., 
(Hydra-Matic optional at 
models. ) 


sed., $1,602.02; 





872.92; 2-dr. sed., 
867.52. 
$1,975.90; 
$1,970.25; 
Crulser—4-dr. sed., 
optional at $201.25 on all models.) 





v 
< nw 
3 3 3 Truck registrations by states are 
~ > 4 leased h kl , 
< 2 c 6 § release ere weekly, as com 
3 } 3 5 2 ~ pleted by R. L. Polk representa- 
s . z = ¥ tives in state capitals 
é 3 | § 3 | 5 
Oo a s x 
104; 134) 17729 25, 292; 233; 5029; 109, 12331) 4281, 4607 34| 537 7 25; 171! «= 18) «1312) = 717! «1288) «= 6B) 49069) "51 29 States Previously 
75| 83) 18144 23; 258; 200] 1910) 86] 14287) 3882] 4854) = 241 ~— 407! | 73) (129); ~——-9}_—*1893) 560) 1034 70| 48015) '50 __ Reported for May 
1 ~ 707 “a 4 «(148 1! 526 167, ‘10! 20 4 42 14 26 3 «1769'S! ~ Ababa 
775 | 4 55 1! 707 193 140 17 | | 8t)__—33!'_— 32 _2041)'50_ eae 
_ (| 756) 6, W 1) 243; | 55! 154 ~—«*100 27 3 5 84 6 101 2 -2057/'51 "“Finride 
845 3 7 3] 137 743 148,144 22 | $i _ 5 12% 16 =~ __—23011'50 
a,0C~<‘(]CtitTS:COC«<é iC ~ 457 139, (127 6 1 I 39 5 66 1510'S) ‘Kentucky 
1052 12 4 gi; 3) 717 310) 2200) =| 4 | 4 5 _79 7) 8) __ 2596 |'50 
a or lm 459 161, 88 5 I 43 6) 27 1633) ‘51 ‘Louisiana 
71 2 4 62) 682 192; 118 eats 4} ti} S| 9 2% _1924)'50 a 
—- 28) 122) 44 24 12 i 18 8 25 446 ‘51 ~ Maine 
2} 212 19} 2| 133) 64,74 a ae 26 3 15, 557 ‘50 _ : 
“30, «10' «495'2~S—C«a2)sti‘(i‘é‘ tSSC«*)COOT 3; (378 139° «116 28 1 16 6 39 43 40 1 1578 )'51 Massachusetts 
18 9| 514 12 36 8I 6 453 123) 193) 41 fle 12,79 5326 __—* 86750 ae a 
aa oe eh 42 100 64, —~=—«@32 7 15 27 hls 1 456|'5! New Mexico 
| 324 1! | 31 | 190 i. 37) ut / i 46 4s ek 743 |'50 ; 
42 58 1492 #2+17 «239 50 612, 6 1089 359, 482 152 4 34 3 106 122 #2119 10. 4799 ‘51 New York 
22 46) 1711 8 58 32! 244 1S; 1174 All! 519 126. 8. 4 3t _17ti_ 84) 86 21 _-4785''50 
7 90° i 1c a | = 24,24) 6 1 1 9 5 7 266 ‘5! Rhode Island 
3 97 6 33 166 1S : 41° 14) ai 2 4 ; 5 | _410 ‘50 : 
7 2822 4 21 9 4571 1 2034 852. «467 3 24 4 14 231 593 5 7260 ‘SI Tera 
5 2074" | 17 iS) 219 2) 1652 599 (375 _ 7! 5! 4 292, «50 93 __ 5422 '50 ; : 
3 71) iOS ~ 50. 24 I 6 I i 212)'51 Vermont 
E 72 i 57 a ed Siew: 9 15 3 238 ‘50 re 
191 206 - 25759 55 403 317 7142 #120 Ieler 6413) 6192 37°85 7 40 246 28 «41944 9988 «1864 88 71055 ‘51 40 States Reported 
124 140! 26531 38-370 = 302, 2883s 15! 20961, 6048| 6749) 24) 653 107, 19% 252926 = 821_—«s1546 99 70499 ‘50 To Date for May 
965 1190'141772 207 2067 176!' 43995  528/100804' 214) 40774) 38366, 284 4928 129 293 1656 149 12475' 5512 10304 569 408942 ‘5! Year 
797 807 142330 196 2138 1450' 30703 490! 113683 130! 32821! 36563 165 3845 746 1220 128 18327 3999 7595 696 398829 | |'50 To Date 
Matic standard on Patrician 400, optional 


on other models.) 


PLYMOUTH—Concord 2-dr. sed $1 


534.35; bus. cpe., $1,409.32; Suburban, 
| $1,891.58; Savoy, $1,999.81. Cambridge 
4-dr. sed., $1,594.04; cl. cpe., $1,560.69 
Cranbrook-——4-dr. sed., $1,673.27; cl. cpe., 
$1,646.67; conv., $2,036.11; Belvedere, $1,- 
| 937.75. 


PONTIAC—Chieftain 6—4-dr. sed., $1,- 
sed. and sed. cpe., $1,722.11; 
$1,596; stat. wag., $2,303.70 
$1,871.78; 
and sed. cpe., $1,819.51; conv., 
$2.384.70; Catalina 
Chief- 
$1,844.12; 2-dr. sed. and 
$1,792.84; bus. cpe., $1,666.73; 
2-dr. sed, 
$2,231.64; stat. wag., 
Catalina, $2,107.58 (super de- 
$2,167.04). Streamliner 6—sed. cpe., 
Streamliner 8 
$1,771.31 (del., $1,868.70). 
$158.50 on all 


$1,941.51; and sed 


STUDEBAKER—Champion Custom—4-dr 
2-dr. sed., $1,569.40; cl. 


epe., $1,596.38; bus. cpe., $1,499. Cham- 
pion Deluxe—4-dr. sed., $1,681.64; 2-dr 
sed., $1,649.02; cl. cpe., $1,676; bus. cpe., 
$1,578.65. Champion Regal — 4-dr. sed., 
$1,762.80; 2-dr. sed., $1,730.44; cl. cpe., 
$1,757.41; bus. cpe., $1,660.06; conv., $2,- 
076.41. Commander Regal—4-dr. sed., $1,- 


$1,840.55; cl. cpe., $1,- 
Commander State — 4-dr. sed., 
2-dr. sed., $1,943.29; cl. cpe., 
conv., $2,289.52. State Land 
$2,111.51. (Automatic 


WILLYS-OVERLAND—4 — Jeepster, $1. 


490.38; stat. wag., $1,707.32 (four-wheel- 
drive, $2,121.44). 6—Jeepster, $1,597.89; 
stat. wag., $1,788.38. 
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Hudson Sets Up 


| granting 


most vital need of the present de- 


| fense economy. He said the laxity in 


sufficient materials to 
roads must be overcome. 







mer- a | | 
slow Tinnerman Seeks | 9 ; | 
| . ; Gas for Vacationers | 
usi- speed Nut’ Sales = 
; to Aft k | API Estimates Summer Travel Will Consume 
. rn « ermarket More than a Billion Gallons 
sea- CLEVELAND. Visualizing a} : , 7 ‘ 
com- large potential use for its “Speed | _ NEW YORK.- More than a bil-| tion speedometer is expected to rise 
Vhile Nuts” among automobile repair | lion gallons of gasoline will be con-|to a new peak of 30 billion miles, 
the ical : | sumed by U. S. motorists this sum-/an increase of almost 60 percent 
shops, because every American-| : : : 7 
con- ; |mer in one of the greatest vacation | gince 1940. Total gasoline con a 
r ar carries 175 to 425 of these | ; i j mae 8 SO eee 
late nade car ; | travel splurges in history, according tion for th ear, for vacation 
fasteners, Tinnerman Products has | to the oil industry information com- rel ty .. = ae eet 
: exe innounced the organization of job-| mittee of the American Petroleum cage ae ave pee si exceed 
ber outlets for its automotive re-| Institute. two billion gallons, the committee | 
placement kits. The information group prepared |*2!4- 
National coverage of the auto| a survey showing that motorists A national magazine, which made 
iftermarket is being sought! will engage in 15 billion miles of |@ study of America’s vacation hab- | 
through the establishment of spe-| holiday travel during June, July |its, reports that eight of every ten} u f > 
cial automotive manufacturers rep-| and August—when more than 50 | persons go by car on their annual . ‘ 
resentatives who will promote the! percent of the country’s vacation | holidays. The average trip lasts 11 Jones Opens in Oklahoma City— 
sales program through jobbers who| trips are made. days and covers 1,000 miles, the Nash Motors officials were on hand for the grand opening of Gene Jones Motor Co 
deal directly with users throughout For the whole of 1951, the vaca-|™4gazine survey says. | (Nash), first dealership to be signed in territory of the newly created zone office at Okla- 
a the country. ——————_——$——$——— — The trips were shown to be di- | homa City. H. C. Doss (second from left), sales vice-president, welcomed E. L. Jones (third 
= Chief sales claims are | vided around the calendar as fol- | from left) and his associates. Left to right are Homer Smith, co-owner; Doss; Jones; J. L 
° ‘. Approximately 16,000,000 speed| NPA Held Lax lows: summer, 54 percent; fall, | Anderson, assistant zone manager; R. R. Compton, central regional manager, and G. B 
nuts a week are produced for the | ss 23.3 percent; winter, 9.7 percent; | Stone, zone manager 
26341 manufacture of automobiles and| J 7 Granting Road spring, 13 percent. 
mrt ee : . , 
eee an een nse | Material Priorities (forte sink 2050 antes wae | ea ocmnnd skyrockets on regular |tor is the record number of car 
9 ; . p 7 : ’ coe ae Ss, increase imes | ion’s hi r sur- 
ten as on fenders, gravel shields, head- ateria riorities tions, it was reported, and keeping | MBnways ee ae eee es on oo meee cas “— the sur 
ras! lamps, tail lights, etc. SAN FRANCISCO.R. H. Bal-|these stations supplied with ade-| °°) - silaad aa ae -_ ae arn ‘on oe out. There are more 
5178 2. When fasteners are to be re-|dock, Oregon highway engineer, quate amounts of gasoline and othe ee a and retreats, the commit- gp 0,000,000 motor vehicles on 
7993 placed, the quickest, least expensive |told a conference of the Western] ¢™ petroleum products is considered | tee sald. jthe road now, and of these 40,000,- 
5539 and most satisfactory method is to| assn. of State Highway Officials |* ™®/°T problem for the oil indus-' Adding to the supply-demand fac-! 000 are passenger vehicles. 
ee replace the fasteners with those|}ore that NPA officials “may ad- aa = 
12645 — used by the manufac- mit the essentiality of highways, 
41311 a . but they do very little about giving 
44666 3. Tinnerman automotive replace-| 1, highways the requisite mate 
6138 ment kits and unit packages yield | *"*© fe i 
6193 an attractive profit for the jobber | rials to build the roads so necessar) 0 U g DY N A M 0 M E T E & T E § T 
38592 and body shop or garage. |for the defense effort.” 
2910 : : : tte | 
—— 4. The repair shop can take ad- Stating that the highways are “in | 
a vantage of Tinnerman’s accumulat-| effect, the nation’s first line of G U A ue A N T F ES 
23611 ed knowledge of the best type of | defense,” Baldock, former president | 
20947 engineered fastener to use. lof the highway association, advo- 
9582 5. Garages can be assured of “no| cated that reasonable priorities be PERFORMANCE OF 
11252 deadwood” in Tinnerman kits. The | granted for road programs immedi- 
saa assortment is carefully selected ac- ately 
are cording to frequency of use. Maintenance of our present high- 
= way system, he charged, was the 
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2-Day Fete for 
200 Top Dealers 


DETROIT.—As a reward for out- 
standing sales records in national 
retail sales competition, members of 
the “Top 200 club” of Hudson deal- 
ers will be guests of Hudson Motor 
Car Co. at an annual jamboree at 
White Sulphur Springs, W. Va., 
July 24-25. 

The “200 club” memberships were 
announced by N. K. VanDerzee, 
Hudson's sales vice-president, fol- 
lowing a sales campaign in which 
2,300 Hudson dealers participated. 
Members will be entertained in a 
two-day program at the Greenbrier, 
resort hotel. 

VanDerzee said that “aggressive 
salesmanship” was responsible for 
the record sales of the 200 dealers. 





At the same meeting, Thomas H. 
MacDonald, commissioner of the U. 
S. Bureau of Public Roads, indicat- 
ed that NPA soon would relax its 


restrictions on materials for high- | 


way construction. 

He pointed out, however, that “we 
are now operating under a program 
of austerity,” and said that many 
desirable building programs would 
have to be deferred. 


Harnessing | 
Fuel Potential Not Used, | 


Socony Notes 

NEW YORK.—Modern gasolines 
have enough energy engineered into 
them to carry a car 200 to 300 miles 
per gallon if all the energy could 
be utilized, according to the current 


HOLLINGSHEAD 


TCU CSOD 





ht iu ile 





Throughout the country, new and used car 
dealers, repair shops, service garages, are 
now sending Hydra-Matic Transmissions to 
Hollingshead for exchange. They are saving 
time, money — and giving their customers 
faster service. 


Same day 
Shipment 


All Makes - All Models 


For Hollingshead Hydra-Matic Transmis- 
sions are completely rebuilt, Dynamometer- 








fork d +! 9 vi 
= Exporters Given issue of The Flying Red Horse, tested, guaranteed for performance and 
OM denned leer mihtatn tthe son OLDSMOBILE Sposa 
Z ppr acuum Oil Co., Inc. 
= y After pointing out that modern 
ron WASHINGTON. — Authority to| motor fuels a automobiles have PONTIAC phate ita desided 
make allotments of controlled ma-| ,, pbeRe Sy aoe ee ot — ; 
d terials for export, and to authorize > pra potential” built — CA Bo i L LAC Transmissions are taken down and rebuilt 
Y exporters to apply allotment num-|them, the magazine - rts that by experienced Hydra-Matic mechanics — in 
° bers to obtain export materials, was | 4verage motorists are failing to get LINCOLN NASH a factory-engineered production shop. Every 
delegated to the Office of Interna- | the most out of them with improper ‘ dean d eis ad elle 
tional Trade by the NPA last week. | driving, improper maintenance and HUDSON KAISER be n or damaged part is replaced with a new 
- Delegation 12 already had given service and low quality gasolines actory part. 
1 OIT the authority to assign defense | and lubricants. FRAZER 
an order (DO) ratings to exporters.| The article describes the Econ- DYNAMOMETER-TESTED 
- Today’s amendment to the delega- omy Run as “a graphic way of fix- c Be ‘ 
- tion simply extends the authority} ing public attention on what every Hollingshead Hydra-Matic exchange units 
1, to include allotment of controlled | motorist can hope to achieve” and ho are run-in, and Dynamometer-tested (equiva- 
as —— ae : = ee arene =. lent to road conditions) on specially-de- 
4 and ‘eccossories for all types of mt rte Bron is properly serv- FOR EXTRA RUSH JOBS signed, factory-approved equipment. 
. machinery and equipment will be | iced, tuned an riven. 3 é 
r permitted to continue using the DC- cinichianceeneeiaan A Hollingshead Guaran- PERFORMANCE GUARANTEED 
pf- 97 defense rating during July, ac- Pid ie. 8-8 , teed Hydra-Matic Exchange 
Be cording to a joint announcement West Virginia Vetoes c= Trarigmission will be shipped Every exchange transmission is guaranteed 
- last week by the NPA and the! Vehicle Insurance Boost he a Satie Ss a kt : 90 dav 
d Office of International Trade © before receipt of yourold — the same as a new one—for 90 days or 4000 
z., ; 5 CHARLESTON, W. Va.—A re- an - Gc +f it thtaiidtion® 5% miles. 
7 quest for a 7 to 25 percent increase se oy nid ; en se on we 
8 9 onre , ° jin vehicle liability insurance rates aS a now on s importa 7 Mon- : ; 
AX 26 Millionth Vehicle jin West Virginia was turned down ey-saving, time-saving ex- i Get details at once 
Produced by Chevrolet | by State Insurance Commissioner change service. os Be prepared in advance for that next Hy- 
- DETROIT.—Chevrolet pro- | Robert A. Chricton on the ground : dra-Matic repair job. Complete information, 
n- duced its 26,000,000th vehicle on | that inflationary trends should not including directions for removal will be fur- 
7 June 28. The milestone unit was |have a predominant influence on nished witho bligati Write .s 
- not marked, because the com- | available experience. ; = oe arn We oF 
e., pany said it had no plans for The rate increase had been sought phone Dept. N-751. 
re special observance of the event. | by the National Bureau of Casualty 
. Included in the new volume | Underwriters for its more than 60 
., record were approximately 24,- |_member companies in West Vir- | az re) a a iH ioe G y Hi 3 7. D fa) Oo .s Oo R S Cc ©) 
a oo a - — from | ginia. The proposed changes woul’ ns 
te J. S. plants, Canadian output | have boosted private passenger * Prey A Yay 
: accounted for the remainder, the | bodily injury rates 7.1 percent, pri- a ra od 0 pert err Cealer 
- meen ont oa | vate passenger property damage UNIT S$ H O P ie ee ee ee Gi ae ee 
9: evrolet was built Dec. 22, 1950. | 25.5 percent and mmercial - 
E panache Vel Tm alaalie lola ba: Telephone CAlumet 5-2000 Chicago 16, Ill 








erty damage 14.1 percent. 








56 


In the Hopper e 


Gov. Driscoll has vetoed a joint 
resolution of the New Jersey legis- 
lature which called for a_ study 
commission to look into “factors 
governing the fixing of prices of | 
gasoline to the public.” 


Pa. Highway Safety Law 

Gov, John S. Fine has signed a 
measure appropriating $25,000 from 
the motor license fund to the Penn- 
sylvania public instruction depart- 
ment to promote highway safety 
education. i 

+ 


Texas Okays Small Loans 


At ‘Plus-Interest? Terms 

Gov. Shivers has signed into 
Texas law a controversial small 
loans bill providing for certificate- 
type loans, Sponsored by Sen. Gus 
Strauss of Halletsville, the measure | 
permits borrowing at 10 percent) 
interest, plus 3.5 percent handling | 
charges. The lender also can re-| 
quire the borrower to buy savings 
coupons, to be paid Off with the 
loan and returning 1 to 3 percent 
interest. 


|otherwise unable to borrow. 


passed by the state legislature. 
| * * * 





The state junior bar opposed the 


9% more refinishing profit 
with factory-method finishing! 





“Exceeded highest hopes!’ writes Donald A. Schafer, Sr., general service 
manager of E. M. O’Donnell Co., Inc., Syracuse, N. Y., one of the largest Ford 
dealers in the country. ““When we installed our Brake Shoe equipment and be- 
gan to promote factory-method finishing in our advertising, volume went up and 


costs came down. 


in the body shop department!” 


Jobs advertise the 


year long, and can now handle 15 complete jobs a day. The high quality of the 
finished jobs has occasioned favorable comment, and brought much new work 
into the shop. The equipment is trouble-free . . . maintenance next to nothing.” 


What about you? 


refinishing potential—the more than 28,000,000 cars over 5 years old now in use, 


30 minutes. 


; . age ith me. 

plus the extra emphasis on maintenance created by the probability of cut-backs ee 
in manufacture—by putting the Brake Shoe factory-method finishing plan to Me a | 

work in your neighborhood. 
FIRM... ccccesecccveesess 
WHAT EQUIPMENT WILL YOU NEED? 

1. The mobile, infra-red Auto-Bake oven, that 3. A standard packaged spray booth to prevent BEER EPCRA RAR AGS SRINE #'0'9 ¥i4'si0-0 9154 08 

dries a showroom finish to granite hardness in dust and turn out jobs cleaner and safer, is Le 
often a profitable investment. ADDRESS. 6 ccccnsersrrcocdsensssceses 
2. The Micro-Spray gun, which sprays an extra- 4. A Kellogg-American air compressor to eco- Hie ekki misik. A awa... 23. 


smooth finish by atomizing paint extremely fine 
and distributing it exceptionally evenly. 
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measure in the legislature and un- 
successfully urged the governor to 
veto it. They claim it allows usury, 
pointing out that the state consti- 
tution limits interest to 10 percent. | |” 
Proponents of the measure said it| 
would provide loans for persons} 






| 
* * * 
ay 
| 


Financial Responsibility Bill = I rr ee 
Signed by Ohio’s Governor | Studebaker for Warsaw (Ind.) S$ 


‘ 5 
a a 6 oe wens | Frank Hartsock (left), Warsaw Studebaker dealer, made this 1951 Champion available to 
the nancla Spons y | the driver-training class at Warsaw high school. Frank Sanders jr (far right) is class instructor, 


| and Carl Burt, at his right, is superintendent of Warsaw schools. 
| 


Wisconsin Surtax Balked | 


Wisconsin’s senate has defeated 
a 10 percent surtax on incomes 
recommended by Gov. Kohler. 


hool— 


expire tiis year, unless it is re- | be levied on Diesel fuel and to 
enacted by the legislature. require $1 license fee from distribu- 
* * * tors. 


Rear Windows, Too — 








The governor had urged the leg- | 
islature to reduce the present 25 | 
percent surtax on incomes, which 
was enacted by the 1949 legisla- 
ture, to 10 percent to bring in an 
estimated $9,520,000 for the bi- 
ennium, The 25 percent surtax 
was enacted by the 1949 legisla- 


Mass. Gov. Dever has signed q | Alabama Adds Sales Tax 


‘bill to include inspection of rear|On New and Used Cars 
windows of motor vehicles in the/ The Alabama legislature has re- | 
|periodic inspections conducted by | vised its sales tax law, increasing | 
ithe registry of motor vehicles. |the general tax from 2 to 3 percent | 
Re |and levying a 1 percent tax on new | 
measure to raise money for Mass. Taxes Diesel |and used cars purchased for resale. 


school aids and the state’s public | The governor of Massachusetts| The Alabama Automobile Dealers | 
welfare building program. It will 'has signed a bill to allow taxes to! Assn. was active in presenting leg- | 





Mail the coupon today for 
detailed information on how Brake Shoe 
can help make your shop the Number 
One refinishing shop in your area. 
Profits are now up 55% in the refinishing department, 60% Code CoC Oe COeEe ECL ETERS 
American Brake Shoe Co. 

Kellogg Division 

94 Humboldt Street 

Rochester 9, N. Y. 


shop. “We've maintained a steady volume of refinishing all 


(_] Please send me detailed information 
on the Brake Shoe Turnover Plan. 
[-] Please have a representative call to 


You can cash in on your local area’s share of the huge national 
discuss the Brake Shoe Turnover Plan 


nomically supply air to meet peak loads with- 
out loss of operator time. 


KELLOGG DIVISION, 94 HUMBOLDT ST., ROCHESTER 9, N. Y. - DOMINION BRAKE SHOE COMPANY, NIAGARA FALLS, ONT. 
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islators and committee members in- 
formation regarding the tax struc- 
ture in the automobile business. 
Members of the legislative com- 
mittee of the association include J. 
C. Austin, Tuscaloosa; A, C. Free- 
man, Dothan; J. E. Gaston, Fair- 
hope; Ewell K. Gregg, Decatur; 
Don Maring, Birmingham, and J. 
M. Merrill, Andalusia. 
* + 


* 
Texas Governor Signs 


Anti-Sabotage Law 
An anti-sabotage bill strongly op- 


posed by labor leaders has been 
signed into Texas law by Gov. 
Shivers, Under the new law, any 


person who willfully damages an- 
other’s property as much as $50 
could be sent to prison for two to 
20 years. 

If the damage is below $50, the 
penalty would be a fine up to $1,000 
or a year in jail. Punishment would 
be doubled if a person suffered 
physical injury, and the offender 
would be guilty of murder if death 


| resulted. In opposing the bill, labor 


spokesmen said it meant a person 

could be sent to prison for break- 

ing the windows of an automobile. 
* x + 


Stiffer Tax on Sales 
Imposed by Florida 


A bill revising Florida’s sales tax, 
to produce about $2,000,000 in addi- 


| tional annual revenue, became law 


June 11 without Gov. Warren's 


| Signature, Scheduled to go into ef- 


fect July 1, the new sales tax law 
retains most of the basic exemp- 
tions of the former law. 

One of the changes drops the tax 


| from a dime purchase by starting 
collection on the 11th cent of price 


instead of the ninth. Collection at 


'the rate of two cents will start at 


36 cents of purchase price instead 
of 41 cents. The levy will be im- 
posed at a rate of 3 cents starting 


| at 66 cents instead of 71 cents. 
a2 * 


* 
S. C. Senate Committee 


To Probe Auto Financing 


An interim committee of five 
members of the South Carolina 
senate has announced it will in- 
vestigate finance charges in auto- 


mobile merchandising. 
af + * 


Wisconsin Study Cites 
Weight-Tax Laws as Weak 


Numerous exceptions and exemp- 
tions in Wisconsin laws imposing 
weight taxes upon trucks represents 


;one of the “major weaknesses” in 


the state system of taxation of com- 
mercial vehicles, a special legisla- 
tive investigating committee has 
reported. 

That the legislature will take any 
action on the delicate subject of 
weight tax exemptions, and par- 
ticularly the numerous preferences 
granted to farmers and agricul- 
tural industries, is widely doubted, 


| however. 


The committee disclosed that 
about 91 percent of the commercial 
vehicles of Wisconsin are exempt 
from weight taxation. 

The result is that weight taxes 
are borne by less than 9 percent of 
the vehicles, the committee said, It 
recalled the frequent complaints on 

(Continued on Page 57, Col. 1) 
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In the Hopper 


(Continued from Page 56) plans for a southern crossing of 





tie same score by the Wisconsin 
Motor Carriers Assn. and others 
that have tried to spread the tax 


burden over the whole transport | 


industry. 


* 


Illinois Bill Would Reduce 
Truck Weight Limits 


A bill reducing the maximum 
gross weight limit of trucks was 
passed by the Illinois senate and 
sent to the house. 

The measure cuts the top 
weight limit to 59,000 pounds, 
compared with present limits of 
63,000 pounds for four-axle trucks 
and 72,000 for five-axle vehicles. 

* * ca 


Lack of Funds May Kill 
Texas Responsibility Bill 


The Texas driver’s responsibility 
bill, passed by the legislature re- 
cently, may still not go into effect 
because of inadequate funds to 
support it. 

The measure, as passed, called 
for spending $500,000 during the 


next two years for its administra- | 
tion and enforcement, to be set/| 





aside from the revenue received 
from operator’s and chauffer’s li-| 
cense fees. State Comptroller) 
2obert S. Calvert has pointed out} 
that the fund will be tapped by the | 
department of public safety, and | 
that there might be little or no 
money for the responsibility bill. 
° * * 


Illinois Studies Tolls 


A bill to establish a $150,000 com- 
mission of legislators and citizens 
representing larger cities to study 
the desirability of toll roads was 
passed by the Illinois senate and 


sent to the house. 
- 7 oa 


Nebraska Counties Seek 
Bridge Building Funds 


A request for a special session 
of the Nebraska legislature to 
provide additional funds for the 
construction of county bridges 
has been made by the southeast 
district of Nebraska County Of- 
ficials. 

It was urged that a special leg- 
islative session be called to con- 
sider a one-cent gasoline tax for 
two years to provide revenue for 
rebuilding and repair of bridges 
other than federal and state 
spans. This means county and 
township - maintained bridges. 
Bridges in all counties of the 
southeastern district took a beat- 
ing during the spring from high 
waters and severe flooding in 
some cases. 

* + x 
Wisconsin Lawmakers Form 
Highway Safety Group 

The Wisconsin legislature has ap- 
pointed an interim committee to 
study highway safety in the state, 
and to present recommendations 
for action to the 1953 legislature. 

A bill to provide compulsory lia- 
bility insurance met defeat in the 
1951 legislature, after being pressed 
more vigorously than ever before, 
it was reported. 

+ + * 


Louisiana Eyes Road Fund 
Of $6 to $9 Million 


Governor Long has called a spe- 
cial session of the Louisiana legis- 
lature to appropriate up to $11,- 
000,000 for highways, hospitals 
and other purposes. 

Long said he would ask to ap- | 
propriate $6,000,000 to $9,000,000 | 
for highways and about $2,000,000 | 
for hospitals and other projects. 
Civil defense appropriations also 
would be sought, he said. 

* * * 


S. C. Legislators to Study 


Inventory Tax Revision 
Possible revision of South Caro- 
lina’s inventory tax against mer- 
chants’ stocks will be studied by 
a state legislative interim commit- | 
tee, it was announced in Columbia. | 
* * * 


Florida Income Tax Asked 
For Teachers’ Pay Hike 


A Florida tax on annual incomes | 
of $10,000 and more to finance a| 
$300-a-year increase in pay for pub- 
lic school teachers, has been pro- 
sed by Gov. Fuller Warren. 

The governor said he would call | 
he Florida legislature back into | 
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date of retirement of the bridge 
bonds in January, 1953. Funds 
to repay the counties would be 
taken from the money thus 
raised as well as $1,000,000 for 


San Francisco Bay. Funds also 
special session only if its members| would be provided for the con- 
would pledge themselves to submit! struction and ‘improvement of 
— ans question to the electorate approaches to the bridge. 
or decision. * * @* 

* * * . . . . 
i ‘Illinois Bill Creates Group 
Pennsylvania Speed Bill , 
5 os aa er ts To Study Road Problems 

peeds o miles per hour on| ee cee ik 
highways under the supervision of | Among bills signed into Illinois 
the Pennsylvania turnpike com- |!@¥ by Gov. Stevenson recently was 
mission would be permitted for the |Ome Creating a legislative commis- 
purpose of testing tires, under the aan aes aces is to. tae Designed to Sell Cars Night and Day— 
| and present & program to the 1¥9°| This is a night view of A. E. Covert Corp. (Nash), Penn Yan, N. Y., with‘its effective light- 


provisions of a measure which has | assembly 
been introduced in the legislature. | ~ . ing arrangement and modernistic interior design. The dealership's window area gives plenty 


Another measure authorizes the 


ae te, 





* * * Chicago park district to operate of visibility to attract passersby. 
Calif. Counties May Get underground parking lots. penins is ee ‘a aledie tech % 
5 : | osal is being considered/|sets for e powers and duties 
| Bridge Repair Refunds Texas Demands Mudgards | whereby a two-cent increase would | of the eomutnionton, was pending in 
California’s senate has passed | A bill requiring mudguards on | be imposed to finance the public! the house. 
and sent to the house a bill to | dual wheel trucks has been signed | |works maintenance program. * * * 
refinance the San Francisco- (into Texas law by Gov. Shivers. + * #* — 7 ‘ 
Oakland Bay Bridge and reim- | So _ ‘a S . Pa. Station Wagon Bill 
burse 45 northern counties for Mass. Proposal Would Hike | ennsylvania Safety Bill | Owners of station wagons in 
$12,000,000 taken from their high- | _,, . | By a vote of 44 to 6, the Pennsyl- |Pennsylvania would be issued two 
way funds during the last 17 | Gasoline Tax 2 Cents vania senate has approved bill 611|sets of registration plates, at their 
years for maintenance and re- | While oppoents of the proposed | |which would create a state public| request, for use as a car and as a 
pair of the bridge. 1%-cent increase in the Massachv- | safety commission. The bill, which| truck under the provisions of house 


The measure calls for contin- | setts gasoline tax are fighting to| also provides for the appointment|bill 1460 introduced in the legisla- 


uing tolls on the bridge Past" the keep the hike down to one cent, alof a director of public safety and/|ture. 













exclusive features of the sensa- 
tonal Weaver Dynamic Counterbal- 
ancer put you in an enviable position 
to properly render an essential service 
to your customer. It has exceptional 
eye-appeal and merchandising value. 
It helps attract customers. 


ounterbalancer makes an _ instant 


Dynamic bala 
ning wheel. 











tained the first time. For det 
Model WJ-41, ask your Weaver job 
or write us for Bulletin AN-603. 







Wheel Tester Merchandises Service 


Model WJ-69 Dynamic Wheel Tester makes a road 
test in your shop that shows shimmy due to un- 
balanced wheels. It gives your customer a dramatic 
picture of the effect of dynamic unbalance and 
shows how unbalance may pit, cup and gouge the 
tire tread. You'll find the big majority of the wheels 
you test need balancing. Described in Bulletin AN603 














EAVE H SERVICE SHOP EQUIPMENT 


WEAVER MANUFACTURING CO., SPRINGFIELD, ILL., U.S. A. 


Complete Weaver line includes—Twin Post Lifts... Unit Lifts... Wheel Alignment 
Equipment ... Headlight Testers ... Brake Testers... Wheel Balancing Equipment 
.+ Jacks ... Dollys ... and Air Compressors. 





58 a —o 
McNabb Buys Buick Deal 


Otis McNabb has purchased Leh- 
man Buick Co., Harlingen, Tex. 
McNabb said the firm name will be 





NO MORE CARBON SCRAPING 


\ 
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| changed to Otis McNabb Buick Co. | Skilled Worker | 


McNabb was vice-president of Gil- 
lespie Buick Co. in Corpus Christi, 


but sold his interest in that arm | Shortage Seen 


last fall. ; : 
- Growing Acute 


| MEMPHIS.—Delegates from 10 
states attending the Third Annual 
Southern States Apprenticeship 
Conference here were told by W. F. 
| Patterson, director, United States 
Department of Labor’s Bureau of 
apprentice 


ROLAND mi 


SALES 











Oe 


*% CHEVROLET 


SERVICE 






"Soon Apprenticeship, that 

a training in the United States faced| Sign Stresses Used-Cars— 

a a challenge in supplying a dual] With a white sign board, Roland Miller Chevrolet Co., Vero Beach, Fla., has given uniform- 

BASKET economy—defense and _ civilian—| ity to its operations. Adequate overhead lighting permits the dealership to keep active its 
INCLUDED with sufficient skilled manpower. recently completed used-car selling center 


U. S. PAT. #2318842*. GUNK 
DUNK BENCH Carburetor and 





GUNK HYDRO-SEAL 














“As the defense effort increases 
in tempo, we can expect greater 
shortages to develop in the skilled 
trades—shortages which will be im- 
possible to correct when they hap- 
pen unless we plan today to meet 
these shortages,” Patterson said. He 
added that “augmenting and 
strengthening the skilled labor sup- 
ply of the country” should be a 
prime contribution to the defense 
effort of those attending the con- 





Miller Gets Three Years 


For Fooling Eye Doctor 


OKLAHOMA CITY. — The 
inal court of appeals has 


New — Improved — 
More Potent* 


Used-Car Notes 


crim- 
ruled 








purchases by governmental agencies 
or charitable and religious organi- 
zations. 

Dealers regularly engaged in sell- 
ing new and used vehicles will con- 
tinue to collect the sales tax when 


Parts Cleaning Kit. New 6'% M D. Mi Ad a 
1. si d ‘*Vapor-catcher"’ . i ti i d 2re I . llle used- 
ous —_— p '. oon Terrific penetration new improve ference. here that . ller, a | they sell cars. 
‘' car dealer, must serve a three-year) 4 companion amendment allows 
- h 


A WORD OF CAUTION 


if it doesn’t bear the Gen- 
uine GUNK trademark, it 
ney be a partly diluted 3 
imitation—and will not give 

you the Safety and Advan- 

tages of Genuine GUNK 4 
and should be flatly refused. 





TV Gta dann hae 


4 GALLON OR A 
TANK CAR 








2. Quickly digests and removes carbon gum, paint, 
lead, makes possible accurate visual inspection 
and fitting of delicate metering mechanisms, jets, 
orifices and diesel nozzles . . 


Lasts more than one year . 
blanket 


Works hot or cold . 
5. Patented Double Barrel Performance Guaranteed 


SOLD BY BETTER JOBBERS EVERYWHERE 
WRITE FOR NAME OF NEAREST STOCKING JOBBER 
—FLATLY REFUSE SUBSTITUTE IMITATIONS— 






Patterson called the apprentice 
training record of the Southern 
States “laudable” and said that the 
results of their apprenticeship pro- 
grams were “most satisfactory.” He 
listed 22,217 registered apprentices 
now in training in the 10 states par- 
ticipating in the conference and 
|said that 3,682 apprentices became 
certified craftsmen in that area last 
| year 












jail sentence 
r . optometrist of $34,971 by 
. without etching mortgaged property. 


due to water 


. Rinses wet or dry 
ness, 


the doctor, the 


repaying 
declared. 
Phillips to Open Lot > oe 

Archie Phillips has announced 
plans to open a lot in Haines City, 
|Fla., for the sale of both new and 
used cars. Phillips has been in the 
auto business in Babson Park, Fla. 


Biancrosso Files 
BUFFALO. 





James S. Biancrosso. 
* * * 


Connecticut Tax 
On Casual Sales 
Hailed by Lots 


HARTFORD, Conn. — Connecti- 
cut’s used-car dealers think they 
may enjoy increased sales through 
provisions of a new state tax on 
automobile transactions between 
private individuals. 

Passed by the general assembly 
and signed by Gov, John D. Lodge, 
| the tax is an amendment providing 
|}a@ 2 percent assessment on prac- 
| tically all used-car sales in Connect- 
icut. Previously most private sales 
of used vehicles were exempt from 
taxation under the state sales and 
j}use tax law, to which this is an 
amendment. 

“From now on the only purchases 


BRING YOUR ALIGNMENT 
EQUIPMENT UP-TO-DATE 





for defrauding an 


Miller borrowed the money from 
Dr. M. B. Yarbo to set up his busi- 
then mortgaged his cars as 
security for Yarbo’s loan, the court 
said. He then sold the cars without 
court 


A business name 
has been filed in the Erie county 
clerk’s office for Queen City Used 
Cars, 1593 Niagara St., Buffalo, by 


| credit for the tradein of farm trac- 


selling |tors when made to retailers hold- 


ing valid sellers’ permits. 


* * * 


Daniel and Wilson Motor 

EUGENE, Ore.—Daniel and Wil- 
son Motor Co., 13th and High Sts., 
here, has been organized by H. T. 
Daniel and George Wilson. They 
| will specialize in used cars. 


‘Truck Leasers 

yr a 
Wait OPS Rates 

CHICAGO.—Members of the Na- 
tional Truck Leasing System were 
informed last week that early 
action is expected from OPS on 
new truck and automobile leasing 
and rental rates. 

Word to that effect, NTLS stated, 
had been received from Dewey C. 
Wayne, chief of the OPS highway 
}section. “This will probably take 
the form of the issuance of an 
interim order to be applicable until 
such time as a full regulatory order 
is released,” NTLS added. 

At present, motor vehicle leasing 
and rental is covered by Ceiling 
Price Regulation 34—Services. Ac- 
cording to NTLS, industry leaders 
lare of the opinion that they are 
exempt from the current CPR 34 
|in view of the fact that a regula- 
jtory order “especially applicable to 
|vehicle leasing and rental is in the 
process” of preparation. 








| Sieg-Mason City in lowa 
Marks 20th Anniversary 
Sieg-Mason City Co., Mason City. 
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of used motor vehicles that will es- | q 
| cape taxation are those between im-|Ia., has marked its 20th year of 
|mediate members of a family. A/Service to the north central Iowa 
transfer to a wife, husband, father,|4rea in the wholesale distribution 
brother, sister or child of the seller | of automotive parts, equipment and 
will remain tax free, if the seller is | Supplies. 

not a licensed motor vehicle deal- The company has recently re- 
er,” State Tax Commissioner Wil-|™odeled its store and offices, and 
liam F. Connelly said. the new facilities are ready for 
| Other provisions use. C. E. Leffler is vice-president 


Now, for a moderate investment, you can 
| amendment follow: and general manager. 


Sales tax forms must be filled | 


convert your present aligner to the John Bean 
“Beam of Light” aligning principal that has out and signed by both buyers and | 
| sellers. 


been proven superior in every way. Get full ; 
It does not cancel exemption of 
from your John BT ed) ote . 


there’s a Visualiner Changeover 


CHANGEOVER 


WILL GIVE YOU MORE SPEED, MORE 
ACCURACY, MORE PROFIT 


of the tax 


DEALERS! 


Tela Glare Bean 


today 
CML Chile Che MuleLe st mol Melle ule) 


American Way 


Westinghouse Workers 


ti ” Attend Movies, Talks 


PITTSBURGH. Westinghouse 
|Electric Corp, has disclosed a pro- 
gram to stimulate discussion among 
|} its 105,000 employes on the benefits 
|of the American way of life, and 
the danger of losing those benefits. 
| The program consists of two one- 
| hour sessions for all Westinghouse 
employes in plants and offices 
throughout the country. Meetings 
j}are held with groups of not more 
|than 20 persons. 
| The first one-hour meeting is de- 
|voted equally to viewing a movie 
titled “In Our Hands” and a dis- 
cussion period. On the following 
day, tbe session is divided 20 min- 
utes for the movie and 40 minutes 
for discussion. 

“The idea is simply to get people 
| talking about the benefits of Ameri- 
can living,” said Tom Turner, vice- 
|president of plant labor relations. 
|““Many times we don’t actively de- 
| fend our right to individual free ac- 
|tion because we feel it’s something 
ithat we have and can’t lose.” 
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Varnings Sounded on Undue Restrictions .. . 





Tax, Highway Vigils Advocated 


ATLANTA. The officers and 
delegates to the 61st annual meet- 
ing of the Travelers Protective 
Assn. of America have been warned 
by the association’s good roads 
‘ommittee to maintain “continued 
watchfulness so that state and fed- 
ral vehicle taxes do not become 
inreasonable or restrictive and that 
national policies regarding high- 
ways, during this period of defense 
mobilization, do not hamper the 
vitally meeded expansion of the 
nation’s road and highway sys- 
tem.” 


| expenditure, the letter said, defense 
|mobilization confronted highway 
jauthorities with two major prob- 
lems. 

“First, federal officials urged im- 
mediate cutbacks on non-essential 
roadbuilding,” the letter said. “Road 
improvements are now supposed to 
be concentrated on major roads and 
highways which will facilitate 
speedy movement of both military 
and defense traffic. Emphasis is to 
be placed chiefly on interstate high- 
ways and access roads. 

“Secondly, shortages of material 


World War II when highway 
construction was virtually halted 
for the war’s duration, the letter 
continued. In a program submit- 
ted to the Office of Defense 
Mobilization, the conference rec- 
ommends a policy recognizing the 
essential character of highway 
transportation, an accelerated 
highway improvement program 
and immediate correction of criti- 
cal deficiencies on the nation’s 
highway system, 

It was pointed out that with the 
advent of long-range aircraft cap- 


The recommendations of the 
committee were contained in a 
letter recently sent to the dele- 
gation by Neil W. Printup, 
chairman of the good roads com- 
mittee, in which he reviewed the 


and labor have been made known. 
Steel has been put on a strict pri- 
ority basis and many planned high- 
way improvements, including the 
New York state thruway, are faced 
with long delays or indefinite post- 


movements that have been car- | ponement.” 

ried forth by federal and state However, efforts are being 
authorities. made by the National Highway 
After several years of record| Users Conference and other 


highway construction activity and| groups to avoid the errors of 
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In CHROME or ALUMINUM finish 


Nowl A bolt-on type hitch that won't tear loose. Tows any trailer in safety—puts tow 
pressure on car's frame as it should bel! Easy to install. No welding. No burning. No 
holes to drill. All steel. Takes any standard size hitch ball. Proved and tested by 3,000 
new users in 1950. 


ORDER TODAY! 
Aluminum fin. .... $22.60 


Chrome fin. ...... $37.00 
(ball not included) 


Dealer's Discount, 30°% 
(FOB Elkhart) 


Send check or M, O. 
(Credit to rated firms only) 


CUSTOM BUILT FOR THESE CARS: ‘46-51 
Lincoln-Cosmo- 
politan 

Oldsmobile 


Ford 

Hudson 

Jeep Station 
Wagon 

Kaiser-Frazer 

Mercury 


Buick 
Cadillac 
Chevrolet 
Chrysler 
Dodge 
DeSoto 


Packard 
Plymouth 
Pontiac 


Immediate Delivery. Please state exact model or series. 


INC. 


INDIANA 


BOILER WORKS 


23968 484 ae 


WELDING AND 


ul 


ELKHART 


2132 SOUTH MAIN STREET 








GET RID OF GAS FUMES 


Solve This Serious Problem With A 
‘National’ Approved Underfloor System 


For the garage owner planning a new building or extensive remodeling, 
“National” has designed and engineered 3 systems for effective removal of 
poisonous carbon monoxide gas and smoke. “National” underfloor systems are 
completely fabricated at factory and shipped in packaged unit — nothing 
else to buy. Proven adequate and dependable. “National” has thousands of 
installations in every part of the U. S. Send a rough drawing of your service 
area, showing stall positions. We will gladly supply you with plans to suit 
your needs. Literature on request. 


Standard Kit, 2 dual floor inlets 
serving any 2 of 4 cars in a row 


$35150 


f.o.b. Decatur. Complete pack- 


aged kit, including motor and 
blower — underfloor duct work 
(requires merely encasing in 


poured concrete.) Additional car 
service extensions, $49.50 each. 
Note in illustration that tube 
disappears without entering main 
trunk line —for balanced flow 
of air through main duct and 
perfect exhaust gas removal. 





“National” also makes complete packaged kits for Overhead installations 
starting at $206.50. Flexible metal hose, motor and blower units, rustproof, 
cast aluminum floor assemblies and accessories available. Write for 
complete catalog. 





ARCHITECTS AND BUILDERS PLEASE REFER TO SWEET'S CATALOG 


The National System of Garage Ventilation 


World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
DEPT. 2S, 318-330 N. CHURCH ST.. DECATUR, ILLINOIS 








able of disrupting other forms of 
transportation in this country, 
highways and motor vehicles have 
become an indispensable part of 
our country’s transportation system. 
America’s 50,000,000 passenger cars, 
motor trucks, trailers and buses are 
a vital element in our economy. 
Congress currently has under 
consideration proposals to raise in- 
come, corporation and excise taxes 


still higher to meet the mounting | 


expenditure of the federal govern- 
ment, Printup wrote. 

One proposal would raise the 
excise tax on new automobiles 
from the present 7 percent to 20 
percent. A second proposal would 
double the federal tax on gasoline. 
The association is opposing this 
latter proposal, and_ resolutions 
terming the gasoline tax increase 


“manifestly unfair to the millions) 


of Americans who must use their 
cars for business purposes” have 
been forwarded to Congress, 

On the State level the letter 
pointed out, the prospect of 
higher federal taxes and restric- 
tions on road building seems to 
have had a restraining effect on 
legislatures in session this year. 
In four states the gasoline tax 

was reduced in the past twelve 
months: Georgia, New Mexico, Ne- 
braska and North Dakota. New 
Hampshire, South Dakota, Utah 
and Wyoming increased their gaso- 
line tax rates by one cent per 
gallon while nine states have re- 
jected gasoline tax increases. 

New financial responsibility laws 
requiring owners to show proof of 


ability to respond in damages fol-| 


lowing accidents have been enacted 
in seven states. 

Georgia also took the initial 
step toward adding a constitu- 
tional amendment prohibiting 
diversion of motor vehicle and 


Road ‘Roundups’ 
Barred by Ohio 


COLUMBUS, O.—Truck investi- 
gators of the Ohio public utilities 


| commission were ordered to stick to 


their own territories and stop mass 
road-block checks. The order was 
issued by State Utilities Commis- 
sioner Ray O. Martin in a memo- 
randum to Edward T. Schreiner, 


ment division. 

“Until we have a full commission 
|so that a thorough study of this 
problem can be made,” wrote Mar- 
tin, “there will be no further road 
checks as have been conducted in 
the past.” 


1 6-Page Manual Covers 


Multiple V-Belt Drives 
NEW YORK.—The Rubber Man- 
ufacturers Assn. and the Multiple 
V-Belt Drive & Mechanical Power 
Transmission Assn. have announced 
completion and issuance of a 16- 
page manual of recommended 


ple V-Belt Drives,” as developed 
and approved by the technical com- 
mittees of both associations. 

The associations expect that the 
new standards manual will assist 
users Of multiple v-belt drives. The 
deta in the manual is based on the 
latest engineering opinion and re- 
search. The manual indicates the 
proper sheaves and belts to be used 
for the attainment of optimum 
efficiency and economy of the com- 
plete drive in relation to the par- 
ticular duty required. 


R. B. Madden ond Co. 


R. B. Madden & Co., Mount Un- 
ion, Pa., has started to use its new 


chief of the commission’s enforce-| 


“Engineering Standards for Multi-| 
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gasoline taxes to non-road proj- | Harris Elected President 


| ects. The people will vote on 1 ge . 
| this amendment in November, | By Calif. Dealer Group 
Gerald M. Harris has succeeded 


1952. 
Statistics developed at the end of | George L. Hodges as president of 
the Kern County (Calif.) Automo- 


1950, the letter concluded, indicate 

that more automobiles are on the|bile Dealers Assn. Bert Krashchal 

roads than ever before in history|was elected vice-president. 

and that motorists are traveling; New directors for the group 

more miles than in previous years.| which embraces dealers in the 
Members of the Travelers Pro-|Bakersfield area, are: Rolfe Low- 

tective Assn. are leading users of | don, W. J. Haberfelde, Charles Bar- 

motor vehicles and, therefore, must |rows and Robert Hackett jr. 

take an active part in guiding the 

future development of highway | 

transportation. 


Going Great Guns 


NEW Bowser-Weidenhoff Engine Analysis Set 








More than 100,000 persons read AUTO 


MOTIVE NEWS every week! 





Five precision units, making over 25 engine and electrical sytem 
checks — (battery, timing, compression, fuel, vacuum, voltage regu- 
lator, etc.) portably mounted on beautifully finished black panel. 
Ideal for gasoline service stations. Quickly checks customer's cars 
while in for other services. A ‘‘natural" for servicing cars—anywhere. 
Easy to use. No current plug-in required. Everything included to 
make it the most useful, moderately priced analysis unit ever offered 
to the trade. Illustrated manuals and big wall chart included. Wire, 
write or phone about this new money-maker for service stations. 





General Sales Office, 1302 E. Creighton Ave., Fort Wayne 2, Indiana 
Or, contact your nearest Bowser office in— 


Cleveland ® Dallas 
Milwaukee 


Albany © Atlanta © Boston © Buffalo © Chicago ® 
| Denver © Detroit ® Houston © Kansas City ® los Angeles ® 
| Minneapolis ® New York © Oklahoma City © Philadelphia © Pittsburgh 


St. lLovis © San Francisco © Seattle © Tulsa © Washington 


WEIDENHOFF, INC. 
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Quantity 


PRODUCTION 


oj 
GREY IRON GASTINGS 


SF 


ONE OF THE NATION'S 





LARGEST AND MOST MODERN 


PRODUCTION FOUNDRIES 
io 
aE 


ae ek 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 





building along Route 522 for body 
work and reconditioning used cars 
A DeVilbiss paint both has been 





installed. 











THE NEW MAPCO... 
REVOLUTIONARY DUAL-POINT 
\ BREAKER PLATE KIT 





acclaimed by thou- 
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‘Reports from Various Areas... 





Auto Markets Page 


Daytona Beach, Fla. 
The slump in used-car prices in 
certain sections of the nation has 
not been felt at Daytona Beach, | 


Sales of new trucks, though, 
showed a marked increase. They to- 


|higher monthly payments take them | 24; GMC, 6; International, 9; Reo, 
|out of the market for the present.” | 1; 


Studebaker, 4; 6, and 


| Willys, 3. 


White, 
(Bert D. Strang.) 


x x * 


used-car firms here report. 

Used-car prices are edging up- 
ward in the Halifax river area 
and the market is generally 
stronger than it was last spring, 
a recent survey shows. 


sands as the greatest 
single improvement in 
Ford and Mercury per- 
formance. 






of the market is the government’s 
proposal to levy an excise tax on 


A MAPCO PRODUCT 
all new cars, 


7 2 

» seh gealmate proval of the House Ways and 
a Means committee in Washington 
and waits a final congressional 


Here are some of the amazing vote. 


advantages of the MAPCO Dual- 
Point long saturation breaker plate kit. 


@ UP TO 30% BETTER ACCELERATION 
@ UP TO 20% HIGHER TOP SPEEDS 


are reported selling well, although 
older models continue 
slowly. The situation is the same 
throughout most of Florida, most 






8 @ LONGER CONTACT POINT LIFE dealers believe.—(Joseph Lawren). 
<' ty | @ SMOOTHER ENGINE ‘8 8 
9° PERFORMANCE Ahron 
& @ EASIER ALL-WEATHER . as ' 
4g STARTING ere was some improvement in 
XV new-car sales in Summit county 


(Akron) during the week ended 
June 16 when 452 units were titled, 
against 408 in the previous week 
and 533 in the same 1950 period. 
Used-car sales soared impressive- 
ly in the same period. The total for 
the week ended June 16 was 862, 
|against 720 in the preceding week 
and 625 in the like 1950 week. 

Sales of new cars were off in 

May, dropping from 1,583 in April 
to 1,498 in May. Dealers attributed 
the drop largely to the effects of 
Regulation W. 

“A lot of people still want to buy 
| new cars we find,” E. John Lehman, 
|secretary-manager of the Akron 
| Automobile Dealers Assn. reported. 

AUTO-| “The credit restrictions imposed by 
|the Regulation, however, and _ its 


The MAPCO Duol-Point plate in combining the 2 to | ratio contact points with the 
overlap principle is new and revolutionory . . . assuring you of the finest in Ignition 
Engineering. This revolutionary combination mokes possible the above advantages. 


This Product, another fine motor advancement, was developed and proven by the 
Research Division of the Machined Parts Corp. The MAPCO insignia is your assurance 
of advanced Ignition Engineering. “For the finest in Ignition advancement and research | 
. »« DEMAND DEPENDABLE MAPCO.” 

Complete detailed instructions with all necessary parts including the new Sweep-Type 
Roter and two Stainless Stee! Carburetor Jets are included in our No. 7100 Kit. 


You can obtain your MAPCO DUAL-POINT Breaker Plate Kit at your 
favorite local supply house or write directly to our general offices for 
your nearest distribution outlet .. . 


The MACHINED PARTS CORPORATION 
Detroit 2, Michigan 


6209 Hamilton 





John O. Munn's Dealers Tell Me and J. B. Van Tassel’s column are regular 
MOTIVE NEWS features which no forward-looking dealer can afford to miss! 





GRILLE GUARD 
TRUNK GUARD 















You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 
sell CELLO both you and 
the customer are satisfied, 
because Cello Grille Guards 
are specifically ENGINEERED 
to provide the finest protection 
money can buy. 


DUAL RAIL 
TRUCK GUARD 


Only top-quality materials 
and workmanship go into the making 
on of Cello Guards. 





GRilt GUARD 
WITH WINGRAILS 


Join the thousands of success- 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


ver 1,000,000 


Pairs Sold 





For full information on Cello 

Guards and License Plate frames write 

to the factory today for FREE catalog pages 
and price lists. 


- GRILLE GUARDS 


CE your GUARD for life 


¢ /Cello Products Co. 161 Prescott Street, East Boston 28, Mass 


ADJUSTABLE 








Contributing to the strong tone | 


which has the ap-| 


In this area, late-model used cars | 


to move} 


|}cated a steady market, 
in May and the! 


|} each; Buick, 40; Pontiac, 37; Kaiser 


|rather high, appear to be out of 


|of used cars of the better kind 


|taled 246 in May, against 184 in 
| April and 142 in May, 1950. 


Marion, Ky. 
New-car sales are about the same 


Used-car sales climbed to 3,139 |as last year at this time, dealers 


in May, the highest since July, 
1941, when Akron dealers set their 
alltime record of 3,308, The 
month’s volume topped April by 
320 units or nearly 12 percent, 
while it was 16 percent ahead of 
May, 1950. 

There were signs that used-car 
prices were stabilizing. The increase 
in prices was believed due largely 
to the fact that these cars, being 
jlower in prices than new models, 
are easier to finance.—(Joe Kueb- 
ler.) 


* * Ed 


Manhattan, Kans. 

The May auto sales report from 
the office of the treasurer of Riley 
county (Manhattan), Kans., indi- 
with 113 
new units sold 
same number in April. 


one unit 


17 for Ford. 

Sales by makes during May 
were: Chevrolet, 21; Ford, 17; 
Plymouth, 16; Dodge, 11; Stude- 
baker, 10; Buick, 9; Mercury, 6; 
Pontiac, 6; Chrysler, 4; Nash, 3; 
Kaiser, 3; DeSoto, 2; Oldsmobile, 
2; Henry J, 1; Cadillac, 1, and 


national, 1. 
For five months this year in Riley 
county, Chevrolet is leading with 


|108 new-car registrations, followed 


by: Ford, 88; Plymouth, 66; Stude- 
baker, 48; Mercury and Dodge, 41 


and Oldsmobile, 20 each.—(George 
M, Hunholz). 
* 


* * 


Milwaukee 
Dealers 
boom in the used-car market as 
soon as the cutback in the supply 
of new cars takes place, and both 
new and used-car prices are ex- 
pected to go up soon. 

By the middle of June the sup- 
ply of used cars had already de- 
creased considerably here, but 
this was true mainly for older 
models, especially those of pre- 
war vintage, dealers said. 

Later models, still being priced 


reach of the prospects, due to the 
high down payment and the higher 
monthly payments demanded. 

It was back in May that prices 


began to rise somewhat, but when) 
the cutback in new cars takes| 
place, the used-car market will be 
strengthened, some dealers think.— 
(John E, Hubel.) 

* * * | 
Columbus, O. 


Just when Franklin county (Co- 
lumbus), O., dealers thought things 





were improving, along came sales 
statistics to show that new-car| 
registrations in the first half of 
June were the lowest for any first 
half of the month this year. 

The total for the June 1-15 period | 
was 788 units, against 839 in May 
of this year and 790 in April, the 
previous low point for 1951. In the| 
first 15 days of June, 1950, new-car | 
sales hit 1,245. 

New-truck sales showed a slight 
improvement, the total for the 
first half of June hitting 112 units, 
against 109 in the first half of | 
the previous month. However, 132 | 
new trucks were sold in the first 
half of June last year. 

New-car sales by makes in the 
first. 15 days of June were: Buick, 
63; Cadillac, 19; Chevrolet, 131; 
Chrysler, 32; Crosley, 3; DeSoto, 22; 
Dodge, 57; Ford, 134; Henry J, 6; 
Hudson, 29; Kaiser, 9; Lincoln, 2; 
Mercury, 34; Morris, 1; Nash, 15; 
Oldsmobile, 42; Packard, 8; Plym- 
outh, 103; Pontiac, 38; Studebaker, 


in this area expect a 


Chevrolet, which was edged by) 
in April by Ford, came | 
to the front again in May with 21) 
new cars registered, compared to | 


| 
} 
| 


{in Marion, Ky., report. Most good 
|}used cars are moving out fast and 
|some new-car dealers still don’t 
|have enough cars to supply the 
| demand. 

Cars of 1938 and older are mostly 
going as junkers for an average of 
$25. Each dealer has a list of buy- 
ers with good credit who are sty- 
mied because they can't meet the 
credit restrictions of Regulation W. 

* * * 


Dallas 


Dallas used-car dealers report that 
|used-car sales have definitely in- 
|creased during the last 30 days. 
Most dealers agree that the main 
lreason is the credit restrictions of 
15 months on new-car purchases. 
Walter Wilson of Wilson Mo- 
| tors, president of the National 
| Used Car Dealers Assn., said that 
during June sales in the lower- 
priced bracket picked up consid- 
erably. 

Ray Woods, of Ray Woods Auto 
Co., reported that his sales volume 
in '46, '47 and '48 models increased 
during the last month. He also said 
that sales of new automobiles had 
gone up. 

D. L. Johnson, of Johnson Bros. 
Chevrolet Co., stated his used-car 
sales increased greatly during the 





Hudson, 1. 

In the new-truck department, oo , days of June.—(Ernest W. 
there was one more unit sold in| *~ ™"- . *& ~ 
May than in April, the totals being 
18 to 17. Sales by makes: Chevro- Cleveland 
let, 6; GMC, 4; Ford, 2; Dodge, 2;/ Automobile sales in Cleveland 
Studebaker, 2; Willys, 1, and Inter-|showed strength for the week 








34, and Willys, 6. 
New-truck sales were: Chevrolet, 
47; Diamond T, 2; Dodge, 10; Ford, 


ended June 22 as more buyers 
flocked into dealerships to explore 
(Continued on Page 61, Col. 2) 


Mae CAST... 
ELIMINATING ALL DIE COSTS 


Quantities as low os 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily plated. 


Write for details, 


co 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





HEADLIAIVG 
PROFITS «;; 


When FIELDER OF TEXAS can give you 
24 to 48 Hour Service 


TT) EE NEADE INNINGS. 
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All Makes and 
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Models From 
1935 — 1951 
ae me ee 
P. E. FIELDER MFG. CO. 
105 East Whaley Street 
Longview, Texas 


Send Me Your FREE Headlining Catalog & Dealer Price List 
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| Auto Markets 


(Continued from Page 60) 


ing of summer vacation tours. 
New-car sales alone jumped to 
1,544 units, the second highest 
seven-day period in over six 
weeks. Used-car sales also showed 
a heavy demand with a turnover 
of 3,173, also the second heaviest 
seven-day turnover in six weeks. 
| Used-car transfers, according to 
the Federal Reserve Bank of Cleve- 


new-car possibilities with the com- | 


| ego. Sales by dealers totaled 3,971 | 82: Chrysler, 77; DeSoto, 38; Hud- 

|as against 3,484 for May, 1950. son, 50; Cadillac, 38; Nash, 45; Pack- 

Sales of new commercial ve- (ard, 29; Henry J, 36; Kaiser, 27; 
hicles totaled 362 units, a slight | Lincoln, 6; Willys, 9; Crosley, 5; 
loss from the preceding month’s | M-G, 2; Morris, 2, and Hillman, 1. 
figure. The total for May, 1950, | New commercial vehicle registra- 


| 
One-third down on almost all was 434 units. | tions were Chevrolet, 93; Ford, 127; 


deals, and most payments were 
set up on 18 to 24 months, 


“We lose a lot of deals that we 
|don’t know about,” Chinn said, 
| “because a lot of people who know 
|they can’t make the present terms | 
never come in. We lose at least | 


Welsdi me Often Sreaper es Aa T 


New-car registrations by makes| International, 35; GMC, 22; Dodge, 
| for May, 1951: Chevrolet, 468; Ford, 17; White, 21; Mack, 15; Willys, 12; 
1/520; Plymouth, 271; Buick, 192; | Studebaker, 7; Divco, 2; Diamond 
Oldsmobile, 159; Mercury, 179; Pon-|T, 3; Autocar, 3; Pontiac, 1, and 
tiac, 135; Dodge, 113; Studebaker,| miscellaneous, 4..-(Emery Bacon.) 






AUXILIARY 


land, have remained above the 1950 
levels every week this year except 
during the first two weeks in Feb- 
ruary, while “new-car sales have 
No Load Shifting— stayed below comparable 1950 peri- 
|ods for the past seven weeks.” 
Trailer Co In truck movement, there was a 
model corrugated all-steel van with special| general decrease both in used and 


|new unit sales.—(Sanford Markey.) | 
| * * * 





Fruehauf announces the FDL 


flooring to prevent load shifting. Here's how 


the curved groove between nailable floor sec- | | (L. H. Houck.) 





tions in the trailer gives clinching effect on | Ev “aeee ee” ay. 
ye eir regular pre-| 
_|Regulation W terms were but! 
slightly more lenient than present 
|regulations, Short Bros. Motor Co. 
PHILADELPHIA. — Atlantic Re- | (Chevrolet - Cadillac), Owensboro, 
fining Co. announces that it has Ky., reports it is losing not less 
executed a patent license agree- | aaa 20 oy vs — because ag 
ment with Richfield Oil Corp. cov- a ee 
ering the operation by Richfield of Clay Chinn, general manager, | 
Atlantic’s new catalytic reforming| Said the firm had always received | | 
process utilizing a platinum-con- | 


taining catalyst. — Backs | 
‘Plan for Overseas 


Study Group 


WASHINGTON. — The U. S. | 
Chamber of Commerce announces 
that its board of directors has en- 
dorsed a proposal to create a 12- 
member bipartisan commission to| 
study the vast and confused over- | 
seas activities of the federal gov-| 
ernment. 


Such a study was recommended | 
two years ago by the Hoover com- 
mission, which found that at least | 
46 government agencies had over- | 
seas operations and interests, and 
that more than 30 congressional | 
committees are concerned with 
overseas affairs. 


The Chamber pointed out that 
while most people believe that over- | 
seas activities are primarily the| 
function of the State department, 
the Hoover commission found that 

" of 193,000 government employes 
LAS-STIK 5 THE LEADER in the | overseas, only 12,000 worked for the | 
polishing cloth field—a better prod- | ciate department. 
uct than ever now with SILICONE | At the time of the study, the 
added to the impr egnation, There’s Federal Works Agency had 459 
EXTRA VALUE in this big, heavy- | workers overseas and the Federal | 
nap flannel cloth with stitched edge, Security Agency had 978 in 19 coun- | 
in serviceable metal container. Fine | 1 so; there were 743 U.S employes 
for furniture, too. If jobber can’t in Libya ome? 
supply, order direct from: Las-Stik = 


nails driven into groove 


Atlantic & Richfield 
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LUBRICATION 






|cars, but a customer is never com-| 4 

pletely satisfied when he has to buy| 4@ Urea YOU 
something he doesn’t want.” | = 

The job of selling has changed | NEVER BELIEVED 
from the time-honored method of | POS. 
selling “up” or the “big economy 
package” to development of diplo- | SOIR 
matic salesmen who are adept in| = 
switching the customer to some-| 
|thing he can buy, Chinn declared.— | 


Positive Lubrication Where 
Crankease Lubrication Breaks Down! 
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om Pate _a* ae SEs i 
AMPCO injects @ metered vapor- 
spray of properly compounded 
Lubricant into the hottest, driest, 
busiest part of an engine, with- 
out dilution by the fuel, evenly, 
to all cylinders. Power-robbing 
gum-carbon-lead residues are re- 
duced (illustrated in these actual 
test photos.) AMPCO lubrication 
cuts wear factors in half on rings, 
valves, guides, pistons and cyl- 
inder walls. AMPCO-Equipped en- 
gines develop more power with 
compression-sealing oi! film, and 
operate for thousands of plus- 
miles at unbelievably low main- 
tenance cost. 





* * * 


Richmond, Va. 

New-car sales in Richmond, Va., 
dropped from 1,158 units in May, 
1950, to 804 units in May, 1951, ac-| 
cording to the Richmond chamber | 
of commerce. 

Used-car sales were off slightly 
with 2,288 sold in May of this year, 
against 2,361 in May, 1950. For the| 
first five months of this year, used- | 
car sales totaled 12,159, compared | 
with 11,862 in the same 1950 period. 
—(T. D. Eaton.) 

* 














Upper photo: 


* * Before Ampco 
Ye ° ° In stallation. 
Cincinnati Lower photo: 1577 Miles 


after Ampco Installation. 


(NOTE: No mechanical work 
Performed before or after.) 


New-car sales records for Hamil- 
ton county (Cincinnati) continued 
to show signs of buyer resistance 
during May. The total of 2,484 new- 
ear certificates of title for the 
month was over 500 less than the 
3,022 figure for May, 1950. 

Used-car sales, however, reversed | 
this pattern and posted a gain of | 
nearly 500 units over May a year} 


A Constant Oil Source 
for the Engine's 
Heot-Friction-Wear Zone 








Mfg. Co., Hamilton, Ohio, 





THE ORIGINAL 
WAX-TREATED 


POLISHING CLOTH 


FOR AUTOMOBILES AND FURNITURE 


LICENSE PLATE 
FASTENERS 


one 


uarter Turn 


On or Off With a 


Heavy ‘%-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each.....§ .20 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from... 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 





|motion picture and 


\if they 


Best Behavior 
Chevrolet Dealer Host 


At Sales Forum 


DETROIT.—Methods of keeping 
salespeople from bad habits in 
treating customers during periods | 
of material scarcities were pre-| 
sented to a group of prominent 
Detroit retail and wholesale busi- | 
nessmen in the largest meeting to 
date of a series conducted by Chev- | 
rolet dealers. 

Nearly 150 attended a luncheon | 
meeting as guests of Jerry Mc- 
Carthy Chevrolet Co. They saw a 
slidefilm pre- 
sentation of a fresh, entertaining 
approach to the maintenance of 
good customer relations. 

The movie, “The Head Man,” 
starring Edward Everett Horton,| 
strikes at bad practices of sales- 
people and outlines ways of cor- 
recting them. The slidefilm, “Life 
of a Salesman,” shows methods of 


training salespeople to be helpful 
to customers 
Bill Bundy, general manager of 


the McCarthy company, said these 
films were being used in his shop 
to help build customer goodwill. He 
offered their use to the businessmen 
wanted to stage similar 
programs. 


Putnam Opens 


Formal opening of the new firm 
of Putnam Motors, Hudson dealer 
in Hollywood, Calif., has been held 
at 5959 Hollywood Blvd. William | 
Putnam, dealer, was born in De- 
troit, William Thompson is general | 
manager, and Douglas Lindenblatt 


|}sales manager 





Ask your jobber for 
Wuiz Met-L-it. If he 
cannot supply it, ask 


FIRST we repaired a rusted out and dented 
door panel with Met-L-it—then we smashed it 
and rolled over it with a 10-ton truck (inset). As ji to stock Met-L-it 
the photos show, Met-L-it and its fiber backing for you. ; 
adhered throughout the entire repaired area. = 
Met-L-it is tough, it’s easy to work with, and it eS 
takes paint just like any metal. . a fiber 
You can make dependable, low-cost repairs 
with remarkable Met-L-it —the cold metal that 
gives you GUARANTEED PERMANENT ADHESION! 





ADDS SALES AppEa, 
TO USED.cars! 


Carsmetics« 
Just a touch of NEW 
car smell fresh and 
new car. Replaces my 
Helps your sales 


NEW CAR ODOR 
CAR ODOR makes a 
clean — like a brand 
sty, unpleasant Odors 





R. M. HOLLINGSHEAD CORPORATION »* Camden 2,N.J. * Canadian Offices: Toronto 


LEADER IN MAINTENANCE CHEMICALS Warehouses Dallas, San Francisco, Chicago 
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F rd F nnd Glies 
Scholarships 


DEARBORN. — Winners of the 
first nationwide competition among 
children of Ford employes for four- 
year college scholarships, 70 high 
school seniors from 14 states have 
been announced by Henry Ford II, 
president of Ford Motor Co. Fund. | 


Fifty winners are from Michigan, 


| New York, three; Pennsylvania and 
California, two each, and one each 
from Minnesota, Indiana, Missouri, 
| Massachusetts, Tennessee, 
|tucky, Utah, Texas and Iowa. 


|top third of their class and took a 
competitive examination, will re- 
ceive tuition, academic fees and a 
major portion of living expenses at 
|the college or university of their 
choice. 

They will also be guests of Ford 





with other states and number of 
winners as follows: Ohio, four; | 





Fund in Detroit and Dearborn July 
16-18. 


HAUL IN MORE 
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O seconds it's 


rigged and ready 


The CANFIELD MODEL ST-304 FOL- 
DING WRECKER is fully power operated 


for any % or 1 ton 
speed transmission. 


pick-up having 4- 


vw Handles any passenger car or light 


truck. 
vw Side at rear cont 
vw Folds safely out o 


rols. 
f the way. 


w Shipped complete for mounting in 


your garage, or 
our Detroit plant f 


route your truck to 
or factory mounting 


Write or Phoue “/oday for detailed 


literature and prices. 


CANFIELD TOW BAR CO., INC. 


6033 E. McNichols, 
Phone - TWin 





Detroit 12, Michigan 
brook 3-0400 


Winners, all of whom were in the | 


| 
} 


| Auto Forum 


Ken- | 


(Continued from Page 4) 


| the national and state associa- 
| tions be ever helpful in the for- 
mation and preservation of local 
associations. 


|bers of their state associations. 
|desirable arrangement is to have 
ithe president of such local group 
serve on the board of directors of 


ciations usually have a board meet- 


state associations, and the board of 
directors of a_ state association 
should promptly direct all such 
recommendations to the national 


association. 
* * * 


HE staff of the national associa- 

tion should in turn promptly act 
upon such suggestions and recom- 
mendations or refer them to the 
proper NADA committees for atten- 
tion. To promote action at all levels 
it is necessary to maintain interest 
at all levels! 

Thus, a plan of this kind would 
permit the thinking of the “grass- 
roots” dealer to be carried promptly 
through state level to national level. 
It is always incumbent upon NADA 
to immediately ascertain the latest 
information emanating from gov- 
ernmental agencies and from the 
industry at large, and forward per- 
tinent data in a full, clear and con- 
cise manner to all state associa- 
tions, with direction that state 
associations in turn promptly pass 








Ferguson Suit 
In Recess After 
First 3 Months 


NEW YORK. — After more than 
three months of hearings and testi- 
mony, the $341,600,000 suit of Harry 
Ferguson against Ford Motor Co. 


and Dearborn Motors Corp., charg- | 


ing conspiracy in violation of anti- 
trust laws and patent infringement, 


has been recessed until Oct. 1. 
On the witness stand at the time 


of adjournment was H. Corson 
Ellis, of McKinsey-Kearney Co., 


management consultants, who testi- | 


fied that the Ferguson company 
had excellent prospects when Ford 
stopped making parts for Ferguson | 
tractors. 

McKinsey-Kearney had been re-| 


It is seldom that members of local | 
| associations are not also good mem- | 
A | 


the state association. State asso- Quaker Rubber Opens 


ing monthly, and in this way the) 
ideas originating at local level can | 
be presented for consideration at|Corp., division of H. K. Porter Co., 
state level. Such arrangement is of | Inc., 
definite benefit to both the local and| branch warehouse and sales office 


|such information on to the “grass-| 


| 


| is therefore essential that both |tween all associations, on local, | 


| State and national level will make} 
|for fair consideration of construc- | 
| tive criticism. Such criticism makes | 
for progressive action, beneficial to 
dealers, to our industry and to the| 
motoring public we all serve. 
Keep in mind at all times that 
what is being done . . . whether 


Branch in Detroit 
DETROIT. — Quaker Rubber 


| 


Philadelphia, has opened a| 


here at 872 W. Milwaukee Ave., it} 
is announced by J. R. Keach, gen- 
eral manager. 

The establishment of this ware- 
house is the latest step in Quaker’s 
policy of expanding distribution fa- 
cilities to all important industrial 
areas, Keach said. J. R, Alexander 
|has been appointed district man- 
jager of the branch, which will) 
| serve all of Michigan. 


1 Make the 





Don’t 





root” level. Mutual confidence be- 





tained by Ferdinand Eberstadt, 
Inc., which was to have been the! 
principal underwriter of a_ stock) 
issue for Ferguson. Eberstadt was | 
unable to testify, owing to business | 
commitments, and Ellis was called | 
by Ferguson’s attorneys in_his| 
place. He was the third witness to| 
testify since the case opened March 
26 before Federal Judge Gregory F. | 
Noonan. 

Whitney N. Seymour, attorney for | 
Ford, attempted to prove in his| 
cross-examination of Horace D’An- | 
gelo, executive vice-president of | 
Harry Ferguson, Inc., that the Fer- 
guson company was inefficient, and | 
that this was one of the reasons | 
that led to the break between the 
two organizations. D’Angelo was 
cross-examined over a period of 22 
days, with a few breaks during} 
which Judge Noonan took time out | 
to study voluminous documents | 
submitted by both sides. 

Attorneys for Dearborn Motors 
also attempted to shake D’Angelo 
in his testimony concerning the re- 
lations between the Ford and Fer- 
guson organizations. 


NPA Cuts Usage 
Of Cans for Oil 


WASHINGTON.—NPA has acted | 
further to conserve the nation’s 
supply of tin by ordering petroleum 
firms to put up less oil in cans. 
From now on, oil firms may use 
only 70 percent of the cans they 
used during the corresponding pe- 
riod of 1949 and 1950. 

NPA’s order also applied to cans 
for beer, dog food, some paints, 
fruit aids, and some fish and poul- 
try products. Previously, these in- 
dustries had been restricted on a 
75 percent of base period usage. | 








| voice .. 


on national or state level... it 
is “grass-root” money in great 
measure that is being used, and 
those dealers have a right to have 
a voice in the operation of our 


| associations. And when we ask, 


through conventions, meetings, 
questionnaires, or through dealer 
councils, for discussion and action 
on subjects that vitally affect all 
of us, let’s remember it is incum- 
bent upon each of us to acknowl- 
edge, analyze and act on such 
suggestions, recommendations 
and resolutions as may be devel- 
oped. In association work, all 
members are important! 

So, let’s give the “grass roots” a 
. and heed the voice! It’s 
bound to help us preserve strong, 
aggressive membership all along 
the line . . . and let’s all remind 
ourselves once again, that member- 
ship is our “life-line”! 


Statistics Merger 
NEW YORK.—tThe International 
Statistical Bureau, publisher of 20 
business services, announces that 
the U. S. Economics Corp. has be- 
come its affiliate. 





AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks. 
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Use MIDLAND 


WELDIN 


G NUTS 


In the Assembly 
of METAL PARTS 


Especially valuable in “blind spots.” Midland Nuts, 
welded in concealed spots, make it easy to turn a 
bolt securely without needing an extra man to hold 


the nut from turning. 
In all places where hands 
or tools can’t reach, in 
the assembly of metal 
parts, you can speed up 
the work and reduce 
costs by using Midland 
Welding Nuts. We would 
like to discuss such pro- 
duction problems with 
you. 

Write or phone us today. 





MIDLAND 
WELD 
NUT 












The above drawing illustrates how 
Midland Welding Nuts solve the prob- 
lem of "blind spots" in the assembly 
of metal parts. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mt. Elliott Avenue ¢ Detroit 11, Mich. 
Export Department: 38 Pearl St., New York, N. Y. 





World’s Largest Manufacturer of 
AUTOMOBILE and TRUCK FRAMES 
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Records Fall... 


24,568,000 Cars Built 
In 6 Postwar Years 


(Continued from Page 1) 





output to date has averaged about|added to the 1,343,923 trucks built, 
78,700 weekly. gave the industry a phenomenal 
* * ®@ volume of more than 8,000,000 ve- 


pontzine up how tough the pro- | hicles. ee 


duction road was to travel is ’ : 
the fact that weekly car production I“ REALITY, the industry’s turn- 
in 1946 averaged only about 41,000,|~, OUt of more than 24,500,000 cars 
while in 1950 it was more than 108,-|Since July 3, 1945, has been a 5%- 
000 year effort. The 69,532 cars built in 

the period up to Jan, 1, 1946, was 


nual convention asked territorial 
security from factories to stop boot- 
legging. 

However, C. E. Wilson, GM 
president, came out with a pre- 
diction that 1950 vehicle produc- 
tion would total approximately 
8,000,000. 

It did, with 6,658,510 of them cars, 
| for another new alltime high record 
jand an achievement that would 
have been considered good for two 
whole prewar years. 

At long last, it appeared that the 
industry had finally hit its produc- 
tive stride. Volume had even re- 
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drawn tighter than hitherto, 
The National Production Author- 

ity has set up a program for vehicle 

—— then, however, the guns/ makers supposed to permit the pro- 

have been blazing away in| duction of 1,200,000 cars and 275,000 

Korea and the nation has embarked | trucks in the third-quarter of this 

on another huge mobilization pro-| year, 

gram. Production in the second-quarter 
In the first six months of this|of this year yielded 1,492,000 cars 

year, U. = er succeeded in add-| and 391,000 trucks. 

|ing another 3,099,834 cars to the} A 

postwar total, despite the fact that | in 2 ae ae = 

materials have been in tight supply running sharply below even last 

and under some kind of govern-| month's restricted level. Concensus 

ment control since April. |in the industry is that things will 
But now the controls have been | get worse before they get better. 


sulted in some price cuts for 


consumers, 
* * * 








Strikes dotted the production 
scene during every year and some 
of the dots were heavy, while ma- 


merely a drop in the bucket for! 
what was to come. 
Despite a four-month strike of | 





SERVICE MERCHANDISER 


General Motors’ plants and tieups | 
in the steel, coal and glass indus- 
tries, U. S. plants produced 2,155,- 
674 cars in 1946. GM plants didn’t 
build a car in 1946 until April, 
and the coal and steel tieups 
hampered schedules at every 
other maker. 


terial procurement was a _ tough 
problem in every year with the 
exception of 1950. 

It wasn’t until well into 1949 
that auto makers got around to 
flexing all of their productive 
muscles, and it wasn’t until 1950 
that the industry’s postwar ex- 
pansion programs really showed | The year 1947 started on an opti-| 
up in weekly output totals. mistic note. Output in the first week | 
In 1950, with nearly every pro-|of February hit a postwar high of | 

ducer sharing the fruits of more| 96,305 vehicles, But the materials| 
plentiful supplies, U. S. plants| situation was tight throughout the 
poured out an alltime high produc-| year, so much so that General Mo- 
tion of 6,658,510 cars, which when|tors dropped its light-car plans. 
ee ee a i a re ar ee 
* 
Regulation W 


1947 having built 3,555,665 cars. | 
(Continued from Page 1) 


Thus far, 5,786,871 had been built 

since V-J Day, but the balloon of | 
convince FRB, under direction of | demand for cars that still flew over | 
the original defense act to admin-|the industry was the biggest in| 
ister credit controls in a flexible | history. 
manner, that the time for action 
had arrived. 

However, some members of the 
board are said to feel that the 
situation may be much different 
this fall. The board members are 
said to believe that real short- 
ages will come then. 

There is a difference of opinion 
on this, too, with some trade ob- 
servers being of the opinion that 
production of 3,000,000 cars in the 
first half and the expectation of 
2,400,000 in the second half will nak | 


make for a shortage of cars. 
+ * * 


* * 


ND the balloon was just as big} 
at the end of 1948, U. S. plants! 
turned out 3,911,335 new cars dur-| 
ing that year, but statistics showed | 
that 2,000,000 old ones had been} 
scrapped in 1947. | 
The industry began to push its | 
expansion plans faster. For ex- 
ample, Dodge officially opened a 
new assembly plant at San Le- 
andro, Calif., and Lincoln-Mer- 
cury opened one at Los Angeles. 
Those new plants, and others, | 
helped the industry push car pro-| 
duction up to 3,911,335 in 1948, The} 
total might have been better, ex-| 
cept that Chrysler suffered a three- | 


week strike, materials were still | 








Auto Installment Credit 


Up $43,000,000 in May hard to get, and K-F had to cur-| 

WASHINGTON. — Installment |tail output because of declining | 
credit for automobiles rose $43,000,- | sales. 
000 in May, the Federal Reserve} During the year, GM had opened 
Board reported last week. a B-O-P plant at Atlanta and Lin- 


In April it had declined $16,000,-|coln-Mercury opened another in 
000 Metuchen, N. J. Meanwhile, the 








waqatwi Built” MeANS More service dollars per © 


Everything the name implies 


“NATKIN-BUILT” means every 
feature for best in appearance 
and rugged construction at low- 
est cost per-year-of-service. 
“NATKIN-BUILT” is your assur- 
ance that every step in the 
manufacture of every Service 
Equipment unit meets the most 
rigid standard we can set, 
before the Natkin identifica- 
tion is proudly affixed. 


SERVICE MERCHANDISER 
means more profit from pres- 
ent customers and more new 
customers every week because 
your “Natkin-Built” Service 
Merchandiser gives you 
DEPARTMENTALIZED activity 
and creates customer confi- 
dence. Every Natkin-Built Mer- 
chandiser acts as a silent, 
powerful, convincing salesman. 


Model 9200 — $319.00 F.O.B. St. Louis 


€ NATKIN & CO. 


stomet &),” SYENGINEERS + MANUFACTURERS 
ee 1601 S. HANLEY RD. + ST. LOUIS 17, MO. 


Total installment credit rose $8,- 
000,000 in May after declines in each 
of the four preceding months. 

The auto increase, together with 
a $32,000,000 increase in installment 
loan credit, more than offset a $67,- 
000,000 decrease in credit on tele- 
vision sets, refrigerators, etc. 

Overall consumer credit rose 
$61,000,000 in May, with gains in 
charge accounts and other non-in- 
stallment credit adding to the rise 
in debt incurred for purchasers on 


government gave Regulation W an- 
other trial run. 
+ o * 
T THE beginning of 1949, two 
out of every three dealers re-| 
plying to an NADA questionnaire 
said Regulation W was adversely 
affecting sales. The used-car market 
was in a temporary doldrum, with 
cars over $2,000 particularly hard 
to sell. 
Starting 1949, the industry was 
not so optimistic as it had been 
starting 1948, but neither was it 


r descriptive information on complete line 





ADVERTISEMENT 


McFarland Company announces New “WHIRLABOUT” GREAT U 


MBRELLA 


a time-payment plan. pessimistic, 


The year finally bore the opti- 
mists out. U. S. plants built 
5,118,293 cars in 1949, and dealers 
had little trouble selling any of 
them. 
| However, when the year 1950 
opened, a good many market ob- 
servers were crying “enough.” In 
December, 1949, cars were reported 
starting to pile up at some dealer- 
ships and law enforcement agencies 
throughout the country were busy 
probing “bootleg” rings. 

* * * 





O THE year 1950 began on some- 

thing of a sour note, Most pre- 
dictions were that car production 
would be slightly less than in 1949. 
NADA’s concern was so great over 
dealers demoralizing the market by 
scuttling their stocks that its an- 


See the 
Reference Book of 
The Auto Industry 








Argentina May Import 


16,000 U. S.-Made Cars 

BUENOS AIRES—In order to 
alleviate a serious shortage of 
vehicles in the country, Argen- 
tina reportedly may soon issue 
licenses for the import of 16,000 
cars. Presumably, the cars would 
be imported from the U. 8S. 

Virtually no cars at all were 
imported into Argentina during 
the war, and since then imports 
have been far below demand. 

” There is also a large and unsat- 
There is still a limited supply of 1951| isfied demand here for buses and 
Almanacs available at $2.50 per copy).| trucks, 





IT CAME WITH YOUR 
APRIL 30 ISSUE! 
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CHRYSLER 7 
NEW CAR DEPT. ai 


— (cama ae eee neni 


A NEW "GREAT UMBRELLA” THAT TURNS has been perfected by the McFarland Great Umbrella Company. “This new 


‘Whirlabout’ has all of the advantages of our regular ‘Great Umbrella,’ plus the added attention value of motion,” 


states Robert W. West, President of the 


Company. The new ‘“‘Whirlabout Great Umbrella" rotates electrically 6 times per 


minute. They are easy to install and maintain. The McFarland ‘Great Umbrella" (21 foot spread) is popular with dealers 
everywhere. They attract attention, create interest, afford shade and comfort for customers, salesmen and cars. They are 
now in use on Used Car Lots in 30 states from New York to California. For full information on the McFarland “Great 


Umbrella" and new “Whirlabout," call, 
ing Corp., 742 S. W. 8th Street, Miami, 





wire or write the McFarland Great Umbrella Company, division of McFarland Awn- 
Florida,—Adv. 
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Used-Car Auction Prices 


Market Trend 

Just when it looked as if the future held nothing but good things 
for used-car prices, the overall average did a bit of fading away 
last week as it dropped $26 to $901. 

After some eight weeks of hovering around $927, this was some- 
thing of a shock. However, all the price news last week was not bad. 
Late-model cars, for instance, scored healthy gains, with ’51s jumping 
$18 and 50s gaining $8. 

All talk of improvement ends right there, though. The rest of the 
list took it on the chin with ’49s and ’48s the major sufferers, The 
former fell $61, while the latter lost $63. Nor did ’42s make out very 
well, either, losing $57. 

Losses for the other models were more modest. The price of ’47s 
slumped $34, but ’46s dropped only $10, while "41s lost but $11. 

The fact that ’48s and ’49s took such a licking on price proved 
something of a puzzler, particularly in the case of ’49s. One school 
of thought had it that most ’49s are rapidly approaching their third 
birthday, and that they have been somewhat high in price, compared 
with ’50s. 

The percentage of units sold at various auctions held steady at 
65 percent last week, compared to 68 percent in the previous week’s 
sales. 





Prices marked with an * indicate a unit equipped 
with automatic transmission or overdrive. 


/ .< sedan, $1,360. ‘48 RM estate wagon, 
CONCORD, MASS. $960*; conv., $1,110*; sedan, $1,150°*. '47 
(Concord Auto Auction, Inc. Sales every RM conv., $990, '42 Special conv., $375. 
Monday and Friday. Prices are for sales of ‘41 Super sedan, $175. '39 Special sedan, 
June 22-25.) $135. 
(Sold 208 units out of 309 offerings.) CADILLAC—’50 (62) conv., $3,800*; se- 
BUICK—’51 Super sedan, $2,175*. '50 Spe- dan, $3,100*, $3,160°, °49 (62) conv., 


cial sedan, $1,460*, §1,500*%. ‘49 Super $2,900*, "48 (61) sedan, $2,000*. '47 (62) 








Service costs during your guarantee period are 
kept to a minimum by Lisle Magnetic Plugs. The 
powerful, permanent magnet in the Lisle plug 
pulls abrasive metal particles out of lubricants 
and holds them, keeping lubricants clean and 
moving parts free of wear. Install Lisle Magnetic 
Plugs in place of ordinary drain plugs in the 
crankcase, transmission, overdrive or rear axle. 
You'll cut costs on your service guarantee. 


rile 
for free 
sample plug 
for testing. 
State size and 
type of Lisle Plug 


desired. 





OY OLUMYH, 


CLARINDA, IOWA 











sedanet, $1,100°; sedan, $1,175. "41 (62) 
conv,, $700. e 
CHEVROLET—’51 SL Special club coupe, 
$1,580; sedan, $1,535. '50 %-ton pickup, Av | d-C PP 
$805; SL Deluxe club coupe, $1,445; se- er e se ar rices 
dan, $1,335, $1,400; conv., $1,540; SL * 
Special ‘sedan, $1,190, $1,235. '49 FL (Compiled by Automotive News) 
Special sedan, $1,150; SL Deluxe conv., July 19 J Mav 
$1,280, $1,375, $1,240; sedan, $1,255, uly 1951 — to 
$1,220, $1,300, $1,235; SL Special sedan. Model (to date) 1951 1903 
1,150, $835, $875; SL Deluxe club _ a 1,953 $1,935 $1,934 
coupe, $1,160, $1,185; FL Deluxe sedan, $901 $927 $927 1950 aaa 1417 1.434 
$1,195, $1,175. ‘48 FM sedan, $950; ’ ’ . 
conv., $910; station wagon, $980; 1%-ton 1949 1,114 1,175 1,169 
dump, $625. '47 FM sedan, $710, $885, 1948 828 891 893 
1947 705 739 740 


$815; FL aerosedan, $875. ‘46 %-ton 

pickup, $485; 1%-ton rack, $375; FM | 

sedan, $775; SM sedan, $610. '41 SD club | z 

coupe, $400, $395, $425, $500; sedan, 1946 649 659 650 
$465, $205, $405; MD club coupe, $370. 


'40 SD sedan, $300. '39 MD sedan $90 1942 261 os 827 
$170, ‘38 sedan, $100. '31 sedan, ‘$100. | 1941. 269 280 264 


CHRYSLER—’49 Windsor club coupe, $1,- | Overall SO 
460. '48 T. & C. conv., $1,150. ’47 Wind- Average $ 901 $ 927 §$ 927 


sor Traveler, $760. '46 conv., $830. ‘41 2 ‘ 
sedan, $175, (The above figures are averages of used-car auction prices, all 


DeSOTO—'47 sedan, $650, $860. makes and models, carried regularly in Automotive News.) 


DODGE—’50 Coronet station wagon, $1,800. | 
'49 Coronet sedan, $1,280. '48 Custom | 
sedan, $925. '47 %-ton express, $300. '42| NASH—’51 Rambler conv., $1,280 "49 | 





coupe, $1,200, $1,175; conv., $1,285; SL 


sedan, $150. ‘41 sedan, $100, $365. '40| (600) 4-dr., $1,020. 6 ar g1s08 gi aes, _ oe 
1%-ton dump, $195; club coupe, $235; | opps al (98) 4-dr. 435. °49 -dr., at ° . ’ ; 4-dr., ‘ j 
sedan, $185. “a tae, Ge 48 aa) ~ ¥ $1,- ‘48 FL aerosedan, $1,000; SM 4-dr., 2 at 


$830; FM station wagon, $910, $830. '47 


FORD—'51 Deluxe (6) sedan, $1,425. ‘50 060*; (98) 2-dr., $1,030*; (66) 4-dr., - ; 
Deluxe (8) sedan, $800, $1,135, $1,235;| $890 “uD ie ie. 46 SM 4-dr., $650. 
Custom (8) club coupe, $1,385; station) pagckARD—'51 (200) 4-dr., $1,800. ‘48 "gag. a 
wagon, $1,585; conv., $1,760. '49 Custom 4-dr.. $970 CHRYSLER—'48 Windsor 4-dr., $1,140*. 


(8) conv., $1,210, $1,250, $1,125; sedan, . 7 e se ; '47 NY 4-dr., $900. 
$875, $930; station wagon, $1,100, $1,-| PLYMOUTH—'51 conv., $2,060; suburban, | nesoro—'50 Custom 4-dr., $1,720*, '49 


300; club coupe, $950, $915; Deluxe (8)| $1,960. '50 SD 4-dr., $1,485. '49 Suburb-| Custom 4-dr., $1,370*. '41 Deluxe 4-dr., 





sedan, $990. ‘48 SD (8) conv., $900, an, $1,425. '48 SD 4-dr., $1,050. $100. 

$810, $930. "47 SD (8) sedan, $600, $615, | PONTIAC—’51 (8) 4-dr., $1,985. ‘50 (6) | DODGE—'’51 Coronet 4-dr., $2,010*. ‘50 
$715; 1-ton panel, $400; Deluxe (8) se- 2-dr., $1,540*, tees 4-dr., Gissoe ‘a an $1,- 
dan, $715; Deluxe (6) sedan, $455. '46| sp7uUDE =R—’'50 Champion 4-dr., $1,- 390; Coronet 4-dr., $1,350*. °49 Coronet 
SD (8) sedan, $710, $610; club coupe, . /oEee™ celine $560. ’ 4-dr., $1,375"; club coupe, $1,410. °47 
$750; %-ton express, $400, ‘41 sedan, | wILLYS—’50 Jeepster, $1.000. ‘48 %-ton| Deluxe 4-dr., $600. ‘46 Deluxe 2-dr., 
$425, $210. ‘40 (60) sedan, $275. '39| pickup, $520, '47 Jeep, $405 $730; Custom club coupe, $635. 


conv. sedan, $135. ‘46 1%-ton truck, SCELLANEOUS—'47 %%-ton panel, $425. | FORD—’51 Custom (8) 2-dr., $1,750, "50 
$100; conv. sedan, $100. — a i , $ Crestliner, $1,480; Deluxe (8) 2-dr., $1,- 


FRAZER—’'47 sedan, $545. T 260; Custom (8) 4-dr., $1,170. '49 Cus- 
HUDSON—'49 Super (6) sedan, $1,025. | ALBANY, N. Y. tom (8) conv., $1,140: 2-dr., $1,120. ’48 
LINCOLN—’49 sedan, $1,230*. | (Tim Anspach's Dealers Auto Auction. SD (8) 2-dr., $670; 4-dr., $760. '47 SD 


MERCURY—’51 club coupe, $2,085. '50 se- | gq) , Monday. Prices are for sale of (8) station wagon, $850; Sportsman 
dan, $1,585, '49 sedan, $1,275; conv.,|June 25), conv., $600. '46 SD (8) 2-dr., $680, $660. 


$1,350*. ‘47 club coupe, $830; conv., (Improvement in retail sales accounted | HUDSON—'51 Commander (6) 4-dr., $2,- 
$865; sedan, $700. for firm wholesale prices, Sold 143 units 160°. 

NASH-—'49 Ambassador sedan, $1,110°;| out of 178 offerings.) KAISER—'51 4-dr., $1,530*; Henry J (4) 
(600) sedan, $1,045. '46 (600) sedan, | RUICK—'50 Special 4-dr., $1,400, $1,460; 2-dr., $1,085; (6) 2-dr., $1,020, '49 4-dr., 
$450; club coupe, $575. Super 4-dr., $1,870*%, $1,790*. ‘49 Super $700. '48 4-dr., $610. 


OLDSMOBILE—’50 (88) sedan, $1,625*. 49 i 90°: 1.310. *48 LINCOLN—'51 Capri, $2,750*. 
(88) sedan, $1,325*; (76) sedan, $1,300°,| 4-40: $1200; sedanet, $y super 4-dr, | MERCURY—'49 4-dr., $1,100*. "48 conv., 
*48 (98) conv., $1,110*. '46 (76) sedanet, $820: 2-dr. $975; RM conv., $875. '46 $800. 
$735. '41 (76) sedan, $485. Super conv., $935. Se NASH—’51 Rambler conv., 2 at $1,650*; 
PACKARD—’47 sedan, $640. CADILLAC—’51 (62) 4-dr., $3,720*. °’50 station wagon, $1,605; Ambassador 4-dr., 
PLYMOUTH—’50 Suburban, $1,500; SD (62) 4-dr., $3,190*; (61) club coupe, $1,720. '50 Statesman Super 4-dr., $1,050 
sedan, $1,450. ‘49 Deluxe sedan, $825, $3,090* "49 (62) 4-dr., $2,200*. °47 (62) '48 (600) club coupe, $805. 
$820, $885; SD sedan, $1,200; Suburban, 2-dr., $1,300". '46 (61) 2-dr., $1,040*. OLDSMOBILE—’51 (88) club coupe, §2,- 


$1,190. ‘48 Deluxe sedan, $560. '46 SD | CHEVROLET—’51 SL Deluxe 4-dr., $1,- 475*. '50 (88) 4-dr., $1,200*; club coupe, 
club coupe, $825; conv., $750; sedan, 800*, $1,675; conv., $2,000; Bel-Air, §$2,- $1,190*; (98) Holiday, $2,100*; (76) 
$780, °41 Deluxe business coupe, $265; 150;' SL Special business coupe, $1,455; 4-dr., $1,350, '49 (98) 4-dr., $1,360*, $1,- 
SD conv., $410; sedan, $275. 4-dr., $1,550. '50 SL Deluxe conv., $1,- 350°, °48 (98) conv., $1,260*, $1,120*; 


PONTIAC—’51 Chieftain (6) Deluxe se- 5 80° 560°; 4-dr., $1,-| (76) 4-dr., $1,080*; (66) 4-dr., $1,060 
dan, $1,975; club coupe, $2,055; SL (6) 350, $1:460 $hs90" % at $1,500" 3 "46 (66) 4-dr.. $670. 
sedanet, $2,000. '49 Chieftain (8) Deluxe 550*; club’ coupe, $1,430; FL Deluxe | PLYMOUTH—’50 Deluxe club coupe, $1,- 
sedan, $1,475*. "48 (6) conv., $1,035; (8)| 2-ar., $1,375; 4-dr., 2 at $1,350. °49| 290. '46 Deluxe business coupe, $625. 
conv. $1,080°:; Torpedo (8) sedan, $900*;| Sr, Deluxe 4-dr., $1,260, $1,180; 2-dr., | PONTIAC—'50 Chieftain (8) Deluxe 4-dr., 
SL (8) Deluxe sedan, $1,135*. '47 SL (6) 5 , a ,100; cl ) (Continued on Page 65, Col, 
sedan, $000; Torpedo (8) conv., $900; | _°1:200 $1,175, $1,125, 2 at $1,100; club : eee eines 
sedanet, $875. '41 (6) club coupe, $425; 
sedan, $480, $175. % 
STUDEBAKER—’50 Champion sedan, $1,- | oo 
255, $1,150. '49 Commander club coupe, | 
$1,100. ‘48 Champion sedan, $830 ‘'42/| 
President sedan, $110. 
WILLYS—’48 %-ton panel, $485 


MINNEAPOLIS 


(Lapiner’s Car Auction. Sale every Fri- 
day. Prices are for sale of June. 22.) 
(Sold 71 units out of 103 offerings.) 
BUICK—’'51 Special Riviera coupe, $2,100. | 
50 Super Riviera coupe, $1,775*. '49 RM | 
2-dr., $1,310; 4-dr., $1,230, $1,245. 
CADILLAC—'46 (62) 4-dr., $1,100, $1,105. | 
CHEVROLET—’'51 SL Special! 2-dr., $1,510. 
"50 SL Special 2-dr., $1,105, $1,135, $1,- | 
145, $1,180; FL Deluxe 4-dr., $1,335. '49 | 
SL Deluxe club coupe, 2 at $995, $1,015. | 
‘48 FL aerosedan, $845. ‘47 FL aero- | 
sedan, $800, $760. '46 FM 4-dr., $620, 
$630, $670, '40 Deluxe 4-dr., $215, $235, | 
$245. | 
CHRYSLER—’'46 Windsor 4-dr., $715. 
DeSOTO—'46 Custom 4-dr., $640. 
DODGE—'48 Custom 4-dr., 780, $825, x 
$835; Deluxe 4-dr., $670, 690, $710. '47 t 
Custom 4-dr., $675, $705 J 
FORD—’51 Victoria, $2,100*, $2,090*; 
Crestliner, $1,795. '47 SD (8) 2-dr., $615, 


« 
$660, $675. '46 Deluxe 4-dr., $570, $530. The L awa Catalo He Cabinet 
*41 Deluxe 4-dr., $260. 


HUDSON—’49 Super (6) 4-dr., $905*. 
ye 2-dr., $1,185". ‘48 club) No more lost catalogues or parts lists! 
coun, 6740, 
na coak (600) 2-dr., $950. '47 (600) 2-|No more fruitless searching for information while the customers wait 
ar., ° . 
| OLDSMOBILE—'49 (88) 4-dr., $1,310*. '48| and sales slip by! 
(78) 4-dr., $840*. '47 (76) 2-dr., $715. : 
| PLYMOUTH—'51 Cranbrook 4-dr.. $1,750.| Check these points and see how the Lyons Lyaway would speed up 
‘50 Deluxe club coupe. $1,160. "49 Deluxe | YOUR catalogue reference and do a needed job in YOUR place of 
business— 


4-dr., $820, $880, $925. "48 SD 4-dr., 
1. All your catalogues in one place for fastest possible 














$780, $760. '46 Deluxe 4-dr., $500, $575. 
| STUDEBAKER- 47 Champion 2-dr., $735*. 
WILLYS—’48 Jeepster, $610*. 
MISCELLANEOUS. —’47 International %-ton | 





out of 152 offerings.) 
BUICK—'51 Special 4-dr., $1,975*. '50 RM 
Sees Par. $i.40o¢: Super $-dr-, $1,3357 bushing. 
| RM {2 Special ar. 370. ©" | If you use catalogues, directories, reference books, the Lyons Lyaway 
her yee PY pi, Counter Catalogue can save you time and speed your counter service. 


pickup, $550 reference. 
MANHEIM, PA. 2: = time construction — sturdily built of heavy 
(Manheim Auto Sales & Auction, Inc. aluminum. 
i a eee rere ee ee ae Se 3. Additional counter space when not in use. 
| eres Saeee totter. Geld 68 ent 4. Mechanically simple and easily operated. All book 
| 


holders move on a single steel rod on a bronze 


'48 (61) 2-dr., $1,725. °47 (62) conv., | 1 1 ; 

6S AGL), 30s, CTE eT Counter insert size is $87.50 
CHEVROLET—’51 %-ton pickup, $1,160; 1 

FL Deluxe 2-dr., $1,670. ‘50 SL Deluxe Larger size $107.50 

2-dr., $1,460. "49 FL Deluxe 2-dr., $1,- F.O.B. UNION CITY, INDIANA 


240; SL Deluxe conv., $1,230. '48 FL | 


ee $1,055. '47 FM 2-dr., $830; | LYONS-MEE, INCORPORATED 


| CHRYSLER—’51 Windsor 4-dr., $2,235. '48 | 

| NY conv., $1,060; T. & C. conv., $1,060.| 225 NORTH HIGH STREET UNION CITY, INDIANA 
‘47 Windsor 4-dr., $900. 

| DeSOTO—'49 Custom 4-dr., $1,420; conv.., | 
$1,415; Deluxe 4-dr., $1,280. '48 Custom | 

| 4-dr., $1,030. 

| DODGE———’51 Coronet 4-dr., $1,920; Way- 
farer 2-dr., $1,530. '50 conv., $1,295. °47 
Custom 2-dr., $825. 

FORD—’'51 Victoria, $2,140*; Custom (8) 
4-dr., $1,920*%; 2-dr., $1,900*%; %-ton 

| pickup, $1,300. '50 Custom (8) 4-dr., | 

| $1,450. '49 Custom (8) 2-dr., $985. *48 | 
SD (8) club coupe. $850. 

| KAISER—’51 4-dr., $1,460. °48 4-dr.. $640 

| ‘47 4-dr.. $540. | 

MERCURY—’51 4-dr.. $2.005. ‘50 club 

| coupe, $1,450. '4& conv S850 °41 sta- 

tion wagon, $225 
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$1,260. ‘47 Super 4-dr., $890. ‘46 Super | 


cistitist an mae, wine, s,| RICKS? THE WORK OUT 


Bel-Air, 





Special 
$1,225. ‘49 SL Deluxe conv., $1,325; 
4-dr., $1,155; 2-dr., $1,080; FL Deluxe 


| 
(Continued from Page 64 ee on” tan | ‘ 
Sr aeeaaes aga Be ae 8 Steam clean cars and trucks 
$1,750*. °49 Chieftain (8) 2-dr., $1,250; | DODGE—'50 Wayfarer 2-dr., $1,140; %-ton| ee pickup, $775. '47 FM 2-dr., $890: with the cleaner that is 
conv., $1,500*. '48 SL (8) sedan coupe,| pickup, 2 at §820; %-ton pickup, $775.| SM 2-dr., $855. '46 SM coupe, $595; | : : os 
$1,200*, $1,080*; (6) conv., $725, ’46 SL | ‘49 Coronet club coupe, $1,010, $1,025;| 4-dr.. $730; 114-ton stake truck, $440 engineered for simplicity 
(8) 2-dr. $600. | station wagon, $990; 4-dr., $1,125; Way-| ‘41 2-dr., $225. '40 4-dr., $150. ‘39 ble-f 
STUDEBAKER—'51 Commander 4-dr., $1,-| farer roadster, $935. | 2-ar.. $180, "38 4-dr.. $90. °37 2-dr., $75 and long, trouble-free serv- 
° 710°. 5 , a 35. | o- . ey ce se ; ; ; ; 
WILLIS 49. Jeep ‘station ‘wagon, $700; | FORD—'51 Custom (8) 2-dr.. $2,110"; Vie- | DODGE—'50 %-ton pickup, $920. "49 Coro- ice. CHEM-THERM handles 
: saan’ "an I & plow. $740: toria, $2,175*, $2,215*; 4-dr., $1,770, $1,-| net club coupe, $1,400*, Meadowbrook ¢ You can make more 
Jeepster, $800*. ‘48 Jeep plow, $740; | 900%; conv., ‘$1,800; %-ton pickup, $1,-| 4-dr.. $1,270. '47 4-dr., $880. ‘41 4-dr.. the toughest jobs faster. ° nm or 
MISCELLANEOUS—'51 GMC carryall, $1,-| 389,,$1-150. '50, Custom (8) 4-dr.. 4 at| $270 Easily moved between jobs. ‘money with a CHEM. 
‘ CLLANE § 5 3) arryall, - EH. 9. a ‘ es » > 
| $1,250; 2-dr., 2 at $1,200, $1,205. '49| roRD—'50 Custom (8) conv., $1,500, ‘49 , | THERM Steam Cleaner 


380. 


VALDOSTA, GA. | 
(Tom Hewitt Auto Auction. Sale every 
‘riday. Prices are for sale of June 22.) 


BUICK—’50 Super 4-dr., $1,700, $1,710. 
’49 Super 2-dr., $1,160, ‘48 Special 2- 
dr., $840. '47 Super 4-dr., $815. '46 Super 
4-dr., $700. 

CHEVROLET—’51 sedan delivery, $1,050; 
%-ton pickup, $1,300; SL Deluxe 4-dr., 
$1,750; 2-dr., $1,700. ‘50 SL Deluxe 2- 
dr., $1,350, $1,300, $1,200; 4-dr., $1,320; 
club coupe, $1,330; %-ton pickup, $910. 
‘49 SL Deluxe club coupe, $1,125, $1,150; 
2-dr., $1,050; 4-dr., $1,050; conv., $1,160; 
Suburban carryall, $890; FL Deluxe 2- 
dr., $1,080, "48 FL aerosedan, $895, $790. 
47 FL aerosedan, $820, $885; FM 2-dr., 
$835. '46 SM 2-dr., $550; FL aerosedan, 
$775. °42 FL aerosedan, $500. | 

DeSOTO—'47 Custom 4-dr., $860*. '46 Cus- 
tom 4-dr., $680 

DODGE—'51 Coronet 4-dr., $2,030*. ‘50 
Coronet 4-dr., $1,500. | 

FORD—’51 Deluxe (6) 4-dr., $1,575 2-dr., | 
$1,475; Deluxe (8) 4-dr., $1,875; 2-dr., | 
$1,665, °50 Custom (8) 4-dr., $1,300; 
%-ton pickup, $815. '49 Custom (8) sta- 
tion wagon, $1,000; conv., $1,095; club 
coupe, $1,150; 4-dr., $1,160, $1,135, §$1,- 
000; 2-dr., $1,000; Deluxe (8) 2-dr., 
$1,020. °48 SD (8) 4-dr., $650. '47 SD 
(8) 2-dr., $775. Deluxe (8) 2-dr., $800. | 
'46 SD (8) club coupe, $725; conv., $800; 
2-dr., $800; Deluxe (6) 2-dr., $450. 

HUDSON—’49 Commodore (8) 4-dr., §$1,- 
150; Super (6) 4-dr., $875. ‘48 Super 
(6) 2-dr., $800, $700. | 

LINCOLN—’49 4-dr., $1,270. 

MERCURY—’51 4-dr., $2,280*. ‘50 2-dr., 
$1,325; 4-dr., $1,375. '49 4-dr., $1,300°%; 
conv., $1,010. °46 4-dr., $800. 

OLDSMOBILE—’50 (98) 4-dr., $1,600*. '49 | 
(76) 2-dr., $1,225. 

PACKARD—’'48 4-dr., $885. 

PLYMOUTH—’51 Cranbrook club coupe, | 
$1,710. '50 Suburban, $1,550, $1,450. 49) 
SD 4-dr., $1,100. 

PONTIAC—’51 Chieftain (8) Deluxe 4-dr., | 
$2,175*. °49 Chieftain (8) 4-dr., $1,250. | 
'48 Torpedo (8) 2-dr., $1,100*. ‘41 SL} 
(6) 2-dr., $455. 

STUDEBAKER—’51 Champion conv., $1,- | 
925. °50 Commander 2-dr., $1,225; club | 
coupe, $1,300; Champion club coupe, $1,- | 
225, $1,300. '48 Commander conv., $1,000, 
$820. 

WILLYS | 
wagon, $1,100, '49 station wagon, $1,070. | 

MISCELLANEOUS—’51 GMC *%-ton pick- | 

up, $1,270. '48 GMC %-ton panel, $500. | 

| 
| 








’51 Jeep, $1,185. '50 Jeep station | 





HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 

Friday. Prices are for sale of June 22.) 
(Market steady to stronger, Sold 72 
units out of 91 offerings.) 

BUICK—’51 Super 2-dr., $2,380*. '50 RM 
4-dr., $1,770*; Super 4-dr., $1,560. '47 | 
Super 4-dr., $900. '41 Special 4-dr., $255. | 

CHEVROLET—’50 FL Deluxe 4-dr., $1,-| 
450%; SL Special 2-dr.. $1,225; Carryall | 
Suburban, $1,030. '49 FL Special sedan, 
$1,180, $1,045; SL Deluxe sedan, $1,190, 
2 at $1,100, $1,180; club coupe, $1,200. 


'48 FM sedan, $935; FL aerosedan, $950. | winLYS—'4s %-ton pickup, $390 


$985; 4-dr., $980. '47 FL 4-dr., $735; FM 
(taxi), $680, $570; club coupe, $860. '46 
FM 2-dr., $790; SM club coupe, $765. 41 
MD club coupe, $375, $255; 2-dr., $315. 
"40 MD 2-dr., $280. | 
CHRYSLER—’48 Windsor conv., $985; 4- | 
dr., $1,030. '47 NY 4-dr., $905, $920. 
DeSOTO—’50 Custom 4-dr., $1,650. '49 Cus- 


tom club coupe, $1,380. BUICK—'50 Super 4-dr., $1,565; Riviera 


DODGE—’49 Wayfarer 2-dr., $1,105. ‘46 
Custom club coupe, $680; 4-dr., $855. '42 
Custom 2-dr., $220. ‘40 Deluxe 4-dr., 
$120. 


FORD—'50 Deluxe (6) 2-dr., $1,180; De-| CADILLAC—'50 (62) 4-dr., $3.305*. '49| 


luxe (8) 2-dr., $1,140; Crestliner, $1,- | 
435°. '49 Custom (8) 2-dr., $1,025, $1,050, 


$935; conv., $1,185, $1,275. "48 Deluxe | CHEVROLET—'51 SL Deluxe 4-dr.. $2,- 


(8) 2-dr., $710. '47 SD (8) 4-dr., $705. 
‘46 Deluxe (8) 2-dr., $660; Deluxe (6) 
2-dr., $610. ’42 Deluxe (8) 2-dr., $305. | 
’40 Deluxe (8) 2-dr., $150. 

HUDSON—’41 Commodore (6) club coupe, 
$155. 

MERCURY—’'46 conv., $780. °41 2-dr., $140. | 

NASH—’46 Ambassador 4-dr., $605*. 





OLDSMOBILE—’50 (98) conv., $2,000*. '39 | CHRYSLER—’51 NY 4-dr., $2,800*, $3,- 


(60) 4-dr., $145. 


PLYMOUTH—'50 SD 4-dr., $1,255. '48 SD | CROSLEY—'48 4-dr., $165. | 
{-dr., $885, $900; club coupe, $940. '47 | DeSOTO—'51 Custom club coupe, $2,030 | 


SD 4-dr., $810. '41 SD 4-dr., $170; busi- | 
ness coupe, $200. 


PONTIAC—’49 Chieftain (8) 2-dr., $1,435*. | DODGE—’50 Coronet 2-dr., $1,590*:; %-ton | 


'48 SL (6) 2-dr., $1,230%; SL (8) 4-dr., | 


$1,160; (98) conv., $1,495*; sedanet m4. - 
$1,225. anni — 

| PLYMOUTH—'51 Cranbrook 4-dr., $1,680, | STUDEBAKER 50 Commander 4-dr., $1, 
$1,655, $1,675, $1,745; club coupe, $1,-| 320°; Champion 4-dr., $1,195. °49 %-ton 


| CHEVROLET—'51 panel delivery, $1,050; 


Deluxe (6) 2-dr., $865, $880, $905, $940 


Custom (8) club coupe, $800; conv., $1,- 


"48 %-ton pickup, $555. | 210; 4-dr., $875; 2-dr., $1,050*, $995. °47 
HUDSON—’'48 (8) 4-dr., $825. ‘47 Super; SD (8) 4-dr., $760; Deluxe (8) 2-dr., 
(6) 2-dr., $415. | $805. '46 SD (8) club coupe, $775. °'36 
LINCOLN—’49 Cosmopolitan 4-dr., $1,225, | coupe, $210 
$1,275; club coupe, $1,125. '41 Continen- NASH—'49 Ambassador 4-dr $995 "46 
tal club coupe, $600 | (600) 4-dr., $600; club coupe, $510. 
MERCURY—’51 4-dr., $2,000, $2,005, $2,- | OLDSMOBILE—’49 (76) conv., $1,370*. '46 
100, $2,200*, ‘50 4-dr., $1,360; 2-dr.,| (78) 4-dr., $760*. 
roe f} far, $955. "46 club coupe, | PACKARD—'48 Deluxe 4-dr., $815°. 
NASH—’49 (600) 2-dr.. §805: Ambassador PLYMOUTH ‘49 SD 4-dr., $1,175. ‘47 SD 
2-dr.. $710 , 9 ca. 253 | 4-dr., $750 
OLDSMOBILE—'51 (98) conv., $2,560*, | PONTIAC—'48 Streamliner (8) 4-dr., $1,- 
$2,655". °50 (98) 2-dr. $1,670: (88) 125°, 47 Chieftain (8) 4-dr., $1,085; 
2-dr., $1,610*, $1,680*, ‘49 (88) 4-dr.,| (6) conv., $830; 4-dr., $810; Torpedo (6) 


2-dr., $1,000. ‘'38 (8) 4-dr., $110; coupe, 


640; Belvedere, $1,990. '50 Deluxe 4-dr., | . Pickup, $715 
$1,666, $1,176; conv. 01,55. | MISCELLANEOUS—'48 GMC '%-ton panel 
| 


PONTIAC—'51 SL (8) 4-dr., $1,810. '50| $565; International %-ton pickup, $505 


Chieftain (8) 4-dr., $1,500, $1,525, ‘49 . 





Jobber Inquiries Invited 





Chieftain (8) 2-dr., $1,130, $1,260*; 4-dr., | . 
2 at $1,000, $1,265*; conv., $1,415", '48 | Rhindel Hires Peck 
conv., $850, | "i ” ™ 
STUDEBAKER—’'50 Commander Deluxe 2- | Cliff Peck has been named gen Write for descriptive 
dr., $1,195; Land Cruiser 4-dr., $1,060.|eral manager of Greater Dallas on 
‘49 Champion club coupe, $935; %-ton| Motors, 2112 N. Harwood, Dallas, literature today! 


pickup, $600, '48 Champion 4-dr., $810./Tincoln and Mercury dealers, it is | 
; 


WILLYS—'48 Jeepster, $590; Jeep, $560. STEAM CLEANER 


‘47 Jeep, $360. '46 Jeep, $330. jannounced by George Rhindel, | “Engineers built it . . . Anyone can operate it’’ 
owner. Peck formerly was general | 


DANVILLE, VA. | sales supervisor for the 30 coast-to- | Tenpeerrara' 7 6017) mi iit taatl tine 


(Danville Auto Auction Sale every | coast Ford, Mercury and Lincoln f Tate 
Wednesday. Prices are for sale of June 27.) | dealerships y ° is | ete Perey ir 
(Highest percentage of sales ever re- ¢ nip operated by Hull Cowes | SHAMROCK & EVERGREEN STS., MONROVIA, CALIF 
corded here. Buying in anticipation of 0. : 
July 4 holiday. Sold 61 units out of 72 ~ a - 
offerings.) 
BUICK—’'46 RM conv., $720. °42 Special 
4-dr., $325. "41 Special 4-dr., $120; 
Super 4-dr., $205. | 





luxe 4-dr., $1,740*. °50 SL Deluxe 2-dr., 
$1,485, $1,240; FL Deluxe 4-dr., $1,200, 
$1,390. ‘49 SL Deluxe 4-dr., $1,190. ‘48 | 
FL 2-dr., $800; conv., 2 at $890, ’47 
SM 2-dr., $690; Deluxe 2-dr., $700. °'46 
FM 2-dr., $765; conv., $755. ‘41 SM 
coupe, $355. °40 MD 2-dr., $150. 
DODGE—’51 1-ton truck, $1,150. 
FORD—'51 Custom (8) 4-dr., $1,700, ‘50 
Custom (8) conv., $1,500; 4-dr., $1,365; | 
Deluxe (6) 2-dr., $1,115; %-ton pickup. | 
$790. °'49 Custom (8) 4-dr., $610, 2 at 
$890; conv., $1,150. °48 Deluxe (8) 2-dr.. | 
$880. '46 SD (8) club coupe, $690, $715; | 
2-dr., $610, $715. ‘42 4-dr., $380. ‘40 
2-dr., $72; %-ton pickup, $180. 
FRAZER—’48 Manhattan, $640. 
HUDSON—’'48 Commodore 4-dr., $800 
MERCURY—'49 (600) 4-dr., $820, 
OLDSMOBILE—’50 (88) Deluxe 4-dr., $1,- 
390; (76) Deluxe 4-dr., $1,290. °49 (98) 
Deluxe 2-dr., $1,300 ’47 (88) conv., | 
$750. ‘41 (66) 2-dr., $240. 
PACKARD—’'50 Deluxe 4-dr., $1,100. ‘49 
Custom 2-dr., $1,040. '40 4-dr., $150 
PLYMOUTH—’'48 SD 2-dr., $980. ‘47 SD 
4-dr., $500, $610. ‘39 4-dr., $150 
PONTIAC—’50 Chieftain (8) 2-dr., $1,590". 
"49 Deluxe (8) 2-dr., $1,100. °48 Deluxe 
(8) 2-dr., $1,180*. '40 SD (6) 4-dr $52 


FL 4-dr., $1,615; conv., $1,700*; SL iT 
| 
| 





MASON CITY, IA. 


(Lapiner’s Used Car Auction, Sale every 
Wednesday. Prices are for sale of June 27.) | 

(Prices $50 to $100 higher than previ- | 
ous week on most units, Sold 124 units 
out of 167 offerings.) 


2-dr., $1,865*; Special 4-dr., $1,370*. °49 
RM 4-dr., $1,125* $1,230*, $1,280": 
—s 2-dr., $1,525*. °'48 Super conv. 
915, 


(61) 4-dr., $1,975*, $2,000*, $2,090*; (62) | 
2-dr., $2,300*. 


040*; Bel Air, $2,050*. °'50 FL Deluxe | 
2-dr., $1,050, $1,265, $1,290; SL Special 
2-dr., $1,150; SL Deluxe 4-dr., $1,280, | 
$1,270, $1,240; FL Deluxe 2-dr., $1,395*; 
%-ton pickup, $950. '49 SL Deluxe 4-dr., 
$1,130, $1,100, $1,105: FL Deluxe 2-dr., | 
$1,155; %-ton truck, $825. °47 aerosedan, | 
$815, $805, $795 


000*. 


‘49 Deluxe club coupe, $1,275 "46 De- 
luxe 4-dr., $700 





pickup, $865. '49 Meadowbrook 4-dr., | 


ge al (8) conv., $760. '46 (6) 4-| $1,130. '48 Custom 4-dr., $780. '47 De- 
dr., $378 | luxe 4-dr., $785, $600. s 
STUDEBAKER '50 Champion RD 4-dr., | FORD—'50 eilcae "Tat Sete. 03,008 $1,- | A car and tire saver. Enables greater 

295°. 065; (8) 2-dr., $1,150, $1,195*, $1,105 

AMARIT I oO TEX '49 Custom (8) 2-dr., $1,055°; (8) 4-dr., | pay-load; takes effect only when needed 
. $995; %-ton pickup, $725. ‘48 (8) 2-dr. . 
AM tLY, UA. 9 a 
| $780 try any excessive load caused b 

(Amarillo Auto Auction. Sale every Fri- | FRAZER—'51 4-dr., $1,330* | to ca y y : y 
day. Prices are for sale of June 22.) | HUDSON—’48 Commodore (8) 4-dr.. $890 weight or rough roads. It gives a normal 

(Prices firm to stronger; demand im- | KAISER ~—'51 4-dr., $1,410. '48 4-dr., $545 . : ‘ 

proved. Sold 295 units out of 385 offer- | | 47 4-dr., $410 ride when not loaded and an easier ride 

ngs.) LINCOLN—'48 4-dr., $710* ° : : 
BUICK—'51 Super 2-dr., $2,040, $2,075; | MERCURY—'51 4-dr.. $2,105*. ‘50 4-ar when over-loaded. Installation is quick 

Special 4-dr., $1,960*. '50 Special 4-dr. $1,645*. '48 club coupe, $720, $755. '46 : . 

$1,360, $1,365; Super 4-dr., $1,700, $1,650. | 4-ar.. $720 and simple, and no main- 

‘49 Special 4-dr., $1,150. $1,245; Super | OLDSMOBILE—’51 (98) Deluxe 4-dr.. $2, . : : 
2-dr., $1,285; conv., $1,400. '48 Special 590*. '50 (98) 4-dr. 2 at $1,800 $1,845 tenance is required. List 

4-dr.. $885, $950; Super 2-dr $975 ‘49 (S88) 4-dr., $1.440*, $1,410, $1,380. | . BSweeseeesaeees 
CADILLAC—’50 (61) 4-dr $2,980*, '49 '48 (66) 2-dr $740 '46 (76) 2-ar.. | prices from $14.30 to ° 


(62) conv., $2,550*; (61) 4-dr $2,100 


‘48 (62) conv.. $1,485, $2,050*: 4-dr., | PACKARD—'47 (8) 4-dr.. $645 
$1,600*. '42 (61) 4-dr., $400, $505. PLYMOUTH—’'51 Cambridge 2-dr., $1,705; 


HEVROLET—’51 FL Deluxe 2-dr., $1,640; 
SL Deluxe 4-dr., $1,700, $1,830*; Bel-Air 
$1,800, $2,080*%; %-ton pickup, $1,295 


2 at $1,225. '50 SL Special club coupe, | PONTIAC—'51 Chieftain (8) conv.. $2,050. | 
$1,145; FL Deluxe 4-dr.. $1,210, $1,215 ‘48 Streamliner (8) 2-dr.. $1 Oise 47 MAIL TO 
$1,250, $1,350°, $1,380*; 2-dr.. $1,275. '49| (8) 4-dr.. $750. $715. 41 (6) 4-ar. $200 


FL Deluxe 2-dr., $970, $1,005, $1,020, | sTODEBAKER—’50 Champion 4-dr., $1,- 


$1,050. $1,125; SL Special club coupe, 
$915, $995. | 
CHRYSLER—’51 Windsor club coupe, §$2,- 
555; Imperial 4-dr.. $3,300%; NY 4-dr., 
$2,915* 2 at $3,025*, °49 NY 4-dr., 


DeSOTO—'50 Deluxe club coupe, $1,500; 


Custom 4-dr., $1,575*, $1,650*, ’49 Cus- | BUICK—'50 Special 4-dr., $1,600*, $1,470, 


EBENSBURG, PA. Nome spade eecebieca heii netinsiedsioeanta 
5 i | (Ebensburg Auto Auction Sale every 
$1,235, $1,340, $1,385: Windsor 4-dr.,| Thursday. Prices are for sale of June 28.) ADDRESS Street _ 
$1,230, $1,250. (Market steady. Very little change in 
prices. Sold 67 units out of 108 offerings.) a 
$1,500; 2-dr., $1,510*. ‘49 Super 4-dr., AAVSSVSSVSVSSVPSSPSBPSVSPsVsessesssVsesstesassesassasagaese 


tom 4-dr., $1,255, $1,315. 








$675, $685 


$21.20. 


PRIOR PRODUCTS, Inc. 

Box 349, Middletown, Ohio 

Box 7608, Dallas, Texas 

Please send me complete information on the ‘‘Load-Ster’’' HELPER SPRING. 


Concord 4-dr., $1,600. '50 SD suburban, 
$1,400 ‘49 SD 4-dr $1,035. $1,050, 
$1,190. '47 SD club coupe, $760. 


Also send me the name of your nearest distributor. 


255*. '47 Champion Deluxe 4-dr.. $735* NE s REST 








ae 88S SSS SS SS SS & 
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Early Price Boost Doubtful . . . 
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Makers, 


(Continued from Page 1) 
switched control of these 


Price Regulation. The 


dustry had advocated the actions. 


5. Sen. Aiken served notice that 
an agreement this month on a Ko- 
rean armistice might induce Con- 
gress to let materials, wage and 
price controls die on July 31, That 
would spell the end of NPA, OPS 


and WSB. 


* * * 


Assad for an agenda of the July 
10 meeting with new-car mak- 
ers, an OPS spokesman told AvuTo- 


MOTIVE News: 


“We probably will have a number 
of memos ready for the meeting, as 
no 


will the auto committeemen, 
doubt. But our first thought was to 
call a meeting and talk over a lot 
of matters that need clearing up.” 

Among these “matters” may be a 
suggestion from one segment of the 
industry that price relief provision 
be made for unit-cost increases as 
a result of reduced production. 

Such protection was urged on 
OPS June 26 by the advisory com- 
mittee of the original-equipment 
parts producers. The committee 
pointed out that no substantial 
production cutbacks had yet af- 
fected its members’ operations, 
but forecast extensive reductions 
as soon as the NPA’s quota plan 
for new cars takes hold. 

The unit-cost problem is known 
to have been emphasized to the 
OPS by individual auto makers. 
Chrysler reportedly asked individ- 
ually determined price relief at its 


session, while Ford officials said 
another industrywide price _ in- 
crease, like the 3% percent one 


given in March, was acceptable 
to it. 

Chrysler’s new V-8 car models 
have received the only price boost 
approved by OPS for autos since 
March. The Chrysler V-8 price in- 
crease was effective June 30 at a 
retail level, with dealers awarded 
their full markups on the higher 
wholesale prices. 

* e * 
HE Dirksen amendment was an 
effort to annul the policy by 
which OPS denied new-car dealers 
their markups on the March whole- 
sale boost of 3% percent across the 
board 


Chairman Maybank of the Senate 


Banking and Currency committee 
and other Senators said the dis- 
count subject was covered in the 
committee’s report, which states: 

“Where the retailer’s expenses, 
in the form of commissioners and 
the like, go up with the cost of 
the product, consideration must, 
of course, be given to these in- 
creases in costs incidental to the 
primary increase in costs.” 

No vote was reported on the 
Dirksen amendment. The Ferguson 
amendments, which the Michigan 
Senator acknowledged were de- 
signed to help the auto industry 
recover December price rollbacks, 
and subsequent cost hikes, came to 
formal floor votes and were both 
rejected by similar heavy margins. 

The House, slower to act on a per- 
manent Defense Act, initiated the 
31-day stopgap measure. It cleared 
the Senate late on June 29 and was 
signed by the President the next 
day, a few hours before the dead- 
line for the expiration of all wage, 
price and rent controls authority. 

. o 7 

XTENSION legislation on the 
Defense Act still must go 
through the House Banking and 
Currency committee, the decontrols- 
minded Rules committee and the 
full House itself. Then a Senate- 
House conference will doubtless be 
needed to resolve differences be- 

tween the two bills. 

Regarded as certain to remain in 
the final legislation is the hotly- 
contested restraint on price roll- 
backs. The Senate bill, though, per- 
mits price cuts on non-farm com- 
modities if the new ceilings reflect 
cost increases after the Jan. 25-Feb. 
24, 1951, period. 

By voice vote, the Senate in- 
serted in its defense legislation 
authorization for the Smaller War 
Plants Corp. to assist small busi- 
ness in getting a fair share of 
defense contracts. 

In other action, OPS issued a 
statement clarifying its formula for 
establishing ceilings on imported 
commodities, including cars and 
















items 
from CPR 22 to the General Ceiling 
advisory 
committee for the tire and tube in- 


OPS Meet Tuesday 


trucks. The formula, embodied in 
CPR 31, involves additions by U. S. 
distributors and dealers of their 
pre-Korean markups to manufac- 
turer’s prices. 
* * + 
IRE manufacturers 
recommended the 


themselves 
change in 


rubber cost drop, OPS reported. 
Under CPR 22, the agency estimat- 
ed, tire prices could have gone up 
by 4.18 percent on the average for 
replacement and 5.95 percent for 
original equipment. 

Anticipating that a substantial 
slash in the rubber price would be 
reflected in future recomputations 
of ceiling under CPR 22, the tire 
industry told OPS it was willing to 
waive these possible increases now 
and continue pricing under the 
GCPR freeze of Jan. 26, 1951, pend- 
ing completion of a tailored or sup- 
plementary regulation for their in- 
dustry. 

Exclusion of tires and tubes 
from the provisions of CPR 22 is 
provided in SR 10 to CPR 22, ef- 
fective July 2. 

The new supplementary regula- 
tion also permits manufacturers of 
certain molded, extruded and cut 
mechanical rubber goods the option 
of continuing of price under GCPR 
items whose sales value during the 
second calendar quarter of 1951 
amounted to less than $10,000. This 
option is temporary, pending the 
drafting of a supplementary regula- 
tion providing a more simple for- 
mula for pricing such items which 
OPS indicated would be ready be- 
fore Sept. 30. 

OPS noted this industry is com- 
posed of 900 to 1,100 manufacturers 
who make hundreds or thousands of 
small parts for automobiles, appli- 
ances and machines. These items 
are sold on a_ specification, bid 


Le eee 


Chrysler's MoPar Sales Program— 


lis not permissible for some of the 
|major products of this segment of 


pricing as a result of the natural- | 





Lgalacieaietone @ Groves, Southwestern regional sales manager, Ford. 
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basis and do not lend themselves to 
any simple pricing formula under 
CPR 22, it was stated. 

The optional pricing under GCPR 


the rubber industry, namely, for 
hydraulic brake cups and parts, hy- 
draulic boots, molded tires, original 
equipment automobile floor mats 
and platens for typewriters and 
business machines. 

These items will be priced under 
another supplementary regulation 
to CPR 22 which is scheduled to be 
issued soon, Ceilings on the latter 
items will be determined by individ- 
ual manufacturers applying indus- 
trywide cost adjustment factors to 
their respective base period prices, 
OPS said. 





| Som Regional Manager Frank J. Urquhart 


Kansas City Ford Dealers Visit Exhibit— 


A group of Kansas City Ford dealers and factory sales officials view part of the 1,200 high 
school craft projects which have been entered in the 20-state regional competition here of 
Ford's industrial arts awards program. From left: W. E. Williams, Kelley-Williams Motor Co.; 
Henry Newman, Newman-Fox Motor Co.; E. S. Alexander, Kansas City district sales manager, 
Ford division; Bob Williams, Broadway Motors, Inc.; Jack and Dick Durham, Southtown 
Motors, Inc.; Glover Williams, Rudy Fick, Inc.; |. Schlozman, Schlozman Motor Co.; Ira B. 
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Obituaries 





Ta as 


Former Dealer Leader 


In N. Y., Charles Godlove 

ALBANY.—Charles Godlove, 62, 
former vice-president and general 
manager of Albany Garage, Inc., 
died at Lake Wales, Fla., of a heart 
attack. He retired from the automo- 
tive business in April, 1950, and 
moved to Florida. 

Mr. Godlove entered the automo- 
bile business in 1903 and was asso- 
ciated with the White Co. and 
Dodge Brothers for many years, 
coming to Albany in 1932. He was a 
former president of the Albany 
Automobile Dealers’ Assn. and a 





Automotive News-Reel 


This masonite master display stand is included in the material dealers will receive for the 
Chrysler Motor Parts Corp. sales program scheduled to begin in September. The program 
will feature a ‘Part of the Month,"’ with new insert cards furnished by the company for 
each promotion. Other selling aids will be supplied in connection with the drive, the com- 
pany said. 


° 


former treasurer of the New York 
State Automobile Dealers Assn. 
. a 


Edward H. Holmen, 43, 







Chrysler Plans 


Promotion Drive 
For Parts Sales 


DETROIT.—Plans for an elabor- 
ate parts and accessories sales 
promotion program have been an- 
nounced by Chrysler Motors Parts 
Corp. to begin in September. 

The MoPar “planned sales pro- 
gram,” continuing for an _ entire 
year, will feature a special “Part 


of the Month” promotion each 
month — including trade and con- 
sumer advertising, direct mail, 
point-of-sale material, and other 
advertising, sales promotion and 
merchandising support, the com- 
pany announced, 


“The campaign has already been 
tested and proved,” declared John 
O. Huse, sales manager. “Dealers 
in test areas reported large in- 
creases in parts and accessories 
volume. One dealer, for example, 
wrote 450 more brake repair orders 
in a single month than he had writ- 
ten in any previous year.” 

Sales promotion material will be 
supplied to participating dealers, 
Huse said, including a master dis- 
play stand, insert cards promoting 
each “Part of the Month” and 
monthly folders for the dealer out- 
lining steps to make the program 
succeed, 

Les Piot, sales promotion man- 
ager, and other MoPar representa- 
tives are now explaining details of 
the program at dealer meetings 
throughout the country. 





General’s Electric’s J-47-GE-23 jet 
engine in one of “Detroit’s biggest 





a prime contractor with the U. S. 
Aff Force. 


the mammoth one-story building 
where Packard will produce the 
“Dash 23” engines. The jet assem- 
bly building will cover over 700,000 
square feet on a site adjoining 
Packard’s proving grounds, 
north of Utica, Mich. 


-| Dayton Rubber Official 

| DAYTON, O.—Edward H. Hol- 
men, 43, Manager of sales and 
merchandising for the tire division, 
Dayton Rubber Co., died here 
June 26. 


Mr. Holmen joined Dayton Rub- 





Texas Auction Features 
Picnic for July 4 
AUSTIN, Tex.—Instead of call- 


ing off its regularly scheduled 
Wednesday auction last week, 





Central Texas Auction Sales |ber in January, 1947, coming from 
combined business with pleasure |Firestone where for 18 years he 
on July 4. worked in all phases of selling 


and merchandising of passenger 
by Derby & Osborne, asked its and truck tires, and was also truck 
customers to bring their families | tire sales manager. 

to the sale. A barbecue chicken * * ® 

feed for all was held follow- Ben M. Barker 

ing the auction. | Most other Pe Leg oe x. Barker, 69, for- 
“Wednesday” auctions cancelled died June 27 olan = sounaen mates 
out last week, Barker was in the city council during the 
middle 20’s. At the time he was owner of 


the Ben M. Barker Motor Co., local outlet 
for Ford. 


~ 
B-47 Bomber to Carry ‘us 
Packard Jet Engines entrar thur, L. Parsons 
ae , : _|__ CENTRA RIDGE, N. Y.—Arthur L. 

DETROIT. Packard's entire pro Parsons, 79, operator of automobile dealer- 
duction of all-weather turbojet en-/ships in four upstate communities, died 

sit ae : a ,|here June 29. Mr. Parsons’ family said he 
gines has been designated for the| citterea from a heart condition. Mr. Par. 
world’s fastest-known bomber, the/| sons was a former Republican assemblyman 
Boeing B-47 Stratojet. in the New York legislature. 

Packard recently completed a| 
licensing agreement to build the 


The Austin auction, operated 





* + * 


Donald A. Bering 
NEW YORK.—Donald A, Bering, 45, 
automotive superintendent in the New York 
office of Shell Oil Co., died here June 24. 
Mr. Bering went to work for Shell at the 
company’s San Francisco office in 1928. 





known defense orders to date,” as 


Shelton Names Giroux 


Paul Giroux has been appointed 
manager of Shelton Motor Co. (De- 
Soto - Plymouth), Princeton, N. J., 
announces Dealer Frank A. Shelton. 
Giroux has been selling Chrysler 
products in the Princeton area 
since 1934. 


Construction work has begun on 





just 


Studebaker's Davis Tries Earlier Model— 


Paul R. Davis, Studebaker's general sales manager, picks up a prominent passenger at a 
country club in Mt. Clemens, Mich., where the Studebaker dealers of Detroit held an outing 


holds the door as Louis C. Miriani, Detroit's 


_~@Common Council president, steps into a 1923 Studebaker owned by Dealer Joe Scudiere. 


Industrial Slump 
Seen Continuing 


Into Second Half 


NEW YORK.—The decline in in- 
dustrial business conditions which 
began in May has continued 
through June, according to the Na- 
tional Assn. of Purchasing Agents. 

Prices are weaker, and the larg- 
est number of items for any month 
since October, 1949, appeared in the 
record of price declines during the 
month, according to the survey. 


It was further noted that produc- 
tion, which started downward in 
April in an attempt to find a bal- 
ance with the lessened demand, 
showed a further slackening in 
June, with 21 percent of the plants 
reported on lower schedules. Back 
order positions have been deterio- 
rating now for four months, the re- 
port said. In June, 40 percent of the 
firms surveyed confirmed this con- 
dition. 

Defense orders have not been fill- 
ing the gap, it was reported, with 
the Controlled Materials Plan not 
expected to have much effect until 
the end of the third quarter. July 
and August, heavy vacation months, 
are expected to be slow. The search 
for defense and subcontract busi- 
ness is increased by these condi- 
tions. Some plants reported that 
inventories are in better balance 
because of improved deliveries. 


More declines than advances in 
specific commodity prices were re- 
ported during June. 


AMA’s Ellis Appointed 
To Faculty at Yale 
WASHINGTON. — More _ honors 


| came to the staff of the Automobile 


Assn. last week 
when Jim Ellis of 
AMA’s Washing- 
ton office was 
named to the fac- 
ulty of Yale uni- 
versity’s north- 
eastern institute 
for trade associa- 
tion and cham- 
bers of commerce 
personnel. 

Bill Sherman 
and Henry Cun- 
ningham jr. re- 


Manufacturers 





Jim Ellis 
cently got the spotlight for their 


volume “Production of Motor Ve- 
hicles.” Ellis will move on to New 
Haven for a couple weeks of teach- 
ing at Yale in the early half of 
August. In Washington he is wide- 
ly known in trade _ association 
circles. 





N. J. Dealers Offer 
160 Training Cars 


NEWARK, N. J.— Offers to 
loan 160 cars to the high school 
driver training program were 
obtained by the New Jersey 
Automotive Trade Assn. in a 
recent survey of members, the 
association revealed here. 

C. S. Whitman jr., chairman of 
the NJATA safety committee, 
noted that members have so far 
provided some 80 cars for the 
program. He advised members 
that the additional cars will be 
used as quickly as they can be 
worked into the program, 
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Exhorbitant Rubber Waste ae 








Auto Wreckers Forming 

























' 
; * Scrap Committees 
Litchfield Puts Cost of Inefficiency WASHINGTON.—Scrap mobil- 
Rill; ization committees, to assist in 
At Hal f Billion Dollars recovery of urgently needed iron 
AKRON.— Inefficient use of Amer-| pated better balance between sup- and steel scrap, are being organ- 
ica’s synthetic rubber plants cost| ply and demand in the next two ized by the National Auto 
the consuming public an additional| years, the same debacle can occur Wreckers Assn. in 102 cities 
$500,000,000 for the year ending May| again in the future unless the na- throughout the U. S., the Defense 
_ according to P. W. Litchfield,| tion greatly expands its synthetic Production Administration an- 
chairman of Goodyear Tire & Rub-| rubber producing facilities. nounced last week. 
ber Co. “It should be noted here that the Added emphasis was given the 
The Goodyear executive warns | government had permitted this de- program when NPA reported 
that while the situation is return- |terioration of the synthetic situa- that latest steel production fig- 
ing to normalcy with an antici- {tion in the face of warnings and , af ti See oe a — 
—  e——-—« | FECOMMendations Of the rubber in- 1 mus ral 
dustry,” Litchfield weeaiie. Comparing Seniority Notes— to 36,000,000 tons of purchased 
Letterbox % wes recemmeniel. tec i Millard Hobson, second from left, Kingman, Kans., proves he's the oldest Chevrolet dealer iron and steel scrap. Originally, 
(Centine’ tom Page 4) stance, that a minimum synthetic in the group at a recent meeting of the company's zone dealer planning committee in| it had been estimated that 32,- 
all control of a deal simply be- |stockpile of 100,000 tons be main- Wichita. Hobson has 29 years to his credit. Veterans at the session, left to right, were: Jack| 500,000 tons would be required 
ae we think we are refusing to | tained along with finished invento- Child, Hutchinson, 21 years; Hobson; John Nolan, Garden City, 24 years, and Paul Skinner,| this year—an increase of 3,000,- 
: A . : Ps ; Wichita, 25 years. 000 tons over the record 1950 
be out-done by a price chiseler | ries of sufficient size to meet sud- a consumption. Thus th t 
with little money and a big in- |denly expanding demands. ; ; a te ames tm a tae 
ba ventory. “Some of the sources of essen- ae . — Ace Accep ts OPS Edict chased scrap above last years 
ing I remember the story of two com-| tial raw materials needed in the | for rubber products of allkinds sent! |ouISvILLE.—The OPS here| total. 
it's petitors in a town of about 15,000 production of synthetic were per- | ©!Vilian America into the market has ordered Ace Motors to repay a| 


} people. They operated across the| mitted to dry up. The closing of for an unprecedented 1,259,000 long customer a $35 alleged overcharge | Mexico Car Thefts Drop 
street from each other. One deter-| the synthetic plants themselves | tons of new rubber in 1950, and the| on g used automobile. The company} MEXICO CITY.—Auto thefts in 
mined he was going to move a lot| Was in some instances handled in | situation was intensified as the/is charged with selling a 1941| Mexico are down 77 percent this 
of trucks during the year. His com-| Such manner as to protract and | government started stockpiling to|Plymouth two-door sedan for $490, | youn, reports the Assn. of Mexican 
petitor across the street was a good, delay their subsequent reactiva- |meet the demands of the military|or $35 over the ceiling. Leroy M.| Insurance Institutions. The asso- 
sound merchandiser who deplored tion. situation in Korea and threats to|Triplett, president of the company, | ciation said vehicles valued at $115,- 
price chiseling, but felt he was Accelerated auto production, con- national security, he points out. said he would comply. 000 were stolen last year. 
forced to compete on the terms of = —<<$——— — 
his ambitious neighbor. 

= This he tried to do, but when he 





ch found that whatever price he 

2d quoted was always underpriced, he 

a- came to the definite conclusion that Ps 0 

ts. he would help his price chiseling 0 { | on Ye 

g- competitor sell trucks at a loss. Uy Y HT rt 10 i 0 

th So, in numbers of cases not in- 

he volving old customers, he would tell 

1e the prospect to go across the street oO 
and tell his competitor that he had « Ps 
been offered a truck at a ridicu- rd rcu bey an T, Sa o 

#4 lously low price. The chiseler, true 

I. to his determination, would an- 

d. swer: “If he can do it, I can do it.” 

in And he did it, time after time. The 

ts result was he sold a lot of trucks 

k that year, just as he said he would. 

> But he lost $30,000—and went out 


of business. 


a I believe the end of this story 


= is the same as that which could 

be told over and over again about 
l- similar instances all over the 
h country. It would appear that 
Ot } whenever such a chiseler yielded 


il to the pressure of tough selling 
ly days and the demoralization of a 
local market was inevitable, if all 
dealers allowed him to do busi- 
ness on his terms, a meeting of 
minds could establish an agree- 
ment on the part of other dealers 
to hold firm and fairly to logical, 
sensible competitive selling. 

Then, if the other dealers would 
hold to their word, they could put 
an end to “being jockeyed back and 
forth” and the demoralizer, al- 
though he might sell a lot of units 
for a time, would either wind up 
seeing the folly of his policy or be 
financially short.—E. F. Du Trav, 
Du Teau Chevrolet Co., Lincoln, 
Neb. 
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Wanted 

Please insert in your next issue 
a bulletin to the effect that we are 
anxious to locate the following 
automobile: 

1951 Ambassador Custom Four- POPULATION FIGURES — 
door, Serial R609806, Motor A108089, U. S. CENSUS BUREAU 
color, upper medium green, lower 
light green, 1951 Alabama Tag No. Ss CIRCULATION FIGURES 
2D13-171. —NET PAID A. B.C. 
1 If located, call collect, Hardy 
* Motor Co., Mobile, Ala., 2-7521.— 
f JoHN R. Greer, Hardy Motor Co., 
(Nash). 
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> WITH NEWCOMERS AND 
OLD TIMERS THE TIMES IS SEATTLE’S 


ACCEPTED NEWSPAPER 


Seattle’s growth has been spectacular during the past ten years. 


™ SEATTLE 


Us 


oe ae ees 


(mam) The Seattle Times (===) 
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i you’ve always wanted: Profit- 
able 10-year old distributor- 
ship handling motor car of 
long established manufac- 
| turer. This is a going concern 
with earning possibilities 
even beyond its present fine 
record. Excellent modern fa- 
cilities. Franchise includes 
both wholesale and retail] ter- 
ritories. Capital needed — 
$150,000. Box AN 170, c/o Au- 
tomotive News, Detroit 26. 


But even more spectacular has been the growth of The Seattl 
Times. While the population of Greater Seattle (King County) 
increased 45 per cent, the circulation of The Seattle Times in the 
same area increased at more than twice that rate. 


These figures again demonstrate that 
Represented by 

O'MARA & ORMSBEE 
New York, Detroit, Chicago, Los Angeles, San Francisco newspaper. 





The Times is Seattle’s accepted 
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Apsey Elected 
By Industrial 
Advertisers Assn. 


NEW YORK.—John F, Apsey jr.,| 
advertising manager, Black and) 
Decker Mfg. Co., Towson, Md., was | 


elected president of the National 
Industrial Advertisers Assn, at the 
annual meeting here. In addition, 
winners of NIAA awards for excel- 
lence in industrial advertising were 
announced. 

Other new Officers elected were 
Vice-Presidents K. L, Bayer, Oak- 
leigh R. French and Associates, St. 
Louis; W. B. Montague, U. S. Steel 
Co., Pittsburgh; A, R, Tofte, Allis- 
Chalmers Mfg. Co., Milwaukee; 
Gene V. Wedereit, Girdler Corp. 
and Tube Turno, Inc., and as sec- 
retary-treasurer, Robert D. Towne, 
W. L. Towne Advertising. 

While the votes were being 
counted, Maurice J. Phillips, chair- 
man of NIAA subcommittee on 
panel awards, announced the win- 
ners of the most outstanding 
award, the “Topper.” It went to E. C. 
Howell, Carboloy Co., Inc., Detroit; 
R, C,. Sickler, DuPont Co., Wil- 
mington, Del., and Philip A. Belk, 
—_— Powder Co., Wilmington, 

el. 


Better Business Bureaus 


Of Two Cities Honored 


ness Bureaus of New York City and 
Oklahoma City have been presented 
awards for conducting outstanding 
community service programs dur- 
ing the past year. 

The bureau in New York City re- 
ceived the Los Angeles trophy, spon- 
sored by that city’s bureau, for 
developing a program to curb mal- 
practices, selling and servicing of 
television receivers. The Oklahoma 
City bureau received the Texas 
plaque, sponsored by the Texas Bet- 
ter Business Bureau, for a program 
which reduced the number of cus- 
tomer complaints due to unservice- 
ability of fabrics and improving 
drycleaner-retailer public under- 
standing and confidence. The Bet- 
ter Business Bureau of South Bend 
received an honorable mention cer- 
tificate for its campaign against 
“Boiler Room” solicitations for 
funds. 


Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 





|American Petroleum Industries 
NEW YORK.—The Better Busi- | 


|eent since 1945, truck registrations | 


AUTOMOTIVE NEWS, JULY 9, 


| 





Industrial Advertisers Parley in New York-— 
Officials of the “National Industrial Advertisers Assn. confer with Mayor Vincent R. 
litteri (second from left) during a four-day conference June 24-27. Shown are, left to right, 


Impel- 


M. J. Phillips, assistant 


W. L. Towne, president of W. L. Towne Advertising; Impellitteri; 
advertising manager, International Nickel Co., and Viaine Wiley, executive seretary of the 
association. 


Vehicle Tax Record? 


{PI Estimates Three-Billion-Dollar Return 
On State Vehicle Levies for 1951 


state automotive tax receipts have 
risen 117 percent in the same 
period. In 1945, automotive tax 
returns were listed at $1.2 billion, 
and in 1950, about 2.6 billions 
were poured into the state coffers. 


Stating that registration figures | 
in 1951 will reach and probably 
|surpass the 50,000,000 mark, the 
|/committee added that vehicle mile- 
‘age has almost doubled since 1945. 
|This indicates that the increased 
| use of motor transportation has ac- 
|counted for a great proportion of | 
soaring revenues, they pointed out. | 


“Motor fuel consumption directly | 





NEW YORK. Highway users 
will probably hand over to the 
states a record of three billion dol- 
lars in taxes for the ownership and 
use of their motor vehicles this/| 
year, it has been estimated by the} 


Committee. 

Not only have Americans bought 
more cars and consumed more 
gasoline since the war, but they 
have also paid higher taxes for 
owning and using them, the com- 
mittee pointed out in a recent 
report. 

During the past five years, the) 
API said, about half of the states| reflects this greater use of motor) 
have raised the tax on gasoline, and | vehicles,” the report continued, “In 
several states have increased regis- | 1950, the nation’s highway users 
tration fees and other motor vehicle | consumed over 36 billion gallons of 
taxes. gasoline, as compared with less 

In addition, it was pointed out|than 20 billion gallons five years 


that sharp growth in the use of | €@rlier.” 
trucks has added to the gains. The 
committee said that while all vehi- 
cle registrations have risen 58 per- 





states indicate that more money is 


have increased by 70 percent. |stressed that the funds be used 


The committee said that annual | 
gains in vehicle registrations dur-|on those roads of major traffic im- 
ing the last five years show about | portance. 

18,000,000 trucks and cars have been| “Only in this way will the motor 
placed into use—an increase of 58| vehicle operators derive the bene-| 
percent for a total of 49,000,000) fits .. . to which they are entitled | 
vehicles on the roads in 1950. by virtue of their substantial auto- 

But, the committee emphasized, | motive tax payments,” 





: WHAT THE COST OR CLAIMS 
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Raises car to the most convenient working height. 
Eliminates tiresome, back-aching crouch. No part 
of Bay-Lift extends beyond area occupied by car 
thus saving valuable floor space. Can be moved 
as easily as a jack and used indoors or out by 
simply attaching air hose. Leading car manufac- 


turers have approved Bay-Lift. 


HEAVY BUTY MODELS FOR TRUCKS 


THERE IS NO SUBSTITUTE 
FOR PROVEN PERFORMANCE 


BAY MANUFACTURING COMPANY - 
BOX 405—TORRANCE, 
145 W 


OVERSEAS OIVISION, 


Guaranteed—Safe—Economical... | 


IDEAL FOR... 

Steam Cleaning Racks — Body and Fender Depts. 
— Paint and Brake Depts. — Auxiliary Greasing 
— Shock Absorber Service — Front End Rebush- 
ing — Tightening Work — Undercoating Work. 





Portable Pneumatic Auto-Lift... 


Lifts either end of any car to 50 inches with 
safety. No ‘‘tricky’’ attachments required. Load 
is supported by air tight cylinder and made doubly 
safe at any height by automatic safety lock. 





Te = ‘ ; ~|}tee added. 


NO OTHER LIFT DOES THE 
JO8 AS 





Mediator Praises 
N. J. Act Barring 
Utility Strikes 


NEWARK.—Public support for 
New Jersey’s public utilities anti- 
strike act, providing for compul- 


WELL NO MATTER 


putes where other settlement efforts 
fail, is claimed by Allan Weisenfeld, 


Board of Mediation, in an article 


appearing in the June issue of Na- | 
tional Municipal Review, published | 
by the National Municipal League. | 


He noted that New Jersey “has 
been virtually free of crippling util- 
ity strikes of any size or duration 
since the statute has been on the 
books.” 

About a dozen states have public 
utility anti-strike laws of varying 
types, most of them enacted in 
1947, with the aim of preventing 
disruption of essential utility serv- 


legislatures this year, 
toward such measures generally 
doubt cast on their validity by the 


of a Wisconsin act. 

In his article, entitled “Home 
Rule in Labor Peace,” Weisenfeld 
comprehensively reviews the role of 
the states 
facilities to aid in the settlement 
of all types of labor disputes. 
Thirty-seven states and territories 
have authorities which promote the 
voluntary mediation and concilia- 
tion of labor disputes, 
with special authorities or boards 
for mediation established in 11 
states. 








CALIFORNIA 
AUTOMOTIVE NEWS is ‘‘must’’ reading 
tal et gd cage ees gh i Rete Bey every week for the men who make and sell 


the world’s cars and trucks. 


one.) 










The increases in revenue for the} 


available to maintain and improve} 
highway systems, the API said. It} 


wisely and concentrated primarily | 


the commit- | 


sory arbitration of such labor dis- | 


secretary of the New Jersey State | 


ices by labor disputes. Similar bills | 
were proposed in a number of state | 
with some} 
still pending, but with the trend | 
slowed, at least temporarily, by the} 


U. S. Supreme Court’s invalidation | 


in providing mediation | 


he notes, | 


1951 





Since 1930; 


DETROIT.—Comparing automo- 
biles of 1930 and new models, an 


fF | automotive research laboratory 


|found an overall 30 percent gain in 
|fuel economy despite weight and 
speed, according to Automobile 
Facts, a publication of the Auto- 
mobile Manufacturers Assn. 


The article pointed out that it 
is estimated that the average mo- 
| tor vehicle today travels approxi- 
| mately 9,550 miles a year, and 
that on the average, a 1930 model 
would consume about 215 more 
gallons of gas over that distance. 

“In terms of present automotive 
traffic volume,” the article stated, 
“this means an annual savings of 





approximately 249 million barrels | 


of gasoline, at a retail cost of $2% 


billion.” 
The survey covered 29 different 
cars, the article said. Results| 


showed that at a cruising speed of 
40 miles an hour, average fuel mile- 
age has 


20 miles per gallon. 

Such figures show no allowance 

for changes in structure or operat- 
| ing ability, it was said. The average 
curb weight of the 29 cars checked 
| had 
| rated average horsepower rose from 
less than 75 in 1930 to approximate- 
ly 120 in 1950. 

It was also found that the 
heavier make cars had decreased 
an average of 1,000 pounds in 
weight during the period, but that 


McCormick Hints 
He May Drop Post 


CHICAGO. — Fowler McCormick, 
who recently resigned as chairman 
of International Harvester, said last 
week he might quit his post as 
|director of the company, too. 

McCormick resigned as chairman 
after Harvester’s board of directors 
|took special action to make John L. 
McCaffrey, president, chief execu- 
tive officer of the company. 

“I will stay on the Harvester 
| board as long as I can be useful,” 
McCormick said, “but I am _ not 
much of a fellow to stand around | 
| and watch others do it.” 





Cheaper by the Mile 


AMA Report Shows Gas Mileage Up 30% 
$21% Million Saved 


increased from approxi-| 
mately 15 miles per gallon to nearly | 


increased from 3,500 to 3,750) 
pounds during the 20 years, and the | 






the lighter makes had increased 
by an average of 500 pounds. 

Other changes recorded showed 
that average top speed of cars had 
increased from 66 miles an hour in 
1930, to about 90 miles an hour in 
1950. Other factors, including im- 
proved acceleration and other per- 
formance qualities, could not be 
mentioned statistically, the maga- 
zine added. 

The article pointed out that these 
advances were put forward by the 
cooperative efforts of both the pe- 
troleum and automotive industries. 

“While engineers designed and 
tested experimental engines, petro- 
leum chemists developed the highly 
refined fuels they required,” the 
article stated. 

One of the important approaches 
toward improved engine perform- 
ance has been to increase the com- 
pression of fuel and air in the com- 
bustion chamber, the magazine said, 

During the last 20 years, it was 
stated, the average automobile com- 
pression ratios have increased from 
4 to 1 to more than 7 to 1. Experi- 
|mental engines have now been made 
with compression ratios as high as 
125 to 1, but require specially pre- 
pared high-octane fuels, the article 
concluded. 


An Old Swindle 
Works Again 


In Milwaukee 


MILWAUKEE.—No matter how 
old a trick gets, it apparently is 
good for one more victim and Ennis 
Motors here probably won’t be the 
last for an oldie that is evidently 
still working. 

Recently, Ennis Motors got a tele- 
phone call from Chicago stating 
that the caller’s brother would ac- 
company an Ennis man to Chicago 
to pick up a car there—providing 
Ennis would supply the necessary 
cash to get the car out of a police 
pound. 

The Ennis representative agreed. 

Upon arrival in Chicago, the 
brother got out of an Ennis car 
|with Ennis’ money and went into 
ja police station. 

It’s the same old story. 
| |came out. 
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FROM A PICK-UP WITH FEW USES 





twat HYDRAULIC HOIST piclPac 


Make the pick-up trucks you sell serve many 
more uses and earn extra profits at the same 


time with the Converto picUPac. Quick instal- 
lation on any pick-up truck. Makes the con- 
verted vehicle stand up under the toughest of 
fast dumping jobs. Comes equipped with either 
manually operated or electrically driven, cab 


controlled Blackhawk Pump. 


plications. 
information! 


CAMBRIDGE CITY, 


20% MORE 


LONG ISLAND CITY 1 





Find out about the picUPac's hundreds of ap- 
Ask your distributor for complete 


CUSTOMER LABOR S. 


SINCE 1932 


CUSTOMER CONTROL, INC. 













MANUFACTURING CO. 





INDIANA 


eeu. Gat 


ALES 


NEW YORK 
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AUTOMOTIVE NEWS, JULY 9, 1951 
Holiday Cuts Weekly Total... . 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U, S. PRODUCTION ONLY) 


Week Week dan, 1 dan. 1 
Ended Same Ended Total to to 
duly 7, Week, June 30, June, duly 8, duly 7, 
1951 1950 1951* 1951* 1950* 1951* 
CHRYSLER . 20,466 28,437 32,673 133,890 402,096 731,422 
Chrysler 2,421 4,104 4,712 18,706 56,563 98,835 
DeSoto 2,068 3,061 3,304 13,203 42,136 66,355 
Dodge 6,741 7,444 8,810 35,822 112,684 197,002 
Plymouth 9,236 13,828 15,847 66,159 190,713 369,230 
FORD 16,112 22,103 20,966 98,779 828,596 689,669 
Ford 12,358 17,034 16,371 76,564 637,074 534,773 
Lincoln 201 460 561 2,327 18,096 15,677 
Mercury 3,553 4,609 4,034 19,888 173,426 139,219 
GENERAL MOTORS.... 37,263 45,394 53,101 206,174 1,542,961 1,324,411 
Buick ‘ . 6,865 7,850 9,636 37,097 278,135 238,586 
Cadillac 1,640 1,820 2,182 8,858 48,446 57,778 
Chevrolet 18,368 23,925 27,119 102,534 775,900 657,982 
Oldsmobile 4,816 5,646 6,476 26,339 202,847 168,045 
Pontiac 5,574 6,153 7,688 31,346 237,633 202,020 
KAISER-FRAZER 801 1,486 957 3,583 46,426 68,480 
Frazer : aval nee 9,955 2 
Kaiser 801 1,486 957 3,583 36,471 68,480 
CROSLEY 60 89 29 198 3,311 3,338 
HUDSON 331 2,319 473 1,208 77,310 73,570 
NASH 2,608 3,742 15,172 110,043 91,283 
PACKARD ......... 1,082 1,393 6,404 31,941 47,193 
STUDEBAKER ....... 240 3,904 4,748 16,455 153,061 127,614 
WILLYS-OVERLAND?+ 700 309 1,290 17,006 16,741 
Total Cars, U. S. . 76,3855 107,040 118,391 483,153 3,212,751 3,173,021 
+Includes station wagons and Jeepsters. *Revised. 
COMMERCIAL CARS 
(U. S|. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Total to to 
duly 7, Week, June 30, June, duly 8, duly 7, 
1951 1950 1951* 1951* 1950* 1951* 
CHEVROLET 7,052 6,612 12,550 43,575 257,466 258,257 
CROSLEY 12 8 3 31 207 391 
DIAMOND T..... 120 141 152 586 3,020 2,545 
DIVCO o 34 66 98 438 2,114 2,465 
DODGE ‘ 2,991 2,427 4,047 16,926 37,062 91,004 
FEDERAL 46 68 265 860 1,221 
FORD 4,260 5,222 6,934 30,567 189,083 185,744 
GMC J 2,009 1,172 3,281 11,164 57,046 71,878 
INTERN ATION AL .. 2,401 2,116 3,007 12,767 62,924 89,739 
MACK ......... ; 278 145 345 1,376 5,456 8,965 
REO . ; 80 100 81 1,051 2,080 8,077 
STUDEBAKER 841 600 1,018 4,187 27,4386 24,508 
WHITE... 244 307 297 1,258 6,939 8,876 
WILLYS-OVERLAN D.. ~ 633 1,770 7,564 20,175 44,677 
MISCELLANEOUS ....... 286 167 358 1,500 5,071 8,141 
Total Trucks, U. S..... 20,654 19,716 34,009 133,255 676,939 806,488 
Total Cars, Trucks, 
fe SeeeeReee 97,009 126,756 152,400 616,408 3,889,690 3,979,509 
Total Cars, Trecke, 
Canada ...... .. §,882 9,421 5,119 35,313 196,755 246,420 
Grand Total 


Cars and Trucks, 
U. S. and Canada... 


102,391 136,177 157,519 651,721 4,086,445 4,225,929 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 


Front-Wheel-Drive Backer 
Designs Car for Military 


By Bob Gordon 
Associate Editor 

DETROIT.—Conversion for de- 
fense brings problems as immense 
for little firms as it does for the 

giants of the automotive industry, 
Ben F. Gregory, Kansas City in- 
ventor of the _ front-wheel-drive 
rear-engined Gregory, is quick to 
point out. 

Gregory visited Detroit last 
week with a military version of 
the automobile he hopes someday 
to produce. It is a small person- 
nel carrier, bearing a family re- 
semblance to the Army Jeep, but 
is shorter, lower and lighter than 
that familiar World War II 
vehicle. 

Gregory first burst upon the local 
automotive scene in December, 1948, 
when he arrived with a pilot model 
of the Gregory car. At that time, he 

told Automotive News, he was in 
town to arrange for supply sources 
so that he could begin production of 
the car. 

On his latest visit, Gregory re- 





Dealers Praised 
For Face Lifting 


PALATKA, Fla.—Four auto deal- 
ers' here have been commended by 
J. G. Spencer, president of the Put- 
nam county chamber of commerce, 
for property improvements. 

E. W. Williams, St. Johns Chev- 
rolet; E. M. Bainbridge, Pontiac; 
Bob Lee, Studebaker, and Harrison 
Hickenlooper, Dodge, were compli- 
mented for improvements made on 
the Reid St. section of the city. 





ported that work is still continuing 
on the 94-inch wheelbase civilian 
vehicle, but its introduction has 
been indefinitely postponed “by the 
war situation.” 

For the past two years, Gregory 
has been working on the miniature 
military vehicle he brought here 
last week, and he believes he “has 
something the armed services have 
a need for.” 

One thing he still lacks is a 
name for the vehicle, It is known 
variously as “Little Mo,” “Mighty 
Mite” and the “Bumblebee.” A 
local suggestion was that he 
christen it the “Mule.” 

Gregory admitted that he had 
shown the vehicle to military offi- 
cials in the east, and that he had 
test-run it over obstacle courses at 
several military installations. 

It is directly related to the Greg- 
ory car, however, although the en- 
gine is no longer in the rear of the 
vehicle but up front. 

Front-wheel drive is maintained, 
but a rear-wheel drive has been 
added in the military version. All 
four wheels are independently 
sprung. 

Gregory has retained the same 
steering arrangement in the mili- 
tary “Mule” that he utilized in his 
civilian car. He calls it “pivot-cen- 
ter steering,” adding that it is based 
on a principle he first developed in 
1923. 

The engine of the “Mule” has 
undergone some changes from the 
civilian powerplant he installed in 
the Gregory car, which featured 
four flat-opposed cylinders and was 
air-cooled. 











Daily Output at Low for Year 


(Continued from Page 1) 
total of 97,009 vehicles, according 
to Automotive News’ estimates. 

Studebaker and Nash contributed 
nothing to the past week’s car pro- 
duction effort. Studebaker had sus- 
pended car output for a week until 
today (July 9), while Nash com- 
pleted the first week of a two-week 
vacation period. 

With Studebaker and Nash 
both prominent factors, U. S. 
plants in the previous week 
turned out 118,391 cars and 34,- 
009 trucks for a total of 152,400 
vehicles. Labor trouble held Hud- 
son to an insignificant output 
performance in both weeks, A 
parts shortage closed Willys all 
last week, prompting it to take 
inventory now, with the date of 
resumption indefinite. 

Upon revision, June tabulations 
revealed the assembly of 483,153 
cars and 133,255 trucks for a total 
of 616,408 vehicles during the 
month. 


* * * 
Bb the outlook for July is for 
the lowest production volume 
since December, 1949, when a ma- 
jority of plants suspended opera- 
tions for model changeovers. 

And if present material restric- 
tions hold, August and Septem- 
ber prospects look even worse. 
Shutdowns are expected all 
through the period as makers 
comply with NPA’s edict holding 
car output to about 1,200,000 units 
in the three-month period. 

Last week the U. S. Senate desig- 
nated Michigan’s Sen, Blair Moody 
to check the merit of NPA’s ma- 
terial orders, which threaten to 
idle thousands of auto workers by 
September. 

Prior to the peace moves in 
Korea, NPA had hinted that the 
auto industry might be in for an- 
other 5 percent cutback by then. 

« +. 


OODY has demanded all the 

facts on who is getting steel, 
and who is not, under the govern- 
ment’s Controlled Materials Pro- 
gram. 

Moody has requested John Small, 
chairman of the Munitions Board, 
and Manly Fleischmann, NPA ad- 
ministrator, to furnish him with 
full accountings by tomorrow 
(July 10). 

Public hearings will follow, 
with many automotive officials to 
be heard, he said. 

Moody said he wanted answers 
to these questions: 

1. Is the government allocating 
steel to direct defense production 
on an “unrealistic” basis, and 
warehousing thousands of tons of 
critical materials for use in war 
plants that haven't yet been built? 

* . 


HAS NPA “overdone” the mat- 
* ter of allocating steel to de- 
fense-supporting industries, such as 


Defense Roads 
NHUC Offers Booklet 


On Car Essentiality 


WASHINGTON. —A booklet, 
“Roads to National Security,” is be- 
ing distributed by the National 
Highway Users Conference for the 
purpose of highlighting the essen- 
tiality of automotive transportation 
in our defense economy, it has been 
announced by NIIUC. 

The booklet, vriginally prepared 
as a presentation to key defense 
officials and others having jurisdic- 
tion over materials needed for na- 
tional transportation, contains many 
facts indicating the universal use 
of automotive transportation. 

Among other recommendations, 
the booklet asks: 

“Our roads must be kept adequate 
to enable the vehicle to get to its 
destination quickly and economi- 
cally. Priorities must be established 
to make certain that the most im- 
portant roads to defense are imme- 
diately put i into adequate mays: - 


20 New Offices 
Opened by NPA 


WASHINGTON.—The NPA last 
week announced the addition of 20 
field offices to its list of those 
authorized to act on construction 
applications under order M-4. 

The additional offices make a 
total of 57 now empowered to act 
on construction cases. 








rail equipment and petroleum pipe- 
line manufacturers? 

Auto officials would appreciate 
answers to those questions, too, 
but feel that it may take a long 
time to get them, 

In the meantime, dealers gener- 
ally can expect to get fewer cars 
in July than they got in June. This 
will be particularly true for dealers 
of the Big Three lines. 

* + * 


5B JUNE standards, production 
will be off about 10 percent at 
General Motors’ plants; 13 percent 
at Ford, and as much as 30 percent 
at Chrysler. 

Indicated July car volume is 424,- 
000, as compared with 483,000 in 
June. July truck output should 
total at least 120,000, but a portion 
of it will be in the military cate- 
gory. 

To achieve July schedules, GM, 
Ford and Chrysler will be operat- 
ing at close to 40 percent of third- 
quarter rates, with the same kind 
of programming likely in August. 

There is still hope in the industry 
that NPA may have reappraised the 
materials situation by then and 
find it better than was anticipated. 

+ * * 


r, SUCH hopes don’t materialize, 
there likely will be some two- 
week shutdowns in September. Most 
of the independents should continue 
to operate at June levels, which 
except for Nash and Studebaker, 
have been below NPA limits any- 
way. 

Most auto officials feel that 
Sen. Moody’s probe of the ma- 
terials situation could result in 
some startling disclosures. They 
are firmly convinced that the gov- 
ernment is holding back more 
steel than necessary for the de- 
fense program. 

NPA’s position is that steel and 
other critical materials must be 
stockpiled for accelerated defense 
production this fall. 

Auto industry spokesmen say, 
however, that they have little such 
work on their books which can be 
rolling until sometime in 1952. 

At the present time, NPA esti- 
mates that defense is accounting 
for about 10 percent of the na- 


Pigott to Head 
° 9 

ASME in °52 

NEW YORK. — Nomination of 
Reginald J. S. Pigott, director of 
the engineering division of Gulf Re- 
search & Development Co. of Pitts- 
burgh, as 1952 president of the 
American Society of Mechanical 
Engineers, was announced last 
week. 


— 


The HERMAN “FORWARD 


with 
larger capacity is 


Trim, modern, 
wheelbase and 
special interiors for these 
bodies, lunchwagons, etc. 





“room to spare 


bodies—bookmobiles, 
WRITE, 


tion’s productive capacity. The 
agency says the proportion will 
increase to 20 percent next year. 

Auto officials also say that a mi- 
gration of workers to defense pro- 
duction areas is bound to occur 
unless something is done to create 
more jobs immediately. 

—Bernie THOMAS 


e e 
Indiana to Hike 
. e . 
Liability Rates 

INDIANAPOLIS. — Auto liability 
insurance rates for Indiana motor- 
‘sts will be increased between 15 
and 18 percent, effective Aug. 1. 
Higher repair costs and more auto- 
mobile accidents prompted the 
boost, according to state insurance 
officials. 

The increase will not affect com- 
prehensive auto insurance policies 
which cover damage to the driver's 
vehicle itself. Indiana’s insurance 
rates were adjusted last year when 
some of the rates rose, but the rates 
were decreased about $6 for drivers 
Over 25 years old. 

Frank Vuehmann, state insur- 
ance commissioner, refused to re- 
lease the dollars and cents figures 
in the latest boost, saying the new 
rates would not become _ public 
knowledge until the effective date. 


Westinghouse Data Service 


PITTSBURGH.—Gwilym A. Price, 
president of Westinghouse Electric 
Corp., announced formation of a 
department of information services 
which includes the functions of pub- 
lic relations, employe relations and 
related activities. 

Heading the new department is 
Dale McFeatters who has served as 
director of employe information 
since joining Westinghouse in 1945. 
Charles N. Fry is named manager 
of public relations and Charles A. 
Ruch is appointed manager of em- 
ploye information. 





Auto Stocks 


July June 1951 

3 27 High Low 
Chrysler 6634 66% 82% 65% 
Crosley 2% 8% 5% 25% 
GM 47% 48% 54 46 
Hudson 14 14% 20% 18% 
K-F 5% 5% 8% 5% 
Nash 17% 18% 22% 17% 
Packard 4% 4% 6% 4% 
Stude. 27% 27% 35% 26% 
Willys 8 9 12 8% 
Average 19.33 19.78 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 
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HERMAN BODY COMPANY, 4400 CLAYTON, ST. LOUIS 10, MO. 
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Postwar Sales Top 22,500,000 | 


(Continued from Page 1) 


end it as of June 30, since produc- 
tion was resumed July 3, 1945, when 
Ford turned out the first postwar 
automobile. 


That first year—from July 1, 
1945, to June 30, 1946—did very 
little toward building up the post- 
war sales total, since only 557,500 
new cars were registered during 
the period, 

Dealers were willing and custom- 
ers were able, but the makers 
couldn’t get ready, chiefly because 
they were stopped by one strike 
after another. 

As companies slowly joined the 
production parade, new-car sales 


in the final six months of 1945 
amounted to only 64,201 units. 

* * o 
T WASN’T much better in the 


first half of 1946. Strikes in the 
steel, coal and glass industries, plus 


Seat Cover Men 
Ask Price Basis 


On Current Costs 


WASHINGTON.—Members of the 
automobile seat covers industry 
advisory committee told the Office 
of Price Stabilization last week that 
their suppliers’ costs have increased 
considerably since Dec. 31, and that 
it would be more equitable to per- 
mit them to use current material 
costs rather than those for any 
earlier prescribed cut-off date in 
calculating changes in net cost of 
materials and labor under Ceiling 
Price Regulation 22. 

Robert H, Greenwell, business 
analyst in the OPS’s toy and mis- 
cellaneous section, home furnish- 
ings branch, who presided, ap- 
pointed a subcommittee to study 
the problems raised by the commit- 
tee and to explore the possibility 
of working out in the future a reg- 
ulation along the lines of Order No. 
4418 to MPR 188, in effect under 
OPA, during the _ reconversion 
period. 

That regulation permitted the in- 
dustry to compute ceiling prices on 
the basis of current costs plus a 
margin of profit factor. 

Members of the subcommittee 
are H. F. Leopole, Ero Mfg. Co., 
Chicago; Maurice Farber, Farber 
Bros., Inc., Memphis, and Joseph 
W. Osten, Protection Products Co., 
Chicago. 


Tenn. Title Law 
Goes into Effect 


MEMPHIS.—The new Tennessee 
title law regulating the purchase of 
state tags for autos became effec- 
tive July 1. Now the owner must 
present a notarized bill of sale, or 
some other satisfactory evidence of 
ownership. 

The latter includes a certificate 
of origin from the manufacturer, 
sworn affidavits that the car was 
in the owner’s possession before 
July 1, or a properly transferred 
title from another state. 

The measure is designed to make 
disposition of a stolen car more 
difficult, 


| 


| 








set 


on 1,821,424 new-car sales 


lengthy tieups in the auto industry, | full postwar year wound up at ap-| 
| 


resulted in 493,299 new cars being 


titled in the first six months of 1946. | 
At the end of one year of post-| 


war operation, the industry had 
been able to deliver just 557,500 
new automobiles to a public so 
eager, that, four years later, that 


|12-month total would be exceeded 


in a single month. 

Production improved rapidly in 
the latter half of 1946, so natur- 
ally the sales pace quickened, Car 
prices were hoosted during the 
period as controls ended, Sales in 
the six months from July to De- 
cember, 1946, reached 1,321,897 
units. 

The improvement in output con- 
tinued in the first half of 1947, as 
dealers delivered 1,534,918 new 
autos. The total number of new cars 
sold in the second postwar year 
reached 2,856,815 units. 


+ x + 


HE third postwar year, from 


| ™ mid-1947 to mid-1948, brought 
| the steadiest consecutive six-month 
|sales totals of the entire period 
|from the end of the war to date. 


Sales in the last half of 1947 
totaled 1,632,313 units, while in 
the succeeding six months, the 
total was 1,669,528. Together, the 
two periods made the new-car 
sales figure for the third year of 
postwar operation 3,301,841, 

Sales in each succeeding six- 
months period just kept getting 
larger, until the crest was reached 
in the last half of 1950. 


New-car sales in the first half of | 


this year did not break the mark 
in the preceding six months, 
the first time in the postwar period 
that such a thing has happened. 
* + * 
FTER selling 3,301,841 new cars 
in the third postwar year, the 
ante was raised to 3,983,040 in the 
fourth postwar year. This was built 
in the 
last half of 1948 and 2,161,616 sales 
in the first half of 1949. 

The last half of 1949 saw 2,676,- 
726 new autos titled, while the 
first half of 1950 added 2,829,937 
for a fifth postwar year total of 
5,506,663. 

Midway through 1950, the Korean 


war broke out and sales from that | 


time until March of this year rolled 


along at an unprecedented rate. 


So great was the demand that 
new-car sales in the last six months 


of 1950 reached the staggering total 
of 3,496,501 units. This was more 
than were sold in the first two full | 
years after the war ended, It was, | 





in fact, more than in any full pre-| 


war year, except 1929. 


* * x 


| 


ALES statistics for the first six | 


months of this year are not yet 


complete. Final totals for the first 
four months of the year show that | 


1,883,475 new cars were titled. 


Considered estimates of new - 
car sales in May and June indi- 
cate that about 950,000 units were 
added to the four-month figure, 
making a total for the first half 
of this year of approximately 
2,830,000. 


Added to the total for the final 


six months of 1950, it is probable 
that new-car sales for the sixth 


— 0 ERR ne ee ee 





Sports Car Fans Race at South Bend— 

More than 300 sports car enthusiasts from the Chicago, Detroit, Indianapolis and Milwaukee 
regions of the Sports Car Club of America were guests of Studebaker recently on the com- 
pany's proving ground. The day's program included a series of competitive events in which 


more than 60 sports cars were entered. Winner of the main race staged over the three-mile WANTED—BPxperienced 


oval, was won by James Simpson jr., of Chicago, who drove his Healey for an average speed 
of 91.5 m.p.h. Fastest qualifying time was recorded by Hall Ulirich, also of Chicago, who 


averaged 103.8 m.p.h. in an Allard J-2. 








proximately 6,325,000 units. 


The grand total of six years of | 
postwar selling works out at slightly 


more than 22,500,000 vehicles, de- 
pending upon the exact counts 
achieved in May and June of this 


year. 
* * - 


How does that figure stand up| 


with previous years? Well, it 
lacks just a little more than 600,000 
units of beating the number of new 


cars sold in the 10 years from 1930) 


to 1940, 


Matched against other six-year 
periods the postwar total is over 
20 percent better than any previous 
effort. 

For instance, in the six years im- 
mediately preceding the war from 
1936 through 1941, the new-car sales 
total was 18,579,718, some 4,000,000 
less than the postwar total. 

Sales in the “good old days” 
can’t touch the postwar total, 
either. From 1924 through 1929, 
the best previous six years in the 
industry’s history, new-car regis- 
trations amounted to 18,638,626 
units. 

For a final test, take the six 
highest selling years of the prewar 
period—1926, 1929, 1936, 1937, 1940 

and 1941—add them together, and 
the total of 21,112,952 still falls 
almost 1,500,000 units short of the 
postwar performance. 

For a “half-dozen of the best,” it 
will be hard to beat the period from 
July 1, 1945, to June 30, 1951, 


| 
| 


Now and Then— 


| automotive pioneers, 
cargo, the second Autocar he made, a two-cyli 


where Clarke displayed it for the first time at 
| oldest among some 50 spruced-up antiques fro 


| Antique Automobile Club of America. 


Cappel, M’Donald | 


| 


Revises Catalog | 


DAYTON, O.—Cappel, MacDon- | 
ald and Co., merchandise incentive 
firm with headquarters here, has | 
released a new edition of its prize 
catalog. It is slated for distribution 
through more than 10,000 busi- 
nesses, industries and organizations 
that use the firm’s services as a 
sales promotion tool. 

Although the catalog lists more 











Louis $. Clarke, founder of Autocar Co., Ardmore, Pa., and one of America's last surviving 
climbs aboard a modern Autocar tractor after checking to see that 


nder phaeton with left-hand drive, was secure. 


The venerable machine, which Clarke made in 1898 and restored himself, despite his 84 years, 
was trucked from Ardmore to an Antique Automobile Club of America meet at Yorklyn, Del., 


such an event. It won first prize for being the 
m 15 states. A blue ribbon and silver trophy 


were presented to Clarke by James Melton, Metropolitan Opera tenor and president of the 


than 1,200 consumer items, not one 
bears a price tag, Instead, each 
item is worth a specified number 
of “points.” These are earned by 
salesmen based on their selling 
activity during a campaign period. 
Cappel, MacDonald, according to 
Elton F. MacDonald, president, is 
the world’s largest firm directing 
merchandise campaigns aimed at 
helping businesses spur sales. 


AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks. 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS (18c) PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
at regular rates, but if signed ‘Box No. ...... . in care of Automotive News, Detroit 26, Mich.'' add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


received. Display Ads: $9.80 per 


WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 


inch, per insertion. 














Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 





| THOROUGHLY EXPERIENCED parts and 


service manager. Salary and percentage. 
Most modern and completely equipped 
‘Big Three,’’ 200 car and truck, direct 
factory dealership in midwest. Excellent 
highway location with volume car and 
truck service potential in rapidly growing 
industrial, agricultural and suburban de- 
velopment adjacent to million population. 
11,000 square feet, nine new twin post 
lifts. Capacity for 12 mechanics or more 
with going paint and lubrication depart- 
ments. Will consider modern methods 
manager only with 100% clean, successful 
record, Opportunity proven man to in- 
vest, but not required. All replies ac- 
knowledged 
Box 5228, 
troit 26. 


SALES MANAGER, who knows automotive 
service equipment market, wanted by 
internationally known firm recognized as 
leader in field. Man we seek is between 
35 and 45 years of age, with a proved 
record of accomplishment as a_ sales 
manager in the field of engine testing 
and diagnosis; must 
contacts with car manufacturers, field 
organizations, dealers, fleets. He must 
be a sound, hard-hitting salesman with 
executive ability. For the man that can 
produce with a product approved by the 
major car factories, here is an excellent 
opportunity, financial and _ otherwise. 
Send complete personal and business his- 
tory with recent photo. All replies held 


c/o Automotive News, De- 





in strictest confidence. Address Box 5167, | 


c/o Automotive News, Detroit 26. 

TRUCK MANAGER, Large volume, metro- 
politan Philadelphia, Ford dealership, av- 
eraging 30 truck 
needs a man capable of handling entire 
truck operation. Compensation plan based 
on 25% washout plus 5% override, No 
house charge. Box 5229, c/o Automotive 
News, Detroit 26. 


COMBINATION NEW and used car sales- 








man to sell Chevrolet in Pacific N.W. 
rapidly growing community over 50,000 
population. Give age, experience, present 


employment, references. Confidential, Box 
5230, c/o Automotive News, Detroit 26. 

truck salesman. 
Montana city 40,000 population, 250 truck 


potential. Top salary and commission 
plan. Give complete qualifications. Box 
5244, c/o Automotive News, Detroit 26. 


promptly and confidentially. | 


have established | 


deliveries per month, | 






POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half reguiar 
rates, namely: 9 cents per word for each 
Insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 








If 
is off because your truck 
volume is too low, or your accessory sales 


SALES-GENERAL your 


gross profit 


MANAGER. 


aren’t up to par, or your used car lot 
is choking you out of trading, or your 
sales force is sluggish or inexperienced 
and competition gets in on every deal, 
then it will be to our mutual advantage 
to investigate the possibility of my work- 
ing as your salesmanager or general as- 
sistant. My record invites inspection and 
will show ample supervisory experience, 
successful promotions and satisfactory re- 
sults both from a profit and volume 
standpoint. Presently employed as sales | 
supervisor large Chevrolet dealership, ap- 
proximately $10,000 per annum. Desire 
change for personal reasons. Available 
within reasonable time as I have trained 
assistant. All replies and negotiations 
will be kept confidential, Box 5234, c/o 
Automotive News, Detroit 26. 


SALES MANAGER (or general manager). 
Twenty years’ experience in every opera- 
tional phase—most adept in personnel 
procurement, supervision and customer 
relations. Finest education, financially 
stable and clean record. Would prove in- 

| Vaiuable to dealer with retirement in 

mind. Position must be in Michigan area. 

Will come for interview while on vaca- 

tion. Write Box 5212, c/o Automotive 

News, Detroit 26. 


| GENERAL MANAGER. Nine years’ factory 
and wholesale experience with Chevrolet. 
Five years’ retail management experience 
with Ford and Chrysler. Very familiar 
with all phases of factory and retail op- 
erations. Age 40, college graduate, best 
of health, Presently national business 
manager for an independent automobile 
manufacturer, Interested in volume op- 








| eration, Can furnish best of references. 
Box 5245, c/o Automotive News, De- | 
|} troit 26. 





| SALES-GENERAL MANAGER, Hull-Dobbs 
experience. Trained by GM and Chrysler 
on Chevrolet, Plymouth, Dodge and 
Buick. Last four years in sales or gen- 
eral management volume dealerships, Use 
modern compensation plans, get produc- 
tion from inexperienced salesmen, Capa- 


ble, mature, energetic, no habits, good 
health. Like salary and percentage. Can 
invest. Box 5226, 


c/o Automotive News, 

Detroit 26. | 

YOUNG MAN, with varied automotive ex- 

perience, desires position with G.M. dealer 

in eastern Pennsylvania. Object: Spon- | 

sorship to General Motors Institute. Box 
5231, c/o Automotive News, Detroit 26. 


EXPORT MANAGER will represent auto- 
| motive manufacturers who are interested 
in selling New York exporters and for- 

eign customers, Commission basis. Box 
| 5246, c/o Automotive News, Detroit 26. 








MICH. 


POSITION WANTED 


GENERAL MANAGER—25 years’ experi- 
ence, Thorough knowledge of all depart- 
ment operations of retail dealership and 
present marketing problems. Outstanding 
record as a producer and money maker 
in Detroit and Chicago regions. If you 
require modern, mature, reliable, progres- 
sive and profitable merchandising, con- 
tact me immediately. Box 5241, c/o Auto- 
motive News, Detroit 26. 





GENERAL OR BUSINESS MANAGER, ac- 
countant desires permanent position in 
midwest. Would consider any location. 
Chevrolet trained. Experienced all phases, 
including new-used department, appraisals 
and reconditioning. Now employed, capa- 


ble of assuming full responsibility. Ex- 
cellent references, Box 5232, c/o Auto- 
motive News, Detroit 26. 


PILOT SALESMAN, 1,000 hours accident 
free, desires position with reputable new 
or used car dealer as pilot salesman. 
Knows used car values in present market. 
At present with new car dealer as sales- 


man, Non drinker, neat appearance, 
single. Will consider any offer anywhere 
Box 5248, c/o Automotive News, De- 
troit 26. 


TRUCK SALES MANAGER. Currently em- 
ployed as truck manager by one of larg- 
est Dodge-Plymouth dealers in west. 
Handle all phases of new and used oper- 
ation, Delivered 47 retail sales month of 
May. Desire location change. Write Box 
5233, c/o Automotive News, Detroit 26. 





ACCOUNTANT - OFFICE MANAGER. 10 
years’ experience office management and 
accounting; 4 years with Ford dealer. 
Age 31, married, 2 children. Sober and 
reliable. Wish to be dealer's ‘‘right-hand 
man.’’ Box 5235, c/o Automotive News, 
Detroit 26, 

GENERAL MANAGER, many years’ expe- 
rience in all phases and departmental 
functions of truck or automobile distrib- 
utor and dealer operations, seeks connec- 
tion with a reputable and aggressive 
concern. References. Box 5236, c/o Auto- 
motive News, Detroit 26. 

ATTENTION CHICAGO DEALERS. Gen- 
eral manager, 20 years’ experience new 
and used cars also all phases of automo- 
bile business, desirous of permanent con- 
nection with well established dealer. Will 
buy into business if necessary. Box 5237, 
c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 


DEALERSHIP, now handling Chevrolet and 
John Deere farm machinery. Located in a 
rich farming area in central North Da- 
kota on U. S. Highway 83, ten miles 
away from a federal dam project, ‘‘Gar- 
ricon Dam.’’ Net profit in 1950—$30,000, 
and so far this year, monthly—$2,000. 
Parts and service department, modern 
equipment, new building, plenty of dis- 
play area. Inventory at book price. Will 
sell building or lease. All inquiries handled 
confidentially, Box 5239, c/o Automotive 
News, Detroit 26. 
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DEALERSHIP AVAILABLE 


DEALERSHIP AVAILABLE in northern | WANTED—Partner, 


Wisconsin resort area. Located in the 
heart of fishing and hunting area in a 
small city of about 2,800 population, 
which is the county seat for forest 
county. Handling Pontiac and G.M.C. 
trucks with a quota of about 60 units 
between the two. Nice brick building with 
four stalls and showroom with a long 
term lease at $125 per month. Employs 
two mechanics and one salesman. A 
small but profitable deal which needs 
only $13,000 to buy the stock and equip- 
ment. For further information, call or 
b+ aa owner Pontiac Garage, Crandon, 
isc. 


ONE OF “BIG THREE’’—Northern Ohio. 
Hundred unit quota. Leased brick build- 
ing. Box 5240, c/o Automotive News, 
Detroit 26. 


DEALERSHIP WANTED 


DEALERSHIP WANTED — Ford, GM, 
Chrysler or Studebaker in city of not 
less than 20,000. Preferably west or mid- 
west. An all cash transaction. Replies 
confidential. Box 5238, c/o Automotive 
News, Detroit 26. 


WANTED—General Motors, Chrysler or 
Ford dealership in Virginia, Carolinas or 
Georgia. 100-200 cars yearly, Have fac- 
tory approval. Replies confidential. Box 
5215, c/o Automotive News, Detroit 26. 


DEALERSHIP WANTED—120-250 _ cars. 
One of ‘‘Big Three’’ in midwest or west. 
Factory approval assured. Ample capital. 
Replies strictly confidential. Box 5192, 
c/o Automotive News, Detroit 26. 











DEALERSHIP WANTED 
GMC OR FORD 
200 to 500 units 
Buy outright or '/2 for retiring owner 
Factory approval assured 


Box 5225 
c/o Automotive News 
Detroit 26 





WANT TO BUY Ford dealership, large or 
small, in Virginia, North Carolina, South 
Carolina, Georgia or Florida. Replies con- 
fidential. M. S. Alford, P. O. Box 444, 
Wallace, N. C. 


LINCOLN-MERCURY DEALER wishes to 
expand. Prefers southeastern U. S, and 
another Lincoln-Mercury deal but would 
consider Ford. Wm, B. Abramson, 1145 
Cleveland St., Clearwater, Fla. 


DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Smal! Dealerships 


Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 


ALLIED INVENTORY CO., INC. 
6750 Stony Island Avenue, Chicago 49, Illinois 
MUseum 4-3500 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 











INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help: 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization — in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 








BUSINESS OPPORTUNITIES 


VIRGINIA 


Income Estate 








253 acres 
location. 


home. productive 


Close to 


Attractive 
land. Very desirable 
city. Going proposition and a real value. 
Retire and live comfortably. 


Write for brochure 


KIAH T. FORD and CO. 


LYNCHBURG, VA. 








FOR SALE 


Automobile Leasing Co. 


TO 

Firm already in the field or to responsible 
dealer contemplating entry into the indus- 
try. 

Medium size; solid industrial accounts. 
Produces fine profit and steady supply 
of late model used car package for retail 
or wholesale re-sale. Write Box 5243, c/o 
Automotive News, Detroit 26. 
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BUSINESS OPPORTUNITIES 


now have DeSoto- 
Plymouth and I.H.C. franchise, Estab- 
lished business, central Oklahoma county 


seat town. Grossing around 200,000. Must | 


stand thorough investigation on charac- 
ter and business ability. $25,000 will 


handle deal. Will carry $10,000. Apply 
Box 5242, c/o Automotive News, De- 
troit 26. 





USED CARS FOR SALE 


—AUTO— 
AUCTION 


exuifiities 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


always find real action at 


both these auctions. 


R. D. WEST, PROP. 


Tex Rickard 


You will 


Jos. E. Johnson 
Auctioneers 





THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


— DEALERS ONLY— 


(In the Heart of the Nation) 


Phones: E :33; 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 








ATTENTION DEALERS ! ! 
SPECIALIZING IN THE SALE 
OF EX-TAXIS 
Excellent Bodies—Good Motors 
1 to 500 
Plymouths-Fords-Chevrolets 
Buy Now At Low Prices 
THE R. A. AGENCY 
54th and Lindbergh Boulevard 
(Below Woodland Avenue) 
Philadelphia 43, Pennsylvania 
MORRIS FREEDMAN, Mgr. 
Saratoga 7-2300 Sherwood 7-1700 


Herbert J. Cole 
Evergreen 2-0400 








WHOLESALE 
1951 CARS, PICKUPS, TRUCKS 
(LIKE NEW) 
ALL MAKES and MODELS 


DEALERS’ AUTO CO. 


3626 N. Cicero Ave. 
Phone Kildare 5-6741 


Chicago, Ill. 


BIG AUTO AUCTION 


Every Monday of Every Week 
We never miss 
at 


MONTPELIER, OHIO 


In Northwest Part of the State 


Dealers Only 


We cash checks if desired 
More cars, more buyers are coming every 
week. Sale begins at 12:30 P. M. in new, 
modern sales pavilion. 
Come Early— 
No Numbers Reserved 


MONTPELIER AUTO 


AUCTION COMPANY 
Woodruff, Jenkins, Drake, Co-Partners 


AUTO AUCTION 


TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 

EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 




















BUICK PARTS 























USED CARS FOR SALE 





National Automobile Wholesalers 
2287 E. Jefferson, Detroit Lorain 7-2260 
Write, Phone or Wire 
DEALER'S HEADQUARTERS 
Wholesale Only 
NATIONAL DRIVE AWAY SERVICE 
Inside Storage 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
in Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Dutch Stuart, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 





PACKARD DARRIN town coupe, or 1941- 
42 super eight custom body convertible. 
Complete details and photo desired, Box 
5247, c/o Automotive News, Detroit 26. 


USED CARS WANTED 


WANTED—FOREIGN CARS, Any make, 
or model—M-G's, Jaguars, Anglias or 
Prefects. Nelson, 4115 Milwaukee, Spring 
7-5511, Chicago, Ill. 


PARTS FOR SALE 


Oldsmobile 
Parts 


24-HOUR DELIVERY SERVICE 


* 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 











PONTIAC PARTS 


EXCEPTIONALLY LARGE STOCKS OF 


® Quarters @ Tops 

@ Fenders ®@ Doors 

@ Grilles ®@ Cowls 

@ Bumpers @ Frames 

@ Hoods @ Deck Lids 


@ Body Moulding 
Over 10,000 Items in Stock 


THOMS PONTIAC 


5225 DELMAR BLVD. 
ST. LOUIS 8, MO. 


Rosedale 4800 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 


PONTIAC 
PARTS 


Most complete stock in Midwest 
Try Us for All GM Parts 


SHIPPED ANYWHERE — SAME DAY 


Write—Phone—Wire 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. 
Chicago 26, Illinois 


Direct Phone Ambassador 2-7117 


FORD BODY PARTS 
OUR SPECIALTY. WE SHIP ANYWHERE. 
PHONE-WIRE-WRITE 


NORWOOD AUTO SALES CO. 
5050 Montgomery Rd. 


CINCINNATI 12, OHIO 
Me 4460 














PARTS FOR SALE | 
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TRUCKS FOR SALE 


PONTIAC. Hard-to-get body and fender |ONE—1948 CHEVROLET C.O.E. 2 ton 158” 


parts for Pontiac and related GM cars. | 
Immediate shipment anywhere, Call Tren- | 
ton 4-5194, Stacy Trent Pontiac, 224-236 
W. Hanover, Trenton, N. J 


ACCESSORIES WANTED 


SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 


ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 


1st Ave. & 98th St. N.Y. C., N.Y. 
SAcramento 2-7600 


_ PERES WANTED: 





WANTED—Will pay good price for four | 
36x4% or 37x5 tires and tubes either new | 
or in good roadable condition used. Please 


drop line to A. M. Yetter, Jr., 2430 S. 
Broad St., Trenton, N. J., stating what 
you have. 


TRUCKS FOR SALE 





1947 DODGE WRECKER 
2!/>-Ton Truck 


Largest Holmes Crane, Spotlights, Siren, 
Electric Sanders, Dual Saddle Tanks, Bra- 
den Power Winch, Radio, Heater, Dander 
Lights—Flashing. 


This outfit cost over $10,000 to build new. 
Pictures sent on request. 


| 
| 
| 


WRITE: BOX 384, LANCASTER, OHIO | 








|}6 CHEVROLET. 48 


| : 
WANT TO BUY 


wheelbase, equipped with Holmes heavy- 
duty wrecker. A_ real savings. Myers 
Chevrolet, North Canton, Ohio 
BUSES FOR SALE 





BUSES FOR SALE BY CHEVROLET DEALER 


1951 Chev., 48-pass., Superior body (new) 

1951 Chev., 48-pass.. Carpenter body (new) 

1948 Chev., 48-pass., Superior body (used) 

1940 Mack, 54-pass., Superior body (used) 

Prices are right 

For additional information write, wire, phone 

N. Willis Garage Mercer, Penn 
Phone 410 





passenger buses in- 


cluding 1—1945, 2—1946, 1—1947, 
1—1948, 1—1950. All Chevrolet chassis 
with Blue Bird, Americoach and Carpen- 
ter bodies. All in excellent condition and 


fully equipped. Stagers Chevrolet Co., 528 
Main St., Portage, Pa. Phone 2211. 


| BUSES FOR SALE. Late model used and 


new school buses. 36, 48, 54 and 60 pas- 
senger. National Bus Sales Co., Inc., 101 
ae 33rd St., Philadelphia 4, Pa. BAring 
2-7605. 


TRUCK EQUIPMENT WANTED 

WANTED, Extra heavy duty wrecker crane, 
W45 or W35 Holmes preferred. Advise 
price, model, age. Welborn Motor Co., 
Anderson, 8. C. 


ANTIQUE CARS FOR SALE 
1—1911 FORD ‘‘T’’ model, like new. 1— 
1920 Packard six, trg., like new. Britts 
Motor Co., Mount Airy, N. C. 


ANTIQUE CARS WANTED 





1937 Auburn-Cord, clean, 
good condition. Box 5221, c/o Automotive 
News, Detroit 26. 


MISCELLANEOUS 


STOLEN 
Substantial Reward Offered 


1951 Cadillac Coupe De Ville 
From Indianapolis, Indiana 





This car was finished in a solid fiesta Ivory 
color with white sidewall tires and bearing 
motor number 516223098. 


If you have any information regarding this 
car, please Wire or Call COLLECT : 


State Automobile Insurance Assoc. 


Underwriters Bidg., Indianapolis 9, Indiana 
Telephone—LIncoln 857! 





ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co.. Ine 800 Commerce S&St., 
Lynchburg. Virginia 





Increase Truck Sales — By Featuring 


KNOX STAKE BODIES 


‘Built to Stand 


Hard Knocks’”’ 


Complete List of Sizes Available 
Satisfactory Delivery Guaranteed 


For Complete Details 
WRITE, PHONE OR WIRE 


KNOX METAL PRODUCTS, INC. 


THOMSON, 


GEORGIA 
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TRADE CON 


Car Dealer [} 


Johber [] Insurance [] 
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Send Automotive News to Address Below 
for One Year $8 [ ] or Two Years $14 [_] 
for which check is attached [] or send bill [_] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


Truck Dealer [] 


peesteee Ge Zone No...... 
WONG ii ois 6 én ee 
NECTION: 
Manufacturer [_] 
Financial [_} Supplier [) 





DODGE 


TRIPLE PROFIT OPPORTUNITY 


Over half the 
sales are to 


“A ma 6REPEAT 
aie BUYERS 



























All available in one sales agreement 
The only one of its kind in the industry 


| ah You are invited to write for the complete facts 


DODGE e PLYMOUTH e DODGE ‘‘Job-Rated’’ TRUCKS 





DODGE DIVISION, CHRYSLER CORPORATION © 7900 JOS. CAMPAU, DETROIT 31, MICHIGAN 
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